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Abstract 

Tourist experience research frequently disregards underlying philosophical debates on the 

nature of experience. In particular, research neglects the dynamic and subjective processes 

occurring before, during and after trips. In order to address these limitations, this thesis frames 

tourist experience in the Gadamerian hermeneutic approach of Erfahrung. The philosophical 

framework is applied to understand German soft adventure tourists’ experiences travelling to 

Oman. 

In the qualitative research approach, I interviewed 19 tourists from Germany taking soft 

adventure trips to Oman. Six respondents were interviewed three times, before their trip, shortly 

after, and half a year after their return. Further, during the Covid-19 pandemic, I conducted 

thirteen additional interviews after respondents returned from Oman. The semi-structured 

interviews employed probing and image-elicitation techniques. I analysed data using a 

hermeneutic spiral informed by the Gadamerian approach. This necessitated a reflexive 

approach to the researchers’ positionality, life experience and personal background in Oman. 

The hermeneutic spiral revealed complex, dynamic and integrated experience processes. 

Travellers showed dynamic changes in remembering and forgetting after their return. Several 

respondents lost access to or forgot memories of natural sensations while better remembering 

personal interactions with travel partners. Further, tourists applied cultural relativist 

interpretations to their experiences, especially those related to patriarchal societal structures, to 

avoid cognitive dissonance. These interpretations enabled respondents to affirm desired self-

images and ideal social self-images. Findings also show that soft adventure tourist experiences 

in Oman, especially those in the desert, produce a mix of existential reflections of tourists 

between angst, avoidance and authenticity. 

By applying a Gadamerian Philosophical Hermeneutics of Erfahrung to tourist experiences, the 

thesis contributes knowledge in four areas. Firstly, it provides a dynamic perspective to tourist 

experience research adding depth to literature through its Gadamerian Philosophical 

Hermeneutic approach. Secondly, cultural relativist interpretations offer a fresh perspective on 

tourist experiences to understand reconciliations of dissonances in intercultural settings. This 

provides a novel explanation of how tourism shapes cross-cultural societal views. Thirdly, the 

thesis portrays self-concept effects in adventure tourism as not determined by images or 

satisfaction but more framed by the travellers’ recollections and ideal self-image. Fourthly, the 

research adds complexity to debates on existential reflections triggered through tourist 
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experiences by incorporating dynamic reflections in the conceptualisation. The contributions 

have implications for future research on tourist experience, soft adventure tourism and cultural 

effects of tourism. 

 

Key words: Cultural relativism, Erfahrung, Existentialism, Expectation, Gadamer, 

Hermeneutics, Memory, Self-image congruity, Soft adventure, Tourist experience 
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1.  Introduction 

 

This thesis consists of five main chapters: introduction, literature review, methodology and 

methods, interpretation and discussion and conclusion. This chapter, the introduction, sets the 

stage for the thesis. First, a review of the relevance of tourism and tourist experience in daily 

life and research relating to philosophical conceptions of experience provides the theoretical 

context. Then the geographical context of Germans travelling to Oman, a Middle Eastern 

country with a growing tourist arrival market, is presented. This geographical context 

inseparably involves my German background and having lived in Oman. After providing a short 

overview of what is known and currently studied, this chapter highlights the aims of this study, 

their relevance and potential contributions. Further, the introduction presents the Gadamerian 

approach this research takes and the structure of the thesis. 

 

1.1  Research Context 

 

International tourist flows continued to increase worldwide, reaching 1.5 billion arrivals 

(overnight visitors) in 2019 (UNWTO, 2020a). This figure excluded the even higher but 

difficult to count domestic travellers (WTTC, 2019). The Covid-19 pandemic significantly 

decreased these tourist flows, at times to a near standstill, in 2020 and 2021. Projections expect 

international tourism to recover in 2022 and reach pre-pandemic levels in 2023 (UNWTO, 

2021; 2022), continuing the previous growth. The causes for this growth are manifold. One of 

the most important reasons is economic prosperity (Page, 2019). With the increasing wealth of 

especially Western and Asian societies, their primary and physical needs are satisfied. This 

wealth allows ‘privileged’ people to spend their money on self-realisation (Sundbo & Sørensen, 

2013). Alongside this growth, tourism has become a core societal process (O'Dell, 2007; Page, 

2019). Tourism is not considered remote from everyday life but an inherent part of daily 

experience and social life (Uriely, 2005; Cohen & Cohen, 2019; Hannam, 2019). In the past 

decades, tourism has moved from an activity of a few leaving their familiar environment to 

becoming a determining factor in many people’s daily lives. 
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Because tourism today is considered such a complex, socially integrated and individual process, 

previous categorisations of tourists (e.g. Cohen, 1972; Plog, 1974; Smith, 1977; 1989) have 

become obsolete (Uriely, 2005). Concomitantly, researchers identified a performance turn in 

tourism (Perkins & Throns, 2001; Mansfeldt, Vestager & Iversen, 2008). Since this 

performance turn, tourists are not anymore seen as mere consumers of services but as active 

participants in their own experiences (Uriely, 2005; Mossberg, 2007; O'Dell, 2010). The 

tourism industry sells the expectations of these experiences (Volo, 2009; Kim, 2010), which 

constitute the core offering (e.g. O'Dell, 2005; Pearce, 2005; Willson & McIntosh, 2010; Pine 

& Gilmore, 2011; Jorgenson et al., 2019). Advancing from the performance turn, tourism today 

is studied as experiential and transformative (Kirillova, Lehto & Cai, 2017c; Cohen & Cohen, 

2019), focusing on the uniqueness of experiences and their impact on changing travellers’ lives 

(Jorgenson et al., 2019). 

Notably, academic interest in experience research in tourism is increasing (Uriely, 2005; 

Sharpley & Stone, 2011; Jafari & Scott, 2014; Seeler, Lück & Schänzel, 2018; Kruja & Drishti, 

2020). According to Uriely (2005, p. 199), researchers started conceptualising tourist 

experience in the 1960s. Kruja and Drishti (2020, p. 27) state “tourist experience is increasingly 

recognized as a key research theme.” Seeler, Lück and Schänzel (2018) note consumer needs 

and behaviours in societies have developed so that more in-depth research on experience is 

needed. Because of tourism’s importance to society, O'Dell (2007) argued research on tourist 

experience is necessary to understand larger society. Tourism is recognised as a powerful force 

shaping societies (Lundberg, 2018) and the lives and personalities of travellers through 

experiences (Ryan, 2010) and as an indispensable part of modern culture (Cohen & Cohen, 

2019). Despite the available research on tourist experience, there is confusion about what 

‘experience’ means in the tourism literature (Larsen & Mossberg, 2007; Bastiaansen et al., 

2019) because researchers use the term ‘experience’ without clarification (Sundbo & Sørensen, 

2013). While the body of literature on tourist experience is continuously growing, it mainly 

considers experience as a commodity (Volo, 2009; Vergopoulos, 2016). The limitations 

regarding experience conceptualisations in tourism require a turn to the main disciplines 

discussing experience. 

A variety of disciplines such as psychology, economics (Larsen & Mossberg, 2007; Sundbo & 

Dixit, 2020), sociology (Sundbo & Sørensen, 2013; Sundbo & Dixit, 2020), anthropology, 

cultural studies (Sundbo & Sørensen, 2013), tourism, consumer behaviour and marketing 

(Sundbo & Sørensen, 2013) use experience concepts. In psychology, experience is a 
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subconscious process from emotion to cognition, while in sociology experience is a social 

process (Larsen & Mossberg, 2007). Economists, in turn, search for general optimisations and 

see experiences as rational choices (Larsen & Mossberg, 2007) or products (Sundbo & Dixit, 

2020). Larsen and Mossberg (2007) cautioned tourism research cannot do justice to all the 

generic disciplines but advise applying a multidisciplinary perspective. This heterogeneity of 

perspectives shows the complexity of experience. 

According to Deely (1994) and McDermott (1976), Aristotle was the first to develop an 

experience concept. Despite the nature of experience being discussed since the Greek 

philosophers used the term ‘empeiria’, no unified explanation of experience exists to date. 

Instead, there have been debates on the nature of experience for more than 2000 years, with 

philosophers from opposing positions not agreeing upon one conceptualisation of experience. 

Oakeshott (1933, p. 9) even warned, “experience, of all words in the philosophic vocabulary, 

is the most difficult to manage.” Philosophers contest the nature of experience because its 

conceptualisation strongly influences ontological questions of being and epistemological 

questions of creating knowledge. This, in consequence, affects how and which scientific 

methods are applicable (Bradley, 2005). Simply put, since the 17th century two binary 

philosophical positions were held. On the one hand, empiricists considered experience as 

measurable and replicable, only valid if confirmed (Bacon, 1620/1863; Locke, 1689/1913)1. On 

the other hand, rationalists considered experience highly subjective, never replicable and 

located in the individual's mind. This understanding was represented by Descartes (1644/1985). 

Despite Kant’s (1781/1998) attempted reconciliation of rationalist and empiricist perspectives 

on experience, debates on the philosophical positions remain. 

Arguably, these philosophical positions also influence explanations of the tourist experience. 

Are the experiences of tourists predictable, replicable and measurable? Can overall experience 

be separated into individual instances; thus, can tourist experience be studied outside of 

humans’ daily life, or must it be understood in the context of everyday experience? Instead of 

incorporating these philosophical discussions on experience, tourist experience research adopts 

psychological concepts (Pearce & Packer, 2013) applying these to tourism settings. Thereby, 

tourism researchers hardly consider philosophical debates. Accordingly, tourism academics 

seldom reflect on the nature or structure of experience. Naturally, confusion about tourist 

experience remains. To introduce philosophical discussions on experience in tourism literature, 

 
1 References in this format show the original year of publication and the year of the version used. For many older 
books from philosophers the originals were difficult to access and I chose to use versions with updated language. 
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I especially turn to Hans-Georg Gadamer (1900-2002), a German philosopher focusing on 

hermeneutics, introducing his concept of experience using the German word Erfahrung 

(Sections 1.3 and 2.1). Arguably, Gadamer (1960/1990) presented a comprehensive and 

especially dynamic structure of experience, allowing subjective and holistic experience studies. 

I present his concept of Erfahrung in detail in chapter 2.1.2 (see pages 16-20). 

Moving from the theoretical research context, I now turn to the geographical and partly personal 

context for the empirical part of this research. Herein I focus on tourist experiences of German 

travellers to Oman. I made this choice for three reasons.  

Firstly, I have a personal connection to Oman. I lived and worked in Oman between my 

bachelor’s and master’s studies. I fell in love with the country, built many friendships there, 

and travelled back on several holidays since returning to Germany. In 2019, I took my students 

on a field trip to Oman. As a matter of course, this background requires an extensive discussion 

of my positionality and a strong focus on reflexivity. I elaborate upon both in the methodology 

and methods section. 

Secondly, studying Western tourist experiences in Oman is relevant due to growing contact 

with Muslim cultures. Tourism to the Arab region increased significantly before the pandemic, 

with many countries focusing on tourism as a strategy to diversify their economy and loosen 

dependency on oil (Ayeh, 2017). Germans are the second most prominent international inbound 

tourists apart from Indians to Oman. In 2019, 176,769 German tourists visited Oman. Arrivals 

from Germany increased by over 20% from 2018 to 2019 (UNWTO, 2020b). With the decisive 

move of Saudi Arabia (Saudi, 2022) to welcome international visitors, the need to study 

Western tourists in Muslim countries has arguably received a new significance. Previously 

some researchers have emphasised the demand for more research on tourism to the Muslim 

world. For example, Jafari and Scott (2014) saw a strong need to study the different contextual 

factors in Muslim countries’ tourism due to the close connection between religious and secular 

life. Generally, there seems to be a contrast between hedonic tourist behaviour and Muslim 

beliefs that requires further research (Shakeela & Weaver, 2018). 

Additionally, studying tourist experiences of Westerners in Muslim countries is relevant 

because the 2015 refugee influx from the Middle East to Europe propagated the amount of 

contact of Europeans with Arabs in daily settings. The refugee crisis spurred anti-immigrant 

movements in many European countries, openly presenting Islamophobic tendencies. 

According to Avraham and Ketter (2016), the Arab Spring and media coverage of refugees 
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created negative images for potential travellers to the Middle East. Building on Said (1979), 

Fuchs (1998) and Daher (2007) argued Western tourists perceive a timeless understanding of 

Orientalism without acknowledging the change going on in the region. According to Al 

Mahadin and Burns (2007), these perceptions build prejudices influencing the experiences of 

Western tourists in the Middle East. How perceptions, religion, the refugee crisis, or the Arab 

Spring influence tourist experiences in the Middle East remains unanswered.  

Thirdly, Oman is not subject to any tourist experience studies. Existing academic research on 

Oman focuses on tourism development and its effects on the country (Buerkert et al., 2010; 

Ramanathan, Subramanian & Chaudhuri, 2010; Henderson, 2015; Gutberlet, 2016) as well as 

Omani travel patterns and motivations (Almuhrzi & Alsawafi, 2017; Alsawafi, 2017). While 

Cetin, Yasankul and Dincer (2016) note a lack of knowledge on tourists’ needs, experiences 

and behaviours from the Middle East, I observe the same for tourists to the Middle East. 

Research has widely neglected the Middle East for tourist experience studies. Concerning 

Oman, only Gutberlet (2016; 2019) provides two studies on German cruise tourists’ imaginaries 

and experiences, and Al Riyami (2021) studied risk perceptions of Western females travelling 

to Oman. Accordingly, there is a significant research gap on tourist experiences in Oman. 

In the following, I introduce Oman, the destination of the study. Oman is located in the 

southeast of the Arabian Peninsula, bordering Saudi Arabia, the UAE and Yemen with a long 

coastline to the Indian Ocean and the Gulf of Oman. The country has about 5.1 million 

inhabitants of which an estimated 46% are immigrants mainly from southern Asia (CIA, 2021). 

They are treated as a second-class workforce. Oman is a Sultanate ruled by Qaboos bin Said 

from 1970 until he died in 2020. Under his reign, Oman developed from being poor and isolated 

to open and well-developed through modernization, prosperity, education and equality 

(FitzHerbert, 2020). Since January 2020, Sultan Haitham, cousin of the deceased Sultan 

Qaboos, has been pursuing the path of his predecessor. 

Islam is the state religion in Oman with more than 85% of its inhabitants being Muslim. Oman 

is dominated by Ibadi Muslim belief, which is different from the common Shia and Sunni 

denominations. It is also understudied and often misunderstood (Hoffman, 2012). Ibadi 

Muslims accept everyone to hold their own opinions and make individual judgements 

(Hoffman, 2012). Thereby, they believe everybody has their own god and deals with one’s own 

god individually. This acceptance encourages openness and curiosity in others, strong 

confidence and no need to change the own path. Despite a general openness and hospitality, 
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Omanis and Omani politics remain restrictive against a mixing population. For example, 

Omanis and non-Omanis can only be married after paying a fee, with only 2% of marriage 

applications approved. These are restrictive measures that tourists usually do not come across. 

Nevertheless, concerning Muslim countries, researchers have highlighted the influence of 

religion on tourism (Sobh, Belk & Wilson, 2013; Jafari & Scott, 2014). The Omani government 

has implemented a tourism 2040 plan aiming to increase the share of the GDP from 2.5 to 6% 

and attract more than 11 million international tourists (Prabhu, 2020; Sultanate of Oman, 2020), 

compared to 3.5 million in 2019 (UNWTO, 2020b). The country aims to become “one of the 

top tourist destinations in the world” (OMRAN, 2022). Nature-wise, Oman is a desert country 

however combining mountain ranges, bays, beaches, sand desert and warm, calm water within 

just a few hours of driving. Arguably, these natural features, safety, a well-developed 

infrastructure and vastness make Oman an attractive place for individual and group adventure 

tours. 

Having discussed the Omani context, it is important to acknowledge the rationale for examining 

experience through adventure travel. Alongside the mentioned performance turn in tourism and 

the increasing focus on experiential and transformative travel, there is a rapid growth of 

adventure tourism (Williams & Soutar, 2009; Buckley et al., 2014; UNWTO, 2014; ATTA, 

2018; Sand & Gross, 2019). Adventure tours are experiential in the sense of being engaging 

and highly involving for tourists, portraying adventure tourism as transformational and not 

purely hedonic travel (Williams & Soutar, 2009; Prebensen & Xie, 2017; Williams et al., 2017). 

Thus, in literature adventure travel is frequently presented in contrast to hedonically motivated 

tourism. Research characterises adventure travellers as typically open to engaging with the host 

culture and the place they are visiting (Williams & Soutar, 2009; Prebensen & Xie, 2017; 

Williams et al., 2017; Sand & Gross, 2019).  

Further, adventure tourism research is transitioning from focusing on high risk and thrill to 

including soft adventure tours, thereby widening its target group and market (Sand & Gross, 

2019). This newer stream of research (e.g. Varley & Semple, 2015; Rantala, Rokenes & 

Valkonen, 2016) sees adventure as a subjective and individual experience. Accordingly, the 

rationale for focusing on soft adventure tourists in this study builds on two aspects. Firstly, the 

new conceptual developments in the area call for further exploration to understand the strongly 

growing soft adventure tourism segment. Secondly, the focus on researching tourist experience 

suits the experiential focus of the adventure tourism concept.  
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The preceding considerations provide the research context for my thesis. The study is set in a 

sensitive cross-cultural setting looking at Germans visiting Oman. Tourism research in this 

setting is highly relevant because of the observed increase in travel yet also significant conflicts 

between Muslim and Western groups. Further, tourist experience research requires 

philosophical debates and clarity on experience conceptualisations. Here Gadamerian 

Erfahrung is applied as a comprehensive approach to understanding experience. These 

considerations frame the research aims. 

 

1.2  Research Aims 

 

This research sets out with two explorative central aims: 

 To interpret tourist experience from the Gadamerian approach of Erfahrung 

 To understand German soft adventure tourists’ experiences in Oman 

The first aim involves a Gadamerian Philosophical Hermeneutic approach to the study of tourist 

experience. Part of the confusion in tourist experience research relates to the use of the German 

terms Erlebnis and Erfahrung. These are used to conceptualise experience as perception 

(Erlebnis) and later as the processing of these perceptions (Erfahrung) (see e.g. Seeler, Lück & 

Schänzel, 2018). Arguably, this use of the terminologies is incongruous with their original 

philosophical conceptualisations as well as inconsistent with the psychological understanding 

of experience processes. The notion of Erfahrung in philosophy builds on Gadamer 

(1960/2006) and is a replacement for the Erlebnis concept from Dilthey (1922). I explain both 

in the literature review. Generally, the use of Gadamerian Erfahrung contributes to a more 

holistic and fundamental consideration of tourist experience, thus reducing the current 

confusion of the experience term. Furthermore, this can inform the integration of tourist 

experience into daily experience as a core process shaping people’s lives and societies. 

The contributions of this thesis related to the first aim are thus not pure incremental gap-spotting 

approaches through providing a new context (Sandberg & Alvesson, 2011; Nicholson et al., 

2018). Instead, the core contribution is revelatory by nature (Nicholson et al., 2018), 

transferring a philosophical experience approach to tourist studies, opening new perspectives 

and ways of thinking about tourist experience. Beyond using Erfahrung as a concept to research 

tourist experiences, this thesis takes an entirely Gadamerian approach applying his 
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Philosophical Hermeneutics. I introduce the rationales and consequences for taking this 

approach in the following section.  

The second aim relates to developing a deep understanding of the experiences of a specific 

sample. German soft adventure tourists travelling to Oman are relevant because of the sensitive 

intercultural setting, the increase in tourism and the growing soft adventure tourism segment. 

The particular cultural setting relates to hostility toward Muslims in Western countries 

(Avraham & Ketter, 2016) and an increase in tourism between Western and Muslim places 

(UNWTO, 2019; 2020b). Nevertheless, the thesis focuses on understanding the experiences of 

travellers, not specific cultural interactions. Therefore, this study does not aim to test or develop 

a framework or theory for tourist-host contact. However, the study’s cultural setting and 

adventure tourist sample are relevant for understanding tourist experiences. 

Concerning the second aim, this research certainly provides a gap-spotting contribution 

(Nicholson et al., 2018) as no similar tourist experience studies within this setting exist. 

Accordingly, it enhances the body of knowledge on tourist experiences of Westerners in 

Muslim places. Further, the thesis samples soft adventure tourists researching travellers 

interested in cultural interaction, not isolating themselves in resorts. Thereby it adds new 

understandings to the growing segment of soft adventure tourism. Combining both aims, the 

significant contributions originate from more complex, dynamic and subjective analyses of 

tourist experiences through enhanced understandings of the experience construct in tourism. 

This shall be achieved by using Gadamerian Erfahrung as experience conceptualisation as well 

as the overall Gadamerian approach to this thesis. I introduce this specific approach in the 

following section. 

 

1.3  A Gadamerian Approach 

 

Gadamer was a German philosopher who lived from 1900 to 2002. His most famous work is 

“Wahrheit und Methode”, Truth and Method, initially published in German in 1960. Since 

then, several editions have been published, but without changing the core messages, mainly 

adjusting language to more modern wording. I have read a German (Gadamer, 1960/1990) and 
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an English (Gadamer, 1960/2006) version2. The main aim of Truth and Method was to show a 

different and more open understanding of both truths and methods in humanities. Gadamer 

himself wanted to “develop […] a conception of knowledge and truth that corresponds to the 

whole of our experience” (Gadamer, 1960/2006, p. xxii). Naturally, my thesis aims are far 

beneath the grand objective of Gadamer. However, I apply his conception to tourist experience. 

Therefore, the whole thesis becomes Gadamerian, closely aligned with his conceptualisations 

of knowledge and truths, language and hermeneutics and the nature of experience. In this 

section, I introduce the Gadamerian approach to the thesis, while his conceptualisation of 

Erfahrung and the application to tourist experience is presented in the literature review. For me, 

there are three aspects making my thesis Gadamerian. 

Firstly, knowledge and truths for Gadamer (1960/1990) are always situational and timely 

depending on the historically affected consciousness. He argued all knowledge in humanities 

and human understanding depends on personal experience. Situational truths emerge in the 

dialectic of question and answer. This dialectic can be a process of a reader questioning a text 

and interpreting it himself or an oral discussion between two or more people. Understanding 

then is always an application to the self. This conditions that truth in a Gadamerian sense is 

never final in humanities. Interpretation and application change through time and experience. 

Any interpretations and conclusions produced in this work are thus not intended as final and 

absolute truths but as truths from this research and for the specific readers’ applications. Other 

researchers and readers may produce different truths, and I may have made different truths at 

other times and contexts. This research is relevant because it finds its significance in the 

discussion that tourism scholars are having, or should be having, on the nature of experience 

and the influence of tourist experiences on people’s lives and societies. I consider this a part of 

an extensive dialogue with multiple characters. I hope and intend that other people find truths 

similar to mine through reading this, but this depends on their interpretation. 

Secondly, for Gadamer (1960/1990; 1960/2006), language is the universal medium to provide 

understanding. Hermeneutics, then in his sense, is not a method used to interpret text but a 

ubiquitous element of philosophy that should be the methodological basis in humanities. 

Gadamer (1960/2006, p. 470) famously noted, “being that can be understood is language.” The 

world and human experiences present themselves in language, as this is the human way to 

 
2 I chose to read the book “Wahrheit und Methode” from 1990 instead of the original version from 1960. The 1990 
version is still written by Gadamer close to the original mainly in modernised language. Further, the original 
version was not available and is printed in worse quality. To support my applications of Gadamerian concepts in 
English I read a more recent translation. However, the main book I used for my understanding is the 1990 version. 
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describe and think about our experience. As humans think in words, these are not purely 

assigned to an experience but part of the experience itself. Gadamer (1960/1990) thus moved 

away from the hermeneutic of Schleiermacher (1838/1999) and Dilthey (1922). Schleiermacher 

shifted hermeneutics from a technique for understanding profane texts to a universal approach 

to understanding (Gadamer, 1960/1990; Zimmermann, 2016). Yet, in contrast to Gadamer, 

Schleiermacher saw the aim of hermeneutics in understanding the originally intended meaning. 

For Gadamer, however, reconstruction is always an alienation of the initially intended 

connotation as the reader has a different historically affected consciousness. Even if the reader 

understood a text in the way the author intended, it would have a different meaning. Yet, 

Gadamer (1960/1990) highlighted the key hermeneutic part-whole relation principal for 

understanding texts. Dilthey (1922) tried to develop an objective approach to humanities, which 

Gadamer (1960/1990) sees as impossible. Their discussion surfaces around the German words 

Erlebnis and Erfahrung. I address this discussion to illustrate Gadamer's understanding of 

experience in the literature review (see pages 16-20). 

In terms of the language of writing, I differ in many ways from Gadamer (1960/1990). For 

example, his sentences can get complex and lengthy in certain parts with multiple sub-clauses. 

I, in turn, try to stick to relatively short and precise sentences that everyone can understand. 

Gadamer was born 90 years before me, and thus knew a language that differs from the one I 

learned in several ways. Further, throughout his work Gadamer (1960/1990; 1960/2006) used 

“we”, directly including the reader, especially in short summaries of what “they” have now 

seen. This, in my opinion, is a presupposition of what the reader has understood, interpreted 

and applied (the three steps of understanding based on Gadamer (1960/1990)). I do not want to 

make these claims about how the reader has interpreted my writing. Accordingly, I avoid using 

“we” in the sense of my readers and me. Instead, I use the “I” frequently, illustrating that 

something is my opinion, interpretation, or something that I want to show or argue (Webb, 

1992; Hyland, 2002).  

Thirdly, Gadamer (1960/1990; 1960/2006) conceptualised experience using the German word 

Erfahrung. Therein he explained experience as a part-to-whole relationship. The meaning of 

the part stems from the whole and vice versa. Any part of an experience needs to relate to the 

whole experience, which informs the person’s historically affected consciousness. He 

contrasted his conceptualisation of Erfahrung from the Erlebnis concept by Dilthey (1922). An 

experience in the sense of Erfahrung can never be the same, even if repeated the same way. 

Further, Gadamer (1960/1990) included the hermeneutic experience in his understanding. For 
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him expressing an experience in language – thought, spoken or written – is part of the 

experience itself. Hence, interviewing respondents about their trips is part of their tourist 

experience of Oman. An experience does not end when the situation is over, but it transfers and 

transforms through time, language and memory. I further discuss the nature and concept of 

experience in the literature review from philosophical (see pages 13-20) and psychological 

perspectives (see pages 20-27). 

Despite using Gadamerian Philosophical Hermeneutics, it is not possible and not intended to 

copy his approach. Instead, these are my interpretations of Gadamer’s work and my applications 

and tourist experience conceptualisations for this thesis. In the sense of Gadamer (1960/1990), 

direct replication is not possible as there is always a transformation involved. I further discuss 

Gadamer’s Philosophical Hermeneutics, critique, and application in the methodology and 

methods section. 

 

1.4  Thesis Structure 

 

The thesis consists of five main chapters, the introduction, the literature review, the 

methodology and methods, the interpretation and discussion and the conclusion. Following this 

introduction, the second chapter, the literature review, aims to illustrate the known and 

unknown, clear and unclear on experience, tourist experience, adventure tourist experience and 

Middle East tourist experience research. First, I address the subject matter experience from a 

philosophical and psychological angle. These are then applied to discuss tourist experience 

literature. The literature review synthesises my knowledge of the subject matter as well as 

findings, problems, focus and deviations (Huy, 2012; Goldberg & Allen, 2015) on the research 

topics. The last step of this chapter is to devise research questions presented in the conclusion 

to the literature review.  

Chapter three, the methodology and methods, builds on the developed research questions and 

explains how I want to answer these. This involves discussing the research paradigm and 

methodological considerations in this thesis focused on Gadamer’s Philosophical 

Hermeneutics. The methodology section introduces my positionality and reflexivity on how I 

deal with my position and background as a researcher. Furthermore, I discuss Gadamer’s 

Philosophical Hermeneutics, hermeneutics in general and criticisms of the Gadamerian 
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approach. The methods section explains how I collected data, recruited respondents, and 

designed and executed the interviews. This includes the limitations of the chosen method and 

ethical considerations. Finally, I introduce the hermeneutic spiral as my approach to data 

analysis. 

Chapter four, interpretation and discussion, presents the analysis of the empirical data. I explain 

my understandings, interpretations and applications – the three-step process of Verstehen 

(Gadamer, 1960/1990). First, I show how I try to understand tourist experiences in Oman 

through Gadamerian Philosophical Hermeneutics. This includes introducing respondents 

individually and as a group. The themes developed through the hermeneutic spiral structure are 

the central part of the interpretation and discussion chapter. Here I use many direct quotes from 

respondents and present my understandings of these quotes. Next, I interpret the quotes relating 

to respondents’ other statements, experiences and reflections. I apply these interpretations to 

literature focusing on theoretical implications in the same process. A Gadamerian approach 

does not allow separate findings and discussions as the literature and positionality shape 

researchers’ interpretations. Lastly, I reflect upon the influence my positionality has on the 

research process and interpretations. 

Chapter five presents the conclusions of this thesis. The conclusion relates the study to the 

broader context presented in this introduction. First, the conclusion provides a summary of the 

thesis. This summary informs the main part of the conclusion and the overview of the key 

contributions to the research. Then, I provide future research suggestions and practical 

implications of my analyses, illustrating what they might mean for the industry. Finally, I end 

with a closing statement. 
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2.  Literature Review 

 

The literature review presents the current knowledge on experience, especially on tourist 

experience research. I reflect critically on previous studies and derive my research questions 

from a Gadamerian Philosophical Hermeneutic approach to experience. Methodically, this 

literature review is a narrative discussion which is neither systematic nor objective. Instead, it 

builds upon my subjective conclusions, identifications and discussions of gaps, strengths and 

weaknesses in the literature (Grant & Booth, 2009). Nevertheless, these elaborations allow 

significant conceptual debates by integrating generic philosophical and psychological thoughts 

into tourist experience literature. 

Experiences are central to tourism research, as tourism by its nature is experiential (Volo, 2009). 

Ritchie and Hudson (2009, p. 111) marked The Experience Economy from Pine and Gilmore 

(1999) as a “popularising treatise” in consumer and tourist experience research. Seeler, Lück 

and Schänzel (2018) observe this approach most often guides research on experience concepts 

in tourism. It has also fostered management concepts on experience within tourism literature 

(Ritchie & Hudson, 2009). According to Sundbo and Sørensen (2013, p. 9), “the reason why 

the experience economy […] is interesting is not the experience phenomenon per se, but that 

we are witnessing a large-scale industrialization of the experience economy.” Sundbo and Dixit 

(2020) confirm this observation in 2020. The experience economy approach links people’s 

experiences to business activities (Sundbo & Sørensen, 2013). Pine and Gilmore (1999; 2011) 

based their work on the general notion that customers want more than products and services, 

they want experiences. These provide the most progressive economic value to customers.  

However, Pine and Gilmore (1999; 2011) ignored antecedents and consequences of experiences 

in their experience economy approach. One limitation is the merely wealthy Western 

perspective this approach takes to experiences (Sundbo & Sørensen, 2013). On this basis, 

experiences in tourism research are considered from a mercantile dimension, as sold on the 

tourism market (Volo, 2009; Vergopoulos, 2016). Thompson, Locander and Pollio (1989) 

considered it challenging to distinguish experiences between human experiences and consumer 

experiences as consumer experiences of products are pervasive in ordinary daily life. Even 

more, the pure consumption focus of the experience economy framework disregards the depth 

and subjectivity of how experiences occur in the human mind. In this thesis, experience is not 

studied as an economic offering by companies but aims to understand the psychological 
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processes of tourists’ experiences. The experience economy concept thus is not useful as a 

framework for this research, nor for any study of experiences beyond marketing and 

consumption. For an understanding of tourist experience, it is thus necessary to turn to the wider 

literature first, to understand what an experience is and how people experience in a 

psychological and philosophical sense.  

As mental phenomena, experience concepts are psychological (Jantzen, 2013) and often the 

main object of research in psychology (Bradley, 2005). Here, experiences are studied by 

looking at people’s storage, retrieval and processing of memories, perceptions and feelings. 

However, psychology research focuses on individual processes without an overall 

comprehension of experience, ignoring ontological debates (Bradley, 2005). Understanding 

experience goes beyond psychology, informing not only the science of the mind but also all 

human and even natural sciences through its influence on ontological and epistemological 

positions. Accordingly, studies of experience require philosophical frameworks to organise 

specific research. Philosophy can provide connections and structures for different psychological 

approaches or neurosciences, posing questions and shedding light on areas that so far remain 

unanswered (Grayling, 2020). Ryan (2010, p. 44) calls for a turn to philosophy to illustrate 

truths about tourist experience because philosophers are concerned with “meaning, truth and 

beauty.” With this in mind, the literature review is organised like a funnel, moving from broad 

to narrow (Goldberg & Allen, 2015) in five sections. It first discusses philosophical 

understandings and psychological research on experience. Then it turns to the specific settings 

and sample of this research, examining tourist experience research, soft adventure travel and 

tourism to the Middle East. The literature review ends with a conclusion to the chapter, 

developing my research questions based on the main arguments. 

 

2.1  The Philosophy of Experience 

 

The philosophical debate on experience can be traced back as far back as the Greek 

philosophers Socrates, Plato and Aristotle. Later, religious scholars such as Augustine (Saint 

Augustine of Hippo) (Blumenberg, 1985; Taylor, 1989) and Martin Luther reflected on 

experience in their theologies (Gerrish, 1993). Building on these origins in the use of 

experience, several prominent modern thought and 20th century philosophers have discussed 

the nature of experience. The main debates, as mentioned in the introduction, revolved around 
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rationalist and empiricist understandings of experience. While this study uses the Gadamerian 

concept Erfahrung to research experience, revisiting the debates support the explanation and 

relevance of Gadamer’s (1960/2006) conceptualisation. 

 

2.1.1  Rationalism and Empiricism 

 

The rationalist perspective mainly builds on Descartes (1644/1985) arguing humans cannot 

experience a real natural world because experiences are highly subjective and thus cannot 

provide verifiable knowledge of the world outside the mind. Montaigne (1588/1965), Leibniz 

or Spinoza were other rationalists. Later, Hegel (1807/1979), Husserl (1913/2012), Heidegger 

(1927/1993) and Gadamer (1960/2006; 1987) also developed non-empiricist approaches to 

experience, contrasting the dominant standpoint from Plato, that lived subjective experience is 

less valuable for universal thought than objective experience (Jay, 2005). Instead, they argued 

knowledge based on experience is always subjective and temporal and can be paradox and 

unpredictable (Montaigne, 1588/1965). However, this is not an obstacle to acquiring knowledge 

as this is subjectively held inside the knower. 

Empiricists considered experience as measurable and replicable, only valid if confirmed 

(Bacon, 1620/1863; Locke, 1689/1913). They believed perceptual information can produce 

verifiable knowledge. Blumenberg (1981) critiqued Montaigne’s understanding as restricting 

humans to their own experience, which leads to a very selective picture of reality (Bowker, 

2016). According to Blumenberg (1981), this perspective would mean humans cannot think 

progressively beyond the limits of their own experience. Jay (2005) drew four corollaries for 

understanding experience from the empiricists’ perspective. Firstly, it is repeatable and 

shareable universally, thus becoming verifiable knowledge. Secondly, the search for knowledge 

is not internal, but someone else can continue with it after one’s death. Thirdly, experience is 

only valid if confirmable. Accordingly, not verifiable experiences do not become part of the 

memory, as they are not valid universally. Fourthly, instruments replace experiences because 

they work objectively. As shown here, the discussion of the nature of experience relates very 

closely to the epistemological debate on the nature of knowledge and the contrast between 

rationalism and empiricism.  

Kant (1781/1998) suggested a reconciliation of rationalist and empiricist perspectives on 

experience (Jay, 2005; Grayling, 2020). Kant (1781/1998) saw the individual as an empirical 
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subject experiencing an empirically real spatial world (empiricism) and interpreting this 

experience through both subjective categories and universal concepts (rationalism). Thus, 

experience involves both objective and subjective processes. Despite this proposed 

reconciliation, debates on the philosophical positions and structure of experience remain. For 

example, logical positivists such as Schlick and Carnap (Vienna Circle) argued experience 

requires the possibility of verification (Grayling, 2020). Also, Dilthey (1922) tried to develop 

a methodological basis to study experience. He argued consciousness, science and knowledge 

build on perception and lived experience – what he called Erlebnis. For Dilthey, humanities 

required a methodological basis, similar to natural sciences. He suggested building on the 

effects of nature on sensory perception (Dilthey, 1922; Gama, 2006; Makkreel, 2016). Dilthey 

(1922) presented experience having a circular notion with the option to return to the starting 

point making it retraceable and repeatable methodically. However, social sciences cannot easily 

make such absolute claims, only when fragmenting the historical world (Makkreel, 2016). This 

means every statement in the social sciences is subject to change over time. Therefore, a 

conclusion drawn in social sciences cannot be final. A clear cause and effect relationship as 

intended by Dilthey, thus, does not apply to social sciences. Gadamer (1960/2006) showed the 

incompatibility of Dilthey’s aspiration to find a methodological foundation for social sciences. 

He contrasted his notion of Erfahrung to Dilthey’s Erlebnis. As mentioned, the approach used 

in this thesis is Gadamer’s (1960/2006) Erfahrung. 

 

2.1.2  Gadamerian Erfahrung 

 

Gadamer’s (1960/2006) conceptualisation of the nature of experience begins with a discussion 

of Dilthey’s (1922) concept of Erlebnis. One of his core arguments originated from Kierkegaard 

(Gadamer, 1960/1990, p. 101; without direct reference to a specific work from Kierkegaard). 

Therein, Gadamer (1960/1990) noted Kierkegaard believed the experience of others is an 

impenetrable authority, making a total reduction of and reflection on experience impossible. 

The experience of others cannot be controlled methodologically, thus, human experience cannot 

be studied in closed quasi-experimental systematics (Gadamer, 1960/2006; Gama, 2006). 

Arguably, if knowledge were only generated through experience (empiricism) and not through 

reason (rationalism), research is only possible on the own experience. Hence, reason is 



17 
 

necessary to research experience because it is impossible to experience another person’s 

experiences. 

Gadamer’s second argument is that empiricism lacks historicity. This means considering time 

and context of every experience. As mentioned above, experience of a human depends on when 

it is studied and no final methodological truth on any experience is possible. The same 

methodology, respondent, and context would yield different interpretations if just studied at a 

different point in time. However, for Dilthey (1922) as for empiricists experience is verifiable 

and retraceable, implying the same experience repeated should yield the same findings. In this 

sense, Gadamer criticised Dilthey for orienting his account of experience entirely to science in 

a psychological and methodological understanding of experience (Gadamer, 1960/2006; Gama, 

2006). That way, not reconciling but jumping between empiricism and rationalism.  

In German, experience translates to both, Erlebnis and Erfahrung. As mentioned earlier, these 

terms are used to conceptualise experience as perception (Erlebnis) and later as the processing 

of these perceptions (Erfahrung) (see e.g. Seeler, Lück & Schänzel, 2018). However, building 

on Kant’s (1781/1998) argument, everything people experience is directly and automatically 

reflected subjectively. A retraceable Erlebnis thus does not occur in the human mind. Instead, 

it is directly and automatically Erfahrung. The purity and repeatability of Erlebnis in Dilthey’s 

sense hardly exists. Nevertheless, the two-fold understanding of the term is used frequently 

(recognised in global literature e.g. Jay, 2005; Davey, 2016; Sundbo & Dixit, 2020), despite 

Gadamer (1960/2006) suggesting Erfahrung as a conceptual improvement and contrast to 

Erlebnis (Guignon, 2016), not as an addition. Several researchers still falsely consider Erlebnis 

to be the source of Erfahrung as well as Erfahrung to be an outcome and again a source of 

Erlebnis (Andrews, 2009; Jantzen, 2013; Seeler, Lück & Schänzel, 2018; Zare, 2019; Pearce 

& Mohammadi, 2021), while any perception is always directly Erfahrung and never Erlebnis. 

This connection is a typical misconception of the original philosophical concepts and highlights 

the confusion in the understanding of experiences.  

Gadamer (1960/2006) in his conceptualisation of experience as Erfahrung considered how the 

subject experiences a continuous interplay of memory and expectation over time. He illustrated 

the not circular (like Dilthey, 1922) but the continuous notion of experience. In this sense, it is 

never possible to return to the starting point of any experience – the human experience moves 

on with time. Every following experience or interpretation depends on previous life experience. 

Arguably, this provides a very comprehensive approach allowing holistic, deeply subjective 
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and dynamic research of experience. His conceptualisation of experience includes three core 

elements: memory, historicity and language. 

Firstly, Gadamer (1960/2006) considered experience to be memory, as meaning accumulates 

and evolves in memory. Gadamer’s understanding of memory builds on Hegel (1807/1979), 

who explained memory as a dialectical process of remembering and forgetting. Instead of being 

the counterpart, forgetting is necessary to remember (see also Bergson, 1922/1965) and 

includes having access to memories. Heidegger (1927/1993) even understood humans to live 

more in forgetting than in remembering. The automatic process every memory goes through is 

that of forgetting. Through this process, humans remain in the present. To forget does not mean 

the absence of memory but is the usual occurrence of any experience. The process of forgetting 

shows that humans perceive more than they remember. In consequence, understanding the 

experiences of others should not only focus on the remembered but also on the forgotten.  

Further, the remembered alters and becomes less accessible over time. Hereby, the moving 

ground for all experiences connecting past, present and future is time. According to Middleton 

and Brown (2005), time cannot be separated into segments, but moves continuously. This does 

not allow researchers to treat experience as a moment or an instant. A moment is an abstract 

point in time, like taking a snapshot of an ongoing process. The experiences connect across 

time through remembering (Hegel, 1807/1979). Arguably, it is self-contradictory to speak of 

one experience in the sense of a moment, if experience is an ongoing mental process or thinking 

category (Roth & Jornet, 2014). Neither a moment nor a series of moments can be completely 

isolated from the overall stream of experience. Carr (1986, pp. 30-31) noted, “experience is 

directed towards, and itself assumes, temporally extended forms in which future, present and 

past mutually determine one another as parts of a whole.”  

This temporal integration of past, present and future, and the continuous stream of moments 

into experience, inform the second notion from Gadamer, that experience is based on historicity 

– thus is framed by life experience. According to Davey (2016, p. 330), Gadamer’s Erfahrung 

contends humans “live in the continuum between memory, immediate experience, and 

expectation.” Therefore, experience depends on expectation, which is built through the past 

based on remembering. Unlike its individual significance, any moment is defined by its 

connections to other moments, thus its historicity within the overall continuum or stream of 

experience – a human life experience (Hegel, 1807/1979). Life experience includes more than 

biographic memory, as humans do not remember everything that shaped them (Ricard & Singer, 
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2017). Along these lines, Bowker (2016), similar to Carr (1986), notes experiences to 

encompass people’s past, present and future at once. Arguably, experience is an ongoing 

continuum through memories forming expectations – consciously and unconsciously – which 

influence immediate experience or perception that again become a part of memory. Every new 

moment adds to the continuum of experience, which is in perpetual transformation (Ricard & 

Singer, 2017). In consequence, previous life experience influences all future expectations and 

perceptions in the moment of perceiving. 

Supporting Gadamer, other philosophers have highlighted historical and subjective spaces as 

more important than the actual perception of the physical world. For example, Heidegger 

(1927/1993) opposed researching human experience based on the perception of objects because 

perceptions are not accurate to the intersubjectivity of human experience. Similarly, Husserl 

(1913/2012) introduced life-worlds as intersubjective spaces of meanings for individuals. 

Accordingly, to grasp the experiences of others, the subjectivity and historicity framing the 

minds and hence experiences of people need to be understood. Experiences always occur within 

these subjective and historically determined spaces. Gadamer (1960/1990) used the term 

‘horizon’ to illustrate the particular viewpoint of an individual. This viewpoint affects how far 

the individual can see and is based on previous experience, thus historicity. A fusion of 

horizons, meaning a common understanding between people, can occur if someone shares his 

experience with others through language.  

Thirdly, Gadamer (1960/2006) argued language and discourse also frame human experience. 

Gadamer (1960/2006, p. 417) posited, “experience of itself seeks and finds words that express 

it.” Gadamer building on Heidegger (1927/1993) used the hermeneutical method of analysing 

texts to develop an approach to understanding human beings and their experience. Arguably, 

two aspects of the relationship between language and experience need to be distinguished. 

Firstly, language shapes thought and thus reflecting upon experience (Gadamer, 1960/1990; 

1993a). According to Saussure (1974) and Bradley (2005), language gives experiences the form 

they have in human minds through words. The meaning of a word or a sentence can differ from 

individual to individual. Nevertheless, by giving meanings to words, society determines 

language (Saussure, 1974). Secondly, language shapes experience through social interaction, 

talking and writing to others (Gadamer, 1960/1990; Livingston, 2002). As Lafont (2016, p. 391) 

puts it, humans live in a “linguistically articulated world in which everything that might show 

up within the world is already understood as something other.” As this is a methodological 

issue, it is further addressed in the methodology section. Naturally, a hermeneutic philosophy 
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needs to build on language and interpretation. For Gadamer (1960/2006), language allows 

horizons to melt in the process of understanding (Verstehen). This contention separates 

Gadamer from Hegel (1807/1979) or Heidegger (1927/1993). For Gadamer (1960/2006), 

remembrance and Erfahrung take place in the dimension of language.  

Gadamer’s (1993b) hermeneutic philosophy of Erfahrung does not incorporate an absolute 

position. Both Gadamer and Hegel, in the sense of Montaigne, did not define the term 

experience. Instead, Erfahrung is a path, with openness being the highest principle. This path 

or process of becoming (Bergson, 1922/1965; Heidegger, 1927/1993) builds memory 

influenced by external physical factors triggering subjective interpretation. This subjective 

interpretation, in turn, is always based on previous experience and social categories or horizons 

(Gadamer, 1960/2006; 1993c). Therefore, research needs to focus on experience, especially 

within a dynamic understanding of ever-evolving memory. The memory of an experience is not 

the (empirical) truth nor the imagination of outside reality. It is simply the subjective memory, 

as the truth lies within the subject (Gadamer, 1960/2006).  

Arguably, Erfahrung provides a comprehensive approach to studying experience for this thesis. 

The concept considers historicity and context of experience, integrates language, highlights the 

importance of memory, enables dynamic research and provides a clear distinction between 

perception-focused or positivist and objective approaches. Gadamer highlights the importance 

of expectations or the historicity of any experience. This frames the perceptual input, which in 

turn is immediately transferred to memory. Accordingly, research on experience must consider 

expectations, perceptions and memories. As mentioned, experience concepts are psychological 

and research on expectations, perceptions and memories is usually conducted by psychologists. 

Accordingly, the Gadamerian framework to understand experiences is connected to findings in 

psychology. 

 

2.2  Experience in Cognitive and Social Psychology 

 

As discussed, experiences are mental constructs or phenomena. Hence, research on human 

experience will always be psychological (Bradley, 2005; Pearce & Packer, 2013). Brown 

(2006) located experience research in social psychology, which studies humans and their 

behaviours, thoughts and beliefs in social settings. For Goldstein (2015), experience research 
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is also based on cognitive psychology, which focuses on the individuals’ mind, perception and 

memory. Because experience, as discussed above, is both individual and subjective as well as 

social, this section considers both cognitive and social psychological findings. According to 

Allen (2019), most psychologists take the perspective of empiricism, explaining subjects 

causally. As discussed, the empiricist perspective contrasts with rationalist and subjectivist 

philosophical notions of experience. Several psychologists (e.g. Goffmann, 1974; Bradley, 

2005; Middleton & Brown, 2005) also build on more subjectivist understandings of experience. 

Importantly, as I elaborate in the following, recent natural science empiricist contributions to 

psychology support the philosophical perspectives taken above (see pages 13-20). 

This section aims to integrate psychological findings on human experience into the previously 

mentioned philosophical conception of experience. The review of psychological research on 

experience is divided into three parts, expectation, perception and memory. As Wagemans et 

al. (2012, p. 32) note, “concepts developed closely to experience are not easily expressed in any 

formalism.” Accordingly, there is an overlap between the three closely interlinked sections. 

 

2.2.1  Expectation 

 

Forming expectations is an ability of individuals to anticipate and develop beliefs about the 

future (Maddux, 1999) or beliefs that a particular outcome results from a specific behaviour 

(Hsu, Cai & Li, 2010). Kafkas and Montaldi (2018, p. 123) define expectation as “the frame of 

reference that describes the sequence of events within a context of temporally related events.” 

This means any sequence of events, through expectations, builds a frame for future events, 

which in turn build on past experiences (Buckingham & MacDonald, 2016). 

Furthermore, expectation builds on the context of a situation or intersubjective space of 

meanings (Bradley, 2005). The interpretation of the context, in turn, depends on previous 

events, hence on memory. Several researchers (Hunt & Aslin, 2001; Schachter, Addis & 

Buckner, 2007; Bar, 2009; Kafkas & Montaldi, 2018) noted expectations through the human 

ability to predict and detect regular patterns substantially influence what people perceive. 

Further, expectations or predictions significantly affect how people act. For example, based on 

previous experience, the brain predicts the results of human movements and accordingly adjusts 

motor command (Kilteni et al., 2018). Nevertheless, expectations are usually formed 

unconsciously, with people unaware of their expectations and the influence this has on their 
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experience (Kalkhoff et al., 2019). Accordingly, researchers need to study expectations before 

the perceptual experience. The recall of expectations on an experience after this experience 

must not be the same as the actual expectations developed before this experience. 

A key discussion on expectations surfaces around memory-building effects because researchers 

found differences between remembering unexpected and remembering expected events (Kafkas 

& Montaldi, 2018). Most findings suggest unexpected events are more memorable and create 

new meanings for people (Tulving et al., 1996; Axmacher et al., 2010) because expecting 

specific experiences reduces the intensity of the response, thereby making the unexpected more 

memorable. However, for example, Pinto et al. (2015) noted people are aware of expected 

stimuli faster than unexpected or neutral ones. This is because the human brain responds best 

to regularities in its environment (Goldstein, 2015). Thomas and Diener (1990) noted humans 

expect stronger reactions to experiences in both a positive and negative sense than their 

responses turn out to be. Kafkas and Montaldi (2018) explain this ambiguity by differentiating 

two ways of building memory based on previous expectations. On the one hand, fast and 

automatic memory processes, such as the feeling of familiarity, are more influenced by 

anticipated events. For example, researchers have found the level of experienced pain also 

depends on the expectation of pain (Goldstein, 2015). On the other hand, remembering details 

based on previous encounters such as names, places or times of an earlier meeting is better 

remembered without expecting the event (Kafkas & Montaldi, 2018).  

In consequence, expectation influences perception, expectation influences memory and 

memories build expectation. All three components thus have a very close and dynamic 

connection to each other and cannot be regarded in isolation. This is in line with the fusion of 

horizons in Gadamer (1960/2006) or Goffmann (1974) and Bradley (2005) arguing humans 

experience reality based on situational contexts or frames. People use circumstantial clues from 

existing frames to make sense of experiences and objects (Goffmann, 1974). This 

understanding comes from the Gestalt School of psychology and Kurt Lewin’s work on 

organisational cultures (Burnes & Bargal, 2017). In this, experience and behaviour of 

individuals (or groups, organisations) are not considered individual events but are always a 

consequence of previous experience and situational context (Cornejo, 2015; Burnes & Bargal, 

2017). This fusion of horizons in experience brings together past, present and future through 

memory. 
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2.2.2  Perception 

 

Historically, psychologists and philosophers considered perception a direct sensory experience 

of the world (empiricist and realist perspectives) and things in themselves. For example, Locke 

(1689/1913) and later James (1909) viewed perception as ‘pure’ meaning before reflection, 

consciousness and thought. Only after a first pure perception, do people reflect. If such a 

genuinely pure experience were possible, people could experience without subjective 

influences. More recently, philosophers (Hegel, 1807/1979; Husserl, 1913/2012; Siegel, 2017) 

and psychologists (Goffmann, 1974; Goldstein, 2015) agree that pure perception does not exist. 

Instead, the brain moderates sensory perceptions immediately. For example, two people looking 

at the same object can never visually perceive the same thing because they have slightly 

different viewing angles (Goldstein, 2015).  

Thus perception is the detection and first automatic interpretation of the information people 

receive from around them (Ward, Grinstein & Keim, 2010; Carbon, 2014). In general, 

perception is considered the contact between human senses and the external world (Middleton 

& Brown, 2005). People then understand this as “real” and as a fact (Carbon, 2014, p. 1). 

However, for Seth (2019), perception is an act by the human brain generating the best guess of 

what caused the sensory experiences – thus not a fact. While perceiving something is often done 

through visual observation (Michaels, 2000), touching provides physical proof for perceptual 

experiences (Carbon, 2014).  

Seth (2019, p. 378), just like Gadamer (1960/1990; 1960/2006), uses artwork to draw 

psychological inferences. He argues, the “perceptual experience – whether of the world, of 

ourselves, or an artwork – depends on the active ‘top-down’ interpretation of sensory input.” 

Nevertheless, the brain does not purely create the image. A stimulus from outside also 

influences the perception. It may then be altered, informed by past perceptions and ideas 

(Husserl, 1913/2012; Goldstein, 2015; Vandevelde, 2016). The brain unconsciously generates 

a perception based on sensory inputs, previous experiences, and expectations (Seth, 2019). 

Therefore, previous experience and expectations need to be studied to understand somebody’s 

perception. The sensory stimulus always runs through several brain parts before becoming 

conscious (Dehaene, Lau & Kouider, 2017). While many brain areas and neurons are active 

unconsciously, consciousness arises when different brain regions access information coherently 

(Dehaene & Naccache, 2001; Greenfield & Collins, 2005). Dehaene and Naccache (2001) 
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argued this activity is the subjective human experience of consciousness. Furthermore, the 

primary function of perception is not to generate an accurate representation of the outside world 

– reality. Instead, it enables the person to interact with and in the surroundings to achieve their 

behavioural goals (Clark, 2016).  

The critical problem in researching perception is the moment of data gathering. Bergson 

(1908/2002) treated momentary perception as snapshots of ever-changing realities. A 

photograph then is a snapshot in time of visual perception through technology (as opposed to 

memory). Bergson (1919/2002) argued perception builds memory directly. It happens before 

humans consciously absorb what they have just perceived. Accepting Bergson’s understanding, 

it was never possible to stop experiencing and take a snapshot of the status quo or to study 

perception. The status quo is constantly evolving, and perception has already become a memory 

in the instance of studying it. Even noticing this immediate moment takes time. So during the 

recognition process, this instantaneous moment of perception is passed again (Russon, 2016). 

Along similar lines, Flacandji and Krey (2018) note that any way to assess an experience is 

based on memory. Essentially, any study asking people about their perception is a study of 

memory. Further, Ariely (1998) cautioned researchers from neglecting the effect of real-time 

questioning or surveying. Questioning people how they feel in the moment can influence the 

perceptual experience. Asking about the perceptual experience while perceiving influences the 

retrospective judgement (or memory) of their perceptual experience. As Bergson (1908/2002) 

argued, the present is only the tip of a never-ending ongoing experience stored in memory. 

Consequently, it is impossible to study the present in live because it is memory once studied. 

In consent with Gadamer (1960/2006), research thus should focus on expectations and 

memories, being careful in stating to have researched perceptions. 

 

2.2.3  Memory 

 

As mentioned, memory is the focus of a Gadamerian approach to experience as it is the 

collection of experiences in the brain. Memory is the accumulation and storage of perceptual 

experience in the human mind (Bergson, 1908/2002; 1919/2002), or “the process which 

encodes, stores, and retrieves information” (Flacandji & Krey, 2020, p. 2). Psychologists have 

differentiated several types of memories. The structured and hierarchical memory approach by 

Atkinson and Shiffrin (1968) is the “most accepted conceptualisation” (Jorgenson et al., 2019, 
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p. 568). They differentiated between sensory information (perception), short-term and long-

term memory. Perception (often termed working or perceptual memory) is stored 

subconsciously and very short-term through attention. Baddeley, Eysenck and Anderson (2014) 

note sensory information can remain in memory for a few seconds, before people forget most 

of it. Cognitive organisers determine what to remember and forget forming  short-term and later 

long-term memories (Baddeley, Eysenck & Anderson, 2014). However, the structured and 

hierarchical memory approach from Atkinson and Shiffrin (1968) is subject to criticism.  

Firstly, they applied a very static approach to memory located somewhere in the human mind. 

According to Pearce and Packer (2013), Bartlett (1932) was the first to argue there is no 

memory as such, but rather a dynamic process of remembering. Memories are not stored in 

specific brain areas but spread across regions of the brain in a dynamic fashion (Lashley, 1950). 

Memory involves storing past information and continuous translating, reflecting, recalling and 

retrieving information (Middleton & Brown, 2005; Flacandji & Krey, 2020). This ongoing 

process leads to inaccuracies between perception’s original instance and memory (Braun, 1999; 

Kahneman, 2000; Braun-Latour & Zaltman, 2006; Kahneman, 2011). These findings suggest 

memory changes over time (Bartlett, 1932; Averell & Heathcote, 2011; Flacandji & Krey, 

2020).  

Further, Halbwachs (1950/1980) argued memory is generalised in the mind. Psychologists 

support the view of memory generalisation and the creation of shortcuts to memory (e.g. 

Middleton & Brown, 2005; Morewedge, Gilbert & Wilson, 2005; Kahneman, 2011; Flacandji 

& Krey, 2020). A generalisation of memory means forgetting specifics and responding to 

known outside stimuli in established ways. Shortcuts to memory are the external triggers 

accessing these memories directly because they are already familiar. Accordingly, memories 

are not accurate but tend to show the overconfidence of respondents in the truthfulness of what 

they remember (Talarico & Rubin, 2003). Thereby, researchers consider emotions to support 

remembering and to improve the vividness and accuracy of memory recall (Frederickson, 2000; 

Phelps, 2004; LaBar & Cabeza, 2006). Kensinger (2009) considered this improvement of recall 

through emotions occurs more for negative than for positive experiences, while Wessel and 

Wright (2004) cautioned about misremembering emotional events. Generally, self-related long-

term information retrieval is thought to be more reliable (Frings & Wentura, 2014). 

Consequently, nothing remains fixed in memory, but experiences undergo a dynamic process 

of remembering and forgetting. It is thus misleading to declare something as memorable. How 
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will these memories evolve in the future? All researchers can state is what a respondent 

remembers in the moment of studying. 

Secondly, research based on the structured and hierarchical memory approach (Atkinson & 

Shiffrin, 1968) is limited as studies mainly consider memory acquisition, ignoring the process 

of forgetting (Davis & Zhong, 2017). But people are likely to forget information (Wixsted, 

2004) or lose the ability to access it (Korte, 2020). Memories are impacted by new information, 

become confused, combined or omitted (Baddeley, Eysenck & Anderson, 2014; Korte, 2020). 

The process of forgetting has active and passive mechanisms. Active forgetting refers to 

biological processes that inhibit negative memories or interfere with new memories. Passive 

forgetting is the natural decay of cells or losing access to memories (Davis & Zhong, 2017). As 

discussed before, Heidegger (1927/1993), based on the Hegelian dialectic of remembering and 

forgetting, highlighted the process of forgetting as crucial for humans to remain in the present. 

It is normal to forget a perception instead of remembering it (Heidegger, 1927/1993).  

In line with Halbwachs (1950/1980) and Bergson (1919/2002), Middleton and Brown (2005, p. 

231) called “forgetting […] a necessary aspect of remembering.” Usually, forgetting is seen as 

something negative, but it should be understood as a partner without which remembering 

important information or realising the subsequent perception would not be possible (Korte, 

2020). Without forgetting, the past would dominate life even more. Consequently, every 

experience or experience in general also has an evanescence to itself. Thus, memory involving 

both remembering and forgetting, as opposed to only remembering, can be seen as a continual 

process. This always “on” approach to memory is suggested by Bergson (1919/2002) and 

confirmed, for example, by Lansdale (1998; 2005). Memory is continuously active without start 

or end. Accordingly, research on people’s memories must also consider what they do not 

remember anymore at a certain point in time. This should be regarded as equally important to 

what people do remember. Thereby, forgetting also refers to not having access to memories that 

might still be stored in the human brain (Korte, 2020). 

Thirdly, there is a social and collective component of memory (Marschall, 2018). Halbwachs 

(1950/1980) provides a social approach to understanding memory, considering memory as a 

social product and the basis for preserving a common identity. Collective experience is found 

through storytelling or within traditions. While Bartlett (1932, p. 7) criticised Halbwachs for 

creating a “group mind”, social connections of memory and thus relations to past experiences 

of others are widely accepted. For instance, Halbwachs (1950/1980) argued people see 
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themselves as the origin of their thought, whereas this thought is encouraged through the social 

setting or group. Hirst and Rajaram (2014) noted remembering as a group works differently 

than remembering in isolation because the information is continuously shared. Therefore, 

people especially repeat shared memories. Interaction with others can refresh and possibly re-

remember lost memories. Zaromb et al. (2014), examining how many presidents US citizens 

remember in the correct order over three time periods, also posited collective forgetting to be a 

necessary process to consider. People’s remembering or forgetting is not individual but depends 

on their social interaction. Thus, while memories not shared are more prone to forgetting, shared 

memories rather alter or remain. However, memory is not purely social. According to 

Middleton and Brown (2005, p. 12), “the individual experience is mediated by the collective 

experience.” Psychologists have moved from a purely individual perspective of memory to also 

consider social processes behind remembering (Bluck et al., 2005; Hirst & Rajaram, 2014). 

Thus, remembering and forgetting are both individual and collective processes. It is complex 

to understand what and why something is remembered, altered or forgotten. This process does 

not operate under volitional control but is passively undergone (Heidegger, 1927/1993; 

Csikszentmihalyi, 1990; Gadamer, 1993d; Gama, 2006). Conclusively, memory is the core 

component of experience through remembering, changing, accessing and forgetting the past. A 

variety of factors, not even nearly addressed to any completion, influence this. Finally, 

remembering brings the past into the present. It thus connects expectation and perception with 

memory in a synchronic manner at one point in time. In this sense and in conformity with 

Gadamer (1960/2006; 1993c), experience is memory, and all experience research is memory 

research. Next, I apply the expectation, perception and memory framework to tourism literature. 

 

2.3  Tourist Experience 

 

This section reviews the tourist and tourism experience literature. Researchers vary between 

using the terms tourist experience and tourism experience without signifying any difference. 

For example, Tung and Ritchie (2011); Kim, Ritchie and McCormick (2012); Kim (2014); 

Stone et al. (2018); He et al. (2019) use tourism experience, whereas Uriely (2005); Larsen 

(2007); Bosangit, Hibbert and McCabe (2015); Knobloch, Robertson and Aitken (2017); 

Campos et al. (2018) use tourist experience. Seeler, Lück and Schänzel (2018) differentiate 

tourism experience from tourist experience based on the research focus. Tourism experience 
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research focuses on creating an experience for the consumers from the supply side. Conversely, 

tourist experience research aims to study the demand side, thus tourists’ psychological 

experiences without creating experiences from the supply side. As the latter terminology fits 

better to the aims, this thesis uses the term tourist experience. However, this does not mean 

contributions termed tourism experience are ignored. 

There are various approaches and theories used to discuss tourist experience in academia. The 

first and oldest is the ‘phenomenology of tourist experiences’ wherein Cohen (1979) discussed 

the nature of tourist experiences. He built categorisations of tourists around the sociological 

centre theory. According to this theory, every person and every society has some core values 

providing meaning to the subjects. Cohen (1979) distinguished five modes of touristic 

experiences: recreational, diversionary, experiential, experimental and existential. The former 

focus on pleasure while travelling, whereas the latter search for their sociological centre. Cohen 

(1979) further noted the desired modes could change from one trip to another and individuals 

can experience several modes during one trip. Arguably, intended meanings and initial 

motivations for trips can change. However, Uriely (2005) argued typologies in modern times 

are too complex because of the individualisation of travellers. Further, tourists can enjoy many 

types of experiences during one trip (Uriely, 2005). Cohen’s (1979) contribution is his 

discussion of the dynamics, contradicting any typology of tourist experience (and experience 

in general). Thus, it is not purposeful to put tourists’ experiences into categories as they will 

continuously jump from one to another or belong in many categories simultaneously. 

In opposition to the sociological approach taken by Cohen (1979), psychology informs most 

other tourist experience theories (e.g. Quan & Wang, 2004; Larsen, 2007; Moscardo, 2009; 

Tung & Ritchie, 2011; Jorgenson et al., 2019). However, as Chhetri, Arrowsmith and Jackson 

(2004, p. 34) noted, “there is no single theory that defines the meaning and extent of tourist 

experiences.” Based on my findings regarding tourist experience research, this statement almost 

certainly still has validity today. Nevertheless, it is essential to assess existing models to 

understand how other researchers have conceptualised tourist experience. 

Frequently cited tourist experience models include the use of mindfulness theory from 

Moscardo (1996; 2009), the five-phase model from Cutler and Carmichael (2010) and the 

structural model of the tourist experience from Quan and Wang (2004). However, the citations 

are mostly individual quotes of their publications, not referring to the models. Furthermore, the 

models are not used to theoretically discuss or study tourist experience empirically. All three 
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ignore the multi-phasic nature of perception, the dynamic of memory and the historicity of 

experience discussed in the previous sections. Besides, I found two key frameworks also 

applied to study tourist experiences including the memorable tourism experience by Tung and 

Ritchie (2011) and the expectation, perception and memory framework from Larsen (2007). 

Both use a three-stage approach, pre-trip, on-site, and post-trip. For example, Tung and Ritchie 

(2011, p. 1369) noted tourism experience comprises “of events related to his/her tourist 

activities which begins before (i.e. planning and preparation), during (i.e. at the destination), 

and after the trip (i.e. recollection).” These three-stage approaches align with the philosophical 

Gadamerian Erfahrung framework and psychological conceptions of experience. 

Tung and Ritchie (2011) identified four dimensions that make experiences especially 

memorable. These dimensions are: affect, expectations, consequentiality and recollection. 

Affect includes positive and negative emotions and feelings as reactions to experiences made 

during trips (Tung & Ritchie, 2011). Regarding expectations, exceeding these and being 

positively surprised is most memorable. Consequentiality means that trips are more memorable 

if any personally significant development stems from the tourism experience (Tung & Ritchie, 

2011). This can include social relationships, intellectual growth, self-discovery, or overcoming 

particular challenges. Finally, recollection refers to remembering experiences such as sharing 

stories and looking at photographs and souvenirs. Tung and Ritchie (2011) noted the 

expectation and recollection dimensions are similar to the pre-trip and post-trip phases. 

Therefore, recollection is considered the most crucial phase for creating memorable tourism 

experiences. This aligns with the focus of experience research on memory research discussed 

in the previous sections. 

Kim, Ritchie and McCormick (2012) built on the previous work from Tung and Ritchie (2011) 

and developed a scale to measure memorable tourism experiences. They identified hedonism, 

novelty, local culture, refreshment, meaningfulness, involvement and knowledge through a 

factor analysis with 24 items for the memorable tourism experience scale. This scale was cross-

validated for respondents from Taiwan in a later publication after initially only studying 

American college students (Kim & Ritchie, 2014). The memorable tourism experience theory 

focuses on giving destinations and companies strategies to measure their success in developing 

experiences for visitors. It is a frequently applied approach to the study of tourism experience 

(e.g. Chen, Petrick & Shahvali, 2016; Tsai, 2016; Knobloch, Robertson & Aitken, 2017; Kim, 

2018; Stone et al., 2018; Jorgenson et al., 2019; Sharma & Nayak, 2019; Shi et al., 2019; Cifci, 



30 
 

2022), which is also shown in a review of 56 articles on memorable tourism experience 

(Hosany, Sthapit & Björk, 2022). 

However, the theory does not incorporate a dynamic understanding of memory as a process of 

remembering that changes continuously. Jorgenson et al. (2019) even argue that it looks more 

at the emotions, motivations and feelings around the (perceptual) experience, despite being 

called memorable. Later, Jorgenson et al. (2019) specifically used this model to create a new 

scale of tourism experiences, the tourism autobiographical memory scale. Both scales focus on 

the offers that destinations or companies can develop to provide a benchmark. However, it is 

questionable how benchmarking highly subjective, temporal and contextual constructs of 

experience and memory is possible. Both the memorable tourism experience scale as well as 

the tourism autobiographical memory scale ignore any philosophical discussion on the nature 

of experience and quantify something subjective and individual, that way distorting the 

experience processes to make them measurable. Further, considering memory as a dynamic 

process of remembering and forgetting, it is impossible to define something as a memorable 

experience because it can never be known how long this memory remains or how it is altered 

in the future. 

Similar to the memorable tourism experience scale (Tung & Ritchie, 2011; Kim, Ritchie & 

McCormick, 2012) and the tourism autobiographical memory scale (Jorgenson et al., 2019), 

Larsen (2007) built his psychological framework around the proposition that memory is the 

core component of experience. Nonetheless, he noted tourism research must “be open to various 

perspectives on the issue of tourist experiences” (Larsen, 2007, p. 7). He presented tourist 

experience as a threefold phenomenon constructed through expectation, perception (also called 

event) and memory.  

As noted before, experiences in new environments, with new people and unfamiliar activities 

supposedly create the most remembered memories. Accordingly, most researchers argue the 

focus of tourist experiences must be on the destination during the actual travel instead of the 

pre- and post-trip stages. By contrast, Larsen (2007) argued that the memory of the tourist 

experience, as opposed to the perception of the tourist experience, can predict future intentions. 

Thus, researchers, in his opinion, should study what people remember as having happened, not 

what has actually happened. He calls for more research on the memory processes connected to 

tourist experiences and psychological models to study the tourist experience phenomena. 
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Seeler, Lück and Schänzel (2018) support his conception of experience and the focus on 

memory.  

While Larsen (2007) is frequently cited (Kim, Ritchie & McCormick, 2012; Sheng & Chen, 

2012; Bosangit, Hibbert & McCabe, 2015; Kim & Fesenmaier, 2017; Park & Santos, 2017; 

Zatori, Smith & Puczko, 2018; Lin et al., 2019), not much research applies his framework to an 

empirical study of tourist experience. Some, such as Sheng and Chen (2012) or Park and Santos 

(2017), specifically build on his concept. Seeler, Lück and Schänzel (2018) use Larsen (2007) 

to structure their conceptual framework of experiences in tourism. Further, multiple researchers 

have adopted a three-stage separation of tourism in pre-, on-site and post-trip stages without 

building on Larsen (2007) (e.g. Pearce, 1980; Chon, 1991; Kim & Morrsion, 2005; Gretzel, 

Fesenmaier & Leary, 2006; Misener, 2015; Xiang & Fesenmaier, 2016). This separation 

resembles the framework by Larsen (2007). For example, Ingram, Caruana and McCabe (2017) 

research tourist experience as a three-stage process using prospective, active and reflective as 

terms for the pre-, on-site and post-trip stages. The terminology from Larsen (2007), 

expectation, perception and memory, fits the psychological expressions. Similar to psychology 

(Bradley, 2005), the ignorance of philosophical debates creates significant limitations and 

confusion in tourist experience research. However, there is a congruency between studying 

tourist experience in three stages and the perspective on experience prevailing in philosophy 

and psychology.  

Larsen (2007, p. 7) “highlights the distinction between the tourist event and its precursors and 

effects.” It is precisely this distinction that the philosophical understanding of experience 

discussed above makes extremely difficult. The core of understanding tourist experiences 

building on a Gadamerian approach (1960/1990) is not using three isolated stages but trying to 

understand their links to each other and the whole person. This entails seeing the tourist 

experience as a part in relation to an entire life experience. Previous experiences and 

expectations influence any on-site perception. Nevertheless, as shown above, this separation 

guides tourism research. Accordingly, using these three stages can allow researchers to get a 

more holistic picture of the tourist and tourist experiences. Equivalent to the previous section 

on psychology, the review of tourist experience literature follows the three-stage separation of 

expectation, perception and memory. 
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2.3.1  Tourist Expectation 

 

This section discusses the formation and influences of tourist expectation. As mentioned, 

expectations are individuals’ beliefs about the future (Maddux, 1999). The previously reviewed 

literature shows a close interaction of expectation with perception, remembering and forgetting. 

Tourism research typically studies pre-trip expectations in many different variations, usually 

focused entirely on the service experience and satisfaction (Tolls & Carr, 2020). Importantly, 

expectations held before a trip are not static. Instead, they evolve with customers, for example, 

increasing their willingness to pay (Chen & Schwartz, 2008). Expectations formed before the 

trip develop on-site so later experiences during a trip are subject to different expectations 

already moderated by prior experiences on the same trip (Wong & Dioko, 2013). Further, 

tourists try to avoid cognitive dissonance in interpreting their expectations. Accordingly, new 

influences change prior expectations before and during a trip (Ye, Wu & Zheng, 2019). These 

dissonances and changes make it difficult for researchers to interpret expectations and their 

effects. Unfortunately, to date, research on tourist expectation formation has not sufficiently 

considered these dynamics. 

Further, research also found expectations to evolve during and after trips. For example, 

Anderson, Fornell, and Lehmann (1994) discussed how customers’ expectations are adaptive 

and how customers are likely to update expectations based on experience and other types of 

nonexperiential information. They also identified how the level of familiarity or expertise 

among customers will affect updating. For example, the expectations of potential customers 

unfamiliar with whitewater rafting will update to a greater extent than those of potential 

customers with a higher level of familiarity and expertise (Fluker & Turner, 2000). Hence, 

tourists can form more realistic expectations, and there is a smaller difference between 

expectations and perceptions. 

Wang, Qu, and Hsu’s (2016) model of tourist expectation formation suggests travel motivation 

to form the affective image while advertising and word of mouth create the cognitive image. 

The cognitive image influences the affective image and both shape tourists’ expectations. 

Further, they advise researchers to consider participants’ previous experience, as these allow 

for more realistic expectations (see also Fluker & Turner, 2000). Unfortunately, Wang, Qu and 

Hsu (2016) omitted these previous experiences from their study, arguably, ignoring a key factor 

influencing expectations. 
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According to Larsen (2007, p. 9), expectations of experiences depend on “motivation, value 

systems and attitudes, personality traits, self-esteem and states of affect (mood and emotions).” 

Lower self-esteem results in tourists trying to avoid risks of failure (Baumeister, 1995). In 

contrast, higher self-esteem can let people search for more risk in novel situations (Larsen, 

2007). Humans tend to expect stronger reactions in a positive and negative sense of experiences 

than the reactions later actually are (Thomas & Diener, 1990). Wirtz et al. (2003) confirmed 

this finding for tourism settings in their study on US spring break travellers.  

Next, the review turns to the influences expectations have on tourist experiences. Research 

mainly builds on the confirmation-disconfirmation paradigm (Nath, Devlin & Reid, 2016; 

Wang, Qu & Hsu, 2016; Scholl-Grissemann, Peters & Teichmann, 2020) from Oliver (1980). 

Thereby, research focuses on the influence of expectations on satisfaction. First, the 

confirmation-disconfirmation paradigm explains satisfaction through an evaluation if the 

tourism-related services and experiences were better or worse than expected. However, this 

depends on the expectation (Sirgy, 2010) and the goal expectancy principle – which objectives 

tourists have for their trip (Sirgy, 2010). Second, the previous passage on expectations in 

cognitive and social psychology discusses the nature of expected versus not-expected 

experiences on memories. Generally, Oliver and Westbrook (1993) found positive surprises to 

construct more satisfactory experiences. Accordingly, tourism marketers try to create certain 

expectations through mass-mediated imaginaries (Beeton, Bowen & Santos, 2006). 

Concerning patterns of tourist expectations, Sirgy (2010) argued tourists want to have fun, 

enjoy their trip and create memorable experiences. Andereck et al. (2012), studying volunteer 

tourists, noted respondents holding very different expectations regarding the amount of local 

contact. They found tourists primarily expect the supply of all relevant trip-related information. 

Potentially this reflects the sensitivity and specifics of volunteer tourism. Tolls and Carr (2020) 

studied the expectations of horse trail riding tourists. Respondents highlighted seeing a pristine, 

beautiful and different nature. Tolls and Carr (2020) linked their expectations to feelings of 

romanticism, nostalgia, relaxation and escapism. However, generally, tourism researchers “fail 

to acknowledge that expectations are more than simply a route to assess consumer satisfaction 

or service quality” (Tolls & Carr, 2020). Thereby, expectation research ignores the holistic 

nature of travel experiences in the tourists’ minds, neglecting the historicity of experience 

(Gadamer, 1960/2006).  
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2.3.2  Tourist Perception 

 

Perceptions are essentially the moment of experiencing human senses detecting information 

(Middleton & Brown, 2005). Perception thus looks at the events tourists experience and the 

immediate reactions to these. As Sundbo and Dixit (2020, p. 17), building on Jantzen (2013), 

argue, “without doubt an experience is connected with the physiological senses.” While the 

psychological experience model by Jantzen (2013) highlights the sensory input as decisive for 

the experience, Larsen (2007) saw perception as constructed by the individual (tourist) based 

on past experiences, competencies and expectations. Mostly, tourism researchers consider the 

perception stage as the most important (Ryan, 2002; Seeler, Lück & Schänzel, 2018). In this 

stage, being outside the home environment can contrast travellers’ everyday life. 

Tourism scholars frequently debate the ‘everydayness’ of tourist experiences. Some theories of 

tourist experience build specifically on the differentiation of tourist and daily experience. For 

example, Moscardo (2009) used mindfulness theory to understand tourist experiences through 

the differentiation of tourism from daily life. Further, Wang (2000) argued tourists are closer 

to themselves because they are freer on holiday than in everyday life. However, this perspective 

ignores the impact of previous experience. Larsen (2007) called for the tourist experience 

phenomenon to be treated and researched as every other phenomenon since no different 

psychological processes of tourist experiences, as opposed to other experiences, have been 

found. One could contend the only differences are the unfamiliar surroundings and holiday 

situation influencing the person experiencing. However, the individual psychological processes 

of creating experiences do not differ between tourism settings and any other settings.  

While the experience process does not differ psychologically, according to O'Dell (2007), 

tourist experiences allow for more than continuing everyday life through different effects and 

meanings on travellers. Wearing and Wearing (1996, p. 239) argued the “tourist space may 

allow a ‘becoming’ beyond that possible at home.” Similarly, Quan and Wang (2004) argued 

tourist experiences provide a contrast, an extension and an intensification of daily experience. 

However, simply portraying tourism as a contrast to everyday experience through peak 

experiences ignores the extension and intensification of day-to-day experiences in tourist 

settings.  

Accordingly, it has been claimed the tourist experience is much more complex because of the 

spillover effect and blurred boundaries between everyday experiences and tourism experiences 
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(MacKay & Vogt, 2012; Pearce & Gretzel, 2012; Wang, Xiang & Fesenmaier, 2014; 2016). 

The continuous nature of experience does not stop or change once people leave their home 

environment. As a result, sociological discourse in tourism has moved away from clearly 

differentiating tourism and daily leisure (Cohen & Cohen, 2019). Nevertheless, in their 

temporary (Selstad, 2007) and commodified (O'Dell, 2007) role as tourists, people experience 

different things than in their home environment. According to Volo (2009), elements of space 

and time must be emphasised. The distant place and the restricted but free time are the core 

difference between tourism from daily life (Ryan, 2002). These factors can create other 

perceptions in people’s minds.  

Significantly, researchers discuss perceptions as co-created by the tourist and the surrounding 

environment and occurrences (O'Dell, 2010; Campos et al., 2018). Campos et al. (2018) identify 

two perspectives on the co-creation of tourist experiences. The first perspective looks from the 

supply side, destinations and organisations. Here especially front-line staff are essential 

(Santos-vijande, Álvarez & Rodríguez, 2012) and need to be trained as businesses focus on co-

creation to be attractive to customers (Bharwani & Jauhari, 2013). Co-creation happens before, 

during and after the trip (Neuhofer, Buhalis & Ladkin, 2012; Seeler, Lück & Schänzel, 2018), 

along the whole customer journey. Still, the primary influence triggers are in the destination 

(Seeler, Lück & Schänzel, 2018). However, Prebensen, Larsen and Abelson (2003) argued 

destinations are not that important in creating tourist experiences, but tourists themselves are. 

The control of the supply side is limited (Mossberg, 2007). The strong impact of the individual 

necessitates putting the tourist in the centre of research on tourist experiences, not the 

destination. Still, most research on tourist experiences focuses on marketing and management 

approaches while needing a psychological framework (Larsen, 2007; Seeler, Lück & Schänzel, 

2018). 

The second perspective from Campos et al. (2018) focuses on the tourist as a co-creator of 

experiences from the demand side. This perspective comprehends tourist experiences as 

psychological phenomena rooted in the minds of individuals (Bosangit, Hibbert & McCabe, 

2015). The tourist is considered a co-creator of their own experiences (Rihova et al., 2015). 

Rihova et al. (2013, p. 555) even argue the tourist is “the sole creator of value”, with, according 

to Grönroos and Svensson (2008), companies facilitating and supporting the value creation of 

the customer. Thus, providers of tourism experiences need to accept their restriction to 

delivering only circumstances for emerging experiences (Mossberg, 2007). An experience 

depends on the co-creation of the tourist and the service provider. Even if companies provide 
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every service identically, every experience will be different because every tourist experiences 

these individually (Campos et al., 2018). For example, the tourist experience can differ based 

on gender and ethnicity (O'Dell, 2007), type of tourism, travel group size, age, and educational 

level (Kirillova, Lehto & Cai, 2017a). Seeler, Lück and Schänzel (2018) name the first 

perspective from Campos et al. (2018) tourism and touristic experiences and the latter 

perspective tourist experiences.  

Focusing on the active co-creation considers the tourists as deciding and constituting actors in 

their own experience. Hence this critiques the passive gaze of consumption identified by Urry 

(1990). Instead, tourists want to become actively involved (Perkins & Throns, 2001) instead of 

gazing. They want to do rather than just see (Eraqi, 2011). This active contribution by tourists 

goes hand in hand with the performance turn in tourism (Perkins & Throns, 2001; Mansfeldt, 

Vestager & Iversen, 2008), looking at tourists as being active producers of their own 

experiences, not pure receivers (Uriely, 2005; Mossberg, 2007; O'Dell, 2010). Being active 

means using physical or cognitive personal resources (Prebensen & Foss, 2011). Importantly, 

Prebensen, Chen and Uysal (2014) argued an experience is not a co-created situation, but the 

experience is the process of co-creating itself. This view shows the change of perspectives from 

an active supply-side and a pure perception to active tourists co-creating their own experience 

with the current surroundings, expectations, previous experiences and sensual bodily 

perceptions.  

Accordingly, a crucial element of modern co-creation research includes embodiment. Palmer 

and Andrews (2020, p. 1) acknowledge embodiment as “the inseparable and interrelated 

relationship between the body, the senses and the lifeworld.” Likewise, Jantzen (2013, p. 166) 

argued, “being bodily involved is seminal for experiences.” Jordan and Aitchison (2008) noted 

embodiment research shifted from a pure focus on seeing – through the tourist gaze – to 

including other senses and bodily sensations. Concerning embodiment, it is essential to frame 

research within the own understanding of experience. Are sensual bodily perceptions 

experiences? Or is an experience something that happens exclusively in the human mind? In 

my opinion, based on Gadamer (1960/2006), there is no immediate or real embodied 

experience. It is always initially interpreted and contextualised by the human nervous system 

before it becomes conscious. Concomitantly, embodied experiences are not direct creators of 

memories. Nevertheless, embodiment is central to tourist experience. Scholars need to 

understand how sensual experiences – socially and naturally perceiving in a different place – 

influence experiences, satisfaction or memories. For example, Haanpää and García-Rosell 
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(2020) researched embodied perceptions of arctic husky sledging experiences. They found 

embodied interactions with dogs can essentially stimulate memories of former pets. However, 

previous personal experiences significantly moderate the perceptions and memories of husky 

sledging. A pure embodied experience of petting dogs does not create the same stimulus. 

Generally, critical reflections on the co-creation of experiences are not discussed frequently in 

tourism academic literature. Firstly, co-creation can imply ownership. Despite the focus on 

experiences being subjective to the tourist, co-creation opens up the experience to partly outside 

production. Tour operators use this to claim ownership over experiences. This commodification 

of experiences in packaged tours, for example, contrasts the understanding of experiences as 

never fully controlled by either the external object or the subject (Jay, 2005). Instead, something 

that happens inside the person is sold to themself as a service in an experience economy 

understanding (Pine & Gilmore, 1999; 2011).  

Secondly, co-creation does not consider pre- and post-trip effects sufficiently but focuses on 

perception. As Ryan (1994) argued, individual parts of an experience can never be understood 

before a trip but evolve during an experience. Similarly, Jantzen (2013) stresses the paradoxes 

of experience through its non-sequential nature. “Experiencing is not a simple response to a 

stimulus” (Jantzen, 2013, p. 167). Co-creation, thus, does not only occur in the interaction of 

subject and object but develops over time and in different contexts. Moreover, it continues to 

evolve after returning from the on-site experience.  

Nevertheless, researchers have called for studying experiences as recent as possible (Otto & 

Ritchie, 1996; Kim & Fesenmaier, 2015; Knobloch, Robertson & Aitken, 2017), justifying on-

site and perception stage data collections. Their core argument is precisely that these alterations 

of experiences as recollections (Braun-LaTour, Grinley & Loftus, 2006) do not allow genuine 

insights into the experiences as they happened (Nawijn, 2011). This argumentation builds on 

Pine and Gilmore (1999), highlighting the experience while using the goods or services. Only 

this would allow managers to measure product quality, user satisfaction, understand 

competitive advantages and increase profits. This approach fits the experience economy, 

focusing on economic offerings and profit generation. As discussed, this thesis takes a very 

different perspective considering memory distortions as normal and unavoidable for humans, 

memories change (see section 2.2.3). Rather than ignoring this and trying to study pure 

perceptions, which as argued above do not exist (see section 2.2.2), tourist experience research 

should aim to comprehend why and how memories of tourist experiences evolve. People do not 
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purely revisit destinations and share experiences because the perception at the moment was so 

fantastic but because the memories of these perceptions are so special (Marschall, 2012; Barnes, 

Mattsson & Sørensen, 2016). Furthermore, memories from before the tourist experience subject 

to research, shape expectations and consequently all future experiences.   

Concluding, the section on tourist perception highlights the following. My study focuses on 

placing the tourist in the centre of research instead of the surroundings or companies. Regarding 

surroundings, it is crucial how the person perceived the outer influences and their remembered 

reality of these when sharing experiences.  

Furthermore, everybody remembers reality differently and individually. Distortions in memory 

are crucial to understanding reflections on experiences, future behaviours, storytelling, etc. 

Nevertheless, the on-site perceptual experience critically influences these processes during a 

particular time and in an often new place. Therefore, it should be researched how and why 

people remember or forget specific tourist experiences and how memories affect tourist 

experiences and their distortion. Also, it is essential to consider how the notion of embodiment 

and placing this body in a new and different sensual surrounding influences experiences.  

Lastly, despite the relevance of perceptual experiences, pure perception cannot be studied and 

does not explain how experiences evolve in memory. The previously identified focus on 

remembering and forgetting after an experience necessitates a discussion of tourist experiences 

in memory after return to comprehend what happens with the past experiences in the tourist’s 

mind. In the sense of Gadamer (1960/2006), experience and memory are inextricably 

connected. 

 

2.3.3  Tourist Memory  

 

This section on memory reviews the literature on remembering and forgetting tourist 

experiences and the connection between tourism and memory research. In simple terms, 

memory focuses on how and which experiences tourists remember (Larsen, 2007). However, I 

argue, it is also about forgetting, losing access to memories and their effects. 

Research has noted tourism does not use memory studies from psychology enough (Braasch, 

2008; Pearce & Packer, 2013). According to Marschall (2012), the connection between memory 

and tourism research mainly involves memory-motivated tourism, visiting heritage or historical 
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sites, hence commodifying memory as a tourism product or attraction. However, Marschall 

(2012; 2018), as one of few researchers preferences the evolution of memory. I agree with 

Marschall (2012, p. 2217), noting: 

[…] it is often memory that inspires individual destination choices […]. Once arrived at a 

destination, memory influences the actual tourist experience, especially for the seasoned 

traveller, because the recollections of other journeys, the positive or negative impressions 

gathered and events encountered at similar destinations elsewhere, provide an involuntary 

comparative context against which the present experience is measured. After the completion of 

the journey, it is once again memory that inflects the perception of the tourist experience. 

Changing contexts in a person’s life impact on how a particular holiday is remembered, how 

its details are recalled or rather re-constructed in memory, and how such memories are shared 

with others. 

Along the three stages of tourism, Marschall (2012) highlighted how memory influences 

tourists' pre-trip, on-site and post-trip experiences. Building on this statement, she called for 

multidisciplinary research in the tourism-memory-nexus. Her assertions are in line with 

findings from psychology presented in sections 2.2.1 to 2.2.3 on expectation, perception and 

memory and with a Gadamerian approach (Gadamer, 1960/2006). Despite the importance of 

memory, Marschall (2018) observes a lack of memory research in tourism. Instead, memory is 

taken for granted and not studied. As a result, the significant influence of personal memories 

on tourist experiences, as well as emotions, perceptions and motivations, are typically ignored 

(Marschall, 2018), despite “memory […] [being] the basis of all human experience” (Marschall, 

2018, p. 3). 

Along these lines, Larsen (2007, p. 15), based on his keynote speech (Larsen, 2003), defined 

tourist experience as a “past personal travel-related event strong enough to have entered long-

term memory.” This definition focuses on the memory component of the tourist experience. It 

thereby lessens the relevance of the expectations and the on-site perception. Similarly, Volo 

(2009, p. 122) noted that the tourists’ “memory is the only deputy to recognising tourist 

experiences.” Jantzen (2013), by contrast, questioned the framework by Larsen (2007) as too 

focused on the past because meanings evolve in the present and past tense. Yet as argued above, 

the evolution of meanings in the present is also an evolution through memory. In the present, 

memory processes always moderate the split-second of perceptions. Therefore, looking at the 

long-lasting character of experiences is a vital, if not the most crucial component, of experience 

outcome (Kim, 2010; Marschall, 2012).  
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Generally, researchers agree that the co-creation of experiences continues after return (Campos 

et al., 2018). Tourists share their experiences, their learning process continues, and their 

memories of experiences fade, change or remain. Despite this consensus, Barnes, Mattsson and 

Sørensen (2016) argue tourist memory research is too focused on prior attributes, ignoring how 

memory evolves after the return. They observed long-term memory (one month after return) 

instead of short-term memory (two days after return) to predict revisit intentions better. This 

indicates the relevance of researching how memories of tourist experiences evolve after return 

instead of only right after or during experiences. However, arguably, a prediction of future 

intentions is not possible. Only very few studies have produced findings on how tourist 

experiences develop in memory after returning. Most conclusions are drawn from on-site or 

shortly after return studies at one point in time. Accordingly, Seeler, Lück and Schänzel (2018) 

argue understanding the factors influencing experience accumulation is not yet comprehensive 

and often presupposed by scholars. Also, Ekinci, Sirakaya-Turk and Preciado (2013) and 

Bosangit, Hibbert and McCabe (2015) saw ambiguity in how tourists’ actions and perceptions 

create memorable experiences. Despite this ambiguity, I find researchers agree upon a few 

influential memory processes retrospective on-site experiences. 

Firstly, researchers find sharing experiences, particularly concerning social interactions, to 

influence memories. The tourist experience is often social (Barnes, Mattsson & Sørensen, 

2016). By telling stories to peers back home, the stories evolve. This change depends on whom 

a story is told to, their questions, and how it is received. This is also a form of – post-trip – co-

creation. The memories of tourists’ experiences are told through stories (Gretzel, Fesenmaier 

& Leary, 2006; Willson & McIntosh, 2007; Tung & Ritchie, 2011) and shared with photographs 

(Caton & Santos, 2008; Tung & Ritchie, 2011) or souvenirs (Tung & Ritchie, 2011). Henkel 

(2014) cautioned about the impact of photos on memories because people tend to rely on the 

device to remember the experience. Also, social network interaction can influence the 

memorised experience after return (Kim & Fesenmaier, 2015). 

Secondly, the theory of temporal adjustments in the evaluation of events (often termed the rosy 

view effect) shows how positive and negative perceptions can be short-lived (Mitchell et al., 

1997; Lee & Kyle, 2013). The research found more positive assessments of expectations and 

memories (one week after the trip) of tourist experiences than during the actual perception 

(Mitchell et al., 1997). The question is which evaluations of events are true? Essentially all of 

them are. Arguably, researchers need to understand any changes in these evaluations and the 

underlying reasons – the historicity (Gadamer, 1960/1990; 1960/2006). While these temporal 
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adjustments help people to stay happy and healthy (Mitchell et al., 1997), remembering events 

more positively than originally perceiving them can reduce learning from experience (Klaaren, 

Hodges & Wilson, 1994; Mitchell et al., 1997). 

Thirdly, researchers find the more unique, unexpected and meaningful personal experiences 

are, the more they become isolated from the overall experience, thereby remaining in memory 

(Uriely, 2005; Tung & Ritchie, 2011; Jensen, Lindberg & Østergaard, 2015; Park & Santos, 

2017). Further, Tung and Ritchie (2011) argued exceeding expectations leads to more 

memorable experiences. The meanings tourists assign to their experiences upon reflection are 

part of this memorability and part of the experiences themselves (Uriely, 2005). Sthapit and 

Coudounaris (2018) note the experience of thrill, enjoyment, meaning and learning about the 

self, contribute to the memorability of an experience. These observations are in line with most 

findings from psychology. Yet, as noted before, also expected and thus more familiar 

experiences can remain in memory stronger (Kafkas & Montaldi, 2018).  

Despite these observations, Volo (2009) and Seeler, Lück and Schänzel (2018) see further 

research needs on the accumulation of experiences and how the individual assigns them 

meaning. From a Gadamerian perspective, tourist experience memory research still does not 

sufficiently respect the dynamics of remembering after perception. Also, tourism research 

ignores the process of forgetting almost entirely. Having discussed the general experience 

understandings, the literature review moves to this study’s sample and context – soft adventure 

travellers to Oman. 

 

2.4  Soft Adventure Tourist Experiences 

 

This section discusses the literature on soft adventure tourism and its application as a soft 

adventure tourist experience construct. On these topics, critical debates in academia involve 

understandings of adventure. These are important for my study on soft adventure tourists to 

determine the sample and relate findings to previous studies on soft adventure travellers. 

Generally, adventure can be defined as “planned, challenging experiences that feature a degree 

of unpredictability and which demand certain physical and mental skills to undertake” (Beames, 

Mackie & Atencio, 2019, p. 6). Research distinguishes hard and soft adventures. Hard 

adventures include higher physical challenges and required skills, low volume and usually 
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higher costs. These adventures are specifically related to risks (Beames, Mackie & Atencio, 

2019). Soft adventures instead are not necessarily physically challenging, do not require 

previous skills, have a high volume and usually lower costs (Millington, Locke & Locke, 2001; 

Buckley, 2007; Williams et al., 2017; Sand & Gross, 2019). This form of understanding 

adventure tourism avoids conceptualising adventure related to risk (Dake, 1992; Elsrud, 2001).  

Arguably, the literature base on soft adventure tourism is increasing significantly in recent 

years. Instead of relating research to risk concepts, soft adventure tourism scholars use 

challenges, meanings or achievements to understand travellers. Bennett (2012, p. 4) referred to 

adventures in tourism as “experiences that challenge this traveller to push physical, emotional, 

mental, spiritual, and/or cultural comfort zones.” Further, scholars describe adventure tours as 

experiential in engaging and highly involving tourists (Williams & Soutar, 2009; Prebensen & 

Xie, 2017; Williams et al., 2017). Williams and Soutar (2009) found adventure tourists have 

low loyalty as they search for new and more challenging experiences. Large and Schilar (2018), 

building on Elsrud (2001) and Varley and Semple (2015), argue adventure tourism incorporates 

meaningful subjective experiences. They view adventure as a very individual experience in 

search of something extraordinary. These meanings can originate from a sense of achievement 

(Morgan, Moore & Mansell, 2005; Kerr & Mackenzie, 2012; Beames, Mackie & Atencio, 

2019). Achievements relate to overcoming great adversities, challenges or fears and might 

especially occur in sports or competitive adventure settings (see Kerr & Mackenzie, 2012).  

Generally, Large and Schilar (2018) critique adventure tourism studies as too focused on 

categorising activities based on supposedly objective criteria, despite the subjectivity of 

adventure. Instead, interpreting an experience as an adventure should be subjective and not 

easily defined from the outside (Pomfret, 2019; Sand & Gross, 2019). For example, Rantala, 

Rokenes and Valkonen (2016), in their review of adventure tourism literature, noted the 

following activities to be studied, ordered from the most to the least amount of attention: 

climbing, rafting, mountaineering, kayaking, diving, wildlife watching, hiking, skiing, visiting 

a museum, biking, surfing, horse riding, safaris, sailing, bungee jumping, amusement park visits 

and dog sledging. This list includes a few activities that other scholars would not consider 

adventure tourism, such as wildlife watching and visiting museums. Sand and Gross (2019) and 

Large and Schilar (2018) caution against defining adventure tourism based on the activity, as 

every activity can be performed in different ways and settings (Sand & Gross, 2019). In 

addition, l note that one activity cannot be classified as more adventurous than another as this 

is determined through the subjective understanding of the person experiencing it. Arguably, in 
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the Gadamerian understanding of Erfahrung (Gadamer, 1960/2006), perceiving an adventure 

is determined by the historicity of the experience, the interpretation of the term adventure and 

the evolution of these in memory.  

Importantly, the subjectivity adventure travellers experience must not be fully in line with the 

stories they create and share. Kane and Zink (2004) highlighted a contradiction between the 

understanding of adventure tourism with active tourists involved in risk experiences (see also 

Millington, Locke & Locke, 2001) and the concept of passive, safe and planned package tour 

experiences. Accordingly, they turned to the serious leisure concept to explain adventure tourist 

experiences. The serious leisure concept builds on Stebbins (1992), who explained serious 

leisure as a systematic pursuit of activities not done professionally but still somehow developing 

a career. Notably, respondents are highly committed to the activity, such as kayaking in Kane 

and Zink's study (2004). The packaging of the planned and guided tour creates safe experiences. 

However, they found tourists do not share the planned and guided component of the tour. 

Instead, stories produced by participants focused on unsafe experiences. Kane and Zink (2004) 

explained the dichotomy of adventure package tours. Travellers cannot fail because of the 

guided and planned nature of the tour. Yet not telling others about the package component 

allowed them to share extraordinary experiences, gaining status in their social surrounding. 

Possibly, the memory of having guides along to ensure safety and success during the tour also 

fades with time as these components are not part of the reproduction of the experiences by the 

tourists. Thus, the study by Kane and Zink (2004) emphasises a dynamic approach to memory 

in research. 

Further, this commodification of experiences in packaged tours may contrast the understanding 

of experiences as never fully controlled by neither the external object nor the subject (Jay, 

2005). The claimed ownership of experiences, as discussed in section 2.3.2, can develop a 

shared group identity in the minds of people sharing these experiences (Jay, 2005). Sharing 

these experiences is essential to people, so they want to protect this experience to preserve the 

group identity, isolating themselves from outsiders. This would reduce the openness to new 

experiences claimed by Gadamer (2001). Bowker (2016) notes genuinely authentic and 

valuable experiences as only those passively occurring to humans. Such planned and 

commodified experiences, thus, cannot be experienced fully. This would make staged 

experiences less valuable. However, Bowker (2016) does not discuss hiring others, such as tour 

operators, to stage an experience for them. In turn, Large and Schilar (2018) provide a 

somewhat favourable view of commodified adventure tours. They found the hikers in their 
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study to still perceive and feel authentic experiences independent of the level of 

commodification. Do those experiences have the same effect as truly surprising and unplanned 

experiences? The research by Kane and Zink (2004) might suggest this, as travellers ignore the 

active planning part of the tourist experience. Unfortunately, there is no research comparing 

planned but unexpected experiences to unplanned ones. Further, it is essential to see if these 

different experiences evolve differently in people’s memories, supporting the necessity of 

studying experiences using a Gadamerian approach. 

Tour operators usually control the risks of adventure tourism experiences. This development is 

in line with the trend of the experience economy (Pine & Gilmore, 1999). Wider groups of 

tourists demand more experiential tours in the sense of being more engaging (Volo, 2009). 

Williams et al. (2017) and Rantala, Rokenes and Valkonen (2016) argue adventure tourism 

studies ignore the tourism component and focus on the industry’s supply side from a descriptive 

perspective. While I agree with their observation, they did overlook the valuable contribution 

of Kane and Zink (2004). In general, the concept of soft adventure tourism can be 

misunderstood easily. It requires more explorative research and conceptualisation. Arguably, 

an adventure tour depends on the tourists’ subjective perceptions and feelings. And as Large 

and Schilar (2018) highlight, it depends on people’s everyday life, as the ordinary and the 

extraordinary always mingle. The place can be unique and new in tourism, but many activities 

will still be normal. This understanding of experiences contextualised by life experience aligns 

with the philosophical conceptualisation of experience provided above (Gadamerian 

historicity). Accordingly, understanding the context and historicity of any tourist experience 

also requires a reflection on the destination and area specifics. 

 

2.5  Tourist Experiences in the Middle East and Oman 

 

The section on tourist experiences in the Middle East and Oman looks at the specifics of a 

Middle Eastern tourism setting. It questions what academic literature tells us about tourism in 

and to the region, especially concerning Western visitors. A milestone in the research of West-

to-Arab interactions is the work from Said (1979) on Orientalism. He criticised the Western 

imperialist perspective as stereotyping the Middle Eastern other as primitive, fanatic and 

inferior. Said (1979) intended to show that difference should not imply hostility. Also, he 

concluded that there are no binary oppositions, but differences are dynamic (Said, 1979). He 
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wanted to show the diversity of Oriental culture, critiquing and hoping to avoid a reduction to 

a counterpoised anti-Western other. However, receptions of his work were mixed, with scholars 

arguing his perspective reads as creating a clear West-East division (Lewis, 1993; Owen, 2009). 

Such a division is studied by many researchers trying to find the nuances of interactions and 

differences in identities or politics. Nevertheless, how these binary perspectives influence 

tourist experiences in the Middle East remains widely understudied. 

Because tourist experiences of Westerners in the Middle East have high relevance and 

sensitivity, several scholars called for more research (Al Mahadin & Burns, 2007; Jafari & 

Scott, 2014; Shakeela & Weaver, 2018). Despite this, I observe a significant research gap. 

Concerning Oman, the only studies are on German cruise tourists’ imaginaries and experiences 

(Gutberlet, 2016; 2019), and the risk perceptions of Western females in Oman (Al Riyami, 

2021). Accordingly, there is a significant research gap on tourist experiences in Oman. Even 

more, a systematic review of 51 articles on tourism experience by Kruja and Drishti (2020) 

notes the main destinations considered are Europe, the USA and Asia. For the Middle East or 

Northern Africa, they only found three studies in Israel (Poria, Reichel & Brandt, 2009; Shani 

& Uriely, 2012; Unger, Uriely & Fuchs, 2016), two in Egypt (Mekawy, 2012; Brown & Osman, 

2017) and one in Tunisia (Moufakkir & Selmi, 2018), thus entirely excluding the Arabian 

Peninsula. While Poria, Reichel and Brandt (2009) studied people with disabilities visiting art 

museums, Shani and Uriely (2012) researched the hosts’ experiences visited by friends and 

relatives and Mekawy (2012) focused on inhabitants’ attitudes towards slum tourism. Thus, 

these three papers do not show a direct connection to the tourist or tourism experience. Despite 

the mentioned relevance and sensitivity of the specific setting for experiences, there are hardly 

any studies on the Middle East and none on the Arabian Peninsula. This emphasises the 

significant research gap on tourist experiences in the Middle East. 

Notably, of the existing research on tourist experiences in the Middle East, the majority focuses 

on issues concerning gender. While religion is deemed important (Sobh, Belk & Wilson, 2013; 

Jafari & Scott, 2014), it was not subject to any research on tourist experiences of Westerners in 

the region to date. Rather, gender issues have been argued as the most substantial difference 

between Muslim cultures and the Western world (Inglehart & Norris, 2003). Indeed, gender 

influences tourist experiences (Swayne, 1995) and risk perceptions (Yang, Khoo-Lattimore & 

Arcodia, 2017; Al Riyami, 2021) with many tourist spaces masculinised and excluding women 

(Pritchard & Morgan, 2000). Inglehart and Norris (2003) noted specifically Western females’ 

travel to the Middle East can elicit gender sensitivities. Zaytoun, Heiba and Abdelhakim (2010) 
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found some Islamic countries socially exclude women from certain leisure activities and spaces. 

When allowed into these spaces, the male gaze, attention and harassment influence their 

experiences (Brown & Osman, 2017). Jordan and Gibson (2004, p. 344), concerning sexualised 

and embodied gender relations in tourism, called for a “reconceptualization of the tourist gaze 

to more fully reflect the power of local men gazing upon tourists.” Brown and Osman (2017) 

delivered a significant contribution to research on tourist experiences of females in Muslim 

environments. Their findings on unwanted male attention and sexual harassment pushing 

females into male-dominated norms of behaviour highlight the importance of context in any 

tourist experience. 

Patriarchal structures have led researchers to study perceived risks, especially for Western 

females travelling the Middle East. Sharifpour, Walters and Ritchie (2014) found physical, 

general and destination-specific knowledge dimensions to influence pre-travel risk perceptions 

of Australian Middle East tourists. They did not focus on women exclusively but 80% of their 

sample were females. Further, they found that previous visits only affect destination-specific, 

not general or physical risks, while especially subjective knowledge influences all dimensions 

of risk perception. Generally, 63% of respondents in their study were unwilling to visit Oman, 

the UAE or Jordan mainly due to risks concerning political instabilities, cultural differences, 

crimes, hostile residents, accidents and food safety. Al Riyami (2021) studied Western females' 

risk perceptions travelling to Oman. He found the main perceived risks concerned respecting 

Omani culture, including the dress code, health risks, and interacting with locals who might 

hold stereotypes or cheat in service situations. Further, his respondents perceived political 

instabilities in the region as risks. The study observed a change with higher political risks 

perceived in 2016 than in 2020 due to the unrest around 2016. As Al Riyami (2021) interviewed 

female tourists in Oman, they had already decided to visit the destination and had received their 

first impressions of the country. Thus, arguably, research on tourist experiences in the Middle 

East and Oman by Westerners is a significantly under-researched context. Existing research 

focuses on gender issues and risks or problems resulting from the patriarchal structures in 

Middle Eastern societies. A coherent understanding how the sensitive context influences tourist 

experiences does not exist. 
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2.6  Conclusion to the Literature Review 

 

Now that I have reviewed the literature on experience, tourist experiences, soft adventure 

tourism and tourist experiences in the Middle East this last section leads from my key 

observations to informed research questions. In general, Seeler, Lück and Schänzel (2018) find 

the literature on tourist experiences a lot further developed since Larsen (2007). Notably, tourist 

experience research frequently builds on a marketing and destination experience economy 

perspective not allowing deep subjective understandings of experience, while researchers 

argued it should base on psychological frameworks (Pearce & Packer, 2013). However, several 

tourist or tourism experience theories and models consider psychology (Quan & Wang, 2004; 

Larsen, 2007; Moscardo, 2009; Tung & Ritchie, 2011; Jorgenson et al., 2019), yet they share 

the weakness of psychological models ignoring the underlying philosophical stance of what 

experience is (Bradley, 2005). Tourist experience research seldom addresses epistemological 

(Jensen, Lindberg & Østergaard, 2015) and ontological issues (Bradley, 2005). Arguably, as 

psychological frameworks do not explain human experience comprehensively (and marketing 

or experience economy frameworks neither), experience research requires philosophical 

conceptualisations. To date, tourist experience research has widely avoided such approaches 

creating confusion about what the researchers are actually studying and bringing forth the 

following two crucial theoretical limitations. 

Firstly, I observe tourist experience research addresses experience and memory from very static 

perspectives, neglecting the ongoing process of remembering and forgetting (Ingram, Caruana 

& McCabe, 2017). Tourist experiences are often only studied as the on-site perceptual 

experience (e.g. Kim & Fesenmaier, 2015; Knobloch, Robertson & Aitken, 2017; Sun et al., 

2019). Otherwise, they are assessed before and after the trip (e.g. Lin et al., 2019), during and 

after the trip (e.g. Park & Santos, 2017; Jorgenson et al., 2019) or only upon return (e.g. Kim 

& Fesenmaier, 2017; Kirillova, Lehto & Cai, 2017a; Lee, Chao & Lin, 2018; Stone et al., 2018). 

Those studies focusing on memory or memorability collect data shortly after the return or at a 

random point in time after return, ignoring how memory evolves. Further, memory in the 

process of remembering and forgetting does not stop after the trip. Barnes, Mattsson and 

Sørensen (2016) highlight the importance of long-term memories of tourist experiences and 

how these memories evolve after the return. Thus, the change of memories after return needs 

more consideration in tourist experience research. 
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Secondly, tourist experience research operates from rather reductionistic instead of holistic 

perspectives. The literature ignores individual and subjective contexts framing every 

experience. Instead, tourist experience research is outcome-driven, focusing on marketing and 

management effectiveness, ignoring the complexities of the underlying processes. As Titz 

(2008) argued, “it is easier for the scientist to grasp and examine phenomena piecemeal rather 

than as an organic whole.” Accordingly, they cannot account for the deep and dynamic 

subjectivity of experience. A conclusion on an experience can never be made as these are 

always subject to change through the evaluation’s time and context. Ignoring the synchronicity 

of experience in memory, the physical part of the tourist experience (on-site) has an obvious 

starting and ending time. This time is when the tourist begins the trip by leaving their home 

environment and ends upon return to the home environment. In this understanding, there are 

distinct expectation (before the trip), perception (during the trip) and memory (after the trip) 

phases. However, these phases continuously overlap. For example, the first day in a destination 

will change the following days' expectations despite being considered in the perception stage. 

In the end, all three, expectation, perception and memory intersect. The complexity of 

interaction and overlap between these three is not well understood for tourist experiences. 

Research needs to consider how the interplay of expectation, perception and memory – as the 

process of remembering and forgetting – and the frame of historicity constructs tourist 

experiences.  

This research addresses the lack of philosophical concepts in tourism by taking a Gadamerian 

approach based on his concept of Erfahrung (first research aim, see pages 7-8) – which is 

regularly but falsely used in tourism literature (e.g. Andrews, 2009; Jantzen, 2013; Seeler, Lück 

& Schänzel, 2018; Zare, 2019; Pearce & Mohammadi, 2021). Understanding tourist experience 

through Erfahrung and Gadamerian Philosophical Hermeneutics considers the following: 

 The connection of tourist experiences to the whole (life) experience of a person framing 

expectations, perceptions and memories 

 The dynamic memories of experiences as a process of remembering and forgetting 

 The influence of language and discourse on experiencing and sharing experiences 

Hence, my thesis looks at tourist experience from a dynamic memory-focused and holistic 

approach – responding to the theoretical limitations discussed previously. This dynamic 

approach must include forgetting as a necessary condition for remembering. Building on Larsen 

(2007), a holistic tourist experience study needs to consider expectations, perceptions and 
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memories. I enhanced this framework by explaining memory as the process of remembering 

and forgetting – illustrating dynamics after on-site experiences. As Ryan (2010, p. 44) puts it, 

tourist experience research is “a study of individual stories that, as researchers, one records, 

assesses and passes on – not as definitive assessments of truth, but as sources that inform 

evaluations of others’ experiences.” 

The second research aim (see pages 7-8), understanding German soft adventure tourists’ 

experience in Oman, also suits a research gap on Westerners’ travels to the Middle East. Despite 

strong travel growth before the Covid-19 pandemic and high sensitivity of the cultural setting, 

I hardly identified any tourist experience studies of Westerners in Oman, only on cruise tourists 

visiting an Arabian market (Gutberlet, 2016; 2019) and on risk perceptions (Al Riyami, 2021). 

Additionally, my background and interest in the region and research setting support this study. 

Lastly, soft adventure tourism is a relatively recent theoretical enhancement of purely risk-

related adventure tourism (Varley & Semple, 2015; Large & Schilar, 2018; Sand & Gross, 

2019). This research adds to the growing body of soft adventure tourism literature.  

Having presented my main critiques on tourist experience literature and my approach to 

studying tourist experience, I present the research questions guiding the empirical study. The 

first research question addresses the research aims explicitly and descriptively. Using the 

Gadamerian approach of Erfahrung and the framework from Larsen (2007), I study tourist 

experiences holistically as expectations, perceptions and memories. Further, I use a dynamic 

understanding of memory as remembering and forgetting building on Gadamer (1960/2006).  

Research Question 1: What do German soft adventure tourists expect, perceive, remember or 

forget about their experience in Oman? 

Addressing the presented limitations more theoretically, the second research question looks at 

the holistic formation of tourist experience in memory. Thereby, I consider expectations, 

perceptions and memories as continuously interacting and constructing tourists’ memories – 

the essence of experience. This question is especially grounded on the Gadamerian principle of 

historicity building any experience as well as his argument that experience is mainly memory 

(Gadamer, 1960/2006). 

Research Question 2: How does the interplay of expectations, perceptions and the process of 

remembering and forgetting construct tourist experience in memory? 
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Lastly, the literature review found the specific setting of Westerners in the Middle East as an 

influential but understudied element of tourist experiences. The sensitivities between the West 

and the Middle East add to the relevance of researching cultural interpretations’ influences on 

tourist experiences. Intercultural interaction is mainly studied through empirical evidence from 

people spending much time in another place, such as sojourner studies. However, most 

interactions are short-term visits created through tourist travel (Ward, Bochner & Furnham, 

2001). The context and setting of any experience are highly relevant in a Gadamerian approach 

(Gadamer, 1960/2006). 

Research Question 3: How do tourist experiences influence cultural interpretations and how 

can cultural interpretations shape tourist experiences? 

Formulating the three research questions concludes the literature review chapter. The following 

chapter, the methodology and methods, picks up on the research questions and discusses the 

process of collecting data to find answers to these three questions. 
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3. Methodology and Methods 

 

The literature review critically demonstrated the research needs on tourist experience, 

especially a dynamic and profoundly subjective understanding of memory as the core of 

experience demands more attention. Moreover, a holistic approach connecting respondents’ life 

experiences and tourist experiences framing their interpretations of trips in their daily lives is 

crucial. These findings, the Gadamerian approach and cultural context informed the research 

questions. Next, the methodology and methods chapter allows readers to follow my 

interpretations and process of answering the three research questions, which are stated in the 

conclusion to the literature review. While the methodology is the approach to research, building 

on the research questions (Nelson, Treichler & Grossberg, 1992; Denzin & Lincoln, 2005b, p. 

xii; Bryman, 2012), the methods are the tools to collect and analyse empirical data in turn 

relating to the methodology (Pernecky, 2012). 

 

3.1  Methodology 

 

The methodology section explains the philosophical underpinnings of the study. I focus on 

explaining my approach to Gadamer’s Philosophical Hermeneutics. I present my application of 

Truth and Method (Gadamer, 1960/1990; 1960/2006) and how I use Gadamer’s paradigms to 

research tourists’ experiences. Here also a strong argument for qualitative research is presented. 

The section then expands on the use of reflexivity as a critical tool for the transparency of 

qualitative research in light of the researchers’ positionality (Dean, 2017). Lastly, I discuss the 

use of methodologies in tourist experience research. 

 

3.1.1 Philosophical Paradigmatic Stances 

 

A research paradigm is the general philosophical belief system guiding the researcher based on 

their specific worldview. The term can be translated from Greek (paradeigma) and Latin 

(paradigm) as a pattern or model. The paradigm is determined through the researchers’ 

epistemological, ontological and methodological choices and positions (Denzin & Lincoln, 
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2005a). All methods, interpretations and findings are a part of, depend on, and need to be judged 

within the research paradigm (Hughes & Sharrock, 1997). Methodological paradigms give the 

researcher different tools and perspectives to study various research questions (Tribe, Dann & 

Jamal, 2015). The following typology of major inquiry paradigms in Table 1 based on Guba 

and Lincoln (1994; 2005) helps to outline my paradigmatic position as a researcher.  

The ontological position that an objective reality exists is central to the positivist paradigm. 

This reality is supposedly proven epistemologically through verifiable findings building on 

experimental methodologies. The postpositivist paradigm is a weakening of the objectivist 

ontological and epistemological positions. Objective reality does exist but can never be fully 

understood. Further, objective knowledge probably exists, but not everything can be proven 

objectively. The critical theory paradigm takes a very different position. Social, political and 

other values shape the nature of reality. Also, created knowledge is subjectively based on the 

values of the knower. Accordingly, methodologies must respect historically mediated structures 

and generate knowledge through dialogical and dialectical processes. Constructivism portrays 

reality as locally co-constructed within the situation, arguing everyone can have a different 

subjective understanding of reality. Knowledge thus is not objective but always co-created 

within the knowing subject. Constructivist methodologies, accordingly, need to build on co-

constructed accounts and can be informed by hermeneutic and dialectical approaches (Guba & 

Lincoln, 1994; 2005; Lincoln, Lynham & Guba, 2018). 

As discussed above, capturing experiences rooted in people’s minds (Baloglu & McCleary, 

1999) requires an extensive interaction with the respondents, listening and follow-up as they do 

not directly unravel what they have experienced (Castillo-Montoya, 2016). Every respondent 

will share different experiences and perceptions, and every researcher will gain an enhanced 

understanding of the information received by each individual. First, the respondents need to 

understand and interpret their perceptions (Kincheloe & McLaren, 2005; Castillo-Montoya, 

2016). The subjectivity of experience does not allow a positivist paradigm because experiences 

present a variety of subjective truths and realities as opposed to one objective reality (McIntosh 

& Siggs, 2005; Willson & McIntosh, 2010). Social knowledge exists inside the individual 

knower and cannot be separated from this person (Polkinghorne, 1989; Salner, 1989).  
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Table 1: Research Paradigms 

Issue / Paradigm Positivism Postpositivism Critical Theory Constructivism 

Ontology Naïve realism; 
objective reality 
exists and is 
perfectly 
understandable 

Critical realism; 
objective reality 
exists but is only 
imperfectly 
understandable 

Historical 
realism; virtual 
reality shaped by 
social, political 
and other values 

Relativism; 
Reality is socially 
constructed in 
local and specific 
realities 

Epistemology Objectivist; 
findings are 
factual, verified 
hypotheses as 
facts 

Modified 
objectivist; More 
critical, findings 
are probably true 

Transactional/ 
subjectivist; 
findings are 
value-mediated 

Transactional/ 
subjectivist; 
findings are co-
created 

Methodology Experimental/ 
manipulative; 
verification of 
hypotheses; 
quant. methods 

Modified 
experimental/ 
manipulative; 
falsification of 
hypotheses; also 
qual. methods 

Dialogic and 
dialectical; 
historically 
mediated 
structures create 
informed 
consciousness 

Hermeneutic and 
dialectical; 
Create a 
sophisticated and 
informed 
consensus 
construction  

Quality Criteria Conventional benchmarks of rigour: 
internal and external validity, 
reliability and objectivity 

Historical 
situatedness; 
action stimulus 

Trustworthiness 
& authenticity, 
including the 
catalyst for action 

Inquiry Aim Explanation, prediction and control Critique and 
transformation; 
restitution and 
emancipation 

Understanding; 
reconstruction 

Adapted from Guba and Lincoln (1994; 2005) 

Following Guba and Lincoln (2005, p. 197) that “a goodly portion of social phenomena consists 

of the meaning-making activities of groups and individuals around those phenomena”, the 

philosophical position of my research is found in the relativist ontological and the transactional, 

subjectivist epistemological stance. Thus, the description of the social phenomena depends on 

how the individual actor and observer understand them. Realities are locally constructed 

through the interaction of the researcher and the respondent. Importantly, and in line with 

Gadamer (1960/2006), I also consider historical situatedness a crucial ontological factor. 

According to Nelson (2011, p. 472), “there is no knowledge of a world independent of 

perception and lived-experience, which ground consciousness and science.” A value-free 

inquiry of experience does not exist and cannot be objective. The truth is always inside the 

knower. This perspective aligns with the constructivist paradigm. Constructivism aims to 

understand and reconstruct the realities created by researchers and respondents. Guba and 

Lincoln (1994) argued that in the constructivist paradigm, the conventional difference between 
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ontology and epistemology disappears as the nature of reality (ontology) lies within the 

interaction of the researcher and the respondent (epistemology). This paradigmatic stance 

supports the fulfilment of the research aim. This aim is not found in a generalisation or 

measurement of tourist experience but in understanding the respondents and the experience 

processes in their minds.  

However, relativist ontologies and subjectivist epistemologies are criticised frequently. 

Haraway (1988), for example, critiqued relativism for undermining any given truth, that way 

mirroring naive realism. This denies any given truth with the argument that it can be different 

from another perspective. Holstein (2018) notes that constructivism is frequently portrayed as 

empirically insubstantial and theoretically inconsistent. These criticisms stem from positivist 

commentators and researchers ignorant of past developments and rich data collected in 

constructivist approaches.  

Further, constructivism is criticised with the question of what is constructed, seeing science as 

particularly looking for what is not constructed but ‘real’ (Nola, 1998). Along these lines, 

Pernecky (2012) poses whether constructivism is truly a paradigm as it does not contradict the 

existence of objective reality. Just the interpretation is relativist and hence constructed. Truth 

in the constructivist quest for knowledge does not refer to an objective reality but a subjective 

reality that humans perceive and is subject to individuals’ interpretation. This, as mentioned 

above, illustrates a conception of knowledge in line with Gadamerian Philosophical 

Hermeneutics (Gadamer, 1960/2006). Undoubtedly, no matter how ‘unscientific’ these 

contradictory and inconsistent beings are, science cannot ignore human interpretation. 

Accordingly, researchers have argued against positivistic studies of experience as they do not 

allow the context, relationships and dynamics to be shown sufficiently (Jensen, Lindberg & 

Østergaard, 2015). Similarly, Hollinshead (2004, p. 68) saw the necessity of situating research 

approaches “within everyday social, cultural and life space practices of the different 

populations.” Tensions between the Islamic and Western worlds necessitate a careful and 

critical approach, aware of power dynamics and implications (Kincheloe & McLaren, 2005).  

The previous debates also arise between qualitative and quantitative research approaches (Flick, 

2009). Qualitative researchers see their discipline not just as a type of data, with specific 

techniques for data collection and analysis. Instead, qualitative research is seen as an own field 

of inquiry (e.g. Denzin & Lincoln, 2005a). Quantitative research argues for the importance of 

rigour through validity, reliability and objectivity (Guba & Lincoln, 2005). Knowledge then 
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should be separate from the knower, valid and repeatable on a general basis (Polkinghorne, 

1989). While quantitative positivist researchers may see advantages and even necessities in the 

verifiability and generalisability of data, qualitative research argues such data does not exist for 

the social world as knowledge is rooted inside the knower (Polkinghorne, 1989; Lincoln, 

Lynham & Guba, 2018). A rational and measurable quantitative approach to researching 

experience ignores that human experience and behaviour are not rational nor measurable (Ryan, 

2010). This would overlook the inconsistency, depth and richness of experience. Further, 

Erickson (2018, p. 87) notes quantitative research must be preceded by qualitative research in 

any case. Before asking the quantitative question “how many instances of a certain kind […] 

there [are]”, one needs to identify, study and describe the characteristics in a qualitative way.  

Quantitative critiques of rigour in qualitative research have been addressed through the 

development of standards specific to qualitative research (Morse, 2018). These mainly build 

around the notion of trustworthiness (Morse, 2018), which highlights the importance of context 

for research settings and discusses the interpretive process shaping how responses are 

transferred to data (Denzin, 2009). I discuss qualitative notions of rigour based on my 

Gadamerian Philosophical Hermeneutic approach in the following section. Most critiques on 

qualitative rigour or constructivist approaches originating from quantitative positivist 

perspectives operate from different ontological and epistemological worldviews in search of 

objective knowledge. However, qualitative research has become increasingly relevant because 

of the pluralisation of the social world (Flick, 2009). This pluralisation expresses itself in the 

individualisation of people’s behaviours. Arguably, tourism is one of the ways people express 

their individualisation. 

The increasing relevance and acceptance of qualitative and constructivist approaches have led 

to their expansion with different variations evolving (Holstein, 2018). Arguably, key streams 

in constructivism are cognitive constructivism (Piaget, 1926/2001), social constructionism 

(Gergen, 1973; 1985), radical constructivism (van Glasersfeld, 1984; 1990) and cultural-

historical constructivism (Vygotsky, 1986). They share the perspective that individuals 

construct their experiences through cognitive processes in their minds (Young & Collin, 2004). 

Yet, they differ in terms of the control humans have over these construction processes and the 

consideration of social forces (Burr, 2015). Hence, Pernecky (2012) argued constructivism 

works with both realist and relativist ontologies. 
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In accordance with the constructivist paradigm, Gadamer (1960/2006) prioritised subjectivity 

and process over finding a final result. He opposed science favouring end results in a 

teleological sense, rather considering human sciences as processes of interpretation in the sense 

of Erfahrung. Arguably, experience cannot be studied from natural science objective and 

positivist perspectives. In a humanist sense, as Gama (2006) noted, truth never lies at the end 

of a methodological procedure but is constructed and reconstructed within every knower 

themself. The experience process in Gadamer’s sense of Erfahrung espoused in the study aligns 

well with the constructivist paradigm. However, in contradiction especially to more radical 

constructivist approaches, Gadamer (1960/2006) emphasised historical realist influences on 

experience (historicity). I agree with his perspective that human constructions depend on 

historically mediated or affected structures. Gadamer (1960/2006) called this prejudice, which 

is an ontological structure in itself framing experiences across a person’s life span (Peck & 

Mummery, 2018). Accordingly, I do not operate in any of the specific constructivist approaches 

mentioned above but within Gadamerian Philosophical Hermeneutics. I elaborate on this 

philosophy in the following section. 

 

3.1.2 Gadamer’s Philosophical Hermeneutics 

 

Gadamer (1960/1990) introduced his Philosophical Hermeneutics in Truth and Method in 1960. 

As presented in the introduction, I understand the central aim of Gadamer (1960/1990) as 

providing a conception of truths and methods in humanities that are open to change based on 

historicity, respecting the whole of a human’s experience. In general, four key points frame my 

approach to Gadamerian Philosophical Hermeneutics. I mentioned the first three in the 

literature review presenting experience in the sense of Gadamerian Erfahrung and I discuss the 

fourth key point later in this section: 

 The connection of tourist experiences to the whole (life) experience of a person framing 

expectations, perceptions and memories 

 The dynamic memories of experiences as a process of remembering and forgetting 

 The influence of language and discourse on experiencing and sharing experiences 

 The subjective role and interpretations of the researcher 

In the following, I extend on these aspects from a methodological perspective. I set out with the 

influence of language from a hermeneutic perspective. 
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Hermeneutics deals with language and the act of interpretation (Paterson & Higgs, 2005). As 

mentioned, this interpretation is always subjective to the interpreter and strongly connected to 

language in a dialogic sense. Originally, hermeneutics was the interpretation of holy or profane 

texts (Gadamer, 1960/1990). Through Schleiermacher (1838/1999), hermeneutics was 

concerned with not only the interpretation of texts but also the entire psychological 

understanding of people (Gadamer, 1960/1990; Zimmermann, 2016). For Schleiermacher, 

hermeneutics intended to retrace the original meaning designated by the author. This, for 

Gadamer (1960/1990), was not possible. Contrasting Schleiermacher (1838/1999) and Dilthey 

(1922), Gadamer (1960/1990) saw hermeneutics not just as a method or technique to gain 

understanding (Paterson & Higgs, 2005; Vandevelde & Iyer, 2019). Instead, he viewed it as a 

philosophical approach of openness to meanings, building on shared understandings (Gadamer 

(1960/2006) used the fusion of horizons as metaphor), a dialogic process to construct these 

meanings in the interpreter’s mind and the dialectical movement of understanding between the 

part and the whole of a text (Paterson & Higgs, 2005).  

Any interpretation includes the reader’s understanding of the text, which always is subject to 

the reader’s historically affected consciousness (or, as Gadamer also calls it prejudices) 

(Gadamer, 1960/1990). For Gadamer (1960/1990) the processes of understanding, interpreting 

and applying were inseparable. The reader of a text or listener of a talk always automatically 

applies the words to their specific situation and the current time and context. Thus, the meaning 

readers or listeners give to messages in language is not necessarily what the author intended 

and the reader thus becomes part of the text itself. Further, exactly the same event is interpreted 

differently every time. Accordingly, hermeneutic interpretation is never a method to acquire 

universal ‘truth’ but always a process subject to historicity. Thereby, language plays a key part 

of humans’ ‘being-in-the-world’ (Gadamer, 1960/2006). 

According to Gadamer (1960/1990), the world inside the human mind is constituted by and 

appears to us through language. Gadamer (1960/2006) saw all understanding in social sciences 

to be structured and shared through language. Other philosophers agreed with Gadamer. For 

example, Foucault (1998a) noted language frames take partial control over what humans say 

and determine meanings. Vygotsky (1986) argued, along similar lines, that experience and 

language are both social and individual. For Bergson (1946/1992), language was a means of 

telling and building but not representing experience neutrally. Language is the medium that 

allows people to generate understanding (Gadamer, 1960/1990). However, despite humans 

thinking in language, it is not accounted for most of the time. Grondin (2016a) notes that one 
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could find an example of thinking without language. But it would be impossible to prove this 

without using language. Thus, it is essential to consider how language frames and builds 

understanding. Accordingly, the meanings of experience must be comprehended through 

language. Words need to be grasped in an overall sense to understand what somebody says or 

writes (Saussure, 1974; Vygotsky, 1986; Cornejo, 2015). This is also the principle of the 

hermeneutic spiral (or circle) (Kamberelis, Dimitriadis & Welker, 2018). I elaborate on the 

hermeneutic spiral in the data analysis section (see page 92). 

From my understanding, Gadamer connected the part-to-whole principle of hermeneutic 

interpretation with the consideration of historically affected consciousness and prejudices. As 

Gadamer (1960/2006, p. 217) noted: 

For the structure of the historical world is not based on facts taken from experience which then 

acquire a value relation, but rather on the inner historicity that belongs to experience itself. 

What we call experience (Erfahrung) and acquire through experience is a living historical 

process; and its paradigm is not the discovery of facts but the peculiar fusion of memory and 

expectation into a whole. 

A paradigm of experience in his view cannot aim to discover facts but to study how expectation 

and memory combine into a historically situated whole that is internal and individual to every 

subject. If this connection can be drawn, the part has relevance (see also Vygotsky, 1986). This 

means that their meanings can be understood better if tourists’ experiences are integrated into 

their overall experiences. This requires a continuous back and forth of interpretation between 

the text and the process of understanding within the interpreter (see pages 90-97). 

Understanding the whole to relate it to the part in a Gadamerian sense necessitates retracing, 

going into a conversation and reflecting upon people’s historically affected consciousness and 

prejudices. Thereby, the interpreter shall move from the narrow to an ever-wider context along 

the hermeneutic spiral (Gadamer, 1960/2006; Paterson & Higgs, 2005). This broader context 

always allows another reflection on the previous interpretation and a better understanding of 

the text. However, eventually, the interpreter will reach a point when it is difficult to widen the 

context even further. Thus, the highest principles to gain new knowledge and truths are to 

remain open to different opinions, change to one’s own truths and accept that in humanities, 

there is never a final truth (Gadamer, 1960/1990). The critical argument that there is never an 

absolute truth lies in the changing frame of reference or historically affected consciousness. As 

life moves on, the whole, which changes, adjusts the interpretation of the considered part. This 

whole, meaning human life, is only finalised with death, which does not allow humans to make 
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further interpretations. Accordingly, an experience can never be related to the whole of a 

person’s experience as life is still ongoing. This again means that a final truth can never be 

found. Only directions of the process can be seen but never the end (Gadamer, 1960/1990). 

For me, this connects Gadamer’s Philosophical Hermeneutics to a process philosophical 

approach. From a process philosopher’s perspective, there is no ‘nature of being’. As the world 

is in continuous motion, reality can never be considered ‘being’ (Branigan, 2019). Instead, it is 

always becoming, focusing on lasting change. To use Bergson (1911/1998, p. 302), “what is 

real is the continual change of form: form is only a snapshot view of transition.” Accordingly, 

all that can be perceived is a snapshot of the ongoing transformation of ‘being’. A better term 

than ‘being’ is thus ‘becoming’ (Whitehead, 1967). A final conclusion or definition of qualities 

is not possible as all that can be studied are snapshots of the ever-becoming reality. A different 

viewpoint and a different time to view this reality show a different snapshot. Process 

philosophies or methodologies thus focus on change and transformation (Jackson & Mazzei, 

2018). Even if no change can be observed between snapshots, processes are involved in 

sustaining this snapshot (Branigan, 2019). It is then essential to study the processes of sustaining 

‘being’, opening up thought, and remaining careful with final conclusions (Jackson & Mazzei, 

2018). In the process philosophical approach, any results are focused on change and always 

based on the time and setting of the data collection. The truth is continuously constructed and 

relative, with meaning shifting in a different space and at another time (Tribe, Dann & Jamal, 

2015). For Gadamer (1960/1990), too, ‘being’ is constantly changing. Interpretation varies as 

frames of reference to a whole life continuously change over time. A final claim of truth is 

never possible in humanities, not even for a process because even this process (part) constantly 

changes as its frame of reference (whole) does.  

In the past 60 years, Gadamer’s Philosophical Hermeneutics has been subject to criticism and 

discussion. As outlined in the introduction, I am not in accordance with every part of his work 

but agree upon and use the core principles mentioned at the beginning of this section. One of 

the strongest criticisms against Gadamer (1960/1990) is that he is too close to tradition and 

authority, thus, contradicting his openness to change by asking people to accept and stick to 

norms or meanings of the past (Wolin, 2000). I agree Gadamer (1960/1990) overemphasised 

the importance of tradition and respect for authority. In some parts of his writings, he calls for 

people to appreciate what others with more life experience and in higher positions say, as 

supposedly they know better because they have more Erfahrung. Apparently, this contradicts 

his core argument for openness towards ever-changing and new experiences also relating to 



60 
 

new interpretations of the past, reflections of the own prejudices and tolerance to reversing 

these. Gadamer (1960/1990) presupposes that people with more life experience, and in 

consequence, more authority, are more open-minded because they have experienced more 

changes in life. This might but must not be the case. However, this is not a key principle in 

Gadamer’s work just an observation that might originate from the time he was writing and grew 

up. Accordingly, I do not work with Gadamer’s (1960/2006) approaches to traditions and 

authority but stick to his main principles on openness and historically affected consciousness.  

Further, Habermas (1970; 1987) criticised hermeneutics, especially Gadamer’s Philosophical 

Hermeneutics for ignoring how language in itself can be a medium of control to dominate 

people and societies. Gadamer (1960/1990), however, argued that any critique of schematisms 

and superiority is also expressed in form of language. He emphasised the practical judgement 

of citizens and the desire for knowledge pushes people to escape such dominant structures. 

Nevertheless, it remains important to reflect upon such structures within languages and to be 

an active citizen in breaking up any controls over people and societies through language. 

In addition, Gadamer’s (1960/2006) approach is seen to build on prejudice as he is criticised 

for moving away from the enlightenment contribution that humans should not judge others 

based on prejudice (Habermas, 1970; Wolin, 2000). I disagree with this critique, despite 

acknowledging that Gadamer should have recognised the accomplishments of the 

enlightenment more. For him, the enlightenment tried to overcome all prejudice, which in his 

understanding is not possible. Gadamer (1960/1990) contends people live more in prejudice 

than in free judgement. This is a perspective I find extremely difficult to discuss. Still today, 

people grow up in predetermined social structures and can never be entirely ‘free’ (Tada, 2020). 

I think the critique originates from a different connotation of the word prejudice associated with 

racism, Islamophobia and other unacceptable prejudgements of specific groups. For Gadamer 

(1960/1990), I believe it summarises all judgements humans make based on their previous 

experience, in a relatively neutral sense. And he argues that human beings cannot interpret 

without being influenced by previous experiences and prejudgements. These are an unavoidable 

part of the human process of understanding. I certainly agree with Gadamer (1960/1990), 

especially as he sees it as important to reflect upon one’s own prejudices and be entirely open 

to changing them. 

I agree with Davey (2016, p. 330), who concludes, “Gadamer’s philosophy of Erfahrung 

exposes the arrogance, presumption, and folly of any claim to economic and political certainty 
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that does not acknowledge or calculate for alternative outcomes.” Further, he (2016, p. 330) 

notes, “the lesson of hermeneutic experience – its wisdom – is that the finitude which 

necessarily limits human understanding also maintains the openness of its horizons and thereby 

upholds the ever-present possibility of its transformation.” I intend that this openness to 

outcomes and change also characterises the exploratory nature of this thesis that I am proposing 

for tourist experience studies.  

Nevertheless, as mentioned previously, explorative qualitative and constructivist studies are 

subject to criticism based on their rigour (Morse, 2018). Hence, I see a predominant challenge 

in applying Gadamerian Philosophical Hermeneutics while maintaining trustworthiness and 

traceability. On the one hand, this means establishing understanding, interpretation and 

application not wholly removed from the original text. But, on the other hand, it aims to enable 

readers and listeners to best follow the authors’ writings. Gadamer (1990) presented standards 

in his Hermeneutic Philosophy to facilitate this. Essentially, these standards can be broken 

down to: 

 Continual listening or reading 

 Openness to one’s prejudices 

 Reflection on one’s prejudices 

 Preferencing the text (new experience) if its sense contradicts one’s prejudices 

 Relating the part to the whole 

 Reversing previous understanding if the whole picture changes interpretation.  

In consequence, the Philosophical Hermeneutics of Gadamer (1960/1990) find its 

trustworthiness in a total reflection on the own prejudices, an always remaining openness to 

new interpretation, as well as a consistent relation of the part to the whole. Thus, developing 

harmony of the part and the whole in all details would provide understanding. However, 

Gadamer (1990) argued this harmony is not achievable as people are contradictory by nature 

and can never see the whole picture. Accordingly, this necessitates reflecting on the subjective 

role and interpretations of the researcher. 

Besides historicity of horizons, subjectivity and openness to change, Gadamer likewise 

emphasised the importance of the interpreter in social science through hermeneutics (Grondin, 

2016a). Denzin (2009) highlighted the interpreter’s role as another researcher is likely to draw 

different conclusions from the same data. Accordingly, I need to introduce my role in and 

influence on the research process. 
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3.1.3 Positionality and Reflexivity 

 

As argued above, reflections on positionality are a central part of any Gadamerian approach to 

research. Considering people to live more in prejudice (based on previous experience) than in 

‘free’ judgement means their research processes and interpretations are deeply individual, 

framed by their previous experience and values (Gadamer, 1960/2006). Accordingly, social 

science research cannot take the human out of its studies objectifying both the researcher and 

the humans being studied (Gouldner, 1970). This means both researchers and participants have 

their own personal positions. The concept of reflexivity is vital as a response to my positionality 

to ensure the trustworthiness of social science research (Goodson & Phillimore, 2004; Dean, 

2017). Reflexivity means that researchers think critically about their role in the inquiry process 

based on their cultural, political and social contexts, choice of methods, epistemological 

position, respondents and other potential biases (Goodson & Phillimore, 2004; Bryman, 2012). 

In a Gadamerian sense, researchers must reflect on their prejudices. Reflexivity should start 

with the researchers themselves (Hall, 2004) in a form of self-inquiry or self-observation 

(Mortari, 2015), as every research is situated in the author’s point of view (Hall, 2004). Dean 

(2017) notes that personal characteristics, the researcher’s position in the field and caring for 

the research subjects affect research and results. Supposedly, reflexivity aims to make research 

transparent (Mortari, 2015). This is necessary from a constructivist stance as the researcher 

reflects on the phenomenon and shapes it (Steier, 1995, p. 3 as cited in Mortari, 2015).  

Accordingly, the following section discusses my positionality and prejudices. This shall enable 

readers to better reflect on my interpretations. Positionality deals with the relation of the 

researcher to the subject matter and the respondents. It can relate to the researchers’ background 

or ethnicity, gender, social or other identities relevant to the research (Goldberg & Allen, 2015). 

This is a significant challenge because people cannot even fully understand their own lives 

(Butler, 2005). Therefore, it is not easy to reflect on what has made me who I am. Importantly, 

this section is just an introduction to my positionality, the main reflexive section follows at the 

end of the interpretation and discussion chapter. There I aim for a deep discussion on how my 

positionality, background and prejudices have influenced my research approach, sample, 

interviewing, themes, interpretations and discussions throughout this thesis. At this stage, I 

cannot explain how my positionality influences the debates that follow later because these need 

to be presented in detail first. 
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Accordingly, this section introduces my background, how I understand and use reflexivity to 

allow readers to trace this over the following pages. To guide my positionality, I used the 

questions recommended by Kara (2015) to consider in reflexivity. This section is not written in 

chronological order as I do not reflect on my experience or contextualise my thoughts in 

chronological order. Instead, I move in a hermeneutical Gadamerian sense from the narrow 

context, the Middle East, to the broader context, my overall life experience and what I believe 

has shaped me as a person. The influence of this on my research, as mentioned, follows at the 

end of the interpretation and discussion chapter. 

My interest in the Middle East region started when working there in 2012 and 2013. Many 

people have asked me how I ended up going to Oman. My former neighbour was the rector of 

the university in Aachen. During my bachelor's studies, I talked to him about my plans and that 

I wanted to do a master’s degree in tourism after working abroad related to tourism. He was 

about to start as the new rector of the German University of Technology in Oman (GUtech) and 

move to Oman. He asked me if I would like to work in the tourism department. Without 

hesitation and without really knowing what to expect, I said yes. I cannot recall being interested 

in the Middle East before. 

I spent this time working in the tourism department of GUtech and organising trips. I also 

visited Abu Dhabi, Dubai and Qatar during this time and afterwards. I spent my free time 

travelling around Oman and have visited the country several times since I moved back to 

Germany. Primarily through coaching the football team of GUtech, I made many friends in the 

country. Several of them still call me “coach” today. These friends continuously show me 

remarkable hospitality and generosity. They are incredibly proud of their country and love 

introducing it to foreigners. So, when I took a group of students to Oman in January 2019, my 

Omani friends invited us all to a big barbecue and took us through the desert for one night. My 

best friend from Oman even invited the whole group to his house for a traditional Omani get-

together, without accepting any money for all the food and efforts of 16 people he did not know.  

Ever since, Oman has become a second home in a very different place. A home where I connect 

to amazing people, special trips of camping from beach to beach for days, crossing the desert 

with the thrill of driving over dunes, the recuperation of sleeping underneath the stars or 

spending time with local fishers on Masirah island. Oman is undoubtedly a place for adventure. 

Arguably, I have been a German soft adventure traveller to Oman several times – but with 
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closer connections to locals. Nevertheless, my entire life and naturally also during my stay in 

Oman I have lived with my white male privilege. 

What I think you usually do not see while on holiday, I experienced while living in Oman. 

Many off-track beaches are full of garbage. Omanis drive everywhere in their cars, ignoring 

environmental effects. Construction workers are not treated much better than in Dubai or Qatar, 

and no open protest against the Sultan is allowed. This being said, from 1970 to 2010, Oman 

was the country with the highest improvement based on the UN Human Development Index 

(Bertelsmann Stiftung, 2014). Fifty years ago, there were few roads, hardly any education for 

children, rights for women and openness to foreigners. I applaud this development. I further 

believe that we need to respect the time it takes for people to get used to this new way of life 

and that we need to be careful not to judge everything in the Arab world from our Western 

values, while at the same time supporting universal human rights. Today in Oman, basically all 

children go to nursery and school. Women have the same rights to drive a car and attend higher 

education as men do. For me arriving in Oman in the middle of winter feels like coming into 

an oasis of sunlight and hospitality. Yet, through my long experience there, I can also reflect 

critically on the country. 

My love of Oman also fosters a strong part of my motivation to conduct this research. Initially, 

I strove to lessen Islamophobia by researching how tourist experiences in the Middle East may 

change people’s perspectives. I recall the father of one of my football kids telling me about his 

stay in Dubai. He said he was usually annoyed when he saw women in Germany wearing a 

headscarf. However, after his trip to Dubai, he realised that this did not bother him anymore. 

So, I embarked on my PhD journey with this intention, which in parts remained. Nevertheless, 

in writing this thesis, my motivation for the topic and the topic itself has evolved. Still, my 

background in Oman is a strong motivator for me in two ways. Firstly, I still want to understand 

how tourism can lessen Islamophobia. Secondly, I love to engage with people visiting Oman, 

to understand their experiences in the destination and how these can influence their 

perspectives. Apart from my personal and professional background, the main aim of my study 

is to understand these people’s experiences through a more holistic tourist experience 

conceptualisation. This reflects my intention to open researchers’ minds for philosophical 

discussions, reflections on objectively measurable experiences and knowledge in humanities. 

This motivation and purpose build on Gadamer’s concept of Erfahrung exposing any claims of 

final knowledge or end results of experiences (Gadamer, 1960/1990). 
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Just like a tourist’s experience cannot be isolated from their overall stream of experience 

(Gadamer, 1960/1990), my influence on this research is not limited to my time in Oman. 

Instead, it is who I am, my values and my understanding of life that also influence my research 

and interpretations. I grew up as the oldest of seven siblings, having four younger sisters and 

two younger brothers. The youngest is 21 years younger than me. My dad has dedicated his life 

to being a psychiatrist in Maastricht, Netherlands, allowing the family a relatively comfortable 

life. My mom, in turn, has devoted her life to raising all their children while still pursuing her 

medical studies. Reflecting, I think my mother’s always warm heart and sometimes naive trust 

have shaped me. Our door was always open for anyone, especially children and those in need. 

As the oldest, I was raised with a strong sense of responsibility. I also try to avoid conflicts – 

which is not always good – and need harmony – something I share with my wife. Regarding 

travel, family holidays were mostly spent at the German North Sea island Baltrum. I have not 

been on a single long-distance holiday with my parents. Oman was my first trip to a non-

Western place. Jumping ahead to what has influenced my life most recently, I married in 2019 

and am the father of a lovely son born in the same year. Currently, we are expecting a daughter 

who will be born in July. My family means absolutely everything to me. More than anything, I 

want my wife and my son to be healthy, happy and proud of me. 

Besides my family, the football pitch became my second home. From 15 years onward, I have 

successfully coached youth teams (later in the second-highest German youth league). I learned 

to manage crises (of which otherwise I did not have many in my life), lead diverse groups of 

people, deal with the players’ parents and calm people down who get way too excited at kids’ 

youth games. Coaching for me combines my fascination for playing football, interacting with 

people sharing my main interest and being a learning facilitator. Also, in my job, I am a 

passionate educator. As a lecturer at CBS, a private German University of Applied Sciences in 

Cologne, I enjoy teaching and interacting with students and colleagues. The CBS has supported 

my PhD journey since I was given the opportunity to hold my first lectures in 2015 while still 

being a student. Here a key part of my motivation to pursue a PhD originates. Without a 

doctorate, high school accreditation regulations prevent me from working as a full professor, 

taking over the responsibilities and tasks I would like to have. Furthermore, I have a deeply 

held drive to educate myself and others. 
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I hope the previous paragraphs have delivered a first picture of myself and my connection to 

Oman. Because of these personal connections, values and opinions, I am an active part of the 

research process (Gadamer, 1960/2006). Reflexivity is the act of discussing this active part. For 

Cannella and Lincoln (2007), reflexivity is the primary tool to make qualitative research ethical. 

However, the reflection will always be partial and subjective (Merleau-Ponty, 1968) because 

humans’ view of their cognitions is limited to certain angles (Mortari, 2015). Further, the 

deepness of reflections is limited as every reflection on a thought is a thought itself that can be 

reflected upon (Husserl, 1913/1983). Thus, also the concept of reflexivity has its limitations. 

Through transparent reflection, though, researchers can open their thoughts and arguments to 

readers, thereby inviting them to reflect on phenomena critically. As Lafitte (1957, p. 17) 

argued, “all learning depends on the reflexive interpretation of one’s experience together with 

the experience of others.” Socrates highlighted the importance of self-examination, 

examination of others, and “that the unexamined life is not worth living” (Plato, 1966, pp. 

Apology, 38a). Transferred to my approach, it means: the unreflexive research is not worth 

conducting. Self-evidently, this primacy of reflection also transfers into the situatedness of the 

researcher. 

From a Gadamerian perspective, knowledge in humanities is always subjective, framed by 

previous experiences or prejudices, as Gadamer (1960/1990) called it, of the researcher. 

Accordingly, Gadamer (1960/1990) can be considered a strong advocate of reflexivity in 

research. Here, reflexivity is mainly accentuated in the assigned section of the interpretation 

and discussion chapter (4.5). However, in some parts throughout the themes, I link back to the 

introduction of my positionality, providing potential reasoning for why I interpret specific 

things the way I do. Importantly, it must be acknowledged that this positionality influences the 

entire thesis. Thus, it also shapes the conclusions I draw from this thesis. I recommend 

considering the current section as an introduction to my positionality in this thesis. Dealing with 

my positionality so that my interpretations can be understood requires a high degree of 

reflexivity (Bourke, 2014), which involves continuous self-analysis of my influence (Callaway, 

1992). However, it would be worse to ignore this positionality in a Gadamerian sense because 

it still influences the conclusions without shedding light on how (Gadamer, 1960/2006). Before 

moving to the methods section, I introduce methodologies in tourist experience research to 

locate my qualitative methodology within previous approaches. 
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3.1.4 Methodologies in Tourist Experience Research 

 

This section debates how other researchers study tourist experience. In the trialogue by Tribe, 

Dann and Jamal (2015), Tribe noted tourism research is driven by neoliberal forces. He further 

argued post positivistic interests in tourism studies “challenge the legitimacy of diverse 

interpretive paradigms” (Tribe, Dann & Jamal, 2015, p. 37). According to Tribe in Tribe, Dann 

and Jamal (2015), the paradigm war occurs at a general societal level, not just within research 

disciplines. Yet, they also take place within disciplines. Here Phillimore and Goodson (2004) 

argued tourism researchers were hesitant to accept qualitative research methodologies. In 

another article, they discussed the newness of the tourism research field, the late consideration 

of methodological issues and a tendency towards the conventional social science approaches as 

reasons for a predominance of quantitative approaches in tourism studies (Goodson & 

Phillimore, 2004). Further, they criticised even qualitative methodologies are influenced by 

quantitative thinking and data analysis (Goodson & Phillimore, 2004). Slowly, there is a 

development within qualitative methodologies toward a process-orientation (Jackson & 

Mazzei, 2018; Cohen & Cohen, 2019), but this has not reached tourist experience research to 

date. 

Reflecting on the methodologies of articles on tourist or tourism experience – which as noted 

in the literature review are often confused – in tourism journals, I draw the following 

conclusions.  

Firstly, as discussed in the literature review, tourist experience is researched at only one point 

in time. This completely ignores the process of experience, the influence of everyday life, and 

memory dynamics (Gadamer, 1960/2006). Rahmani, Gnoth and Mather (2018, p. 164) argue, 

“because the experiences are here usually documented after a few hours or days of travel, the 

findings are limited to effects of experiences in this time frame.” In consequence, several 

researchers call for what they name longitudinal research on tourist experience to expand 

beyond post-travel data collection to more collection phases after tourists return (e.g. Knobloch, 

Robertson & Aitken, 2017; Park & Santos, 2017; Rahmani, Gnoth & Mather, 2018; Wu et al., 

2019).  

Secondly, researchers do not consider what experience means in philosophical terms. 

Experience is typically understood as what is perceived in a specific time period. This is studied 

outside of the expectations, historicity, considerations of context, and especially neglects the 
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dynamics of experience evolving in memory afterwards (Gadamer, 1960/2006). For example, 

the memorable tourism experience approach from Tung and Ritchie (2011) is one of the most 

used frameworks to measure experiences in tourism. But if they are measured at one point in 

time, all that can be known is what respondents remember at this point. What they remember 

at any other time or in a different context is not studied. How can it then be known if an 

experience is memorable? The purpose is not to argue that other findings have no value, just 

that they have significant limitations. Here a philosophical discussion of what experience means 

would help to integrate better and understand the results of tourist experience research. 

Thirdly, I observed most researchers conduct quantitative surveys. However, these approaches 

to tourist experience ignore the subjective and contextual nature of experience. Surprisingly, in 

their review of tourist experience studies, Kruja and Drishti (2020, p. 29) noted: “almost all of 

the studies used qualitative methods.” I revisited all the 51 articles they analysed and strongly 

disagree with their conclusions. I find that 25 of their reviewed articles use quantitative 

methods, 22 qualitative and 9 a mixed approach. Research on the memorable tourism 

experience significantly focuses on quantitative close-ended surveys (Hosany, Sthapit & Björk, 

2022). Nevertheless, qualitative and mixed methods approaches in tourism research frequently 

tend to remain stuck within post/positivist paradigms (Wilson et al., 2020). Generally, 

researching experiences raises the question of measurability. In this sense, I agree with Volo 

(2009, p. 115), asking, “how can we measure something that we have not clearly defined?” 

Furthermore, in line with Gadamer (1960/2006), every experience is deeply individual, 

subjective and dynamic. Arguably, any measurement neglects these features of experience and 

hence cannot hold any validity, reliability nor generalisability as it does not respect the 

ontological singularity of experience. 

Few researchers have approached tourist experience studies in ways that I consider appropriate. 

For example, Miller and Mair (2015) chose a methodology based on Gadamer’s horizons. They 

could frame their research in these horizons, illustrating how meaningful the individuals’ 

historicity is for any experience. Unfortunately, they did not elaborate on how these horizons 

specifically informed their interpretations. But Miller and Mair (2015) explored organic farm 

volunteering in Argentina through participant observation and interviewing volunteers to 

understand the meanings of lived experiences and life-worlds. They differentiated organic 

volunteering in a decommodified sense related to bonding with others and harmonizing with 

nature from general volunteer tourism. 
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Further, Ingram, Caruana and McCabe (2017) introduced PARTicipative inquiry, which means 

collecting three datasets pre-holiday, on-holiday and post-holiday. The PARTicipative inquiry 

then assesses how the tourist lives through the totality of experiences from before to after the 

trip. This methodology has the strength of collecting data at home and on-site, which can prove 

very challenging. However, it does not account for the dynamic evolution of memory after the 

return. Ingram, Caruana and McCabe (2017) note the approach is useful mainly for phenomena 

related to people’s values, such as responsible tourism showing transformations. 

Conclusively, the methodology section has illustrated the following. This research operates 

within a constructivist paradigm from a Gadamerian Philosophical Hermeneutic perspective. 

This informs the qualitative research approach and suits the understanding of experiences and 

the research questions. Further, the methodological approach follows the call for more truly 

qualitative research reflecting on the researchers' presence within the inquiry processes both 

physically and emotionally (Wilson et al., 2020). As a researcher, I address my positionality 

and use reflexivity to reflect on my prejudices (Gadamer, 1960/2006) to illustrate my 

interpretations. Building on the methodology, I introduce the qualitative research method. 

 

3.2 Research Method 

 

The research or data collection method for this study allows me to understand the recollections 

of experiences and thus memories in the minds of German tourists as a consequence of 

travelling to Oman. According to Larsen (2007), tourists respond to questions about their 

experiences by sharing memories from their co-construction process. This poses a challenge 

for researchers to tease out and understand respondents’ experiences as these memories consist 

of consciously or subconsciously altered individual stories (Seeler, Lück & Schänzel, 2018).  

For a qualitative research study like this, Decrop (2004) and Ryan (2010) listed in-depth 

interviews, participant observation and document analysis as favoured methods. However, 

neither document analysis nor observations allow deep insights into respondents’ memories. 

Volo (2009) mentioned several methods used to analyse tourists’ experiences. Besides some 

quantitative approaches, she presented observant participation, travel diaries, memory work and 

interviews. I briefly discuss these suggestions by Volo (2009).  
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Observant participation is not possible for this research setting and applies best to the on-trip 

phase of the tourist experience only. Travel diaries can provide very rich data but require a high 

effort by the respondent (Puczko, Bárd & Fuzi, 2010) during their time on holiday. Further, 

respondents could tend to avoid reflecting on difficult situations while on-site. They might feel 

pressured to actively collect data themselves (Heimtun & Jordan, 2011; Ingram, Caruana & 

McCabe, 2017). Tourists might adapt their behaviour to fit research needs, especially if they 

are constantly reminded about their part in this research process (Ingram, Caruana & McCabe, 

2017). Memory work is an approach for feminist social constructionist research (Small, 1999; 

2004), which does not suit my approach as it is a group method involving collective analyses 

(Onyx & Small, 2001). 

Interviews are the most common method to understand the subjectivity and meaning of 

phenomena and experiences to others (Englander, 2012). According to Brinkmann (2018), 

many researchers also find it the most suitable research method. Further, an interview is the 

appropriate research method to gain complex information on feelings, emotions, opinions 

(Denscombe, 2010), experiences and the meanings of experiences (Turner, 2010; Rubin & 

Rubin, 2012; Castillo-Montoya, 2016). Accordingly, I chose the qualitative interview as the 

most suitable method for this data collection. 

 

3.2.1 Interviews Phase 1 

 

The interviews were conducted in two phases. The first phase took place before the Covid-19 

pandemic. I conducted three interviews each with six respondents between November 2018 and 

February 2020. The last third (home) interview took place in May 2020, during the crisis. As 

international travel from Germany to Oman stopped almost entirely, with no foreseeable 

opening, it was impossible to continue this data collection, interviewing respondents before and 

after their Oman trips. I had not collected sufficient data to draw conclusions for my research 

questions before the Covid-19 outbreak, so I designed a different second interview phase. 

Accordingly, I introduce the interview approach and sampling for the first data collection phase 

and then explain the adjusted interview and sampling approach during the Covid-19 crisis 

(phase 2). 

This section explains the three-stage interviews as the research method before the Covid-19 

crisis. I introduce the sequence of interviews, as the three-step process is crucial to answering 
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the research questions. Then I discuss the interview setting and present the three interview 

guides, main themes and use of probing and photo-elicitation. Further, I elaborate briefly on the 

conducted pilot study before addressing the importance of language already mentioned in 

previous sections 1.3, 2.1.2 and 3.1.2 on Gadamerian Philosophical Hermeneutics. 

 

Interview Sequence 

 

Regarding the sequence of interviews, I talked to respondents three times. The estimated 

timeframes and purposes for the interviews are listed in Table 2. I conducted the first interviews 

between four weeks and two days before travelling, but as close to their departure as possible 

because the literature review revealed that expectations also influence experience and memory 

(e.g. Larsen, 2007; Tolls & Carr, 2020). Further, it has been suggested to ask respondents 

shortly after the experience to minimise their omission or distortion (Wiederman, 2004). I 

decided to avoid on-site data collections despite researchers proposing data collections on-site 

to be best for understanding tourists’ experiences (Ingram, Caruana & McCabe, 2017). While 

from a practical perspective, this was not feasible regarding time availability and financial 

opportunities to join several trips to Oman, I also consider an on-site data collection 

inappropriate from a methodological perspective and in relation to the understanding of 

experience in this thesis. Consumers on holiday are more likely to avoid responding to data 

collections (Williams & Soutar, 2009). Furthermore, my presence on-site would likely have 

affected respondents’ experiences and perceptions (Ariely, 1998). Flacandji and Krey (2020, p. 

4) note it is “very difficult to assess and experience while the consumer is going through it.” In 

any case, social science research cannot study perception, but it is always memory that is 

studied. Here conducting all data collection stages in the same or similar settings in Germany 

reduces the influence of the interview setting and enhances the potential to understand 

differences and processes occurring between the different interview stages. 
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Table 2: Three-Stage Interview Framework 

Interview Time Purpose 

Pre-Trip Up to four weeks 

before the trip 

To explore expectations on the trip, the destination 

and the locals; Understand the person, and their 

previous experiences (in general and concerning 

previous travels) 

Post-Trip Up to four weeks 

after return 

To investigate experiences of the trip as they are 

recalled shortly after return; Stories from 

respondents; Comparison to expectations 

Home About six months 

after return (before 

the next travels) 

To probe experiences of the trip as they are recalled 

longer after return; Comparison to expectations and 

memories shortly after the return 

 

The second interview took place as shortly after respondents returned as possible. In these 

interviews, respondents shared their experiences in Oman as they remembered them. Notably, 

information recall fades and alters through time (e.g. Middleton & Brown, 2005; Braun-Latour 

& Zaltman, 2006; Flacandji & Krey, 2020), making reflections on the timing of interviews 

important. Further, I confronted them with their expectations. I tried to get hold of the 

respondents before they had wholly returned to their daily routine. Similarly, Otto and Ritchie 

(1996) argued evaluative consumption interviews should be done when they remain fresh in 

consumers’ minds. The third interviews took place about six months after the respective 

respondents’ trips to Oman. I chose six months because this is likely to be before their next big 

trip. In this interview, I researched longer-term memories to see how they evolved since 

returning from Oman. 

 

Interview Setting 

 

Concerning the interview setting, I conducted these personally and, if possible, face-to-face. 

This way I was able to develop a better feeling for and connection with respondents, sensing 

their emotions while they shared their expectations and memories. Further, I experienced 

respondents preferring face-to-face interviews. The interviews were carried out in a relaxing 
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and comfortable setting for the respondents (Turner, 2010). Mostly, I visited them at home, but 

I also conducted a few interviews at university or in a quiet café. Video interviews online 

allowed me to also interview a few respondents living further away (Brinkmann, 2018). Video 

interviews have substantial overlaps with face-to-face interviews (Van Es & Reijnders, 2016). 

All interviews were individual, one-on-one conversations as couple or group interviews co-

construct stories differently and interactively (Valentine, 1999). This might have become a 

significant constraint for my research as it would have encouraged live collective memories. 

This means partners could have jumped in with their memories to support each other, not 

allowing me to identify the process of forgetting, also being biased through a social pressure 

towards the other. Further, as Campos et al. (2018) note, even identical services result in 

different experiences, so this is something that needs to be interpreted individually. 

 

Interview Guide 

 

Concerning the interview guide, I chose a semi-structured approach. Brinkmann (2018) notes 

the semi-structured interview to be the most widespread alternative between the structured and 

the unstructured approach. On the one hand, the more open an interview is, the more it allows 

participants to speak freely and bring up their ideas and opinions (Castillo-Montoya, 2016). 

Researchers can use the dialogic potential without forcing respondents into any answers 

(Brinkmann, 2018). On the other hand, the more open an interview is, the more difficult it 

becomes to compare the responses of different participants and the stronger the influence of the 

individual researcher becomes (Castillo-Montoya, 2016). 

Further, adapting questions can trigger other answers from the respondents (Turner, 2010). 

Nevertheless, a more open approach allowed me to engage with the respondents, gain their 

trust, and understand the context, situations, and memories they described with my background 

in Oman. Accordingly, my interviews were all semi-structured with open-ended questions. The 

wording of my questions was not fixed, allowing me to create an open dialogue. The interview 

guide needs to remain flexible enough for participants to become active, share stories in their 

own words and allow them to provoke thoughts beyond what I could have prepared. For the 

researcher, this also allows an active role in producing knowledge (Brinkmann, 2018) through 

probing and adapting the questions based on the dialogue (Turner, 2010).  
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The interview guides remained independent of the interview setting as face-to-face or via online 

video. For each of the three interviews, I developed a specific guideline tailored to the aims of 

the interview (Appendices 1-3). Before the interview, I briefly explained the process and 

purpose of the interviews, that respondents could step away from the interview at any time and 

must not answer my questions. I indicated the expected duration and explained that all 

interviews are treated confidentially and anonymously. Then, respondents filled out a form 

confirming their acceptance. I used a list from Kvale (1996) and Qu and Dumay (2011) to 

prepare the questions, focusing on introducing, follow-up, probing and specifying. The three 

interview guides are separated into four, respectively, five sections (Table 3).  

Table 3: Phase 1 Interview Guide, Chapters and Key Questions 

Interview Chapters Key questions 

Pre-Trip Introduction Tell me a bit about yourself. 

Travel Information Tell me about your trip to Oman. 
Photo-Elicitation What do you see on this photo? Why did you choose 

this photo? 

Expectations on Oman What do you expect it to be like in Oman? How did 
people in your environment react on your travel 
intentions? 

Post-Trip Photo-Elicitation What do you see on this photo? Why did you choose 
this photo? 

Perception of Experiences Beyond the photo, just tell me about your trip and your 
experiences in Oman. 

Expectation and Experiences Did your trip to Oman meet your expectations? Later 
confrontation with pre-trip interview. 

Behavioural Outcomes With whom else did you share your experiences in 
Oman? 

Home Meantime In the past months since our last interview, did you 
have any special experiences or travels? 

Photo-Elicitation Is it the same photo you chose for the post interview? 

Memories on Experiences Beyond the photo if you think back on your trip to 
Oman, what do you remember? 

Confrontation with 
Experiences 

Could you share this experience with me again? 

Behavioural Outcomes Did you realise any changes in your thoughts or 
behaviour since you have been to Oman? 

 

The pre-trip interview aimed to get to know the respondents, their planned trip to Oman, and 

their journey expectations. I wanted to learn about the respondent as a person and a traveller 

first because, in a Gadamerian approach, it is crucial to understand the broader lifeworlds of 

people – allowing the interviewer to connect parts (the trip to Oman) to wholes (the travelling 
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‘being’) (Gadamer, 1960/1990). Accordingly, I started by encouraging respondents to “tell me 

a bit about yourself.” Further, I wanted to get to know them as travellers. Fluker and Turner 

(2000) and Wang, Qu and Hsu (2016) encourage tourism researchers to consider respondents’ 

previous experiences. For example, I asked about Middle East experiences because familiarity 

influences expectations (Fluker & Turner, 2000). Then I asked respondents about their planned 

trip, activities, overnights and transportation – using the typical three-part categorisation of 

round trips (Holloway & Humphreys, 2020).  

After the photo-elicitation, which I introduce in detail later, I questioned respondents about 

“what […] [they] expect it to be like in Oman?” After this open general question intending to 

get respondents talking, I had some follow-up questions prepared. For example, I asked, “is 

there anything regarding your trip to Oman that you are worried about?” Larsen (2007) pointed 

to subjective risks of travelling to encourage researchers to address travellers’ worries. The 

literature review showed cultural conflicts might arise in this specific setting (Al Riyami, 2021). 

Further, I prepared a list of topics to ask respondents in case they were not mentioned: people; 

culture and religion; the role of women; communication (language); security, police and 

military; eating, drinking and alcohol consumption; climate and weather. The topics evolved 

from reviewing academic literature on tourist experiences in the Middle East and from my 

personal experiences in Oman. Most respondents mentioned several of these topics but having 

the list allowed me to compare them over time and amongst respondents.  

I started the post-trip interviews by using photo-elicitation as an icebreaker (see pages 76-77) 

and then asked respondents to share their perceptions of Oman beyond the presented 

photography. Further, I reflected upon the meanings of respective experiences probing 

respondents about what a certain situation means to them (Reynolds & Gutman, 1988; Nunkoo 

& Ramkissoon, 2009). I also specifically asked: “Did you have any negative experiences?” 

Alluding to the theory of temporal adjustments, I wanted to tease out if anything occurred that 

respondents might not think of (Mitchell et al., 1997). Then I contrasted these stories to their 

expectations based on the topics from the pre-trip interviews. I had prepared some expectations 

respondents mentioned during the first interview, probed how they experienced them and then 

confronted respondents with their earlier statements. Sometimes people were unaware of their 

expectations (Kalkhoff et al., 2019) framing their perceptions (Kafkas & Montaldi, 2018). 

Finally, I tried to tease out how the trip influenced behaviours and opinions by asking about 

revisit intentions (Beerli, Díaz & Moreno, 2007) and sharing experiences (Kim & Fesenmaier, 

2015).  
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The home interview discusses the time since returning from Oman and focuses on long-term 

memory evolution. Accordingly, I asked respondents not to prepare for the interview apart from 

choosing one photo. I asked about the time since the last interview, travels or significant 

experiences during this time. These questions relate to understanding the traveller (Gadamer, 

1960/1990). Again I used photo-elicitation, this time mainly to trigger memories, making it 

easier for respondents to tell their stories (Biswas & Jerrard, 2018). Similar to the post-trip 

interview, I requested respondents to move beyond the photography and share their memories 

of the Oman trip. Afterwards, to understand the forgetting processes, I asked them about 

specific experiences they shared during the post-trip interview. This, supposedly, allowed me 

to compare the accuracy and detail of stories memory recall (Talarico & Rubin, 2003). I 

confronted respondents with their post-trip and pre-trip interview expressions – after first letting 

them speak about their experiences. I added the question: “would you say that your view of the 

trip and the country has changed over time”, to make respondents reflect upon changing 

memories and opinions. Lastly, I revisited the behavioural outcomes probing for changes in 

thoughts and actions since the trip, revisit intentions and sharing experiences. 

Throughout all three interviews, besides asking open questions to help respondents share their 

stories as deeply and personally as possible, I employed two specific techniques. The first 

technique is the use of scheduled and unscheduled probes (Appendices 1-4). Probing in 

interviews aims to dig deeper into a specific issue (Qu & Dumay, 2011; Castillo-Montoya, 

2016), questioning why respondents had the feelings they share. The interview guide already 

included a series of scheduled probes if respondents did not speak about some aspects or share 

enough depth and detail. Besides, I used unscheduled probes that could just be asking, “could 

you tell me more about this” or “why do you think/feel this?”  

The second interview technique I made use of is photo-elicitation. Researchers have argued that 

photographs support the collection of rich data on tourist experiences (Willson & McIntosh, 

2010; Andersson et al., 2016). Before every interview, I asked respondents to select an image 

(pre-trip) or their photography (post-trip and home) that best represents their expectations, 

respectively, their experience in Oman. Before their trip, I did not ask respondents to take 

pictures with this task in mind to avoid planning it during their trip. While researchers (Clark-

Ibáñez, 2004; Matteucci, 2013; Holland, 2022) have argued for the benefits of using photo-

elicitation to reveal unconscious feelings or access memories, Henkel (2014) warns that photos 

can influence memories because people instead rely on the image or device to remember the 

experience for them. To be able to also research forgetting processes I wanted to avoid 
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respondents looking at and using too many photographs. Accordingly, respondents should only 

choose one picture to prevent them from searching and remembering too much when preparing 

for the interview. I used photo-elicitation as a supplementary tool to encourage respondents to 

share experiences in detail. No use of any specific photo-elicitation technique was made. 

Nevertheless, the use of photos as an icebreaker provided respondents with a specific picture 

or situation to start their stories. As Biswas and Jerrard (2018) note, participants become more 

directly involved through photos. The images can remind them of situations or experiences 

(Willson & McIntosh, 2010; Biswas & Jerrard, 2018), trigger memories and richer 

conversations on memories and reflections (Clark-Ibáñez, 2004; Meo, 2010). Further, choosing 

a photo forced them to prioritise what they have in mind as most important or memorable (Meo, 

2010). This choice could be different between the post and the home interview. Here, it is 

crucial which photograph was chosen and what was not (Jewitt, 1997). Meo (2010) cautions 

researchers that respondents might rather choose photos showing diversity instead of 

prioritising specific experiences. In Bergson’s (1911/1998) sense, I consider each interview a 

snapshot of the experience process. The image they chose contributes to my understanding of 

each snapshot and respondents’ experiences by providing visual accounts of what they saw or 

did (Biswas & Jerrard, 2018). This concludes my elaborations on the structure of the interview 

guide. Before starting with the final sample, I conducted a pilot study. 

 

Pilot Study 

 

Researchers have found pilot studies valuable for improving the interview guide and 

interviewer skills (Castillo-Montoya, 2016; Harding, 2019), especially for inexperienced 

researchers. As I considered myself an inexperienced researcher only having conducted a few 

basic qualitative interviews many years ago, the pilot study was useful to try out the interview 

guide, find potential challenges (Harding, 2019), practice my interviewing skills and adjust the 

interview guide (Jones, Torres & Arminio, 2014; Castillo-Montoya, 2016; Malmqvist et al., 

2019). I interviewed three pilot respondents, a befriended professor and two of his students 

from another university before their study trip to Oman, shortly afterwards and half a year later. 

All three showed similar characteristics to my later sample (Turner, 2010). The pilot study 

especially showed me how different people can respond to the same question. Some tend to talk 

extensively, whereas others answer the same question with a few words. Because of this, I 
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decided to prepare specific probes for the main questions. Further, I developed the interview 

guides while familiarising myself with the process and reactions of respondents. Arguably, this 

slight adjustment and preparation allowed much more fluent and in-depth interviews to evolve 

in this study. 

 

Language 

 

Every interview is a process of understanding and interpreting spoken language. The 

intersubjective character of the dialogue suggests researchers need to pay attention to the 

language and meanings of this language very carefully (Höckert et al., 2018). Bradley (2005) 

contends people who only speak English will also think and understand in English. At the same 

time, people speaking other languages could structure their thoughts in another language. 

Moreover, words have different connotations in other languages, making interpretation in a 

foreign language more challenging. Further, the skill and comfort of the individual are different 

in one language versus the other. Researching the tourist experience of Germans through in-

depth interviews necessitates the use of their native tongue, which is also my native language. 

To conduct this research in English requires translation at some point. The translation is argued 

to have a strong influence on interpretation (Gadamer, 1960/2006; 1993a) and meaning-making 

(Fersch, 2013). Further, Temple and Young (2004) caution against translating into English too 

early. This biases non-English research as it releases the close ties between the identity and 

culture of the respondents to their language too early in the process. Accordingly, I conducted 

and analysed the interviews in German. A native German speaker was employed to do the 

transcriptions. She had clear instructions to transcribe verbatim, and I checked every interview 

with the audio. However, as Qu and Dumay (2011) argued, speaking the same language does 

not mean the interviewee and interviewer give words precisely the same meaning. Thus, the 

interpretation is still a hermeneutic experience (Gama, 2006). This process of interpretation is 

addressed in the data analysis section. In the following section, I explain the sampling for the 

first group of respondents, which respondents were chosen, why these and how they were 

recruited. 
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3.2.2 Sampling Phase 1 

 

There are various recommendations on how many respondents are required for qualitative in-

depth interview methods. However, this very much depends on the interview, the topic, and the 

sample’s specifics. Creswell (2007; 2015) recommended 25 to 30 interviews, depending on the 

length of the conversations. Guest, Bunce and Johnson (2006) mentioned that 6 to 12 in-depth 

interviews could be enough for a homogenous sample, but caution from drawing this conclusion 

for heterogeneous samples or comparative studies. Starting the study, I did not strive for a 

certain number of respondents (in line with, Decrop, 2004; Englander, 2012; Brinkmann, 2018). 

Several authors suggest qualitative inductive research interviews should be conducted until data 

saturation is achieved (Kvale, 1994; Guest, Bunce & Johnson, 2006; Morse, 2018). Data 

saturation is “the point when a researcher confirms a pattern of findings” (Roy, 2012, p. 661) 

or reaches information redundancy not allowing new codes, information or themes to evolve 

from the data (Braun & Clarke, 2019). 

However, in a Gadamerian sense, data saturation is not achievable due to the singularity of a 

person’s experience and life experience. Accordingly, there is no point in proving and 

generalising experiences as they are all individual. Furthermore, Braun and Clarke (2019) call 

researchers to recognise that meaning-making evolves from interpreting and is not given within 

the data. Accordingly, judgements on data saturation are situated and subjective. For example, 

my interpretations of respondents’ experiences are limited to my ability to understand and 

interpret them by analysing the interviews. Arguably, it is thus not a saturation of data but of 

my interpretation. Further, the three-stage approach over six months does not allow me to know 

if I have reached saturation after one more interview for half a year. Therefore, I intended to 

check for data saturation after small groups of respondents (6 see Guest, Bunce and Johnson 

(2006)) went through all three stages. Of course, another person will always have a new, their 

own story to share. Nevertheless, at some point, I could not find more recurring themes.  

The total amount of interviewees is less relevant, Englander (2012) even argues irrelevant, 

compared to the suitability of the interviewees experiencing the studied phenomena. Thus, it is 

decisive if a respondent can further contribute to answering the research questions. To ensure 

the suitability of respondents fitting to the study and sample, my choice of people to speak with 

was very specific. Respondents were selected using purposive sampling. This method is 

designed to select knowledgeable respondents on the phenomenon being researched (Creswell 
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& Plano Clark, 2011; Englander, 2012; Palinkas et al., 2015). In my case, they needed to be 

planning a trip to Oman. Four criteria were applied to the choice of respondents for the first 

data collection phase: 

1. Travelling to Oman in 2018, 2019 or 2020 (not travelled yet). 

2. Generally (soft) adventure tourists 

3. Native German speakers, citizens and currently living in Germany. 

4. At least 18 years old. 

I decided to interview German citizens living in Germany for two reasons. Firstly, I have access 

to this group as a German living in Germany through snowball sampling. Secondly, German is 

my native language and my ability to communicate and understand respondents is best in 

German. The focus on German tourists thus comes from my background but also finds 

relevance as many Germans travel to Oman, as explained above (see pages 4-7). In 2019, 

176,769 German tourists travelled to Oman. (UNWTO, 2020b). However, it is very challenging 

to identify respondents before they experience the phenomena. Data on tourists planning and 

booking a specific trip is not easily accessible. I approached this challenge in two ways. Firstly, 

I reached out to my network through social media posts and direct communication. I requested 

everybody to forward my contact if they knew people travelling to Oman. Secondly, I contacted 

tour operators and travel agencies to give my contact information to the target group of this 

study. I visited the company representatives introducing my research project and myself. Two 

tour operators were supportive and asked some of their respondents if they would accept to be 

interviewed by me. Without the support of especially one of these tour operators, finding 

respondents would have posed an incomparably more significant challenge. Table 4 lists 

interviewees in data collection phase 1. For the first group of respondents, the information 

regarding age and profession applies to the time of the trip. 

Further, for a study with multiple-time data collections, attrition might become a fundamental 

challenge in sampling respondents (Ployhart & Vandenberg, 2010). For example, Barnes, 

Mattsson and Sørensen’s (2016) quantitative study with pre and two post surveys, started the 

first phase with 172 respondents, but only 55 filled out all three surveys. However, through 

direct face-to-face contact with respondents and emphasising the tripartite nature of this data 

collection, attrition was less likely to be a problem in this approach. Thankfully, all respondents 

took part in the three planned interviews. The only challenge was to schedule interviews within 
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the intended time frames, four weeks before, four weeks after and six months after the trips. 

This aim was achieved for almost every interview. 

Table 4: List of Interviewees for Phase 1 

# First 

Name 

Trip to 

Oman 

Tour 

Organisation  

Age, Gender Profession Other trip 

participants 

1 Ben Nov. 

2018 

Individual 34, Male Manager A good friend 

2 Patrick  Nov. 

2018 

FIT Tour 

Operator 

67, Male Retiree Wife & 

another couple 

3 Alina Jan. 

2019 

Individual 33, Female Doctor Fiancé 

4 Detlef March 

2019 

Group 

Package 

65, Male Retiree Wife 

5 Birgit May 

2019 

FIT Tour 

Operator 

59, Female Dental 

assistant 

Husband 

6 Daniela Nov. 

2019 

FIT Tour 

Operator 

29, Female Doctor Husband 

(P): In-person interview; (V): Video call interview 

As mentioned before, I could only collect six sets of data with three interviews per respondent 

before the Covid-19 virus spread worldwide. Because this stopped international tourism almost 

entirely, no more Germans travelled to Oman from April 2020 onwards (UNWTO, 2020c). 

However, as six respondents from data collection phase 1 did not provide data saturation to 

answer my research questions, I developed a plan for a second interview phase that allowed me 

to collect data on the tourist experiences of Germans in Oman. In the following section, I 

explain this second data collection phase. 
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3.2.3 Interviews Phase 2 

 

In the previous section outlining the phase 1 interviews, I address five issues: the interview 

sequence, setting, guide, pilot and language. For the phase 2 interviews, I tried to keep as many 

aspects as possible the same or similar to phase 1. The interview sequence needed to change 

because it was impossible to interview respondents before their trip to Oman when nobody 

travelled. The interview setting remained similar, but I conducted most interviews via video 

conferencing. However, a few respondents requested to meet in person. Accordingly, we met 

outside and maintained a safe distance to prevent a potential infection. At any time, this 

occurred in accordance with government protocols given out by the Ministry of Labour, Health 

and Social Services of the federal state North-Rhine Westphalia (Ministerium für Arbeit 

Gesundheit und Soziales des Landes Nodrhein-Westfalen, 2020). I adjusted the interview 

guide, mainly based on the third interview of the first phase of interviews. I did not conduct 

new pilot interviews as the interviewing skills required, and the types of questions remained 

similar to the phase 1 interviews. The use of language remained the same as in phase 1, 

conducting the interviews in German. Therefore, I address the significant changes to the first 

data collection, referring to the interview sequence and the interview guide in this section. 

As mentioned above, I needed to adjust the interview sequence for the second phase during the 

pandemic. A series of three interviews before and after the trip was not possible anymore. In 

consequence, I decided to conduct only an expanded home-interview (Table 5). In the phase 1 

home-interview, I intended to explore what respondents remembered of their trip to Oman and 

their recounted experiences. I chose to conduct a longer and more in-depth interview with 

respondents and decided to avoid follow-up interviews with them for two reasons. Firstly, as 

most had been to Oman at least one year ago, I would have needed to wait another significant 

period for a purposeful follow-up interview. Secondly, planning a follow-up interview during 

times challenging to access respondents seemed to make it more difficult to acquire participants. 
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Table 5: Phase 2 Interview Guide, Chapters and Key Questions 

Phase 2 
Home 
Interview 

Chapter Key Questions 

Introduction and Getting to 
Know Each Other 

Tell me a little about yourself. How would you describe 
yourself as a person? 

Holiday Travels Which holiday travels apart from to Oman did you 
undertake in the past 2 years? 

Travel Expectations Thinking back to your Oman trip, why did you decide 
to travel there? 

Photo-Elicitation Please describe this photo, your experiences and 
memories connected to it. 

Memories on Experiences Thinking back to your trip to Oman, what else do you 
remember? 

Experiencing Oman How did you experience…(for example people, or 
culture)… in Oman? 

Behavioural Outcomes Did you realise any changes in your thoughts or 
behaviour since you have been to Oman? 

 

The shift from three to one interview allowed me fewer opportunities to get to know the 

respondents, their life experiences and them as travellers (interview guide for phase 2 in 

appendix 4). Accordingly, I extended the first section on them introducing themselves. I asked 

them to describe themselves as people and what is important to them in their lives. In the second 

section, I tried to find out something about them as travellers, allowing me to interpret the part 

(tourist experience in Oman) in relation to the whole (travel experience) (Fluker & Turner, 

2000; Wang, Qu & Hsu, 2016). To better link the part and the whole, I also asked if they had 

any life-changing experiences shortly before or since their trip to Oman (Gadamer, 1960/1990). 

In the third section, I addressed respondents’ expectations and reasons to travel to Oman. The 

rest of the interview guide remained similar, starting with photo-elicitation, then asking 

respondents to share their memories, go through different topics of how they experienced 

Oman, and focus on the trip’s behavioural outcomes. Unfortunately, I could not compare 

expectations or previous memories they shared during the interview. Despite these limitations, 

the extended in-depth interviews allowed me to have intense talks with respondents, especially 

reflecting on their historicity linking the part (Oman memories) to the whole (life experience) 

(Gadamer, 1960/1990). 
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3.2.4 Sampling Phase 2 

 

Besides changing the interview sequence and adjusting the interview guide, I needed to change 

the sampling of respondents because of the Covid-19 crisis. For the second data collection 

phase, I recruited respondents that had been to Oman between 2017 and 2020. Thus, as I 

collected the data in the summer of 2020, the Oman trip of my respondents could be up to two 

and a half years ago. As in the sampling approach for phase 1, I used purposive sampling to 

select respondents with a high potential to contribute to answering the research questions. Four 

criteria apply to the choice of respondents: 

1. Have travelled to Oman privately between 2017 and 2020 

2. Generally (soft) adventure tourists 

3. German native speakers, citizens and currently living in Germany. 

4. At least 18 years old. 

I interviewed 13 people in the second data collection phase. The group is heterogeneous in 

terms of age, life stage, profession and the time of travelling to Oman (Table 6). For this second 

group of respondents, the data refers to the day of the interview. Generally, I introduce my 

interpretations of all respondents in the first stage of my analysis. However, beforehand, I want 

to briefly summarise the sample’s demographics. 

Table 6: List of Interviewees for Phase 2 

# First 

Name 

Trip to 

Oman 

Type of Trip  Age, 

Gender 

Profession Other trip 

participants 

1 Silvia Jan/Feb 

2018 

Joined Boyfriends 

Business Trip 

28, 

Female 

Doctor Boyfriend 

2 Sophie March 

2020 

Individual 53, 

Female 

Wig maker Husband 

3 Bruno March 

2020 

Individual 54, 

Male 

Instructor Wife 

4 Georg Nov/Dec 

2017 

Travel Agency, 

Resort + Day 

Trips 

64, 

Male 

Retiree 

(teacher) 

Wife 
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# First 

Name 

Trip to 

Oman 

Type of Trip  Age, 

Gender 

Profession Other trip 

participants 

5 Antonia October 

2018 

Individual 29, 

Female 

Tour 

Operator 

Husband & 

Parents-in-law 

6 Matilda Oct/Nov 

2017 

Tour Operator, 

FIT 

37, 

Female 

Biologist Husband 

7 Kristina February 

2017 

Travel Agency, 

Resort + Day 

Trips 

29, 

Female 

Pension 

insurer 

Boyfriend 

8 Annika Nov   

2019 

Group Package 53, 

Female 

Radiology 

Assistant 

Husband 

9 Paul Dec 2015 

Jan 2018 

Travel Agency, 

Resort + Day 

Trips 

38, 

Male 

Bio 

technician 

Wife & Child 

10 Nadine Nov 2019 Individual (world 

trip stage) 

36, 

Female 

Media 

Designer 

Boyfriend 

11 Werner Jan 2018 Individual 38, 

Male 

University 

Lecturer  

Two friends 

12 Tanja Feb 2018 Individual 39, 

Female 

Tour 

Operator 

Fiancé 

13 Colin Nov 2018 Individual 36, 

Male 

Technical 

Advisor 

Friend 

(P): In-person interview; (V): Video call interview 

In the findings and discussion, I consider the two respondent groups presented in sampling 

phases 1 and 2 together. However, as I analyse every quote in the hermeneutic relation to the 

person before linking to other groups the individuality and difference between the two groups 

are not lost. Accordingly, the following sentences provide an overview of both groups together 

to conclude the sampling section. 

Of the 19 respondents, 11 are females and eight are males. Regarding age and family situation, 

this sample generally consists of two groups. On the one hand, 11 respondents were younger 
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than 40 years old and had no children at the time of travel. On the other hand, seven respondents 

were older than 50 and have grown-up children. The only exception is Paul, who travelled to 

Oman twice, first as a couple and later with their first child. Accordingly, Paul rather belongs 

to the first group. Further, apart from Ben and Colin – friends who travelled together – and 

Werner, all respondents travelled with their partners. 

Regarding the profession, this sample is varied. However, all seem to be financially comfortable 

to afford an individual tour to Oman and the tourists did not travel on a tight budget as we 

hardly discussed financial issues. All respondents seem well-educated, having finished higher-

level school and a vocational education or study programme. However, I cannot conclude that 

most German travellers to Oman are financially well situated and well educated. This might 

relate to my access to this group through snowball sampling. I reflect upon the effects on the 

study in section 4.5 discussing my positionality through reflexivity. Further, the clients and 

contacts from the tour operator that supported me also fit this description. Other tour operators 

might have different target groups. Nevertheless, an adventure tour to Oman is undoubtedly not 

a low-price package. Not surprisingly, the sample consists of all white middle-class German 

native citizens. A more diverse sample concerning ethnicities and backgrounds would be 

interesting but difficult to access due to my personal situatedness in this group and the travel 

costs for Oman.  

Despite this limitation, I see a strength of the sample that all share the characteristics I 

mentioned while within these there is significant heterogeneity. This refers to gender, age, 

profession, travel organisation and itinerary in Oman. During both interview stages, I intended 

to encourage people to share their personal stories and talk about themselves deeply and 

reflectively. This necessitates the consideration of ethical issues to ensure that data collection 

went in accordance with the ethical principles of the University of Brighton. I discuss these 

ethical issues in the following section. 

 

3.2.5 Ethics 

 

Before collecting data, the project was approved by the University of Brighton Doctoral College 

Ethics Committee. Since I am a German, who interviewed native Germans in German and 

Germany, the ethical challenges were limited. Nevertheless, Qu and Dumay (2011) note four 

main ethical issues that need careful consideration in qualitative research interview 
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methodologies. I address these four issues one-by-one. The first principle is to impose no harm. 

Studying the tourist experience of travellers to Oman, I used the respondents as experts on their 

own experiences and their own lives (Brinkmann, 2018). It is essential to acknowledge and 

respect that respondents are asked to present personal information and feelings in the interview. 

This, according to Brinkmann (2013), is not often reflected upon by researchers. 

The second principle is a relationship ethic referring to the power relation between the 

interviewer and the interviewee. All interviews were set in a surrounding that comforts 

respondents. Further, I remained neutral to what they told me and did not judge or criticise 

them. As the study deals with cultural issues, possible prejudices, religion and political 

opinions, the talks might have been sensitive for some respondents. I remained open to people’s 

views and ensured that the data was anonymised and treated confidentially. Further, I informed 

respondents that they could stop the interview at any time or avoid answering a question without 

consequences for them. 

The third principle is to disclose the research intent. Before every interview, I introduced 

myself, my background in Oman, my research, and my job. Further, I briefly explained the 

topic and the tripartite nature of the data collection (for the first phase). However, I avoided 

elaborating too extensively on the aims of the thesis to alleviate social desirability effects 

(Riesman & Benney, 1956; McCambridge, Witton & Elbourne, 2014) (see next section, 

methodological limitations). Some researchers might argue respondents should have the right 

to be consulted before publication, by reading the interview transcripts (for example, Qu & 

Dumay, 2011). This, however, is not an option for my study. Giving respondents the transcripts 

to read between the interviews would influence the further interviews. Also asking respondents 

to read and adjust their statements afterwards is not an option because they might look up and 

refresh their memories through photos, notes or talks with their travel partners. Possibly 

respondents want to be seen in a different light, but the findings are based on my interpretation 

that is justified comprehensively. 

The fourth principle is the right to privacy and confidentiality. Personal data and responses of 

the interviewees need to be held anonymously and protected (Qu & Dumay, 2011). The 

interviews and pictures are stored on a password-protected computer and deleted after 

completing this research project. There is no mention of respondent family names, and a 

pseudonym has replaced first names. In all photographs, the faces of people are disguised. I 

ensure that all procedures are in line with the GDPR rules. In a few cases, respondents 
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mentioned their family names or those of others in the interview. I omitted these and simply 

replaced them with [family name]. In the following, moving on from ethical issues, I discuss 

the methodological limitations of my research method. 

 

3.3 Methodological Limitations 

 

Every study can be contested and has limitations (Selby & Bradley, 2003; Bloomberg & Volpe, 

2019). These are characteristics of the research methodology that can weaken the interpretation 

of the findings (Bloomberg & Volpe, 2019). In this section, I discuss these methodological 

limitations and the biases in this study. Importantly, biases such as selection bias, researcher 

bias or confirmation bias deal with typical positivist threats to validity or representativeness 

(Roulston & Shelton, 2015). From qualitative relativist and subjectivist perspectives, the 

characteristics of bias relate to the researchers, their choices of theory, method, positionality 

and reflexivity (Roulston & Shelton, 2015). Further, the data collection context, participants’ 

motivations and social causes (Harding, 2019) might be limitations in this study. 

Social desirability bias considers changed responses and behaviours because people know they 

are being studied and want to conform to social norms (Edwards, 1957). This means 

interviewees might avoid honest answers if they fear these are socially not acceptable and might 

make them or others look bad (Larson, 2018). In my study, respondents could have feared 

speaking negatively about Oman, the Middle East, Muslims or Arabs as such critique might be 

socially unaccepted or not fit their worldview (Johnson, 2019). They might have avoided 

criticising the tour operator they booked with as they associate me with the organisation who 

brought us in contact. Therefore, I ensured participants that everything they say remains 

confidential and anonymous (Bergen & Labonte, 2020). I remained relaxed and open to their 

responses and statements, further not asking them for judgements but stories while still making 

use of probing to prompt their answers (Bergen & Labonte, 2020). Nevertheless, observed 

interviewees might tend to adapt their answers to what they think interviewers expect from 

them (Riesman & Benney, 1956). McCambridge, Witton and Elbourne (2014) found this effect 

to depend on the specific conditions. I aimed to create comfortable and trustworthy interview 

conditions, making respondents feel at ease. I asked them to share with me their thoughts, 

stories and memories which they would also tell their friends without me judging and sharing 

my opinion on the country and their experiences.  
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From my actions as a researcher, bias can arise through my sampling, interviews and 

interpretation. A selection bias of respondents can create limitations in a study (Morse et al., 

2002). Here Morse et al. (2002) noted that an appropriate sample consists of respondents with 

the best knowledge of the topic. In this study, I am researching the experiences of tourists. 

Naturally, the travellers themselves have the best knowledge of their own experiences. 

However, significant limitations arise through the different data collection approaches in phases 

one and two. In the second data collection phase, I could not interview respondents before and 

shortly after their trips to Oman like in the first phase. Accordingly, asking them about what 

they expected of their journey relates to what they remember having expected. Furthermore, 

the three interviews allowed me to probe respondents concerning previous statements. I tried 

to compensate for this limitation in the second phase by asking respondents more explicitly 

about their personality, trying to gain an understanding of respondents right at the start of the 

interview. The second phase of data collection involved respondents who had been to Oman, 

either a few months or up to two-and-a-half years before the interview. As memory alters over 

time, I need to consider how far ago the trip is and what happened in the meantime. These 

limitations concerning the two samples and treating them as one occurred through the Covid-

19 pandemic. Nevertheless, both phases suit the Gadamerian framework by relating the part 

(tourist experience) to the whole (life experience) and probing respondents’ dynamic memories. 

However, for both phases, all I can get is a little glimpse of respondents’ life experiences (not 

truly a whole that hermeneutics is looking for). Yet the part to whole I am considering are both 

related to the interview with the part being what respondents have told me about their tourist 

experience in Oman and the whole what they have told me about themselves beyond these 

travels. “The interpreter has to assume the burden of meaning-making, which is no longer a 

neutral activity of expression that simply matches word to world” (Richardson & Adams St. 

Pierre, 2018, p. 1425). Arguably, what I am really able to research is not tourist experience in 

Oman (in relation to life experience) but what respondents told me. This in my opinion is a very 

significant yet unavoidable limitation. Only through people speaking to me can I get a glimpse 

of their experiences (Gadamer, 1960/1990).  

The interview then is the experience in itself. This experience also influences future 

experiences. An interview is a complex social phenomenon dependent on context and power 

relationships (Qu & Dumay, 2011). For Foucault (1988), the interview is a social setting that 

shapes respondents as they reflect upon what they said. Accordingly, for the first data collection 

phase, the pre-trip interview influenced what respondents said in the post-trip interview and 
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these interviews both influenced what respondents shared in the home interview. The interview 

experience affected the respondent, and data is not pure once transcribed. Therefore, it is 

essential to reflect upon the context of data collection. What respondents shared are stories. 

Chase (2018, p. 963) notes, “the skill of listening to another’s story involves acknowledging 

the limits of one’s ability to imagine the other’s experience.” The reality is not what respondents 

say, but the interview setting as such is the reality and an experience in itself (Denzin & Lincoln, 

1998). Every interview is set in a unique environment through the context, the interviewer, the 

interviewee and the physical surroundings (Qu & Dumay, 2011). 

Concerning my positionality, the close relation and involvement with Oman might be a 

limitation of the study (Roulston & Shelton, 2015). I might have been looking for something to 

hear from respondents that suits my experience and worldview, especially because I have 

experienced Oman several times. I reflected on every interview and the influence of the setting 

on what respondents told me. Interview settings are subject to an asymmetry of power (Qu & 

Dumay, 2011). The researcher asks questions, is likely to have background knowledge on the 

topic, and tries to encourage the respondent to reveal personal things. Accordingly, I restrained 

sharing my opinion on Oman as this could have made respondents avoid sharing negative 

experiences. Further, respondents might believe some experiences to be so mundane for the 

researcher that they decide not to share them because they are not interesting to outsiders. I tried 

to convince respondents that they should share anything that comes to their mind, and 

everything is exciting and essential to the research. For any of the mentioned limitations, I 

understand reflexivity as the most critical tool to integrate these considerations into the findings 

(Roulston & Shelton, 2015). I acknowledge my positionality and any possible effects of the 

interview setting in the interpretation and discussion chapter. 

 

3.4 Data Analysis 

 

Before introducing the data analysis I briefly revisit the Gadamerian discussion of truth 

(Gadamer, 1960/1990). He argued findings can never present final conclusions but provide 

pathways in an open-ended conversation. Social sciences should strive to constantly improve 

social realities and debate but can never reach fixed knowledge as human life moves on and the 

frames of reference shaping all social science findings change (Gadamer, 1960/1990). No final 

conclusions are possible, as respondents’ memory continues to evolve after the interviews. 
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Nevertheless, I agree with Goldberg and Allen (2015) that data analysis is paramount in 

qualitative research because of the subjective nature of data interpretation. According to 

Gadamer (1960/1990; 1960/2006; 1993a), meaning is created through the interview 

conversations and the researchers’ interpretations of the transcription. To give readers an 

overview to follow my interpretations, I introduce the hermeneutic spiral I moved along in the 

analysis process. 

 

Entering the Hermeneutic Spiral 

 

The hermeneutic spiral is an advancement of the hermeneutic circle. Key thinkers in 

hermeneutics such as Schleiermacher (1838/1999), Heidegger (1927/1993) and Gadamer 

(1960/2006) built on the original idea from Plato that parts of the text must be connected to the 

whole writing, including its purpose and intention, to be understood (Grondin, 2016b). 

Heidegger (1927/1993) argued interpreting and understanding originate from expectation. The 

circular interpretation motion always works from part to the whole, seeing human interpretation 

as guided by anticipations and expectations (Grondin, 2016b). Several academics argued the 

hermeneutic circle never fully accomplishes a full circle, as interpretation movements are never 

the same (e.g. Caton & Santos, 2008; Ponting, 2009; Grondin, 2016b; Vieira & De Queiroz, 

2017), nor do these reflections from the part to the whole and own anticipations ever find a final 

truth (Gadamer, 1960/2006). In this sense, I understand the circle as an ongoing spiral that 

remains open but constantly narrows towards a closer understanding of the texts. The 

researcher’s understanding of the text moves along this spiral as the interpretation of 

phenomena emerges (Paterson & Higgs, 2005). I introduce my approach to the hermeneutic 

spiral in Figure 1. 

As noted, the first step is to reflect on my background and presuppositions, or as Gadamer 

(1960/2006) calls them, prejudices. I introduced my experience and presuppositions in section 

3.1.3. As a second step, I prepared, conducted and adapted the interviews as explained in 

sections 3.2.1 and 3.2.3. With this, I believe in having entered the hermeneutic spiral the right 

way. I will move down the hermeneutic spiral (Figure 1) step by step in the following. 

In the first round of reading all interviews, I took a few notes to get an overview and remember 

my initial thoughts. Further, I produced written accounts of how I understand every respondent. 

This should be very helpful for any reader to follow how I interpret their experiences (Appendix 
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5), relating from the part (tourist experience story) to the whole (life experience). Next, I coded 

the interviews, something that is not typical for hermeneutic approaches (Kinsella, 2006). 

However, several researchers have integrated coding into hermeneutic approaches (van Manen, 

1994; Cohen, Kahn & Steeves, 2000; Linden & Cybulski, 2009; Bergman, 2010; Vaitkevicius, 

2013). Importantly, this coding must occur after a deep immersion with the data and allow part-

to-whole relations (Cohen, Kahn & Steeves, 2000). 

Figure 1: Hermeneutic Spiral 

Own illustration based on Heidegger (1927/1993); Gadamer (1960/2006); Grondin (2016a) 

 

Coding Interview Passages 

 

In the following step, I went through all the interviews again one by one assigning codes, finally 

developing an overview of codes and subcodes. Generally, coding allows to break down the 

text data into manageable chunks that are then connected again to create meaning (Creswell, 

2015). Generally, the use of software-assisted qualitative data analysis tools has been found to 

enhance transparency, trustworthiness and allow a more flexible research process (e.g. Cousins 

& McIntosh, 2005; Schönfelder, 2011; Kaefer, Roper & Sinha, 2015). Furthermore, they enable 

researchers to handle large data better (MacMillan, 2005). 
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I agree with Turner (2010), who argued that coding can be complicated for open-ended 

interviews, especially if participants are requested to share their stories in detail. Further, I 

believe small units of information cannot illustrate the actual value of respondents sharing their 

expectations and memories. Coding tends to ignore the conversational nature of interviews and 

the hermeneutic part-to-whole relation (Kinsella, 2006). Arguably, standard coding procedures 

do not respect a sequence of three interviews conducted with every respondent. To answer my 

research questions, one key was to understand the links between and within interviews and the 

process of expecting, perceiving, remembering and forgetting. However, with the expected 

amount of transcribed text in mind, coding was necessary to turn the text into manageable 

chunks and sort these pieces. To avoid taking codes out of context, I used larger text elements 

as one unit and always linked these units to the broad context. This ensured a hermeneutic 

approach to coding (Cohen, Kahn & Steeves, 2000). 

According to Elliott (2018), researchers try to develop codes to be reliable in two ways. Firstly, 

coding is supposed to be inter-rater reliable, thus consistent from researcher to researcher. 

Therefore, researchers ask other academics or participants to review their codes (Richards, 

2015; Elliott, 2018). However, member-checking of codes is contested and not always used 

appropriately (Harvey, 2015; Birt et al., 2016). The data collection and interaction with 

respondents are so subjective and connected to my background that consistency with another 

researcher cannot be achieved. I found my interpretations to be uniquely personal that I cannot 

aim for inter-rater reliability. Nevertheless, I discussed my codes and themes with my 

supervisors allowing for other angles to look at the codes, partly breaking up the influences of 

my prejudices (Gadamer, 1960/1990; 1960/2006).  

Secondly, as Elliott (2018) notes, codes can evolve, especially during a doctoral project lasting 

several years. However, reliability should be achieved over time so that the coder would choose 

the same codes later (Richards, 2015; Elliott, 2018). I will not be able to ensure the reliability 

of codes over time. My interpretation of respondents, themes, myself and my research changes 

over time, just as my respondents and I change. I do not and I cannot strive for reliability in 

both cases. Nevertheless, there are common strategies used in coding by researchers such as 

coding repetitions, surprises to the researcher, explicit statements of importance by respondents 

or connections to the literature review (Braun & Clarke, 2006). However, mostly I assigned 

codes to stories, trying to capture the main messages by also reflecting on these in light of the 

overall person and previous interview statements. Importantly, coding is not a linear but an 

iterative process (Patton, 2002; Cunningham et al., 2007). 
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Besides analysing what the interviewees said, it is also essential to reflect upon what they have 

not said, especially concerning the process of forgetting throughout the three interview stages. 

On the one hand, I tried to understand what respondents might have forgotten or did not say 

again that was mentioned in a previous interview. The literature review highlighted the 

importance of forgetting as a complementary process to remembering (Heidegger, 1927/1993; 

Gadamer, 1960/1990; 1960/2006). Surprisingly, I could not find any previous coding efforts of 

the unsaid in academic literature. On the other hand, I tried to find out if there are any hidden 

messages between the lines, some things that interviewees do not tell directly (Qu & Dumay, 

2011). As Frosh (2007) argued, humans are full of contradictions and ambiguities. Accordingly, 

all the stories they tell are only partial and already interpreted. Consequently, I coded stories 

based on elements respondents mentioned in the previous interviews but did not tell in the 

following sessions.  

I coded the German interview transcripts using English words for the codes. As mentioned 

above I read through the interviews three times. The first time I developed respondents’ 

accounts, in the second round I marked the codes in the text (Figure 2) and in the third I focused 

on the development of themes through grouping codes. Naturally, the three steps are not purely 

linear, but I adjusted codes or found new interpretations in later stages (Boyatzis, 1998). 

Applying a hermeneutic approach to coding meant constantly reflecting on my own 

interpretations and positionality, the part-to-whole relation of respondents’ statements and 

adopting codes for larger text parts constituting one story or message (Cohen, Kahn & Steeves, 

2000). 

As presented in the data analysis section, I assigned codes to sentences, paragraphs and pieces 

of the dialogue depending on my interpretation of the transcript. Sometimes I coded an entire 

story over a page while other quotes to a code are just a few words long. In the example below 

(Figure 2), Alina speaks of feeling welcomed in mosques, acknowledging that people were 

open-minded. I coded this as open Islam. The left half of the screen shows an overview of all 

phase 1 interviews. NVIVO also provides an overview of all assigned codes, called nodes in 

NVIVO (Appendix 6). Using this overview, I moved to the third step, grouping and combining 

codes and lastly, developing themes. 
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 Figure 2: Coding Process in NVIVO 
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Developing Themes 

 

The development of themes refers to steps following the third read of interviews along the 

hermeneutic spiral (Figure 1). Naturally, during the third read, I went back to adjust some codes 

and regroup them for some quotes (Boyatzis, 1998). Importantly, a theme is not the same as a 

code. Themes instead look at broader meanings from a collection of codes based on the research 

aims or questions (Saldaña, 2016; Thomas, 2019). I then supported these themes with several 

quotes (Thomas, 2019). 

To provide a better sense of the data I make use of direct quotes. I agree with Goldberg and 

Allen (2015, p. 14) that “quotations represent the best illustration of findings.” Pratt (2008; 

2009) differentiated power quotes from proof quotes. While power quotes are used to emphasise 

important messages, making the participants’ emotions clear to the reader, proof quotes back 

up the critical argument or theme made through a power quote. According to Pratt (2009), 

multiple proof quotes should exist for every theme. However, in qualitative research, the 

number of quotes for a specific theme cannot be a quality criterion, just a supporting argument 

(Sandelowski, 2001; Saldaña, 2016). A single compelling quote can support a theme. The 

synthesis and abstraction from passages and between different quotes are essential (Goldberg 

& Allen, 2015) to show my understanding of what participants meant. 

Generally, themes developed in relation to the written accounts of respondents. I started 

clustering my initial list of codes, assigning headings for collective ones. For example, I 

grouped everything around the issue of patriarchy or religion into superordinate codes. 

Throughout these groupings, I started realising some broader pictures within the data (Saldaña, 

2016). I explain the evolution of the specific themes in the interpretation and discussion chapter 

because this development relates to my interpretations of respondents and the process of 

Verstehen (Gadamer, 1960/1990). 

 

 

 

 

 



97 
 

3.5 Chapter Summary 

 

The methodology and methods chapter identifies the overall qualitative methodological 

approach. Building on a relativist ontology and subjectivist epistemology, this study operates 

within Gadamerian Philosophical Hermeneutics to understand how respondents experienced 

Oman and these experiences evolved in memory. This approach prioritises the dynamic and 

continuous change of memory and thus experience, which is typically not respected in tourist 

experience research. Further, the chapter introduces the importance of my positionality and 

reflexivity. It discusses the semi-structured interview method with open questions allowing 

respondents to share their stories. Probing and image elicitation are two specific techniques 

used to encourage and question respondents’ experiences. Purposive sampling was used to 

identify interviewees. Notably, two data collection phases were conducted and introduced 

separately. The chapter finally presents how the interview transcripts were analysed along a 

hermeneutic spiral. This approach highlights the influence of presuppositions and the 

connection of the whole text to its parts for interpreting respondents’ themes. 
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4. Interpretation and Discussion 

 

The interpretation and discussion chapter aims to present the sense I make of the data, why and 

how I make this and debate broader theoretical underpinnings. Arguably, this section could be 

divided into a findings and a discussion chapter. Thereby, findings (or results) present the data 

analysis, and the discussion relates these to wider narratives, novelty and transferability of the 

research (Goldberg & Allen, 2015). However, as I explain in more detail later (Verstehen, see 

pages 105-107) such a clear separation would contradict a Gadamerian approach. Thus, this 

chapter presents both my findings – which I call interpretation alluding to my personal sense-

making – and my discussion. Accordingly, as Goldberg and Allen (2015, p. 12) stated, this 

“section is the main event.” I argue it relates directly to achieving the aims of this study, namely: 

 To interpret tourist experience from the Gadamerian approach of Erfahrung 

 To understand German soft adventure tourists’ experiences in Oman 

Thereby, the thesis focuses on the experiences, while soft adventure tourists are the specific 

group of travellers chosen for this study. I derived three research questions based on my 

Gadamerian framework to understand tourist experience to achieve this aim. This chapter 

develops and presents the answers to these three questions: 

1. What do German soft adventure tourists expect, perceive, remember or forget about 

their experience in Oman? 

2. How does the interplay of expectations, perceptions and the process of remembering 

and forgetting construct tourist experience in memory? 

3. How do tourist experiences influence cultural interpretations and how can cultural 

interpretations shape tourist experiences? 

To answer these questions, I moved along the hermeneutic spiral (see page 92, Figure 1). At 

this point, I have arrived at the last cornerstone of my hermeneutic spiral – openly and 

subjectively writing up my interpretations. To achieve this, I again use another hermeneutic 

principle – the process of complete Verstehen. Before elaborating on this process, I explain how 

I derived the four core themes through Gadamerian Philosophical Hermeneutics. To illustrate 

this, I move from discussing tourist experiences through Gadamerian Philosophical 

Hermeneutics to my interpretations of respondents’ interviews, the development of themes 

through coding, to Verstehen – understanding, interpreting and applying these themes.  
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Understanding Tourist Experiences through Gadamerian Philosophical Hermeneutics 

 

This thesis takes a Gadamerian approach both to knowledge creation or truth and understanding 

tourist experiences. Gadamer (1960/2006, p. xxii) intended to “develop […] a conception of 

knowledge and truth that corresponds to the whole of our experience.” Accordingly, as noted 

previously, understanding tourist experiences through Gadamerian Philosophical Hermeneutics 

must consider the following: 

 The connection of tourist experiences to the whole (life) experience of a person framing 

expectations, perceptions and memories 

 The dynamic memories of experiences as a process of remembering and forgetting 

 The influence of language and discourse on experiencing and sharing experiences 

 The subjective role and interpretations of the researcher 

This chapter introduction elaborates on my framework to study tourist experiences originating 

from Gadamer’s philosophy. I impose this framework onto the expectation, perception and 

memory framework for tourist experience by Larsen (2007). Combining these frameworks 

allows me to connect every expectation, perception and memory with the respondent’s whole 

(life) experience. Further, it considers the process of forgetting, the interpretation and 

subjectivity of the researcher, language and discourse influence. Language shapes experiences, 

the stories of experiences and the listener’s understanding (Gadamer, 1960/1990).  

Further, according to Gadamer (1960/2006), every experience builds on previous ones. 

Concerning expectations, these are mainly subconscious predictions in the brain that often only 

become conscious in the moment of perception or upon reflection. Further, alongside Larsen 

(2007), I oppose the regular contention that the on-site perceptual experiences are the most 

important, core or peak tourist experiences (see Seeler, Lück & Schänzel, 2018). From my 

understanding and a Gadamerian perspective, it is hardly possible to study perception. Firstly, 

it is never pure but always moderated by what the person knows (expects or predicts) and the 

brain automatically connects to the sensory stimulus. Secondly, once people form a thought of 

this sensory stimulus, it is already a memory. Thus, whatever researchers do to study perception 

– even on-site – they research memories of perceptual experiences. 

The Gadamerian approach also entails looking at the process of forgetting as a necessary 

component of remembering. Thereby, as mentioned previously, forgetting is a frequently 

neglected process in memory and experience research. Analysing forgetting is very difficult for 
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three reasons. Firstly, the memories respondents share are blurred and diverse. The process of 

forgetting is not abrupt, with memories suddenly lost. Instead, memories are altered, less 

accessible, forgotten and possibly remembered again (e.g. Middleton & Brown, 2005; Flacandji 

& Krey, 2020) – all considered part of the forgetting process.  

Secondly, it is not clear how to tell something is definitively forgotten. If respondents do not 

share it in the interview, they might have other reasons for not saying it, or my question did not 

trigger the memory. Therefore, it is challenging to include forgetting in the coding of interview 

data. How can researchers code things that respondents did not say? Unfortunately, the 

reviewed literature did not provide any answers on this. I present how I coded forgetting in the 

data analysis section (see page 94). 

Thirdly, it needs more than one interview to follow a pattern of forgetting. For the first data 

collection phase, I compared previous interviews with the same respondent. What did people 

tell me in the pre- and post-interview, that they did not in the home interview? Unfortunately, 

the Covid-19 pandemic forced me to adjust my interview approach from pre-, post- and home-

interviews to only conducting home-interviews as a single data collection part. This did not 

allow intended comparisons between interviews. Accordingly, I try to draw potential patterns 

out of the interview data to analyse forgetting but need to remain careful with assumptions.  

From this, I contend experience is a continuous stream of perceptions turning into memories, 

influenced by the process of remembering and forgetting. Arguably, one experience cannot be 

isolated from previous or future experiences as these influence expectations, perceptions and 

memories. The whole (life) experience influences individual experiences. As discussed 

previously, life experience includes more than memory. Even things that people have forgotten, 

through framing experiences in the past, still influence their lives today. In Gadamer’s 

(1960/1990) sense, the part always needs to be connected to the whole, which also finds support 

in psychology literature (e.g. Middleton & Brown, 2005; Brown, 2006; Burnes & Bargal, 2017; 

Seth, 2019).  

Tourism research, however, typically studies tourist experiences as remote from daily life. 

Instead of isolating tourist experiences, I try to understand tourist experiences based on their 

life experience frames. Pearce and Caltabiano (1983) and Pearce and Lee (2005) introduced the 

travel career ladder also linking tourist experiences to wider contexts and time frames. 

However, while the travel career ladder (Pearce & Caltabiano, 1983; Pearce & Lee, 2005) 

shows changing motivations to travel through more travel experience, my approach based on 
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Gadamer is more holistic and individual. It considers any tourist experience to depend on life 

experience, what has happened in their past and their current life situation. Importantly, these 

are my interpretations of respondents’ experiences beyond basic demographics as presented in 

the sampling sections. These interpretations are one key to Gadamerian Philosophical 

Hermeneutics of experience – every part or specific experience lives within the entire subjective 

experience of the person. 

 

Interpreting Respondents 

 

My understanding of the whole person is crucial to interpreting any part of this person. In this 

case, their tourist experience to Oman. Importantly, in a Gadamerian approach, it is not about 

who these people are because I can never truly know them as a researcher. Instead, it is about 

my interpretations of what respondents say and how they presented themselves to me. 

According to Gadamer (1990), this frames my analysis of the individual. In relation to how I 

see them as individuals, I interpret what they are saying – during the interview process – or said 

– in later analysis stages. For readers to follow my interpretations, I attached written accounts 

all following the same structure showing my understanding of every respondent (Appendix 5).  

Analysing the interviews, I consider the respondents as one group of people – even though they 

travelled separately and did not know each other. Accordingly, my understanding of them as a 

group of people frames my interpretations of these individuals as I consciously and 

subconsciously relate them to one another. I use the individual accounts and discuss general 

patterns, commonalities and differences of these respondents. Hereby, I do not differentiate 

between respondents of the first and second data collection phase because, for me, these 

respondents are one group of people. 

Several respondents had support from a local friend or contact before or during their trip to 

Oman. Those with a contact person in the destination seemed less likely to book through an 

operator or agency, as they did not need to purchase local expertise or mitigate risk (Holland & 

Leslie, 2018). The connections respondents had in Oman explicitly influenced the (Re-) 

Connection to Loved Ones theme through stories and shared memories with friends. Naturally, 

these contacts, and their travel partners, influenced the booking behaviour and expectations 

through specific insider knowledge and motivations. 
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Regarding past travel, all respondents have a wide-ranging experience in destinations 

worldwide. Mostly, they have been to European countries, the US, South America or Asia 

before visiting Oman. Some respondents have been to Africa as well. Several of the respondents 

even had previous experiences in the Middle East. Almost all respondents talked about their 

interest in other cultures and people, describing themselves as open-minded towards different 

ways of life. However, they mainly demanded Western standards regarding security, comfort 

and service. They claimed to be willing to learn about another culture and broaden their horizon. 

Yet declaring this willingness to be open and ready to learn is a typical case of social desirability 

bias (Smith, 2007; Dahlgren & Hansen, 2015). This applies especially to the Affirmations of 

Self and Cultural Relativism Interpretations themes. 

To understand the tourist experiences within Gadamerian Philosophical Hermeneutics, 

previous travel experiences, contacts in Oman and travel motivations need consideration in my 

interpretations. The previous travel experiences and connections in Oman influence 

respondents’ knowledge of the Middle East and their expectations and cultural interpretations 

of Oman. This brief overview of the respondents as a group, including the individual travel 

accounts (Appendix 5), provides a basis for interpreting the interviews. However, mainly every 

quote I present and discuss is understood in relation to the experience and background of the 

individual. Next, I elaborate on the development of themes. 

 

Development of the four Themes 

 

From the hermeneutic spiral (Figure 1), I developed four main themes. In this section I do not 

revisit the process of theme development but elaborate on how the respective themes – (Re-) 

Connection to Loved Ones, Cultural Relativist Interpretations, Affirmation of Self and 

Existential Reflections through Tourist Experiences – evolved from the interviews and codes.  

The Cultural Relativist Interpretations theme developed because many talked about 

intercultural issues justifying their acceptance of problems through cultural respect. Besides 

patriarchal structures and religious issues, interviewees contrasted authentic Oman to Dubai 

and shared stories of observing the Arab other. It turned out that cuisine, contrary to my 

expectations, was not influential. While religion was a topic the respondents tried to avoid, 

exactly this avoidance informs the lack of critical reflection I consider critical to their Cultural 

Relativist Interpretations (Figure 3). 
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The theme (Re-) Connection to Loved Ones is more subtle but appeared because respondents 

spoke about their relationships with other people in their daily lives from different perspectives. 

Respondents shared the importance of their travel partners and the effect the trip had on their 

relationship. Affirmation of Self evolved as a theme through people claiming their qualities and 

supporting this with stories from their achievements and personal descriptions. They spoke 

about their intentions to reduce prejudices, be open-minded, adapt and take things as they come. 

Lastly, the theme Existential Reflections through Tourist Experiences is grouped with codes 

and quotes of interviewees reflecting on deeper meanings of their life and the trip to Oman. 

This can relate to enjoyment, deceleration, death or disorientation. As the complete list of codes 

and sub-codes is more than 8 pages long, I attached it in Appendix 6. Figure 3 below shows 

how initial codes were grouped and informed the theme Cultural Relativist Interpretations. I 

present this overview for the other themes in Appendices 7-9. 

Throughout the coding process, I reflected upon the Gadamerian hermeneutic framework. 

Accordingly, codes also evolved through the relations to previous or later interviews with the 

same person, considering, for instance, forgetting. For example, I found differences between 

Figure 3: Developing Themes from Codes - Cultural Relativist Interpretations 
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stories told during post and home interviews. The code was not necessarily assigned based on 

the story’s topic but on the difference from the story told half a year before. The processes of 

change and forgetting proved especially important in Cultural Relativism and (Re-) Connection 

to Loved Ones, with changing memories integral to both themes. I found respondents reflected 

upon gender roles and trip meaning in retrospect, forgetting some experiences while recalling 

and prioritising others, thereby illustrating the fluidity of memory processes. 

Further, codes developed concerning the life experience of respondents, relating their quotes to 

things they told me about their lives. This can relate to something they shared as important to 

them or matters I identified in their stories. For example, Silvia’s Muslim boyfriend recurs in 

multiple stories influencing her interest and interpretations of cultural traits. Further, Birgit’s 

former alcoholism shapes her opinion on strict alcohol rules in the Middle East today. More 

than just the codes, all themes evolved through relating individual memories of moments to the 

wider experiences and respondents’ accounts. For example, the theme of Cultural Relativist 

Interpretations appeared through connecting individual stories to respondents’ general 

statements and perspectives on the culture and seeing themselves as open-minded. 

The hermeneutic spiral revealed four core themes which I try to understand, interpret and apply 

in the following sections. I start with the theme (Re-) Connection to Loved Ones because it 

evolved from the first data collection phase through the three interviews with each respondent. 

This theme stands a bit on its own because it relates more to the memory evolution of tourist 

experience and the framework in a conceptual sense. The following three themes are presented 

in order of their significance and connection to each other. Accordingly, next, I present the 

theme of Cultural Relativist Interpretations, which is my central interpretation of many 

statements, issues and especially stories the respondents shared. I discuss this theme second 

because I understand cultural relativism as a potential condition of respondents’ experiences to 

allow Affirmations of Self and Existential Reflections through Tourist Experiences to occur. In 

the following, I present the interpretations and discussions around every theme individually. 

The four themes in order of presentation are as follows: 

 (Re-) connection to Loved Ones 

 Cultural Relativist Interpretations 

 Affirmation of Self 

 Existential Reflections through Tourist Experiences 
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These themes evolved through the Gadamerian Philosophical Hermeneutic framework. First, I 

argue considering experience a lifelong process of people, one of change, opposing any 

conclusions, allowed me to develop deep and dynamic themes. Second, reflecting on the life 

experiences of respondents, creating links between their Oman experiences and daily life, 

moves the relevance of travel and tourism to where it belongs. This means not understanding 

holidays as isolated pieces of life but critical contributors framing while also depending upon 

the entire life. It is the change of perspective from tourism as an economic contributor shaping 

place to tourism shaping lives. This necessitates a more nuanced and individual view on the 

studied group of travellers yet equally demands a broader perspective considering the 

individual’s whole life. Next, I explain how I interpreted their quotes and the themes to 

understand tourist experiences of German Oman travellers through Gadamer’s (1960/1990) 

hermeneutic process of Verstehen.  

 

Verstehen – Understanding, Interpreting and Applying 

 

Building on Gadamer (1960/1990), Verstehen – which can be simply translated into English as 

understanding – consists of three steps. This process naturally occurs when people use 

language. The first part, understanding, means making sense of the words the other is saying or 

has written. The second step, interpreting, implies making my own sense of the words by linking 

them to the whole text and my positionality (historicity in Gadamer’s words). The third 

component is to apply. Therein readers apply the meaning of the words, namely one’s sense of 

the words, to broader contexts. I use this process to systematically illustrate my understanding, 

interpretation and application of the data within the developed themes and relate them to wider 

theoretical debates. Gadamer (1960/2006, p. 307) saw “not only understanding and 

interpretation, but also application as comprising one unified process.” He saw the three as 

inseparable, influencing one another to happen as one in the human mind. For example, my 

application changes how I understand and interpret it simultaneously. However, to allow 

readers to follow my thoughts – my process of Verstehen – I frequently move from 

understanding to interpreting to applying, yet considering the three together, creating one 

picture of my Verstehen.  

This process is not a methodological procedure but guides how I go about my interpretations 

and discussions of the themes and respective quotes. Transferring this process to my writings 
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entails the following six points. First, I lead every theme with quotes, illustrating the main 

narrative and codes within every theme. This shows how I understand what respondents told 

me. What do I understand them saying in my own words? I include some applications through 

links to the broader literature that frame my understandings. 

Second, I used several direct quotes translated from the original German into English. Some 

quotes are short and similar from several respondents (proof quotes), while others might be 

longer and stand-alone (power quotes) (Pratt, 2008; 2009) (see also page 96). I have attached a 

few sample interview transcripts for readers to get an impression of the rich dialogues 

(Appendices 10-13). 

Third, I used photo-elicitation as a small part of the interview. Respondents were supposed to 

bring an image from their trip. For me, this image was just about getting them to talk. I focused 

my interpretations on the texts, especially as some people extended on the photographs while 

others hardly spoke about them. I coded the photos’ messages as belonging to the spoken text 

(see also pages 76-77). Accordingly, I only use the photos to support the quotes and 

understandings I present. They do not lead any message or theme.  

Fourth, I interpret these quotes concerning my positionality, my interpretations of the 

respondents’ other statements and all interviews I conducted. This means I reflect upon the 

main understandings I derive from the interviews. How might my background and opinions 

have shaped these understandings? I reflect on every significant statement I make, sometimes 

extending on these because I see a possible influence of my positionality. However, the main 

discussion on this follows in section 4.5. Herein I reflect on how my positionality may have 

affected the understandings, interpretations and applications.  

Fifth, interpretation means linking the words to the whole text. For example, how does my 

understanding of a group of quotes fit other statements respondents make? Where are 

contradictions or ties? Here I compare respondents’ statements and revisit the individual 

respondent accounts to identify patterns and better trace individual stories using the 

hermeneutic part-to-whole principle. 

Sixth, I apply these understandings and interpretations to literature and theory. This is the last 

step of Verstehen and the last part of every theme in this chapter. Thereby, I return to the 

literature review and add further references relating to the interpretations of respective themes. 

How do my interpretations support, enhance or contradict previous tourism research? The 

fundamental conceptualisations and contributions of this thesis arise from these discussions.  
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4.1 (Re-) Connection to Loved Ones 

 

The first theme from the interviews is (Re-) Connection to Loved Ones. As the term 

reconnection signals, it is about a process. Therefore, the first interview phase, during which I 

conducted three interviews with each respondent, allowed this theme to emerge. The second 

interview phase supports these claims but hardly allowed me to confirm the interpretations as I 

needed to adjust the method because of the Covid-19 pandemic. As mentioned previously, most 

respondents travelled to Oman with their partners. Some spent their first holiday together in 

Oman, while others were married for more than 30 years. A few of the younger respondents 

went to Oman with friends. Some respondents travelled with both partners and friends (or 

another couple). This theme considers both relationships with romantic partners and friends.  

Concerning personal relationships, the dominant theories are social exchange, attachment and 

evolutionary approaches (Perlman & Vangelisti, 2006). Social exchange theory argues humans 

evaluate relationships based on cost-benefit calculations (Emerson, 1976). Attachment theory 

posits humans are born with innate drives for creating relationships with others (Ainsworth & 

Bell, 1970), while evolutionary theorists take sociobiological perspectives looking at 

relationships from genetic and evolutionary approaches (Symons, 1980). Consequently, these 

theories have their own assumptions on how people recall relationship-related experiences. 

Arguably, mixing a social exchange and evolutionary theory approach, Cosmides and Tooby 

(2000) argued evolution has developed a reward-based system for human relationships, 

supposedly remembering affective experiences – both negative and positive – better than the 

experience itself. They stated this goes nicely with social exchange theory, however, not in 

relation to the experience but the affective evaluation of these such as love and anger, 

remembering whom to trust and whom rather not. Their perspective finds support for example 

from Klein (2014) who added that social memory has a future-directed function. This means 

people tend to remember better, what they might need for their future goals. 

In my research, I did not focus on social relationships but analysed tourist experience memory 

evolution. Here I found responses upon return and about six months after the trip indicate that 

personal relationships and situations framed tourist experiences and altered memories in 

retrospect. For example, Daniela shared her disappointment with Oman’s cultural and historical 

attractions in the post-trip interview. 



108 
 

Daniela (post): [...] but (um) culturally-historically less than expected, so to speak. […] 

(Um) I wasn't so enriched like in Vietnam or India or Bali or whatever or somehow 

Central South America, where there were some old, advanced civilisations like the 

Maya, the Inca […] - exactly so we were often disappointed by - by these forts or 

something like that, one has to say. So, if you somehow expected something different, 

somehow and then we had to adjust a bit. 

Comparing Oman to previous destinations she visited, Daniela explains how the cultural 

attractions in Oman did not meet her expectations. However, during the home interview, she 

did not mention this. Even upon asking, she denied still having these thoughts. Instead, she then 

remembered the shared moments with her husband.   

Hanno: […] Well, this is a different photo from - from the - from the second interview, 

where you - where you had chosen a mountain landscape. With you (um). Why did 

you choose something different now? […]  

Daniela (home): Yes, I think it's really this - this (um) - I think that now - I don't know how 

the changes are - (um) the memories change a bit with distance and then with the 

current situation, you look at it a bit differently. Because when I think about Oman 

at some point, I just think more about this (um) - these - I don't know, somehow 

shared moments. I also think that in November, I was very - well, there I was 

somehow in the moment when we set off, I was very workwise a bit - it was somehow 

the professional structure and there I think I also tried - nature. […] 

[…] 

Hanno: […] Can you imagine that this shift also has something to do with our current 

situation?  

Daniela (home): Yes, probably so. Yes, somehow. So, yes - I think - so in a different way, 

[…] I think more with my current situation then maybe more. (Laughs). 

Daniela spoke about shared moments and how these have become more important during 

the last months. While shortly before and after the trip, her life situation and getting out 

of the stress from daily work dominated the experience. Asking her about the link to our 

current situation, I wondered how Covid-19 and travel restrictions influenced her 

memories. However, Daniela believed her changing interpretations of the Oman trip came 

from her recent pregnancy. In the home interview, she highlighted the togetherness with 

her husband. Her choice of images also nicely illustrates her shift of perspectives. Daniela 

shared a rather impersonal mountain scenery for the post-trip interview, while she shared 

a picture of her husband at the beach for the home interview (Figure 4).  
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This might point to the theory of temporal adjustments in the evaluation of events 

(Mitchell et al., 1997), arguing experiences seem more favourable in memory than during 

perception. However, I argue it relates more to the changed horizons framing her 

interpretations of experiences in a Gadamerian sense (Gadamer, 1960/1990). The closer 

connection to her husband and their new situation through the pregnancy intensify 

collective memories of togetherness. Arguably, this finds support in social exchange and 

attachment theory because young expectant parents’ relationship goals and connection 

increases (e.g. Fincham & Beach, 2006).   

Alina (post): Well, I was looking forward to getting to know the country anyway. Especially 

from the background with Philip [her husband] and so on. And (um) actually 

experienced it as a totally positive holiday. […] And because we also visited Maik 

there, it was somehow a really nice time with visiting friends and getting to know 

this country in particular. 

Alina’s motivation to get to know Oman comes from her husband, who lived there before they 

met. During the post-trip interview, she highlighted seeing the country and having a pleasant 

time with friends. However, upon reflection, I find a change in her description six months later. 

Alina (home): Yes, I chose the picture of (um), where the four of us are on it, Phillip, Mario, 

Maik and me, because (um), when I think back now, that is the main thing for me or 

I found the time nice together with (um) our friends and on holiday it is much more 

intense than when you meet in the pub, because you're together for a few days, and 

Figure 4: Photograph Daniela 
Home 
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that's why I chose that, because that's what I remember most about (um) now, or I 

associate it with the holiday. Above all, this time together. 

Alina, who travelled with her husband Philip, visited her good friends Maik and Mario in Oman. 

She remembered the shared time with her friends and husband most six months after the trip, 

creating the meaning of her tourist experience in Oman (Figure 5). Without understanding her 

friendship, especially with Maik, outsiders cannot make sense of her tourist experience in 

Oman. In retrospect, friendship remained most important for her, while experiencing the 

country became less mentioned. Further, Alina highlighted the intensity of spending some days 

together instead of meeting in the evening in daily life. As the free time to spend with a partner 

or friend is limited during regular everyday life, holidays offer an important longer period to 

connect (De Bloom, Geurts & Lohmann, 2017). Generally, Decrop, Pecheux and Bauvin (2004) 

found friends choose to travel together because they enjoy spending time together. Even more 

so, they use travels to spend very close and intense time together. While mainly in leisure 

studies, researchers argued that sharing leisure time contributes to relationship satisfaction 

positively (e.g. Agate et al., 2009), tourism researchers noted a lack of interest in social bonding 

effects (Heimtun & Abelsen, 2012; Krolikowska, Kuenzel & Morrison, 2020). Specifically, 

Krolikowska, Kuenzel and Morrison (2020) argue tourism applies attachment theory to place 

and not to people, for which the theory was originally developed.  

From my observations of respondents’ meaning-making in memory this is a significant 

limitation in the literature as they seem to show more attachment to people than to the place. 

Figure 5: Photograph Alina Post and Home 



111 
 

Arguably, this shows the marketing-driven approach tourist and tourist experience research has 

taken based on the experience economy (Pine & Gilmore, 1999; 2011). Further, it illustrates 

the lack of context and life experience considerations in tourism studies. For example, Paul 

highlighted the relevance of his life situation while travelling. His first trip to Oman in 2015 

was crucial because it was his first holiday with his wife today. Only three-quarters of a year 

earlier, he had broken up with his fiancé and they had cancelled their wedding. In Oman, the 

new couple already decided to move in together soon.  

Paul: […] First big holiday with a new love (um) and first - also first - and somehow first 

(um) taste of a holiday together. And (um) that - that already connected us. 

Furthermore, Paul spoke about his second trip to Oman. It was the couple’s first flight with 

their first daughter, enjoying the time just as three family members before the expected second 

child was born.  

Paul: (Um) that is really formative [pregnancy]. We didn't take this holiday to travel 

around a lot. (Um) I don't know backpack - (um) a backpacker, to take a rented car. 

That's what we did, but (um) we did it primarily (um) to take a summer holiday with 

Amelie. In winter. Or to travel to the sun. (Um) and also before the - the hot phase 

of the pregnancy started. (Um) she was then four months pregnant and not quite 

ready and (um) we also wanted to enjoy the threeness. Which is the photo I brought 

you.  

In this quote, Paul highlighted the togetherness, taking a summer holiday with their first 

daughter. He also mentioned that this was an adventure for him, even though the young 

family hardly left the resort. Taking his daughter on her first flight with his pregnant wife 

was an adventure for Paul. In addition, the focus on personal relationships shows through 

the choices of pictures by several respondents. Figure 6 shows the photographs Paul and 

Matilda shared. However, some were reluctant to share a photo with other people without 

their acceptance. Matilda nicely circumvented this, choosing a picture of her and her 

husband’s shadows in the desert. For both Paul and Matilda, the photographs are not 

special because of a specific moment but symbolise them cherishing the shared moments 

with their loved ones – in a beautiful place. 
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Antonia and Colin also highlighted the meaning of connecting with loved ones as a 

considerable part of their experiences. 

Antonia: (Um) no, but where it plays a role, (um) with my parents-in-law. Well, I liked them 

very much before. Simply, (um) because they are really very, very nice, and sweet, 

warm people, but this trip somehow made us feel (um) again and it was just really, 

really, really nice and (um), if their health allows it, it was also on our list to do 

Salalah again with them and have another look at the incense-area. 

Colin: [...] (Um) the main thing was that we were visiting a friend. So, that's why (short 

pause) I think it has a bit more significance than the other trips I've done. 

I asked Antonia if the trip to Oman was special because she now has a little child. She responded 

that the trip matters in her relationship with her parents-in-law. She has difficulties finding the 

words to describe what the trip changed, but somehow it seemed to have brought them closer 

together. Also, for Colin, the main element of the trip was visiting his friend Maik in Oman. 

This gave the experiences in Oman more significance than other trips. Respondents connected 

and reconnected – for example, after not seeing a friend for a longer time – through tourist 

experiences in Oman.  

For Kristina, the core element of her tourist experience in retrospect is the relationship with her 

boyfriend. I asked Kristina what she thinks back on regarding all her trips and what made some 

experiences special or unforgettable. 

Kristina: (long pause) (Um) there were many moments. So (um) (short pause) in Oman it 

was like that - my boyfriend and I hadn't been together that long. That was our first 

holiday trip. It was so memorable, […] 

Figure 6: Photographs Paul, Matilda 
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She responded that there were many moments. Kristina highlighted the personal relationship 

with her boyfriend because Oman was their first holiday together as a young couple. For several 

respondents, the data show that the destination becomes secondary or even irrelevant compared 

to the personal connections that remain through tourist experiences. Spending time with or 

staying in touch with the people one shared travel experiences with allows the tie to stay. 

Research in psychology has confirmed the influence of social interaction on remembering 

(Hirst & Rajaram, 2014; Zaromb et al., 2014). 

Frequently, in academic scholarship tourist experiences are assessed through their memorability 

using the memorable tourism experience (MTE) scale from Tung and Ritchie (2011) and Kim, 

Ritchie and McCormick (2012) (e.g. Chen, Petrick & Shahvali, 2016; Jorgenson et al., 2019; 

Kim, 2018; Knobloch, Robertson & Aitken, 2017; Sharma & Nayak, 2019; Shi et al., 2019; 

Stone et al., 2018; Tsai, 2016). However, the problem with memorability is that it is a process 

and cannot be measured at only one point in time. As discussed in the literature review, the 

MTE ignores the process of forgetting or changing priorities of memories – the dynamism of 

tourist experiences. Reconnecting to loved ones is an example showing how memories of tourist 

experiences change over time after a return. Sharing moments with partners recollecting travel 

experiences also adds to the memorability (Tung & Ritchie, 2011). However, being on the trip 

and sharing both natural and personal moments does not explain why the personal relationships 

remain in memory more. The consequentiality dimension from Tung and Ritchie (2011) hints 

at the effects of personal relationships on remembering tourist experiences. They argued if 

experiences have impacts on social relationships, they can be more memorable. Also, frequently 

being in contact with the travel partner might activate memories of social relationships. 

Also, Ben spoke more about the fascination of experiencing Oman – especially the desert during 

the post-trip interview while highlighting the relationships with his friends Maik and Colin 

more during the home interview. Patrick and Detlef did not speak much about relationships, 

neither during the post-trip nor the home interviews. Patrick instead highlighted going on trips 

with his wife during the pre-trip interview. Both have been married for many years and have 

been on several long-distance trips with their wives. Arguably, their connection was already so 

stable that the journey to Oman had no significant effect. Both frequently used “we” to describe 

their experiences in Oman – including their wives. Thus, Daniela, Alina and Ben highlighted 

personal relationships more in the home than in post-trip interviews. Birgit – I discuss this later 

in more detail – is notable because she already spoke about the relationship a lot, even during 

the pre-trip interview. Her trip was already planned as a (re-) connection to her loved husband.  
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Further, Birgit’s situation is significant because it builds on a crisis in her life. Nevertheless, 

she highlighted the importance of her relationships connecting this to experiences in Oman. 

During the post-interview, I asked her what made the trip special and if it was the luxury. 

Birgit (post): No, no, no. That was just - yes, because there were two great occasions 

[marriage anniversary and her 60th birthday] and (um) we also had a - maybe that's 

part of it - a pretty bad, bad time behind us. (Um), (um) a bad time behind us, and 

again that we really survived it. Also, with our marriage and health and everything. 

That we said, we've earned this. That's (um) got to be now. 

Birgit spoke about her health situation, which affected her marriage. The trip to Oman was 

merit for surviving the difficult times. She emphasised her marriage and sharing the journey 

with her husband many times. Several studies have suggested positive effects on social 

relationships through travel, for family bonding (Durko & Petrick, 2013; 2016), couple’s 

cohesion and adaptability (Shahvali, Kerstetter & Townsend, 2021) or time quality and 

navigating challenges together (Matteucci, Volić & Filep, 2019). However, research also 

discusses the post-vacation effects of increasing divorces after holidays (Korstanje, 2016). In 

this research, I found Alina – for friendships – and Daniela – for romantic relationships – 

alluding to time quality. At the same time, Birgit and Paul referred to common challenges 

during the trip as part of the relationship with their partners. 

During the home interview, however, Birgit focused on the power she earned from the trip. 

Further, she spoke even more about the value of family. She already mentioned this in the post-

interview, but a lot less.  

Birgit (home): Yes, and that [her father’s death] is something that has naturally brought 

the family closer together again. With my siblings and my mother and (um) yes, that 

is also very special in Oman. I think that's great. 

Birgit spoke about the value of family and shared memories of her father, especially the difficult 

last months with him suffering from dementia. However, she also drew positives because this 

reconnected her family. Claiming how close families are in Oman, she missed this in Germany. 

While the value of family moved to the forefront through her father’s death, the Oman trip’s 

effect on her marriage shifted slightly to the background. For me, this is a strong example of 

how memories evolve. Many factors respondents mentioned, such as pregnancy, friendship, 

relationships, health and children, do not directly connect with Oman. They do not necessarily 

have much to do with what respondents experienced in Oman, instead the overall life situation, 
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arguably, frames their experiences (Gadamer, 1960/1990). This can explain the changes in 

memory recall between post and home interviews.  

Respondents I interviewed in phase two, months or years after their trip to Oman – see citations 

from Antonia, Paul, Colin and Kristina above – all similarly shared experiences connected to 

personal relationships as valuable. Moreover, they remembered these while forgetting country 

details and specific moments. Further, no respondent shared negative experiences with family 

members or friends. On the contrary, all reports were purely positive concerning this topic. 

Generally, researchers find episodic memories of experiences support social relationship 

building and maintaining (Davidson et al., 2012; Philippe, Koestner & Lekes, 2013; Ray et al., 

2019). But surprisingly, I did not find any literature on remembering social-personal memories 

better than natural experiences. Yet, as social bonding is an innate human need (Baumeister & 

Leary, 1995), this might explain why social experiences are remembered better. 

I generally observed personal relationships strongly influence what people remember or forget 

and which meanings they give their experiences in Oman. This does not only refer to social 

interactions at home but also to changing social relationships and contexts that alter memories. 

Just imagine Paul would have travelled to Oman on the same trip with his ex-fiancé shortly 

before their planned wedding. His memories and evaluations most likely would be entirely 

different through the break-up because the framing horizons would be very different (Gadamer, 

1960/1990). I have visited Oman with a former girlfriend myself and Costa Rica with another. 

Apart from deleting photographs, the stories told about the trip change through the breakup. 

Thus, I argue social relationships as a part of people’s life experience and life situations are 

strong determinants of long-term memory and the meaning of tourist experiences. Further, 

respondents remembered and cherished personal connections most from their tourist 

experiences in the long run. Despite returning to everyday life quickly after the trip, these 

connections and reconnections remain, as does their meaning for the trip to Oman. 

Langeslag et al. (2015) found respondents show better memory recall and attention concerning 

beloved-related information. They connect this better recall to arousal, arguing that an 

emotional coding of information – a connection to a beloved person – improves memory and 

attention of this piece of information. In my research, the improved memory had an effect in 

the long-term, but maybe the novelty of place dominated memory recall in the short term. 

Further, the observations might support social or collective memory approaches arguing shared 
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memories – with partners and friends – collectively can be remembered better through the 

sharing of information (Halbwachs, 1950/1980; Hirst & Rajaram, 2014). 

Conclusively, I have two main observations. Firstly, tourist experiences in Oman are valuable 

to respondents because they allowed them to spend quality time with partners and friends. The 

time in Oman enabled them to (re-) connect or intensify and enhance their relationships. This 

observation is in accordance with previous literature on tourism. Regarding these relationships, 

De Bloom, Geurts and Lohmann (2017) note the tourism literature focuses on sex tourism, 

romantically motivated tourism and how this influences destination images. I observe what is 

missing is the (re-) evolution of romantic relationships through tourism. There is even a research 

gap on developing close social relationships through tourism. Nevertheless, in the past years, 

De Bloom, Geurts and Lohmann (2017), Durko and Petrick (2013; 2016), Mura and Tavakoli 

(2014), Matteucci, Volić and Filep (2019) and Shahvali, Kerstetter and Townsend (2021) 

researched the effects of tourist experiences on social relationships all similarly concluding 

tourist experiences can improve both friendships and romantic relationships. 

Secondly, the importance of loved ones as part of the trip is less apparent to respondents shortly 

after returning. Comparing post-trip and home interviews, the significance of spending time 

with loved ones seems to increase upon reflection over time. Respondents spoke about building 

new connections and reconnecting old existing relations for both observations. However, as 

mentioned at the beginning of the section, because of the Covid-19 pandemic, I was only able 

to interview six respondents over three stages allowing me to compare their responses over 

time. Nevertheless, I argue these personal (re-) connections gained prominence over time, 

illustrating the dynamism of tourist experiences and memories (Gadamer, 1960/1990). 

Explanations for this can be found in social recollections of memories (Halbwachs, 1950/1980; 

Hirst & Rajaram, 2014) or attachment theory (Cosmides & Tooby, 2000; Fincham & Beach, 

2006; Zaromb et al., 2014). However, while applications of attachment theory (Ainsworth & 

Bell, 1970) in tourism are focused on place (Krolikowska, Kuenzel & Morrison, 2020), my 

findings show these are less relevant than personal relationships attachment through tourism.  

 

Significance of the (Re-) Connection to Loved Ones Theme 

 

The significance of this theme (Re-) Connection to Loved Ones in the first place arises from 

findings on tourist memory evolution. As I noted in the literature review, a dynamic approach 
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to memory – here in the sense of Erfahrung (Gadamer, 1960/1990) – is overlooked by tourist 

experience research. This philosophical approach provides a dynamic perspective and new 

pathways to understanding and studying tourist experience. Despite the methodological 

limitations caused by the Covid-19 pandemic on the three-stage dynamic approach, this theme 

has evolved strongly. This study found a pattern of how memory changes in retrospect (Bartlett, 

1932; Averell & Heathcote, 2011; Flacandji & Krey, 2020), with respondents showing less 

access to place-related memories and increasing access to relationship-related memories. 

Arguably, taking such dynamic approaches to tourist experience memory in future might allow 

entirely different ways of thinking about tourism and tourist experiences and provide better 

integration of tourism effects on daily life. This also includes focusing tourism not on place but 

social life, connecting to daily or non-daily social relations (Larsen, Urry & Axhausen, 2007). 

The theme adds to tourism literature by suggesting that attachment effects through travelling 

can be stronger to persons – in the sense of social bonds (Krolikowska, Kuenzel & Morrison, 

2020) – than to places. This especially develops through long-term memory evolution. Thus, 

the theme also enhances research on relationship effects of tourism (Durko & Petrick, 2013; 

Mura & Tavakoli, 2014; Durko & Petrick, 2016; De Bloom, Geurts & Lohmann, 2017; 

Matteucci, Volić & Filep, 2019; Shahvali, Kerstetter & Townsend, 2021). It suggests that 

tourism can strengthen social bonds in the long-run even if this is not consciously evident during 

or shortly after the trips. 

 

4.2 Cultural Relativist Interpretations 

 

The interviews revealed many topics surface around various cultural issues appearing through 

respondents’ Oman experiences. I found respondents used Cultural Relativist Interpretations to 

manage these issues. The most mentioned codes concerning cultural topics are related to issues 

of gender and patriarchy. Further, respondents presented Oman and the Omani culture as 

representations of Arabian Nights3 – sharing mythologised and authentic experiences and 

 
3 The original Arabian Nights (in German 1001 Nights is more common) is a collection with hundreds of 
anonymous stories from Middle Eastern countries with some dating back to the ninth century. While the stories 
were first spread only orally, they were later written down in Arabic. Antoine Galland was the first to translate 
these into a European language between 1704-1717 (Marzolph, 2010). Importantly, Western scholars treated these 
stories not as tales but as ethnographic material showing the true life in the Orient. This way the Arabian Nights 
stories shaped Western understandings of the ‘Orient’ and can be considered the foundation of negative Orientalist 
perspectives (Said, 1979; Al-Olaqi, 2012). 
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othering their experiences to similar destinations. Their representations of the ‘other’ feed into 

these mythologisations. Religious norms mainly concerned drinking alcohol, but respondents 

were reluctant to discuss religion. This reluctance in parts supports the theme but does not 

provide significant quotes to discuss – it is rather what was not said or reflected upon that adds 

to the theme here. There were a few talks about food and cuisine, and I asked some questions 

about it, but no issues were raised. Accordingly, I do not discuss cuisine in this theme. 

Essentially, this leaves two core topics contributing to cultural relativism – patriarchy and 

mythologising Oman as Arabian Nights. After presenting these two topics, I move to a broader 

discussion around the identified theme – Cultural Relativist Interpretations. 

 

Patriarchy – Female Expectations of Veiling4 

 

At the beginning of my research, I did not anticipate patriarchy as a critical topic. Honestly, in 

the first steps of my analysis, I was somewhat blind to acknowledge the significance 

respondents gave to issues concerning female clothing, rights and roles. Most of them spoke 

about it without expanding on it extensively. However, eventually – through the sheer quantity 

of statements related to being a female tourist in Oman – the issue caught my eye. I reflect on 

how my positionality at first blindfolded me and how it might have shaped my interpretations 

in chapter 4.5.  

Female roles and clothing in Middle Eastern and Arab societies are discussed around the issue 

of patriarchy (Solati, 2017; Kitada, 2021). A patriarchal system privileges males over females 

usually giving them advantages in property, morals, authority and status as head of the family. 

Females need to obey this authority and honour the family by fulfilling their duties as wives 

and mothers (Amawi, 2007). The traditional role of the man as the provider of food has assigned 

him this position (Barakat, 1993). In Arab societies, men were found to hold more traditional 

 
4 I adopt the term veiling to encompass various traditional Muslim dress for females. In Arabic, veiling can be 
translated to the wider sense of the word hijab which denotes Islamic modest dress (this is also how I use the term 
in this thesis). In Qur’an and Sharia Muslims – both men and women – are urged to behave and dress modestly 
(Ahmed, 2011; Hass, 2020). The most typical types of dress are: 

Abaya: Traditional Islamic dress (robe) for females covering everything but head, hands and feet. 

Burka: Covering the entire body, including the eyes with a mesh cloth. 

Hijab: In the direct translation hijab means headscarf and refers to the covering of hair (not the face) in Islam. This 
is the most typical form of veiling amongst Muslim women.  

Niqab: Covering the head and entire face except the eyes. 
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perspectives than females and the more traditional these are, the less they accept women in roles 

of authority (Baber & Tucker, 2006; Fulcher & Coyle, 2011; Al-Ghanim & Badahdah, 2017). 

Gender roles typically observed in patriarchal societies involve the concept of appropriate 

clothing (Kitada, 2021). Research considers veiling a significant factor with regard to patriarchy 

in the Middle East (Barakat, 1993; Moghadam, 1993; Tawfiq & Ogle, 2013; Akinci, 2020). 

Also, female respondents mainly discussed clothing and veiling before the trip. Concerning my 

original pre-post-home interview approach, I first address expectations on female veiling. Then, 

later in the thesis, I show how respondents actively avoided stating expectations in general. 

However, as an exception to this avoidance, female respondents were not hesitant to discuss 

their expectations of female roles and clothing in Oman. 

Birgit (pre): (Um) Because there are also certain restrictions [clothing] where you (short 

pause) or let's say things that you have to take into account, where you have to be 

considerate. That's completely normal, it's not a problem at all. 

Alina (pre): But so far, I have to say that in the two countries I have been to before, I have 

not had any negative experiences with being a woman or with the way they treat me 

as a woman.  

Kristina: I was expecting something negative, where I thought, okay, now a woman is 

coming, (um) and because they might not be so open yet, that something negative 

would come. 

Birgit sees certain restrictions as normal, considering these before travelling. She has been to 

Middle Eastern countries many years before, staying in hotel resorts in Morocco and Egypt. 

Nevertheless, it could explain why Birgit perceives some restrictions as normal. In addition, 

she states to have informed herself specifically on female rights in Oman. Alina, in turn, did 

not expect any issues in Oman. She based her expectations on her comparably recent 

experiences in Morocco and Lebanon during the past two years before the interview. For 

Kristina, the trip to Oman was her first visit to a Muslim country. She was more sceptical, 

expecting something negative without formulating any specifics. However, I interviewed 

Kristina two years after her return from Oman, making the recall of specific expectations 

difficult (Kafkas & Montaldi, 2018; Kalkhoff et al., 2019). Generally, all female respondents 

spoke about female roles and informed themselves. 
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In comparison, male respondents hardly discussed cultural expectations. At the same time, more 

explicitly, females talked about covering and prepared their clothing accordingly. Both Daniela 

and Silvia speak about the sensitivity of being looked at because of their appearance. 

Daniela (pre): I mean, I am somehow light blond. And (laughs) somehow - (um) exactly 

how - how do I have to disguise myself. 

Silvia: I have (short pause) long blonde hair and I thought, what am I going to do now? 

So, I was at home (um) making outfits for myself. So, I packed the suitcase in outfits, 

from wide trousers and longer, not tight-fitting tops with matching scarves.  

Daniela and Silvia speak of the sensitivity of being a blonde longhaired European woman in a 

Muslim country. Neither had travelled to the Middle East before and showed some concern 

about their outfits and covering. Naturally, having already chosen to travel to Oman, the 

circumstances are not disruptive to their travel decisions. The sample of respondents excludes 

women not travelling to Oman because they are too worried about their clothing in a Muslim 

country. If it were such a significant issue, they would not choose to travel to Oman. 

Nevertheless, they show slight worries, especially about what to wear and cover. There is not 

much research on worries in tourism literature – usually through a degree of unpredictability of 

tourist experiences – as part of expectations (Larsen, 2007; Larsen, Brun & Øgaard, 2009; 

Wolff & Larsen, 2013). Importantly, worry is connected to but not the same as the perception 

of risk (Sjöberg, 1998; Constans, 2001; Holman et al., 2014). While risk perceptions relate to 

cognitive intellectual judgements, worries are emotional reactions that may or may not result 

from perceived risk (Sjöberg, 1998). Lepp and Gibson (2003) mentioned cultural barriers as 

one of seven potential risk factors related to tourist worries – without explaining the term. The 

other factors they list are health, political instability, terrorism, food, political or religious 

dogma and crime. They showed women being more worried about health and nutrition but not 

about cultural barriers. However, the cultural specifics – also discussed in the literature review 

– of travelling to a Muslim or Arab country seem to highlight gender differences regarding this 

concern (e.g. Inglehart & Norris, 2003; Brown & Osman, 2017). Otherwise, respondents 

mention very few minor worries. These include Silvia, who is concerned with the traffic and 

health situation, Ben losing his luggage, Birgit and Sophie being able to communicate with their 

English level in Oman, and Georg worried about the food because he has a sensitive stomach. 

Conclusively, for most female respondents, their clothing is the primary worry in preparing for 

their trip. Inglehart and Norris (2003) argued the most substantial clash between Muslim 
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cultures and the Western world are gender issues. Adding to Inglehart and Norris (2003), it 

seems these gender issues in preparation or expectation of a trip mainly involve veiling.  

As with the expectations on clothing, mostly females share situations and memories of adapting 

to local dressing. 

Daniela (post): For example, I have some really old - well, from my mum in the seventies, 

some - really cool - old trousers that are a bit baggy and that's just pure, super 

pleasant. It's almost better than when you're sitting there with your shorts - then 

you're still kind of sweaty in the car and sticking to all the chairs there somehow. 

Actually. So no, I don't know, I actually found it quite good. 

For Daniela wearing long trousers was not a problem but an advantage, especially concerning 

sweating when sitting in a car. So, she prepared by getting some old light baggy pants from her 

mom and found it pleasant to wear them. Before travelling to Oman, Daniela visited other 

countries and cultures where she adapted to local rules and customs. Accordingly, she is 

relatively familiar and relaxed about adapting her clothing. Even more so, respondents 

considered clothing and dressing as an attractive element of the destination and its people. 

Silvia: [...] And just in terms of clothes and fashion, you could reinvent yourself. I also 

found that somehow exciting. So, I dressed and behaved there in a way I wouldn't 

have done at home. 

Sophie: […] So what others might see as (um) (short pause) pejorative, because the women 

are veiled. Anyway. I think that's part of it. I find it very exciting. 

Silvia spoke about preparing outfits, reinventing herself in clothing, or using a perfume she 

would never use in Europe. For her, this was enjoyable and exciting. Sophie also found it 

exciting that women wear abayas (see footnote 4 on page 118). She highlighted her acceptance 

of different people and cultures and her interest in getting to know these. Thus, while 

respondents were a little worried before the trip, some described it as an exciting part of their 

on-site experience. On its website, Visit Oman, the official destination marketing organisation 

for Oman, asks both men and women to dress conservatively, always covering their knees and 

shoulders (Sultanate of Oman, 2021). Generally, clothing and covering between Western and 

Muslim countries are subject to frequent academic debates (e.g. Meer, Dwyer & Modood, 2010; 

Tawfiq & Ogle, 2013; La Fornara, 2018; Akinci, 2020).  

Nevertheless, despite diligent preparations by all female respondents, some incidents occurred 

in Oman. For example, even though she prepared appropriate outfits, Silvia experienced a 
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situation when she felt her clothing was inappropriate. She shared the experience of being 

prohibited from entering the grand mosque at first because she did not cover her arms to her 

wrist. She blamed herself for dressing inappropriately. 

Silvia:   That was the only time, but I think that's completely justified. That would happen 

in the same way in the Vatican or something, if you (um) entered a religious site 

inappropriately - inappropriately dressed. Yes, that was the only time when I got 

into a conflict with my outfit, so to speak. Otherwise, it was always just feelings. So 

that I (um) (short pause) - that I prefer to go submerge and (short pause) not stand 

out. 

However, as illustrated previously, she prepared her clothing conscientiously and in respect of 

Islam and Arab norms. In addition, she compared the mosque to the Vatican, where she 

expected similarly strict regulations. Thus, in her interpretation, it is not an issue of a specific 

religion, but all religions have these clothing restrictions for places of worship. Nadine also 

shared an experience of conflict because of the dress. However, Nadine visited a friend in Oman 

who is very relaxed about what to wear. She always asked him if her outfit was acceptable for 

the day. However, one day they spontaneously went into the supermarket with her wearing 

shorts. Here a local woman stopped her. 

Nadine: Then I went into the supermarket with my shorts, and I was once asked by a lady 

who was (um) completely veiled but relatively nicely (um) to leave the supermarket 

and (um) to put something on. (um) Because she said that (um) I should do that in 

respect of the religion and its tradition.  

Nadine judged herself negatively for her disrespectful behaviour towards the Omani traditions 

and Muslim religion. She blames herself for not dressing suitably. Similarly, Antonia shared a 

situation where she dressed inappropriately. Together with her husband and parents-in-law, 

Antonia also made an unplanned stop. At the local village, she had not prepared because they 

originally intended to drive from hotel to hotel. Accordingly, she got out of the car in shorts 

and a top. A local person immediately told her to get back into the car. 

Antonia: Then I thought, wow, (um) you're not dressed properly here, but I didn't see 

anyone and so I thought, now get out. Then I got out and at that moment someone 

came around the bend and immediately said, no, no. That's not how it works. (Um) 

that's not how it works and I'm not allowed to enter the village like that and I had to 

wait in the car […] well, it was just a shame about myself that I didn't think about it. 
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Similarly, to Silvia and Nadine, Antonia blames herself for not dressing appropriately. 

Conclusively, respondents blamed themselves for any irritations concerning clothing. Not even 

in conflict situations did respondents speak negatively of the clothing regulations and traditions 

in Oman. The above quotes are all from female respondents for whom clothing and covering 

were issues. Would the local man in Antonia’s story have addressed a male person wearing 

shorts and a top? Male respondents during the interviews did not mention any issues concerning 

their own dressing. However, they observed female clothing and covering. 

 

Patriarchy – Male Observations of Veiling 

 

While male respondents did not specifically discuss expectations on clothing and covering, they 

observed and partly interacted with local females. Through these interactions, male respondents 

were surprised to perceive no suppression of women instead of interpreting the need for women 

to cover as oppressive.  

Werner: (Um) that there - somehow equality was really blatant. There, women (um) also 

walked around normally, could work normally and so on and so forth. 

The apparent gender equality in Oman surprised Werner. He noticed that women also walk 

around and typically work – like in Germany. That this was a surprise to him shows what he 

expected – more significant and visible differences between males and females in daily life. In 

Oman, by law, men and women are equal. Nevertheless, while women in Oman have a high 

education standard and other issues are progressing, political involvement and power remain 

comparably low (Al Subhi & Smith, 2017). The Gender Inequality Index rates Oman with 0.306 

as 68th globally (United Nations, 2020). Importantly, research has noted patriarchal structures 

as a multi-dimensional construct with varying power dimensions (Benstead, 2020), for 

example, differentiating between public and private rights (Sadiqi, 2008). Women might 

become more empowered in some dimensions with simultaneous reductions of power in others 

(Kandiyoti, 1988). Here male tourists showed their surprise at women’s empowerment in terms 

of jobs but also their attitudes and behaviours in these and on the streets. Werner also shared an 

“incredibly cool” experience with a woman at a ferry ticket counter.  

Werner: […] well, what I found incredibly cool was the crossing of Masirah, when I 

somehow went in there and then (um) there was a woman with such an Omani mask. 

And otherwise - and it was very bizarre, how she spoke to me in the best English, but 
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wore a headscarf and this mask. And I found that - incredibly exciting - she also 

flirted with me a bit. That made me feel - because somehow - you can really culturally 

- we are confronted with something like that. You think, exactly, all Arab women are 

all oppressed. So that was somehow quite - that was somehow very cool. Yes, 

because it didn't fit into my image at all. Yes, exactly. (Um) that was the lady at the 

ticket counter at the ferry. 

For Werner, the experience with a woman selling ferry tickets was highly unexpected. Werner 

called the chat with the Omani female a bit flirty with much pride and a sense of humour. He 

was surprised by her English level, interest and openness to chat with him. Werner was actively 

searching for new surprises and experiences with the local population. Moreover, Patrick even 

found a logical reason for women to cover their bodies and even faces. 

Patrick (post): [...] Or no one should tell me now that all women who wear a veil are 

oppressed. Down there (short pause) It was as clear as day when you go to the desert 

that you wear a veil. I would have done the same. I would have preferred to hold a 

cloth over my face with two peepholes so that I wouldn't have the sand all over me. 

And that's women's work clothes, so I can sit down in the sand and everything stays 

clean underneath. Everything is always good. And no false fashion consciousness. 

And yeah, when they take the frock [sic] [abaya] off at home, I don't want to know 

what a (short pause) hot bride [sic] is underneath. (laughs) 

Patrick explains why it is clear to him that Muslim women wear veils. Because of the sand and 

wind in the desert, it makes sense to cover everything apart from the eyes. While in their houses, 

as Patrick is alluding to, women have a strong awareness of their looks. This is Patrick’s truth. 

Here it does not matter why females in Oman wear the headscarf – a brief discussion on this 

follows – but for Patrick, this is now clear. For me, some elements of Patrick’s quotes show 

respect and interest in the other culture. While in the same section using the terms “frock” and 

especially “hot bride” also indicate disrespect from his side. It presents a typical problem 

reducing females to their looks and clothing (e.g. Szymanski, Moffitt & Carr, 2011). 

Similarly, Alina states not to have observed any oppression of women. She sees this as our – 

Western – interpretation. The women she spoke to said they were not oppressed. Accordingly, 

she interprets them to cover up with their abayas like a winter coat when going out. She talked 

to women in an Islam education centre in the grand mosque. Also, she interacted with male 

Muslim employees in her husband’s desert camp. Of course, Alina’s interpretations are from 

an outsider’s perspective, and deep interaction with different Omani females did not occur. 
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Based on her experiences, Alina, like Patrick, saw the covering of one’s skin as adapting to the 

climate or natural conditions. 

Alina (post): [...] and this connection with this being an oppression of women, I think we 

make more of it than (um) than there is. That's why. (Um), yes. But I don't know if 

it's really the case that women feel oppressed or not. They all say no. (Um) I'll take 

that from them at first. 

[…] 

At home they walk around normally and put it on like we put on our winter coat when we 

go out. 

So, through experiences in Oman, the respondents developed their interpretations of why 

Muslim women wear hijab and that they are doing this with pride and not because of 

oppression. In addition, some of them experienced wearing hijab – dressing modestly – not as 

restricting but as valuable or exciting. Thus, while females worried before their trips, through 

experiencing Oman, both female and male respondents realised clothing must not be a sign and 

tool of oppression. Also, in academic literature, the core of the discussion on Muslim clothing 

focuses on the headscarf (e.g. Killian, 2003; Al Mahadin & Burns, 2007; Jordan & Aitchison, 

2008; Ahmed, 2011; Alkiviadou, 2020; Hass, 2020). 

While Muslim women are not required to wear a headscarf as it is not part of the five pillars of 

Islam, they choose to wear headscarves for several reasons. Killian (2003) found Muslim 

women in France express their liberty and culture through veiling. Ahmed (2011) also identified 

a movement of wearing the cover to show their own faith and solidarity with Islam as liberating 

and not oppressing as perceived in the West. For my interpretations of respondents’ 

experiences, it is not essential to discuss if the headscarf or wearing hijab clothing regulations 

are oppressing or not. Instead, I aim to understand how respondents’ interpretations and cultural 

interactions influence tourist experiences. Most respondents saw both choosing their own 

clothing and observing the dress of others as a positive and none of them as a negative part of 

their trip. 

Besides clothing, respondents positively commented on females in Oman having access to 

education, employment even in higher positions and driving cars. Contrasting this to 

neighbouring countries, respondents evaluated the situation in Oman as very liberal and 

positive. Nevertheless, they found the role of women to be rather traditional or antiquated with 

their primary responsibilities and power to be at home. 
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Silvia: Because (um) (short pause) women are the engine of the family, I think. (Um) and 

take care of the children. 

Georg: They decide within their own four walls and then the man has little to say, but 

outwardly only the man and so on.  

Matilda: So, women for the family and (around) home. For children, for, let's say, the 

household and that the men go to work. 

Annika: That they have a more dominant role in the family when they are among 

themselves.  

Paul: I am so optimistic that the wife (um) will take care of the household and tell the 

husband what to do at home. 

Based on stories from locals and their observations, respondents expected female roles to be 

more “traditional”. Yet, they anticipated Omani women to be more potent in telling their 

husbands what to do at home. They were careful not to judge this role distribution too 

negatively. Instead, they seemed to justify observable power differences outside, expecting 

females to have more power at home – as if this would even itself out (Sadiqi (2008) introduced 

patriarchy as a multi-dimensional construct differentiating between private and public rights). 

This, for respondents, is not how they want to live, but it seems acceptable in Oman. They 

showed thoughts of relativity, basically arguing that a life with these power differences is 

acceptable in Oman but not in Germany. They interpreted cultural norms based on the place 

they are enacted and not on the people. The place-based cultural norms, however, are usually 

controlled by the dominant group (Fennell, 2006) – it is thus a relativism not based on the 

culture people hold but on the cultural norms prescribed by leading people. This means Omanis 

in Germany would be judged by local German ways of behaviour. 

 

Patriarchy – Feelings of Disrespect amongst Female Tourists 

 

However, some females also shared experiences fostering feelings of disrespect.  

Silvia: [...] When we were somewhere and he was asked what I wanted. At some point I 

rebelled against it because I said, I - he speaks English and I speak English and I 

am there. So he sees me. I'm standing next to you. Why doesn't he look at me? Why 

- why does everyone act as if I were somehow invisible? (Um) I have learned to 
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understand that and of course to accept it. And just with the explanation that it all 

happens out of respect. 

Kristina: He [taxi driver] picked us up - I think from the airport and (um) then he took my 

boyfriend's suitcase. I continued (laughs) to carry my suitcase myself. Then, of 

course, my boyfriend took my suitcase. Then I asked a question. He didn't react. Then 

my boyfriend said or asked the same thing one to one and then he got an answer. I 

thought to myself, oh God.  

Silvia felt disrespected because waiters or other staff did not look at her, but they asked her 

Muslim boyfriend what the two wanted to have. She had difficulties accepting the behaviour of 

people pretending she was not there. Nevertheless, she accepted the explanation that this is done 

out of respect for females. Yet she ignored that this apparent respect, not asking or shaking the 

hand of females, happens because of perceived ownership by the man and not the self-

determining right of the women (Sikweyiya et al., 2020). Thus, I argue it happens out of respect 

from the woman’s husband not contacting or touching his wife. However, later she said she 

wanted to learn Arabic just to respond and see the surprised faces of males. This shows some 

rebellion against the status quo in Oman. Kristina shared a similar experience when a taxi driver 

completely ignored her. She said later that she found this childish. Kristina seems to have felt 

powerless against what she perceived as disrespectful behaviour in that situation. However, as 

this was the only negative experience directly affecting her, she interpreted it as an individual 

case. So both did not see a solid reason to criticise the culture and people. Instead, Silvia 

accepted the vague explanations that it is respectful not to talk to women, while Kristina 

interpreted the perceived rude behaviour as an exception. Nadine had similar experiences and 

reacted harsher.  

Nadine: Afterwards it was kind of annoying and I was also annoyed that a man (um) in 

countries thinks he is something better and also how he communicates with the 

woman or looks at her or I was not allowed to get involved in conversations at all, 

they deliberately addressed my partner and not me. 

Daniela (Post): We were not allowed to sit in the main room, but were given a separate 

room. 

For Nadine, this behaviour of overlooking her was more irritating. She said that her reaction 

was often active participation in the conversation. Talking about respecting the culture 

otherwise and not observing female oppression, Nadine noticed it when it directly affected her. 

Similarly, Daniela mentions not being allowed to enter the main room of a restaurant. This is a 
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way of accepting cultural relativism – it is okay if local women are treated this way, but it is 

not okay if I am treated this way.  

Respondents observed further specifics of the power relations between males and females. 

Kristina: A relatively large number of locals also spent their holidays there. We often saw 

the one man with his seven wives in the evening. 

Paul: Then he (um) told me that he had ten children. My eyes had fallen out. Then he also 

told me that he had two wives. 

Kristina and Paul speak about polygamy with a man having several wives. I had heard similar 

stories in Oman. It is impossible the other way around with one female having more than one 

husband. However, the Omanis have always highlighted that if a man has more than one wife, 

he is still obliged to take good care of all and treat them well. Nevertheless, this indicates a 

power difference between genders – with husbands being responsible caretakers of their wives 

(Abadeer, 2015). Further, respondents observed differences in public spaces. 

Annika: We had little contact with the women, because when you meet someone, you 

photograph the men and not the women. No, just because the men are on the street 

or whatever.  

Ben (Post): What I also noticed, of course, is the separation between women and men. You 

do notice that. Men wear the breeches and women tend to (short pause) walk behind.  

Annika mentions contact with females was hardly possible. She mainly saw men on the streets. 

In addition, Ben observed men were in control outside with women walking a few steps behind. 

Previously, I quoted Daniela sharing experiences from restaurants where the main room is only 

for males and side rooms for females or families. Respondents in Oman acknowledged these 

segregations of public spaces and power differences. However, none of them noted these before 

their trip. Zaytoun, Heiba and Abdelhakim (2010) argued some Islamic countries socially 

exclude women from specific public spaces. Despite most respondents confirming this, they 

evaluated the role of women in Oman positively as surprisingly equal and open. 

 

Patriarchy – Relativist Interpretations of Female Positions in Society 

 

Respondents developed their interpretations of why women wear hijab and found justifications 

for making behaviour seem appropriate, which they originally perceived as disrespectful – 
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despite not knowing the origin of this tradition in Islam. As mentioned, interestingly, these 

feelings of disrespect had nothing to do with clothing restrictions such as covering knees and 

shoulders in public. Nevertheless, both male and female respondents did not want to live within 

the perceived female roles. 

Georg: I feel sorry for the women. […] you always think they can't be happy, but what we 

observed, they were just as happy - or in another way. They had fun and everything.  

On the one hand, Georg perceived the situation in Oman as negative for females expressing his 

compassion. He believed their freedom was restricted. For Georg, standing up against injustice 

is very important, and he reacts extremely sensitively to this. On the other hand, he shared 

observations of women walking around outside together, laughing and joking. Therefore, they 

can be happy despite societal or religious restrictions inhibiting their freedom. During his trip 

to Oman, he did not directly encounter locals. Yet his quote shows a paradox and inconclusive 

interpretation of patriarchy (Kandiyoti, 1988; Benstead, 2020) in Oman. Firstly, he did not stand 

up for the injustice he perceived. Secondly, he seemed confused about seeing happy females on 

the streets despite the restrictions. Not only Georg shows these signs of cultural confusion 

between adaptation and opposition. 

Studying backpacking tourists in India and Sri Lanka, Hottola (2004) introduced the theory of 

culture confusion. Hottola (2004) acknowledged tourism literature on intercultural interactions 

was framed by culture shock theory (Oberg, 1960; Furnham, 1984). The U-curve approach of 

this theory explained only one possible consequence of intercultural interactions in tourism. 

However, tourists from a postmodern perspective today are usually not shocked by the places 

they visit. Rather, they are informed about the area beforehand (e.g. Hottola, 2004; Moufakkir, 

2013). Instead of one impulse creating significant change, Hottola (2004) argued for a process 

approach respecting the complexities and paradoxes of postmodern societies. Intercultural 

experiences in the culture confusion theory allow simultaneous mixed responses of both 

frustrations and joys or adaptations and oppositions to cultural norms and experiences.  

Bruno also shows some confusion or paradox differentiating between wearing a veil in 

Germany and Oman. 

Bruno: (short pause) (Um) I always have difficulties here in Germany when people are 

veiled - heavily veiled and so on and live their religion to the extreme. I always have 

a bit of personal difficulty. I think that in this country that is their culture, their 

religion and I think that is also - that belongs there. (Short pause) I think it's really 
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great how they do it for themselves and so on. (Um) here I always think so - so say 

I'm going to Oman and leave the shorts in my suitcase. That's how I'd like it to be 

here too sometimes. […] well, if it's good for the woman's honour and somehow the 

woman can cope with it, (um) I think it's completely okay. So here [Germany] I would 

have a problem with it. When they walk around like this [fingers show around his 

eyes referring to the niqab]. 

He has difficulties accepting heavily veiled Muslim females in Germany because it does not 

belong to the German culture. While experiencing this in Oman was perfectly okay for him if 

the women appeared fine. He adapted to the local customs, so he expects Muslims coming to 

Germany to do this likewise. Thus, he adopted a cultural relativist position (Bohlin, 2013; 

Nayak, 2013) – Muslim norms apply in Oman and need to be respected there. In contrast, 

Western libertarian standards apply in Germany and need to be appreciated there. Because 

females he observed appeared to be okay, he accepted the cultural norms. The relativist 

perspective here is in a way cultural but it is specifically place-bound to behaviour not by a 

group of people but in a certain country or region. 

However, Ben notes a different position than Bruno. He experienced norms in Oman to apply 

strictly to Omani females, while these are rather loose for Western females. 

Ben: [...] I think that women still have a very, very difficult position. Especially the Omani 

women, but nevertheless they are open to other cultures, because other women are 

also allowed to be women. So, if you are there, I think, as a holidaymaker and don't 

wear a headscarf or still go swimming, I don't think that's a big problem at first, but 

they see these rules, but still for themselves as Omanis, actually very stringent and 

strict. 

Ben also believes women in Oman cannot be women like in Germany because of some 

restrictions. However, he importantly points out that Western females are not forced to adapt 

their clothing entirely. Even in Oman, different norms and rules seem to apply to Western and 

Omani females. Several perceived restrictions, such as entering café rooms, always covering 

one's hair, hardly apply to tourists. This provides a strong reason why the expectations of 

clothing issues before the trip were not detrimental to Oman's positive tourist experience – 

restrictions only apply to Western females in very few settings. Thus, the perceived fears of 

how and what to dress were not confirmed. I have taken several Western females on trips around 

Oman, also through the desert together with several Omani friends, all males. They interacted 
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relaxed and interested, but I never observed an Omani female on such a trip. Presumably, they 

might not be allowed to travel with males. 

Despite the different norms, both Nadine and Kristina cannot imagine living in a Muslim 

society. 

Nadine: Well, for me personally, I wouldn't want that, no, I wouldn't want to live there 

either. 

Kristina: I respect that. So completely. But (short pause) I can't really start with that. Not 

at all. I find that - well, I think I would have to live like that, boah, I would be dead 

sad. Yes, because one is used to it in a completely different way. […] And also that 

with the (um) man (short pause) if he is wealthy, that he can then keep several 

women. I also find that unthinkable. So I think it's a terrible idea. […] But the culture 

is like that and I think it's okay.  

I especially want to highlight the quote from Kristina talking about being “dead sad” if she had 

to live that way, finding it unthinkable. Yet as the culture is like that, she thinks it is okay. Also, 

Kristina differentiates between acceptable cultural norms in the West while others apply in the 

Middle East. This concept of cultural relativism goes back to philosophical discussions over 

whether universal moral standards or ethical standards exist only within cultural norms, not 

allowing one to judge other cultures. Originally, Benedict (1934) introduced cultural relativist 

interpretations into anthropology. Cultural relativists argue rights and standards exist only 

within cultural contexts and are not comparable to other cultural contexts (Abadeer, 2015). 

Further, they critique most human rights chartas to reflect Western values not transferable to 

different cultures (Mayer, 1995), especially contrasting collectivist societies against Western 

individualistic societies (Singer, 1999). However, respondents apparently accepted or at least 

did not reflect upon these relativist interpretations, hardly challenging perceived disrespectful 

behaviour towards females or worker rights issues, not to mention LGBTQ rights in the Middle 

East (e.g. Adamczyk, Kim & Schmuhl, 2018; Glas & Spierings, 2021). 

Personally, while working at a university and hosting tours around Oman, I did not observe 

much gender segregation there. International tourists moved around in mixed groups and at 

university I met several Omani females, mostly outgoing, laughing, mixing with males in and 

outside class and coming to Germany or the UK for their semesters abroad. These observations 

find confirmation in studies on educational achievements in the Middle East, where Ridge 

(2014) noted a reversed gender gap with girls significantly outperforming boys in almost all 
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subjects, age groups and regions of Oman. However, Dauletova et al. (2021) revealed gender 

segregation and female struggles in professional life in Oman. Researchers have introduced the 

MENA (Middle East and Northern Africa) paradox observing a stagnant work situation despite 

the improving education of women in the region (Assaad et al., 2018). Dauletova et al. (2021) 

conclude, “the fact that women are professionally engaged might appear unnatural to males 

who grew up in traditional Omani culture” (p. 300), with their responsibilities lying at home 

and employment only necessary due to a poor financial situation of the family.  

However, leaving the capital area and, for me, partly leaving the tourist bubble – attending a 

local wedding or staying with fishermen on Masirah island – gender segregation becomes more 

apparent. Regarding my Omani friends, I was hardly ever introduced to their wives even though 

I have been to their houses several times. I have met their kids, my female students and sisters 

have spent time with their wives, but I will probably never really meet them. One of my German 

friends in Oman fell in love with an Omani female secretly being a couple for more than two 

years until her father found out. She had to choose between her boyfriend and her family – and 

chose her family. These situations occur despite Omani females holding the same rights as 

males based on the country’s law. In educated and well-situated families – which most native 

Omani families around the capital area are – they go to school, university, drive, go out with 

their (female) friends and have a career. Nevertheless, patriarchal structures remain deeply 

embedded in the culture, male mentality, families, villages, professional structures (Dauletova 

et al., 2021) and arguably in religion too (Barakat, 1993; Moghadam, 1993; Tawfiq & Ogle, 

2013; Akinci, 2020). Rural areas in Oman are generally more traditional and poorer (Causevic 

& Neal, 2019). Besides education, tourism can be a critical tool for fostering gender equality 

(Roy, 2018; Alarcón & Cole, 2019) in countries such as Oman. 

Lastly, I summarise this section on patriarchy. Before travelling, for women, the only concern 

was clothing and covering. On a very superficial level, dress and the veil seem to be a visual 

symbol of oppression. However, through deeper and closer interactions going beyond just 

seeing the other – even though in tourism settings interactions are usually not very deep 

(Tomljenovic, 2010) – and experiencing the necessity to wear hijab, respondents understood 

that locals do not interpret these clothing restrictions as oppression (Killian, 2003; Alkiviadou, 

2020). Similarly, female respondents commented positively on the engaging experience of 

dressing. The initial reaction of Western women – and men – was to respect the other tradition. 

However, they realised further underlying power differences between genders in daily 

interactions in the public space (Zaytoun, Heiba & Abdelhakim, 2010). While accepting the 
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more traditional roles of females apparently dominating and being responsible at home and 

males outside and at work, power differences and disrespectful interactions in public irritated 

them significantly. They showed elements of culture confusion (Hottola, 2004). Despite 

respondents indicating positive surprise at female roles in Oman, they do not want to live that 

way themselves. Thereby, respondents do not challenge the culture and patriarchal structures 

but accept it as the Omani way of life – justifying things they would not like for themselves and 

arguably contradict universal human rights declarations through cultural relativism. Elements 

of this relativism also arose in respondents’ mythologisation of Arabian Nights. 

 

Mythologising Arabian Nights Experiences 

 

Respondents described Oman as an authentic destination fitting the idea of 1001 Nights (term 

commonly used in German). Initially, the Arabian Nights are hundreds of anonymous stories 

in Middle Eastern countries since the ninth century. Later they were written down in Arabic. 

The first to translate these into a European language was Antoine Galland (translations 

published between 1704-1717) (Marzolph, 2010). Travellers shared expectations of 

experiencing Arabian Nights during the pre-trip interviews referring to the overall term as well 

as specific tales. 

Ben (pre): I actually imagine it a bit like you might know it from Aladdin or something. 

That it's all a bit like the Arabian Nights, that you have this oasis, that it's nice and 

green, this water, that there are buildings with Arabian touches, like domes and 

palaces or something. 

Birgit (pre): Oriental, mysterious, exciting, with souqs and great nature. 

Daniela (pre): That means, just a bit like in Arabian Nights and a lot of gold, a lot of 

something shiny, which is somehow also so pompous. 

Ben expected Oman like in the Aladdin story, with Arabian architecture and oases. Birgit speaks 

of the mysterious and oriental Oman, while Daniela anticipated Arabian Nights with pomp, 

gold and shiny. From the first group of respondents, Alina and Detlef also alluded to Arabian 

Nights sharing expectations of authenticity and colourfulness. Not all respondents used the term 

Arabian Nights. However, several shared images associated with Arabian Nights such as oases, 

Arabian architecture, shiny, golden, pompous, souqs, mysterious, oriental, original, 

handcrafted, campfire, romantic or traditional. 
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Detlef (post): Yes, that was - that was interesting (um), also quite original. To see how the 

boats are still put together, so to speak, in a very handcrafted way. […] (Um), there 

was - how should I put it - a bit of the feeling of the Arabian 1001 Nights. I still 

remember it that way. It was very beautiful. 

Ben (post): Of course, it is very 1001 Nights, even the seafarers come from Oman, these 

ships, which you sometimes see in a very touristy way. We were also at a souq in 

Muscat, which is of course very much what one imagines by 1001 Nights. 

Sophie: There we are in these very original (um) mud - (um) houses you can't say - mud 

dwellings, we lived there.  

Silvia: This feeling of, like, I'm a little girl. So it's still okay when I put my head back and 

marvel and let myself be enchanted somehow by the Arabian Nights. 

For example, Detlef connected handcrafting of traditional wooden boats to originality and 

Arabian Nights. Similarly, Ben spoke about the ships and seafarers as well as the souq, while 

Sophie talked about the original clay houses in which they stayed. Silvia revisited how she felt 

like a little girl enchanted by Arabian Nights in the luxurious hotel. She even ended up taking 

selfies in the bathroom. Accordingly, Silvia chose to share a photograph of herself in a 

luxurious, pompous Arabian-style hotel (Figure 7). Regarding the photos respondents brought 

as icebreakers illustrating their trip or the best experience, most showed the people they 

travelled with or fascinating nature and not something connected directly to the Arabian Nights. 

Nevertheless, most respondents spoke about characteristics linked to Arabian Nights. 

Figure 7: Photograph Silvia 
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Original classic stories and popular media, such as the Arabian Nights, strongly influence 

images of tourism destinations and induce tourist travel (Iwashita, 2006). Accordingly, Irwin 

(2010) argued the main legacy of Arabian Nights stories is visual through images from films or 

books. As Gutberlet (2019) discusses, these images are already integrated into pre-trip 

marketing communications from tour operators, cruise lines, magazines, etc. Thus, the tourist 

experiences of German travellers in Oman recreated primarily positive images of Oman being 

like the Arabian Nights. 

Contrastingly, researchers found the Arabian Nights rather embed negative Orientalist images 

of the Arab and Muslim world (Bullock & Zhou, 2017), stereotyping Arabs as a homogeneous 

exotic ‘other’ (Roozbeh Koohshahee & Anushirvani, 2015). For example, Al-Olaqi (2012, p. 

394) argued, “Western myths and narratives recycled the Arabian Nights with tyrannical 

constructs, military establishments and other forms of repressive monarchs […].” Similarly, 

Nance (2009) posed the Arabian Nights plotlines from Hollywood to illustrate the Orient as 

foreign, unreal, dangerous place with threatening magic. Opposing these images, respondents 

portrayed Oman – their Arabian Nights experiences – as enchanting, still historical, partly 

exotic but certainly not dangerous. It is speculative to come up with reasons for this difference. 

Possibly German versus English language interpretations and most popular stories from the 

Arabian Nights are different. Further, soft adventure tourists informed by friends, guides or 

personal experience might hold more nuanced less stereotypical interpretations of the Middle 

East.  

Respondents typically used the term “authentic” – alluding to their mental pictures of the 

Arabian Nights – to describe Oman. Steiner and Reisinger (2006) noted authenticity is used in 

two ways in tourism literature. Firstly, researchers apply it as genuine or real, event, artefact or 

place – objectified authenticity. Secondly, it is studied as a human attribute being true to the 

self, as existential authenticity. I refer to the latter application of authenticity in an existential 

sense relating to the self in the fourth theme. In the following quotes, I see respondents using 

authenticity to describe their interpretations of Oman as genuine. This is because they were 

considering what they experienced in Oman is the ‘real Arabia’, the 1001 Nights they came to 

see, as opposed to ‘unreal’ like Dubai. 

Bruno: Because it's simply exciting and this - this original (um) […] That's how it's 

imagined in the Bible. Yes, when you see biblical films like that.  

Hanno: Like 2000 years ago.  
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Bruno: You can shoot the original there. Like 2000 years ago, exactly. You didn't have to 

change anything, because he also had a beard and a long robe and an old wooden 

boat, which could be from then. (Laughs). Theoretically. 

Bruno shared an experience of taking a boat tour with an older man in the traditional white 

Omani dress, a wooden boat and old fishing nets. This describes Oman and the experiences he 

wanted to make there – what he perceived as original or authentic.  

Annika: And there is still a lot - really a lot - that has to be done by hand. Industrialisation 

has not yet reached that stage.  

[…] 

Annika: I also like to read medieval novels sometimes, where you get to see the life of the 

past a bit. So this (um) life. I don't want to be born in that time, (um) but it has a 

charm for me because it's something completely different. Because it's just different. 

Like Bruno, Annika described Oman as in a pre-industrialisation development stage, somehow 

like Arabian Nights stories. She does not want to live in these times, but she enjoyed seeing 

these times – apparently creating feelings of authenticity. Oman – and Cuba – allowed her to 

experience or observe this different life a bit. While tourists are searching for these feelings of 

originality and authenticity, tour operators and hospitality providers are tailoring and marketing 

tours and accommodations to suit the demand (Wang, 1999).  

Tanja: […] It was totally beautiful. (Um) and there we really lived in a traditional house, 

where you lay with mattresses on the floor. 

Sophie: Yes, and then there was also the market in Nizwa and - and where we lived. That 

was - as I said once in these mud houses. […] Then you were - before you even got 

in and it was just a portón [Spanish for little gate or flap] (um) and everything was 

on the floor - so there were no cupboards. There was nothing at all. (Um) on two 

steps there was a kind of wet room with a toilet, shower and teeth brushing at the 

same time. (Um) but, yes -  

Hanno: Rustic.  

Sophie: Yes. Authentic, I think. 

Tanja and Sophie very positively described their stays in traditional housing. Handicrafts, 

staying as people did in the past and seeing how people presumably lived in the past, fascinated 

respondents. For me, their recollections of authenticity are very much confused with 

antiquatedness. They described something as authentic, as not developed, without electricity or 

any luxuries of modern life. Gutberlet (2019) cautions us that these images of 1001 Nights do 
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not truly show current local habits. Consequently, this characterises Oman and the Omani 

people as antiquated or old-fashioned, a perspective that Said (1979) denounced in his seminal 

work on Orientalism. 

Another component adding to the feeling of authenticity is not having other tourists around. In 

addition, lack of tourism or generally developed infrastructure creates memories of authenticity 

and hence Arabian Nights.  

Kristina: So - so our excursions, as I said, it was always deserted. It was beautiful. There 

was so much nature. Everything was not so touristy with any other experiences, but 

really like it really is. 

Werner: […] to have had a real experience of the country and the people, that's what I had 

in Jordan. I had that in Oman. I didn't really have that in Sri Lanka. No, it was 

already very touristy and simple there. Not really genuine anymore. Yes, and I can 

really say that. So the experience in Oman is more genuine. 

Ben (post): So it was already like that, that we were always on the road with him [an 

Omani] and were little in this tourist bubble. When we were travelling alone, it was 

more like that. 

Being in touch with Omanis, mainly seeing locals, avoiding other tourists or tourism 

infrastructure supports Oman’s representations as authentic and genuine Arabian Nights. 

Notably, I do not consider the quotes from respondents to relate to existential authenticity, 

which I discuss in the fourth theme. They did not speak about any meaning to the self, derived 

from the shared authentic experiences. Instead, the German word “authentisch” rather relates 

to being real, legitimate or genuine, referring to products and not the self (Steiner & Reisinger, 

2006). Further, respondents explicitly used words such as “echt” (genuine/real) or “wirklich” 

(real/actual), referring to seeing the reality. Which brings up the question, which real reality did 

they see/experience? I argue they saw a ‘reality’ of Oman mythologised as Arabian Nights. The 

experiences of authenticity respondents shared are, presumably, mythologisations of Oman 

connected to the Arabian Nights stories. 

In 1957, the philosopher Roland Barthes introduced the concept of mythologies to cultural 

semiotics (Barthes, 1957/1991). Still, his work is recently applied, especially in cultural studies 

(e.g. Stivale, 2002; Boer, 2011; Bennett & McDougall, 2013; Huppatz, 2015; Badmington, 

2020) and in visual or literary analysis or semiotics (e.g. Aiello, 2006; Zhang & Sheng, 2017). 

Barthes (1957/1991) posited that while connotations are meanings connected to specific signs, 
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myths are ideological concepts evoked through signs, thereby corresponding to a worldview 

already held. Transferred to what I termed the mythologising of authentic Arabian Nights 

experiences, this means the following: the tourism destination Oman is mythologised because 

the perceptions and memories of the destination connect to expectations and previously held 

popular images – those originating from the Arabian Nights stories. As Barthes (1957/1991) 

noted, the problem with myths and mythologising is that it appears natural and as fact because 

it has become a common sense understanding. The connotations of words, photography or 

objects are just a part of the overall story, not critically approached and reflecting upon the 

broader societal perspectives framing it. Society here is considered a system of communication 

(Barthes, 1957/1991). Accordingly, respondents do not reflect upon the origins of their images 

and interpretations of the Arabian Nights. Further, they do not reflect negatively on the term’s 

usage and enjoying experiences of antiquatedness. 

In tourism, few researchers have used Barthes’ (1957/1991) concept of myths in-depth 

(Echtner, 1999; Johns & Clarke, 2001; Zhang & Sheng, 2017), while several researchers have 

just briefly referenced the concept without application (e.g. Hughes, 1992; Scarles, 2010; 

Avraham & Daugherty, 2012; Noy, 2014; Jarratt, 2021; Lovell & Griffin, 2022). However, 

Urry (1990) conceptualising the tourist gaze was influenced by Barthes (1957/1991), amongst 

others (Balomenou & Garrod, 2019). Further, Jenkins (2003) – who in turn built on Urry (1990) 

and Barthes (1957/1991) – introduced the circle of representation for destination images to the 

tourism literature. This circle mainly finds its origins in circuits of culture from Hall (1997). A 

hermeneutic circle is conceptualised in which travellers trace, recapture and display images 

initially seen in marketing communication. Researchers frequently use Jenkins’ (2003) model 

concerning tourism and media, images, visuals and gazing (e.g. Weeden & Lester, 2006; Hsu 

& Song, 2014; Wang & Morais, 2014; Jensen, 2016; Stone & Nyaupane, 2019; Warren, 

Dilmperi & Dinnie, 2021). In this circle, tourists reproduce images projected by the media and 

tourism marketers, sharing their interpretations of images they set out to find. The hermeneutic 

circle develops and spreads the meanings individual sites and places receive.  

Nevertheless, I mainly use the concept of myth from Barthes (1957/1991) to illustrate the 

following arguments. First, I consider the circle of representation too simplistic, while reality 

is more complex (Wijngaarden, 2016), multi-dimensional and multi-directional. Arguably, 

visiting an icon and revisiting the own photographs after taking them might influence the image, 

thus taking the circle backwards. A functioning circle of representations must not exist, with 

tourists representing other images not fitting the media images or focusing on self-images 
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instead of societal perspectives (Wijngaarden, 2016). Myths are not about choosing 

photographs like in the circle of representation (Jenkins, 2003) – these are first-order decisions. 

Myths are second-order semiological systems characterised by and characterising society, 

thereby determining the meaning of the first-order images or words. Accordingly, the individual 

decision to perceive an image, visit an icon and photograph this icon, is rather a socio-culturally 

framed myth. Hence, the myth of the Arabian Nights determines what the individual stories and 

experiences mean. Importantly, as mentioned above, respondents’ second-order mythologies of 

Arabian Nights differ from what scholars connote of the Arabian Nights (Nance, 2009; Irwin, 

2010; Marzolph, 2010; Al-Olaqi, 2012; Roozbeh Koohshahee & Anushirvani, 2015). In my 

study, myths of the Arabian Nights are stereotypical but in a rather uncritical and enchanted 

manner. Further, cultural relativist interpretations seem to be a second-order social frame of the 

myth, upholding Arabian Nights stories. 

Further, I argue for the importance of non-represented images. Taking a photograph is a choice 

made on-site in the moment of perception. Yet, as argued previously, these moments evolve in 

memory. The actual representations, what images mean can evolve and must not be determined 

at the moment of perception or choosing to take photographs. Thus, mythologising Oman as 

Arabian Nights involves not only spreading images but also not spreading other images. Using 

the Gadamerian framework of this thesis (Gadamer, 1960/1990), any representation also 

consists of a process of non-representation. Analogously to forgetting being a necessary 

condition of remembering, ignoring some experiences and images is an essential requirement 

of sharing others – as it is impossible to remember or share the entirety of perceptions. As 

discussed, it is challenging to identify processes of forgetting or, in this case, excluding images 

and experiences. Yet, I found respondents to ignore, overlook or forget foreign worker 

treatment in Oman. This links to my observations of cognitive dissonance avoidance I discuss 

in the following. 

Ben (post): Sponsoring and so on, that they all somehow come to the country, get a visa 

from an Omani, then have to work for it somehow, and the Omani himself no longer 

has to work because he has his people from abroad there. Well, you can kind of 

argue about whether that's cool or not, or whether it somehow borders on modern 

slavery. I found it a bit, yes, borderline (um) how they deal with it so openly. 

Hanno: I meant now in Oman, whether you encountered labour camps there?  

Patrick (home): In Oman everything is.  
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Hanno: Because just now in Dubai, you had talked about that you also saw these labour 

camps, these conditions.  

Patrick: No, no I haven't.  

Hanno: Okay.  

Patrick: That it's, I say, quite poor there, too, with those who work righteously (um), that's 

recognisable, yes. (Um) But these many small, private stations; one mends the tyres, 

the other does a bit of wood here, the other this or that. But they look different 

somehow. They look more satisfied somehow. 

Ben was unsure about his judgement on worker rights and treatments in Oman. Patrick strongly 

criticised the labour situation in Dubai – which arguably is not very different from Oman. He 

argued guest workers in Oman look more satisfied without having any interaction. Also, he did 

not observe the labour camps which exist in both countries. Alina also spoke about worker 

rights in Oman during the post-interview. In the home interview, we talked about it after I asked 

her to use quotes from the post-interview as soon as I was sure she was not going to mention it. 

Very briefly, Silvia, Bruno, Matilda and Paul mention the two-class society. However, they just 

found it strange or striking. None of the respondents represented Oman as an unjust and 

exploiting country. Reczek et al. (2018) studied consumer behaviour concerning memories of 

ethical attributes related to products. They found respondents tend to forget or misremember 

negative ethical information. Arguably, this would not fit their ideal self-image as a consumer 

(Sirgy, 1982), something I revisit in the theme Affirmation of Self. 

Further, the theory of temporal adjustments in the evaluation of events indicates that travellers 

evaluate trips more positively in retrospect than on-site (Mitchell et al., 1997). Potentially, 

forgetting or misremembering negative information is a substantial part of this effect. Mitchell 

et al. (1997) also noted a lack of control during an event could be a reason for better evaluation 

in retrospect, once experiencers came to terms with what happened and found a way to fit the 

interpretations to their self. 

I found that respondents hardly represented worker rights issues or patriarchy. Instead, they 

illustrated Oman as unlike Dubai or similar places. Regarding worker rights, the extreme image 

of Dubai automatically places Oman as a contrast, thus strongly influencing representations of 

Oman as Arabian Nights. It is about what Oman is not like – Dubai – that enhances the 

portrayals of the destination. Arguably, gender representations shared by respondents are very 

positive. Possibly these stand in contrast to female roles presented in Western media (Said, 

1997; Navarro, 2010). Further, there are no talks about restrictions for minority groups or sexual 
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orientations, which are represented in the media (Adamczyk, Kim & Schmuhl, 2018; Glas & 

Spierings, 2021) but not by respondents. Thus, they do not only intend to represent what is in 

the media but what they are looking for – proving their points and supporting their decisions to 

travel to an Arab country, arguably, mythologising Oman to avoid cognitive dissonance. 

 

Using Cultural Relativism to Manage Cognitive Dissonance 

 

This mythologisation involves cultural relativist interpretations. Besides ignoring the moral 

debates on worker rights, restrictions for minority groups and sexual orientations, most 

respondents also shared a positive surprise for the female roles – blame any conflict on 

themselves or flee into cultural relativist statements – instead of sharing negative observations 

and comments on Oman. They do not appear to challenge the situation in Oman but accept it 

possibly because this is the way it is done, and this is the culture there – choosing the 

representations they share accordingly. Apparently, respondents need to deal with a cognitive 

dissonance between on-site experiences in Oman, their understanding of the myth they want to 

experience and what they hold as ethical or ‘right’. Cognitive dissonance occurs when a person 

holds two inconsistent cognitions. Cognitions can mean perceptions, observations, opinions, 

memories, etc. For example, a person’s thoughts can be inconsistent with their own behaviour. 

This inconsistency or dissonance results in an experience of pressure leading the person to alter 

one of the cognitions (Festinger, 1957; Bem, 1967). Since the first formulation of the theory by 

Festinger in 1957, it has been one of the most used concepts in social psychology. However, 

research found inconsistencies can remain without causing discomfort (Berliner et al., 2016). 

These inconsistencies can be found, for example, in attitude-behaviour or intention-action gaps 

(Sheeran & Webb, 2016). Thus, discrepancies are handled so they no longer cause discomfort 

for the person, circumventing the dissonance.  

Few studies in tourism have applied the concept of cognitive dissonance. However, some 

researchers have used it to explain contradictions between environmental attitudes and flying 

behaviour (Cohen, Higham & Cavaliere, 2011; Higham et al., 2013). For example, Cohen, 

Higham and Cavaliere (2011) found respondents suppress their guilt and deny air travels cause 

negative climate influence to deal with cognitive dissonance. Similarly, Tanford and 

Montgomery (2015) researched hotel choices between green and nongreen resorts. Respondents 

experienced dissonance in choosing the nongreen resort despite holding environmental values. 
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Their solution to manage dissonance was finding information to evaluate the nongreen resort 

more favourably. Wijngaarden (2016) studied Dutch tourists visiting the Maasai in Tanzania. 

She found tourists reproduce myths of the Maasai not in accordance with current lifestyles but 

to ignore observations that do not fit the Maasai myth.  

Respondents, ignoring worker rights and patriarchy, spoke very positively about locals. 

Arguably, respondents tend to forget or ignore negative ethical information because they do not 

want to feel bad for visiting despite specific observations. It seems more uncomfortable to allow 

such observations to become part of the representations they hold than to respond to the 

cognitive dissonance through cultural relativist interpretations. Apparently, observations of and 

interactions with locals add to the impression of Oman as Arabian Nights. In addition, 

respondents remembered perceiving Omanis as friendly, open and reserved people. However, 

it is questionable if respondents are always able to differentiate between service staff guest 

workers and local Omanis. All 19 respondents highlighted interactions with local people and 

the characteristics of Omanis.  

Figure 8: Photograph Sophie 

Sophie: Yes, for me it symbolises this calmness of the people and I find them mega friendly. 

I don't know any other holiday destination where the people - these locals - have 

been so friendly towards us. 

Sophie does not remember a holiday destination with more friendly local people. Sophie uses 

these sentences to justify the photography she chose to share with me (Figure 8). In this picture, 

Omani males and females are strolling along a stone pier in their traditional clothing. She likes 
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the clothing that all look elegant and stately, yet equal. However, one could also argue that the 

different colours and groups of males and females indicate a clear gender separation. Something 

Sophie did not link to the photography and may cause dissonance within herself. Concerning 

characterisations of Omanis, other respondents shared similar attributes. 

Ben (post): (Um) So that's what I would say now, I also took away experiences and 

especially this extreme friendliness and openness of the people I met there.  

Patrick (home): Well, there's not much else, but especially the people who are different 

from the ones we've usually met (short pause) They were never annoying, always 

polite, always reserved, always used to a completely different way of dealing than 

the ones we knew before. 

Georg: There's someone who can't get out, he has a problem and I help him, like that. 

Whereas here you sometimes see that when someone has a problem, they drive by. 

That's not the case there. 

Despite going on entirely different trips, Ben, Patrick and Georg used qualities such as friendly, 

open, polite, reserved or helpful. Especially the openness came as a surprise and a contrast to 

what they expected and had previously experienced. But these observations fit nicely with the 

myth of the Arabian Nights stories. Only Ben – having a close friend living in Oman – 

anticipated this openness and friendliness. Furthermore, respondents shared several stories of 

helpfulness and hospitality with Omanis paying their parking fees, returning lost wallets intact, 

and just enjoying the intercultural exchange. They were surprised that Omanis were open to 

interacting with Western tourists. On a side note, this suggests the importance of surprise and 

the unexpected for remembering experiences (Oliver & Westbrook, 1993; Jantzen, 2013). 

Further, these perspectives were surprising to respondents but not contradictory to the Arabian 

Nights mythology they held of Oman. 

Respondents also compared their observations of and interactions with local people in Oman to 

previous experiences in Dubai, Egypt or Morocco. Frequently, respondents concluded from 

market selling behaviours to general population characteristics. 

Patrick (post): […] It's not like food envy. You can't do that in Dubai, you can't do that in 

Morocco, or anywhere else. It was different there [in Oman]. 

Birgit (post): Yes and then, but the people (um) themselves very - very respectful, very 

reserved, not pushy like I got to know from - from Egypt when doing also (um) (um). 

Or from - from Morocco, after all. 
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Werner: (Um) but always politely. [short pause] So also - unlike in Morocco, where they 

constantly tried to trick you somehow, which is part of it for them, for example. So 

they are really civilised. 

Patrick, Birgit and Werner described the Omanis as reserved, civilized and respectful – very 

different to Dubaians, Egyptians or Moroccans. Possibly their previous experiences in Middle 

Eastern countries created – unconscious or at least unshared – expectations of ‘pushy’ 

behaviour in local markets. Surprisingly for them, they did not experience this in Oman. I did 

not find visits to Arabic markets in Oman particularly relaxing. However, I have not 

experienced Moroccan or Egyptian markets. Further, most sellers are not Omanis but guest 

workers. Unlike Patrick, Birgit and Werner (and others noting similar experiences and 

comparisons), Matilda drew a different conclusion from her souq experience.  

Matilda: Okay, maybe I just remembered something negative for me personally [short 

pause] - in Muscat on the souq. I found that rather exhausting. I wasn't at all - so 

that's - I'm - I'm aware that we were approached and (um) you couldn't go through 

it without constantly saying, no, thank you, no, thank you. (Um) here's a cashmere 

scarf and I was like, hey, it's 30 degrees in the shade. (Laughs). I don't want a 

cashmere scarf. That's the one they were most excited about. I remember that. So 

that was a bit negative. […] 

Of all the respondents mentioning this, she is the only one who has not been to a comparable 

Arabic market. Accordingly, Matilda worked within different frames of reference through 

different previous travel experiences. Mainly, respondents compared Oman with various non-

Western and less developed destinations as well as their home destination. Previously, I quoted 

Patrick, who saw the labour camp situation in Dubai as dramatic. Comparing this to Oman, 

Patrick argued the foreign workforce “looked more satisfied.” Respondents compared Oman 

on several levels. Concerning the home environment, interviewees noted differences in culture 

or nature. For interpretations of the Arabian Nights fairytales, however, tourists compared 

experiences in Oman to previous travel destinations. For example, tourists contrasted the 

perceived authenticity. Their description of Oman as authentic frequently included contrasts to 

Dubai. 

Bruno: And (um) this contrast - we also found it exciting. (Um) on the one side Dubai, this 

- well, I say so, this - this World Disney for adults […] And then into this original 

Oman. 
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Bruno described Dubai as “World Disney for adults” and shared his dualism of “authentic 

Oman” versus “fictitious Dubai”. Because his sister lived in Dubai, he and his wife Sophie had 

been there a few times. Yet both prefer what they perceived to be Oman’s originality, culture 

and lifestyle. Thus, the mythologisation of Oman does not only occur in relation to socio-

cultural perspectives and circles of representation. It also develops through contrast to 

neighbouring destinations, highlighting how unique Oman – the place those respondents chose 

to visit – was to interviewees. 

Sophie: I find Dubai is such a (um) - such a fan- - such a - like such a bubble. It's like a 

fantasy land for adults. And Oman is original and that's what makes it so, right. 

Detlef (home): Then (um) a thoroughly historic or historicising architecture. So not - no 

skyscrapers, so to speak, like in other countries of the Arabian Gulf (um) - yes it was 

- I had the character of greater originality. 

Silvia: (Um) in the comparison Dubai got the short end of the stick and Oman won first 

place because I like the authenticity, of Ali Baba and the 40 robbers or stories of 

1001 Nights somehow so - (um) Sinbad the Sailor. But this is Oman, these are - this 

is the Orient. So that's - that's these stories - I don't know, of caravans, what you 

have as a child somehow - the images that you have in your head. Dubai is one - this 

is (um) one - the Tower of Babylon. 

Comparing Oman with Dubai, respondents remembered – mythologised – the country even 

more like an authentic Arabia. Wijngaarden’s (2016) study of the Maasai found tourists’ image 

reproductions revolve around the self, more than around the behaviour of the Maasai. Similarly, 

most Omanis do not live an authentic Arabian Nights lifestyle but adopt many Western habits. 

However, tourists chose their stories according to the myth they wanted to experience. Thus, in 

Oman, they found pieces of what they came looking for, and these pieces dominate the picture. 

It seems their image reproduction revolves around the self of the experiencer. It allows a 

differentiation, making oneself special through sharing authentic Arabian Nights stories. 

Wijngaarden (2016) describes the tourist as an active agent mythologising images of the other 

based on demands of the self. I revisit this in the theme affirmation of self. 

Thus, instead of purely perceiving an experience, respondents make sense of perceptions by 

comparing it to their expectations and other – including later – tourist experiences. This 

interpretation finds support in Philosophical Hermeneutics (Gadamer, 1960/1990; 1960/2006) 

and predictive perception (Seth, 2019). Thus, respondents mythologise Oman by matching their 

experiences with previous and similar destinations. These comparisons highlight Oman as 
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authentic, fair towards the foreign workforce, safe and respectful. Wijngaarden (2016), in her 

study on tourists visiting the Maasai, found tourists highlighting the Maasai as standing out 

from Africa while paradoxically symbolising quintessential Africa. Interestingly, respondents 

perceived Oman as the ‘real Orient’, thereby contrasting it with neighbouring countries. 

However, a crucial part of these interpretations is to avoid dealing with potential realities that 

do not fit this expectation.  

While tourist experience research has widely ignored cognitive dissonance, I find it is a 

significant part of respondents’ experience. Even though they did not frequently share these 

contradictions openly, I identified confusion and inconsistencies. These relate primarily to 

experiences of patriarchy, worker rights and the ignorance of minority group restrictions 

surfacing around cultural interpretations. Thus, even more than building or dismantling 

prejudices through different representations, I found respondents avoid challenging Oman’s 

local customs and cultural norms. This research identified how people respond to such cognitive 

dissonances during tourist experiences, namely through the use of cultural relativist 

interpretations. Especially concerning patriarchy, I found many respondents making strongly 

cultural relativist statements. Females were eager to adapt to cultural norms, especially around 

clothing. They accepted this for their time in Oman yet shared their absolute unwillingness to 

live like this. Similarly, males evaluated the gender roles in Oman positively – more equal than 

expected – not criticising but complimenting the situation in Oman, justifying this with the 

cultural background of locals. All respondents argued that the country’s norms need to be 

accepted because this is the culture there. 

Previously, I briefly introduced cultural relativism and the main discussion of ethical values 

existing universally or only within cultures. The two contrasting positions are relativism versus 

universalism. While relativists argue cultural value is the most important moral value and must 

be protected, universalists argue for the global applicability of human rights (declaration) 

(Afshari, 1994). In anthropology, cultural relativism is frequently considered to describe and 

understand the world as it is and not an idealised world (Perusek, 2007). Further, 

anthropologists have emphasised the importance of group rights instead of only individual 

rights (Brown, 2008). Geertz (1984, p. 276), in his famous statement “anti anti-relativism”, 

posited “if we wanted home truths, we should have stayed at home.” However, it has been 

argued universal human rights are still consistent with cultural diversity and pluralism 

(Donnelly, 2007; Goodhart, 2008). 
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As the central debates around culture amongst my respondents were related to patriarchy, I 

focus on this aspect. Nayak (2013) argued cultural relativists acknowledge males and females 

as inherently different, accordingly justifying the need to have different rights. However, gender 

differentiation is more socially constructed rather than justifiable through biological differences 

(Mackinnon, 1987), as for example, 99.9% of human genetic code is identical (Fennell, 2006). 

Patriarchal structures, according to feminists and universalists, create “discrimination […] 

woven into the fabric of society”, giving women a subordinate status (Abadeer, 2015, p. 54). 

Universalists and feminists state all humans should share some inalienable rights irrespective 

of culture and gender (Brems, 1997; Fennell, 2006; Nayak, 2013). According to Fennell (2006), 

most theorists reject relativism. Accepting cultural relativism would mean accepting the norms 

of an elitist or powerful group imposing rules for everybody.  

Abadeer (2015) argued, in the Arab world, these rules are religious rules taken from the Islamic 

Sharia – building on writings more than a thousand years old. While it may be argued the 

practices are not religious but socio-cultural, society and culture are not able to get loose from 

Sharia restraints (Afshari, 1994). This ignores and tries to prevent the dynamics every culture 

goes through (Hong et al., 2000; Hong & Mallorie, 2004; Taras, Steel & Kirkman, 2016). 

Accordingly, patriarchal laws and regulations often define female roles in Muslim societies 

(Afkhami, 1999) as wives and mothers showing obedience to their husbands (Abadeer, 2015; 

Dauletova et al., 2021). 

Respondents seemingly accepted these patriarchal laws and regulations, the rules imposed by 

elitist groups based on the Sharia. In Oman, the elitist groups are the males of certain native 

Omani families with governmental power or connections (Causevic & Neal, 2019). 

Respondents adapted to these regulations in Oman and justified the rightfulness of these rules 

as part of the local Arab culture. As Phillips (2010) noted, discrimination and sexually 

inegalitarian practices are accepted in the name of cultural respect. Interventions are often 

rejected as Western cultural invasions (Abadeer, 2015), as the group of German soft adventure 

tourists appeared to want to avoid being understood as disrespectful and invading. This makes 

cultural relativism attractive – it enables people to show their respect for other cultures (Phillips, 

2010). However, this is problematic because some cultures do not respect the rights of minority 

groups and women (Barakat, 1993; Amawi, 2007). In the case of Oman, by law, females have 

the same rights as males. However, in daily practice, the patriarchal power differences 

(Dauletova et al., 2021) – that some respondents observed – are significant. Further, guest 

worker exploitation is visible. However, respondents seemed to overlook this, interpret it 
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differently or at least not represent it in their stories. Conceivably, social desirability affects 

cultural relativist interpretations because respondents want to be seen as open-minded and did 

not dare criticise the Omani culture in front of me (Smith, 2007; Dahlgren & Hansen, 2015; 

Larson, 2018). However, I tried to encourage them to voice their stories and opinions.  

From my personal experience and understanding of Omanis, they show a strong interest in 

foreigners, especially Westerners. This builds on the Ibadi Muslim belief that everyone deals 

with God themself individually (Hoffman, 2012). The consequence of this belief is openness 

and interest in the way of life of others without wanting to convince people from their path. 

However, this openness and curiosity in others end when it comes to changing oneself. Here 

Omanis and Omani politics are restrictive, for example, not allowing marriages of Omanis with 

non-Omanis without an application – of which only about 2% are accepted – and paying a fine. 

Yet tourists hardly ever encounter these restrictive politics. Instead, the differences they see in 

Oman compared to their expectations suit the myth of the Arabian Nights. Nevertheless, 

respondents acknowledged the segregation of public spaces. Most public areas are just used by 

males. This confirms Zaytoun, Heiba and Abdelhakim (2010) stating some Islamic countries 

socially exclude women from specific public spaces. Several female respondents observed 

segregation and experienced discrimination while being with their male travel companions.  

Generally, I find cultural adaptation theories (Allport, 1954; Oberg, 1960; Furnham, 1984; 

Berry, 1997; Pettigrew & Tropp, 2006) and tourism researchers do not incorporate the problem 

of cultural relativist interpretations. As respondents showed several applications of cultural 

relativism, theories applied to intercultural effects through tourist experiences cannot fully 

explain the experiences respondents shared with me. Instead, those theories that consider 

cultural relativism, portray it as the positive final result of an intercultural experience. For 

example, the U-curve and W-curve of cultural change and adaptation over time from Reisinger 

and Turner (2003); Reisinger (2009), building on Gullahorn and Gullahorn (1963) and 

Trifonovitch (1977) portray the ability to produce cultural relativist interpretations as the best 

outcome from intercultural interactions. Similarly, the Developmental Model of Intercultural 

Sensitivity (DMIS) presents different stages of reaction to contact with other cultures (Bennett, 

1993) ranging from ethnocentric denial, defence and minimization, to ethno-relative 

acceptance, adaption and integration (Bennett, 1993). The DMIS has a linear, one-directional 

continuum simply showing categories of intercultural sensitivity without explaining a process 

of possible links between categories through contact (Hammer, Bennett & Wiseman, 2003; 

Holm, Nokelainen & Tirri, 2009). Especially, the DMIS – alongside the other mentioned 
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cultural adaptation theories – ignores critiques of cultural relativism, illustrating the 

development of intercultural sensitivity as an integration of cultural relativist thought. The 

previous discussion on cultural relativism clarifies the problem. Then, arguably, rather the 

ability to understand but reflect on and critique different cultural values should be the final goal 

of intercultural interpretation. 

Culture confusion theory allows for more dynamic multi-directional interpretations of culture. 

Hottola (2004, p. 458) noted the “combination of […] [adaptation and opposition] continue to 

create confusion as people either accept and/or reject new information.” However, neither 

accepting nor rejecting information or adapting and opposing is a clear either-or decision. In 

this study, German soft adventure tourists to Oman did not seem to operate between adaptation 

and opposition. For them, it was essential to show and prove their cultural respect, that they 

were eager to adapt and very careful to share any opposition. Nevertheless, they showed signs 

of confusion – cognitive dissonance – having so friendly locals but noted perceived 

disrespectful behaviour of people in Oman towards females. Respondents reacted to these 

dissonances with cultural relativist statements. They accepted these situations in Oman, not 

judging them from their Western viewpoint. Instead, several respondents blamed themselves 

for not adapting and respecting the culture. Ward and Kennedy (2001) and Sharma et al. (2018) 

suggest travellers have the freedom to reject a local culture. Knowing Oman, I argue the 

freedom to do so is limited as the government enforces many cultural norms, which are also 

deeply embedded in the population. Reflecting upon adaptation to cultural relativism, Fennell 

(2006, p. 89) rather drastically asked if “UK tourists [should] repress Middle Eastern women 

the way the men do in that society?” 

Generally, it was not a problem for respondents to cover up in religious places (see also Smith 

& Duffy, 2003). While some conflicts arose in situations when they did not expect sensitive 

local contact, females chose to wear Western short clothing. Arguably, they felt free to make 

their own choice of clothing, not expecting to meet locals in the setting. Yet, because they 

decided to travel to Oman being aware of these clothing restrictions beforehand, they did not 

protest against them. This would undermine their own travel decision. And respondents did not 

want to get in conflict with their own travel choices – avoiding internal dissonances and 

appealing to the myth that made them travel to Oman in the first place. Necessarily, they ignored 

other experiences that would place a negative impression on their destination choice. 
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Thus, cultural relativism allows travellers to flee from cognitive dissonance or at least reduce 

any internal conflicts. It is difficult to argue why respondents ended up making particular 

cultural relativist statements. It seems to be a paradox of them wanting to respect the culture, 

not really accepting everything while not daring to challenge it. However, they could have 

challenged it in the interviews back at home, which they did not. I assume it was more important 

for them to show their cultural respect – also in front of me – confirming Phillips’ (2010) 

argument that inegalitarian practices are accepted in the name of cultural respect. Smith and 

Duffy (2003, p. 37) rhetorically asked: “Do not tourists have some sort of responsibility to 

understand, and have opinions about, the often morally problematic background of the culture 

they visit?” For me, tourists should be responsible for understanding, developing opinions, and 

reflecting upon the cultural background of the place they visit. However, it needs more 

understanding of why they avoid critical reflections in this setting. Further, the question does 

not allude to resulting actions. For example, should tourists avoid adapting to local customs if 

they understand them as discriminatory practices? 

Unfortunately, studies on cultural relativism in tourism are rare. I found the only vital research 

topic around cultural relativist interpretations and tourism is connected to animal treatment (e.g. 

Cohen, 2014; Cohen, 2015; Kline, 2018; Essen, Lindsjo & Berg, 2020). Lovelock and Lovelock 

(2013) discussed the problem of cultural relativism toward natural environments. Relativist 

statements can encourage the destruction of nature reserves. However, they argued these 

interpretations can become problematic if attractions are considered universal heritage or global 

property. Cohen and Cohen (2019) address the issue of cultural relativism in tourism, also 

briefly mentioning animal rights and welfare while acknowledging that cultural relativism 

concerning tourist behaviour is hardly questioned. However, they do not note cultural relativism 

as a part of tourist experiences and intercultural interactions.  

Nevertheless, cultural relativism is a significant part of the tourist experience. Arguably, 

cultural relativism was practised both by German tourists and Omani hosts. Omanis 

differentiate how tourist females can behave from how Omani females can behave. Similarly, 

Bruno and Patrick criticise how Muslim immigrants do not adapt to Germany. The group of 

soft adventure tourists I interviewed tried to highlight their open-mindedness and was cautious 

with cultural critique. However, subliminally and reflecting on themselves – without directly 

criticising the Omanis – respondents set forth that they still do not understand why women wear 

hijab while ignoring that Arab men also wear hijab. Nevertheless, respondents reflected upon 

patriarchal power structures. During the expectation and preparation stage, it is all about 
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clothing – mainly the media-represented headscarf (e.g. Killian, 2003; Al Mahadin & Burns, 

2007; Jordan & Aitchison, 2008; Ahmed, 2011; Alkiviadou, 2020). However, then on-site 

through personal experience, respondents realised clothing is not the main element of 

patriarchy, not disturbing but in parts attractive, valuable and entertaining – despite being 

restrictive, especially for females. While experiencing the country, power relations, perceived 

disrespectful behaviour of males and male dominance were the main patriarchal factors 

(Barakat, 1993; Moghadam, 1993; Tawfiq & Ogle, 2013; Akinci, 2020). However, respondents 

used cultural relativist statements to avoid cognitive dissonances (Festinger, 1957) and present 

themselves as open-minded and respectful towards the local culture.  

 

Significance of the Cultural Relativist Interpretations Theme 

 

The theme Cultural Relativist Interpretations finds its significance by enhancing explanations 

of the intercultural effects of tourist experiences. While partly fostering intercultural 

understanding, tourism can create both positive and negative attitudes towards the “other” 

(Pettigrew & Tropp, 2008; Uriely, Maoz & Reichel, 2009; Tomljenovic, 2010; Fan et al., 2017). 

So far, researchers have found reasons in tourism providing lesser, more superficial 

(Tomljenovic, 2010), spatially constrained (Rasmi et al., 2014) and short-term encounters 

(Sutton, 1967). However, these reasons do not explain why travellers develop an apparent 

openness abroad that is portrayed to the self but not adapted to attitudes and behaviours at home. 

Consequently, cultural interaction and adaptation theories (Allport, 1954; Oberg, 1960; 

Furnham, 1984; Berry, 1997; Pettigrew & Tropp, 2006; Reisinger, 2009) so far do not provide 

sufficient explanation for the partly paradoxical intercultural effects of travels. Culture 

confusion theory from Hottola (2004) provides some description of why tourists flee into 

cultural relativist statements – precisely to avoid internal confusion. Importantly, the observed 

cultural relativist interpretations significantly change how research portrays tourism as a factor 

for intercultural understanding (Pettigrew & Tropp, 2008; Uriely, Maoz & Reichel, 2009; Fan 

et al., 2017). While, I found tourist experiences can foster some specific learnings of the other 

culture – for example, German soft adventure tourists claimed that clothing is not the main issue 

of patriarchy – it cannot be a contributor to intercultural understanding because tourists’ main 

focus of interpretation is the avoidance of cognitive dissonance (Festinger, 1957). 



152 
 

Essentially, this theme Cultural Relativist Interpretations shows how tourists reconcile their 

cognitive dissonance during travels using cultural relativism. These interpretations are part of 

an overall mythologising of the visited destination Oman, portrayed as enchanting Arabian 

Nights (Marzolph, 2010). The second-order mythology decisively determines the meanings of 

individual experiences (Barthes, 1957/1991). Thereby, I found German adventure tourists to 

hold positive connotations of the Arabian Nights and the term Oriental, contrasting previous 

literature (e.g. Said, 1979; Nance, 2009; Irwin, 2010; Marzolph, 2010; Al-Olaqi, 2012; Roozbeh 

Koohshahee & Anushirvani, 2015). While priding themselves on open-mindedness, 

respondents accepted disrespectful behaviour yet did not judge the local culture negatively for 

patriarchalism and poor guest worker rights. Arguably, the trips to Oman have not fostered 

cultural understanding but instead embedded cultural relativism. While such relativist 

perspectives show respect for the way it is somewhere else, they do not enhance deep 

comprehension of cultures. Shortly after the trip, research might find enhanced cultural 

understanding through tourist experiences (Tomljenovic & Faulkner, 2000; Yu & Lee, 2013; 

Kirillova, Lehto & Cai, 2015; Zhang et al., 2018) but dynamic and holistic approaches – for 

example through Gadamerian Erfahrung (Gadamer, 1960/1990) – reveal that these findings just 

relate to vacation stays as tools to reconcile the self from cognitive dissonances and present the 

self as open-minded (Phillips, 2010). This provides a novel explanation of how tourism shapes 

cross-cultural societal views.  

Generally, research on cultural relativism in tourism is extremely limited and mostly just 

applied to animal treatment (e.g. Cohen, 2014; Cohen, 2015; Kline, 2018; Essen, Lindsjo & 

Berg, 2020). However, such debates find more relevance alongside recent increases in 

Islamophobia (Jafari & Scott, 2014; Avraham & Ketter, 2016), a growing global influence of 

tourist experiences on people and societies (O'Dell, 2007; Ryan, 2010; Lundberg, 2018) and 

the potential for tourism as a moderator of cultural understanding (Pettigrew & Tropp, 2008; 

Uriely, Maoz & Reichel, 2009; Fan et al., 2017). Arguably, it is important to extend cultural 

interaction and adaptation theories (Allport, 1954; Oberg, 1960; Furnham, 1984; Berry, 1997; 

Pettigrew & Tropp, 2006; Reisinger, 2009) with more critical perspectives on cultural 

relativism. While such relativism can be used to justify human rights violations (Phillips, 2010), 

they also support place-bound interpretations of norms that are mostly prescribed by dominant 

groups (Fennell, 2006). 
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4.3 Affirmation of Self 

 

The third theme that evolved from the data analysis is respondents’ Affirmation of Self through 

their Oman experiences. Firstly, I acknowledge the characteristics respondents affirmed of 

themselves and how they did this. Then, later in the section, I relate the broader activity of self-

affirmation to literature. Also, I explain why I find cultural relativist interpretations to be a 

precondition for self-affirmations.  

 

Affirming an Open-minded Self 

 

I found respondents in the interviews alluded frequently to their ‘open-mindedness’. They did 

this through two main statements. On the one hand, they claimed to have tried to avoid 

expectations before they travelled. On the other, they presented an interest in the host culture. 

Similar to the previous theme, I commence with expectations. As discussed in the literature 

review, expectations are anticipations of the future. These are based on what people know and 

what they have experienced in the past (Buckingham & MacDonald, 2016). Kalkhoff et al. 

(2019) argue researchers should study expectations before the perceptual experience. I intended 

to do this in my research and achieved it for the first interview phase with the six respondents I 

interviewed three times. However, I could not accomplish this for the second interview phase 

during Covid-19. For these latter respondents, their perceptions might have influenced what 

they remembered as expectations. In addition, they could have forgotten expectations. Yet, 

asked about their expectations about travelling to Oman, both groups of respondents answered 

with statements such as: 

Detlef (pre): I actually have little idea. 

Alina (pre): I myself have few ideas. 

Antonia: I went there with very few expectations. 

Several respondents from both groups could not or did not want to formulate explicit 

expectations. From the data, I derived four possible reasons for this avoidance. 

 Influence through the researcher’s positionality 

 Considering expectations as something negative 
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 Language translation issues 

 Unawareness of expectations 

Firstly, I might have influenced the respondents through my positionality (see also sections 

3.1.3 and 4.5). All respondents were aware that I know Oman, and they could have been hesitant 

to say something they deemed wrong, lacking confidence in sharing their thoughts with 

somebody who has been there multiple times. Even though I tried to convince them they could 

not say anything wrong because it is just about what they think, I felt respondents were hesitant 

to share their real expectations. However, outside of the expectations in pre-trip interviews, I 

do not believe that respondents were halting their opinions. Instead, most seemed to enjoy 

speaking about their experiences and sharing their thoughts and feelings. Further, all three 

quoted above, Detlef, Alina and Antonia, have a contact person that knows Oman very well. 

Therefore, they must have heard something about the country. Nevertheless, they hardly made 

any statements. 

Secondly, respondents might have actively avoided sharing or forming expectations because 

they think holding expectations is not good. 

Sophie: I also think you should approach a country with an open mind. I don’t want to have 

such huge expectations. 

Kristina: I had no expectations at first. I thought I would just take it as it comes. 

Nadine: Somehow I didn’t deal with it at all, because I wanted to be completely surprised.  

Here, for example, Sophie, Kristina and Nadine considered expectations unfavourable in the 

sense of prejudices. This, in their understanding then does not allow them to see the place 

openly and freely. Arguably, respondents avoided expectations to illustrate their self-image of 

open-mindedness or to potentially ‘hide’ the real expectations they held. Most respondents 

proclaimed being open about the area, avoiding going in with too strong expectations. However, 

as the theme Cultural Relativist Interpretations shows and previous research confirms (Hunt & 

Aslin, 2001; Schachter, Addis & Buckner, 2007; Bar, 2009; Kafkas & Montaldi, 2018), 

respondents could not prevent holding expectations entirely. Instead, they discussed cultural 

adaptation especially concerning female clothing. So, they certainly did some research on 

Oman before travelling. Nevertheless, several interviewees argued they deliberately chose not 

to research Oman specifically to avoid building expectations. For example, Nadine was even in 

search of a surprise. She travelled to Oman as part of a world trip and chose Oman because a 

good friend lives there. Otherwise, it would not have been on her map of places she wanted to 
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visit on this tour. Hence, Nadine was looking forward to the surprise of not preparing herself 

but her friend taking her around. 

Thirdly, I find there might be language translation issues. The German word “Erwartung” that 

I used in the interview guide is more determining than the English “expecting” is. Even though 

it is a direct translation, I feel the connotation of the word “Erwartung” is more rigid and 

suggests anticipating facts. Here I could have asked respondents just to describe their 

imaginations. By really demanding “Erwartungen”, however, I pushed them to refrain from 

sharing their expectations, anticipations or visions.  

Fourthly, applying these interpretations to the literature, I find a further explanation for 

respondents not sharing explicit expectations. As Kalkhoff et al. (2019) note, people are usually 

unaware of their expectations as they form unconsciously. Therefore, respondents could not 

develop conscious and explicit expectations because they evolve unconsciously and only 

become active in the moment of perception (Seth, 2019). Hence, respondents can hardly share 

their accurate expectations of a trip before travelling. Furthermore, Kafkas and Montaldi (2018) 

observe that people are more likely to see the expected. Shepherd (2015) uses the essay ‘The 

loss of the creature’ from Walker Percy (1976) discussing that it is never possible to see the 

real thing because of our expectations. Gadamer (1960/1990) referred to the same issue using 

the term prejudices. Accordingly, expectations can have the influence feared by respondents 

above, narrowing their view and focusing on what they wish to experience. Thus, it makes sense 

for adventure tourists to avoid expectations actively and remain open for experiences as much 

as possible. 

Nevertheless, human perception always builds on previous experience (Seth, 2019) no matter 

how much people try to avoid expectations. I did not find this active avoidance of expectations 

in tourism literature to date. Further, actively avoiding expectations to remain open may be a 

specific trait for (soft) adventure tourists. This applied to both travellers with and without first-

hand contact in Oman.  

Besides avoiding expectations to remain open-minded, respondents portrayed themselves as 

interested in the culture, learning about Oman and reducing prejudices. 

Werner: (Um) I have a feeling there - (um) I have a positive (um) connection to Islam. I'm 

always the one who says to my parents and (short pause) in discussions, guys, 

honestly, Islam is not that bad. 
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Werner has travelled around Morocco and Jordan before. He highlighted his positive 

connection to Islam based on his experiences and the books he read. He saw himself as a 

messenger convincing his peers that Islam is not as hostile as portrayed in Germany. His 

experiences in Oman affirmed his perspective. While Werner was optimistic about Islam, other 

respondents shared their active process of changing reservations and prejudices. 

Patrick (post): I approached them in such a stress-free, open way and they were just as 

open, always helpful, and would sit down for a cup of coffee or (short pause) It was 

as if they had endless time and were cheerful. It was amazing. 

Patrick (home): The people, they really got me (um), because they are different. Maybe 

that's because of my personal reservations that I have (um) about Arabs in general, 

because I don't have (um) opportunities for contact here, we have Muslims here, 

many, but we have few points of contact. 

Alina (pre): Because I think I'm prejudiced in some way when it comes to culture, and these 

are not countries I associate with scenic beauty or cultural experiences that appeal 

to me. Having visited two now, I have to say, wrongly. But that was the attitude 

before. 

Patrick shared his amazement of the people in Oman. He contrasted this to his reservations 

towards Muslims at home. For him, this was because there were no opportunities for contact in 

Germany. After travelling to Morocco and Lebanon in the years before her trip to Oman, Alina 

still acknowledged her prejudices. Still, she highlighted that this was changing, and her original 

thoughts were wrong. Appropriately, most interviewees talked about their wish to experience 

authentic local experiences and emphasised these in their memories. 

Colin: Then we also chatted a bit with the - with the locals. That was our first real contact 

with the locals. (Um) and they also gave us tea and stuff. They thought it was kind 

of cool that we were there and (um) you felt kind of (um) totally welcome at that 

point. 

Ben (post): So it was already like that, that we were always on the road with him and were 

little in this tourist bubble. When we were travelling alone, it was more like that. 

Daniela (pre): And just - and I think, and then just to get a bit of a feeling for the people. 

Alina (post): […] and also contact with Jakub, who is a local. (Um) So I thought that was 

really cool, that you didn't only have the classic tourist thing or let's say a bit of other 

contacts through that. So I thought that was good. 
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Respondents shared many stories of experiencing local customs, interacting with Omanis and 

feeling welcomed versus feeling a bit like in a bubble. Importantly, they all affirmed an interest 

and fascination for interacting with locals. They said to have gotten along with Omanis 

exceptionally well, despite cultural distances and the need to adapt.  

Accordingly, I interpret respondents to have used their trip to Oman to represent certain 

characteristics about their self. The characteristic I found in the previous quotes is affirming 

open-mindedness. They do this through stating an active avoidance of expectations – which 

they negatively connect to prejudices – and through sharing their willingness to learn about 

locals, in both cases frequently using the word “open”. In either situation, I interpret 

respondents as using the experiences to affirm their concepts of self. 

Initially, I looked at self-affirmation theory (Steele, 1988) to guide interpretations of this theme. 

Self-affirmation theory builds on a flexible self-system, portraying people as adaptive and 

motivated to maintain an integer self (Sherman, 2013). People affirm their integer self, their 

way of seeing or wanting to see themselves, through supporting acts and events (Cohen & 

Sherman, 2014). However, the original self-affirmation theory (Steele, 1988) was presented as 

a reaction of people to cognitive dissonances (Festinger, 1957). Today it “has evolved from an 

alternative explanation for cognitive dissonance phenomena to a theory that informs 

intervention in a wide range of settings” (Sherman, 2013, p. 834). However, respondents who 

shared their self-image of being open-minded were not directly responding to a threat or an 

intervention. On the contrary, the potential intervention, their trip to Oman, was chosen 

deliberately to support a specific self. Accordingly, I rather found the explanation for 

respondents’ stories in their self-images.  

Sirgy (1982), in his review on the self-concept in consumer behaviour, acknowledged the 

differences between the self-image (who people think they are) and the ideal self-image (what 

they want to be like) as well as the social self-image (how they believe others see them) and the 

ideal social self-image (how the self wants others to see them (Figure 9). Sirgy (1982) builds 

on Rogers’ (1961) influential work distinguishing the actual from the ideal self. Sirgy (2018) 

argues self-image congruity originates from the need to be self-consistent, while self-esteem 

motivates the ideal self-image. A need for social consistency demands a specific social self, 

while social approval needs motivate an ideal social self. In consumer behaviour the four-

dimensional framework is applied frequently (e.g. Jamal & Goode, 2001; Hosany & Martin, 

2012; Leonard, Spotswood & Tapp, 2012; Weiss, 2021; Bernritter et al., 2022). The central 
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implication of the theory is that consumers choose products that align with their self-concepts 

to maintain self-congruity (Sirgy, 1982; 2018). 

Own illustration based on Sirgy (1982; 1985; 2018) 

Building on Sirgy (1982), tourism researchers have analysed the effects of self-congruity and 

self-concepts on destination choice (Litvin, 2002; Hung & Petrick, 2012), destination image 

(Chon, 1992; Li & Lai, 2021), satisfaction (Chon, 1992), revisit intentions (Beerli, Díaz & 

Moreno, 2007) or cruise decision-making (Holland, 2022). Notably, tourist experiences 

influence self-concepts. More recently, research is including the tourist experiences of social 

values (Cortés, 2017; Kim & Jang, 2017), going back to the social self-image from Sirgy 

(1982). Frequently, building on Chon (1992), tourism researchers analyse the congruity 

between attributes given to the self and features assigned to the destination while taking the 

perspectives of managers, sellers or marketers’ (Li et al., 2020; Huaman-Ramirez, Merunka & 

Maaninou, 2021). Conversely, I focus on the depth of individual and subjective tourist 

experiences, not considering my respondents as consumers, not delivering practical marketing 

perspectives but understanding people. And these people, as a consequence of their trips to 

Oman, affirmed their images of self. Nevertheless, the theory of consumer self-concepts also 

applies nicely to how people portrayed their selves through their travels to Oman. 

Thus, respondents seem to use the Oman trip to help their self-systems and affirm themselves 

as open-minded beings. Open-mindedness is established through local and authentic 

experiences, avoiding expectations, cultural learning and reducing prejudices. To me, 

Figure 9: Concepts of Self 
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respondents shared an ideal self-image of being open-minded toward the Arab and Muslim 

cultures. Something taking a trip to Oman apparently proves. Even more so, most respondents 

emphasised going to Oman without holding expectations and not holding prejudices before 

travelling. I interpret this as affirming the message: my mind is open, even towards Arabs. For 

some respondents, especially the older group, this led to social approval, with them receiving 

comments on their bravery to take such a trip. 

 

Affirming a Respectful and Spontaneous Self 

 

Further, several respondents frequently used the word ‘respect’. As illustrated in the previous 

sub-chapter on gender perspectives, respect – towards the different host cultures as a visitor – 

is central. Female respondents dressed modestly out of respect towards the Omani locals and 

their culture. They wanted their hosts to perceive them as respectful and frequently highlight 

this as necessary during the interview.  

Tanja: I just do that out of respect. 

Antonia: That's why I actually respect their (um) culture and their customs, so that you 

dress accordingly. 

Kristina: I respect that. So completely. 

Daniela (pre): That's why I want it to be respectful of the culture (um). 

Nadine: I should do that in respect of the religion and its tradition. […] At that moment, I 

really treated the tradition or religion disrespectfully in their eyes. I was very sorry 

about that, and it was very unpleasant for me to go to the supermarket again. Yes, 

that is also a situation I remember.  

Most females used the word respect when they discussed adapting their clothing to conform to 

local customs. They showed their adaptability to a different way of life – mainly clothing – and 

their respect for these ways of life. However, as discussed in the Cultural Relativist 

Interpretations theme, respondents chose to travel to Oman, but they are publicly forced to adapt 

their clothing within Oman – it is not a free choice. Especially, Nadine ran into a situation that 

made her feel uncomfortable. She felt awful for dressing inappropriately and disrespecting the 

local traditions and religion. Jackson, White and Schmierer (1996) found tourists relate negative 

experiences to external situations. However, Nadine portrays this behaviour to herself, 
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acknowledging that it is incongruent with her self-image of being respectful towards other 

cultures. She did not highlight the feeling of being dressed inappropriately but being perceived 

as disrespectful by a local woman. How the Omani woman apparently saw her (social self-

image) strongly contradicted her self-image, ideal self-image and ideal social self-image. 

However, to substantiate a healthy self-system, people continuously interpret inputs as adequate 

to their self-image. Otherwise, dissonance states threaten one’s understanding of self (Sirgy, 

1985). As mentioned in the previous theme, cultural relativist statements are a strategy to avoid 

such dissonance and show respect for another culture. 

Further, respondents expressed their adaptability and spontaneity by describing themselves and 

their experiences as avoiding pre-trip planning, highlighting their fascination for unexpected 

and surprising experiences as well as taking things as they come. 

Werner: It's just like that - you just don't know what exactly is happening. That's important. 

Colin: Because I have never prepared so little for a trip as I did there. […] yes, in that 

respect it was simply an adventure. We didn't know where we were going to sleep in 

the desert. Under what conditions? Do we sleep in a tent? Do we sleep in Maik’s 

barrack or (um) I don't know, in the open air? We didn't know. 

Nadine: Well, I don't know, somehow I didn't deal with it at all, because I wanted to be 

completely surprised. 

Werner chooses his destinations to experience something new in search of the unexpected. He 

shared this in Oman and told stories, such as about a veiled ferry ticket seller who flirted with 

him. Similarly, Colin spoke about the spontaneity of not knowing where to sleep and being 

unprepared for this trip. He usually does prepare everything for his travels, makes bookings 

himself and plans his route precisely. Nadine searched for the maximum surprise and 

accordingly did not prepare for her trip to Oman. However, both Colin and Nadine have a friend 

in Oman whom they trust. Nevertheless, not informing oneself or planning something created 

a sense of adventure and an affirmation of being spontaneous. Several respondents used the 

phrase: “take things as they come.”  

Sophie: I like to take things as they come somehow. 

Kristina: And then I had no expectations at first. I thought I would just take it as it comes. 

Matilda: Let's see what's coming up […]. 
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Indeed, these statements also support affirmations of open-mindedness. Yet, for me, the 

presented spontaneity connects even more to notions of respect. The trip to Oman into an 

unexpected and new world necessitated adaptability to show their respect. In the statements, 

respondents highlighted this spontaneous adaptability to the local culture, which they were 

doing out of respect. However, as discussed previously, they respected disrespectful cultural 

norms while not adapting freely but also forcefully. Yet, these norms do not suit the congruency 

between their self-images and the destination Oman they chose for their travels.  

Congruity refers to the fit between products consumers choose and their self-images (Sirgy, 

1982; 1985). This has been found to influence purchase intentions, brand preference, loyalty or 

usage of specific products (Ericksen, 1997; Jamal & Goode, 2001). Importantly, a higher self-

image congruity seems to enhance the satisfaction of consumers with products (Jamal & Goode, 

2001). Also, incongruencies were found to be important factors influencing decision-making 

as people avoid products and brands that do not fit their self-image (Leonard, Spotswood & 

Tapp, 2012). 

In tourism, congruity usually means the fit between the self-image of a traveller and the 

destination image (Sirgy & Su, 2000; Beerli, Díaz & Moreno, 2007; Sirgy, 2018). People tend 

to buy self-congruous products, services and tourist experiences (Sirgy & Su, 2000; Beerli, 

Díaz & Moreno, 2007; Boksberger et al., 2011; Liu, Lin & Wang, 2012). For example, Moons, 

De Pelsmacker and Barbarossa (2020) showed the effect of this congruity on willingness to pay 

for eco-tourism. Interestingly, Boksberger et al. (2011) found people undertaking more 

vacations focus less on self-congruity, apparently being more open to new experiences. 

However, respondents only going on one vacation a year showed a high demand for self-

congruity between self-image and destination image. Similarly, Liu, Lin and Wang (2012) 

noted self-congruity is more significant for first-time visitors than repeat visitors to build 

satisfaction and destination loyalty. Cifci (2022), using the memorable tourism experience scale 

from Kim and Ritchie (2014), confirms self-congruity and memorable tourism positively 

connect. This supposedly depends on personal connections drawn to the destination (Cutler & 

Carmichael, 2010).  

However, some studies discuss the impact of tourist experiences on the self, beyond considering 

tourists as pure consumers. I previously argued tourist experience studies are often limited to 

experience economy (Pine & Gilmore, 1999; 2011) perspectives. For example, Jackson, White 

and Schmierer (1996) found travellers relate positive experiences to the self, while they 
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interpret negative experiences as caused by the external situation. Mostly I agree respondents 

used the positive experiences relating them to the self. However, for example, Antonia, Silvia 

and Nadine blamed themselves for negative experiences concerning clothing conflicts. These 

negative experiences were related to the self in the sense of accepting a mistake. This would 

otherwise contradict their social consistency (Sirgy, 2018) of a social self, being open-minded 

and respectful. These experiences did not fit the values they hold, want to have or be seen as 

holding by their social surroundings. Especially for Nadine, this created an inner conflict 

against her sense of being respectful, which she tried to resolve by apologising and leaving the 

supermarket. 

Thus, being ‘respectful’ and ‘spontaneous’ is affirmed through leaving the comfort zone and 

adjusting to the new circumstances, in this case, a new culture, especially with new rules on 

how to dress. One of the most used words in the quotes is “respect”. Respondents shared several 

situations of adapting to the local customs and proving themselves respectful.  

 

Affirming an Adventurous and Courageous Self 

 

Generally, respondents hardly perceived any threats or explicitly shared risks from travelling 

around Oman. Only Birgit used the German word for courage explicitly. 

Birgit (home): For the holiday, because we simply travelled 1000 kilometres (um) by car 

alone through Oman. Overall, the character of the journey, right. This adventurous 

(um) story.  

Hanno: (Um) and now looking back, what - what does that mean to you that you made that 

decision back then to do that in a way that you would never have expected?  

Birgit: Courage is good. (Laughs).  

 […] 

Birgit (home): I've become more courageous. Now I would also - because, as I said, I 

turned 60 last year. That you say hmm, maybe now you still have, if everything goes 

well, right. So much, and my thirst for adventure has not yet been satisfied. 

Originally, Birgit said she would never go on such a trip around Oman alone with her husband. 

However, in the planning process, she slowly started liking the idea so much she decided to go. 

Going on this trip, she concluded to have become more courageous. Her thirst for adventure 
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has increased. She used the German saying, “mut tut gut” – “courage is good” – illustrating that 

it is good for the self to be courageous. While only Birgit spoke about courage specifically, 

many respondents mentioned challenges that can be connected to being brave.  

Patrick (home): That was a personal challenge because I have never driven off-road with 

a car and with a motorbike yes, but no car. (Um) And to do that there, with the 

conditions, that was pure adrenaline for me (um), in some places of course. That's 

overflowing, but on the route, I think four or five times my trousers were wet and my 

pacemaker was at the limit. I can say that. But when you've done that, it's as if you 

can crown yourself a hero (um), then you're back in it, you're no longer retired for 

a long time, but you're very young again or something. That gives you a boost. 

Patrick spoke about driving in the desert and described this thrilling experience vibrantly and 

metaphorically. He achieved a personal challenge, full of adrenalin that made him feel younger 

again. As he mentioned, this contrasts with his retirement, something that one could consider 

dull. Before travelling to Oman, Patrick said driving in the sand desert is something he wants 

to do. Narayanan and Macbeth (2009) studied four-wheel-drive desert tourists. They found a 

strong sense of unity of self and nature, highlighting self-awareness. However, the four-wheel-

drive experience for Patrick was more about adrenalin, challenge and adventure. In addition, 

when specifically asked if their trip was an adventure, other respondents spoke about their 

personal challenges, illustrating themselves as adventurous and courageous. 

Ben (home): That means we explored the country on our own. 

Sophie: Well, I think adventure, yes. There should always be adventure, but it shouldn't be 

too much and sometimes it's too much for me because I think, now you're reaching 

your limits and I don't want that at all. […] So I think it has to be a good mixture of 

- I want to experience something, but I also don't have to fall into a coma, because 

then I can't stand it anymore, because it's too exciting. (Laughs).  

Ben, similar to Birgit, spoke about the challenge of driving around an unknown country on 

one’s own. Birgit has not done this for decades and certainly has not done this in the Middle 

East. Ben also has not taken many similar trips. While Sophie has travelled to Oman before 

with her sister-in-law – who knows the area – and has taken individual tours to South Africa, 

for example. Nevertheless, she was looking for thrill and challenge but within her limits and 

not too much excitement. Respondents described adventure as something challenging, active 

and not entirely controlled from the outside. They perceived doing something independently, 

without control and guidance from a tour operator, as an adventure. Travelling around Oman 
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alone, with just their partner or friends, was challenging for them. However, they did not 

perceive it as any risk. Kane and Zink (2004) showed respondents tend to ignore the controlling 

and success ensuring elements of tour operators, highlighting their personal achievements. 

Ignoring the influence of such services enhances the story and ability to affirm characteristics 

of self through the challenges. These were possibly perceived and are certainly remembered as 

challenges but were unlikely to fail because mostly a tour operator or contact on-site would 

have been there anytime for support. 

A crucial part of this challenge in Oman is, as Birgit mentioned above, the novelty of place and 

culture (Skavronskaya et al., 2019). Arguably, this novelty and hence the challenge relates to 

the Arabian Nights mythology. As I previously discussed, respondents did not portray a 

negative, risky and wild myth of Oman as Arabian Nights, thereby contrasting researchers’ 

concepts (Al-Olaqi, 2012; Roozbeh Koohshahee & Anushirvani, 2015; Bullock & Zhou, 2017). 

Nevertheless, their myth of Oman did involve a sense of challenge and adventure, requiring 

courage to go there. 

Also, for other respondents, this is part of the challenge or adventure. 

Werner: So just that with camping, wild. Looking for a place and travelling by car in a 

foreign country. […] Exactly. And it's always a bit adventurous, right. It's just like 

that - you just don't know what exactly is happening. 

Tanja: Yes, that it is a culture. That we somehow - well, we didn't know exactly what to 

expect […] 

Alina (pre): (short pause) (Um), if you now define adventure as (um) I make experiences 

that I don't know otherwise and make new experiences and get involved with the 

unknown, then I would say yes. 

For Werner, the adventure of his Oman trip also came from travelling on one’s own around an 

unknown country. Together with two friends, he went wild camping. None of them had been 

to Oman before. Tanja spoke about the unfamiliar culture in Oman with which she has never 

had much contact. Alina related adventure to the unknown in general. Birgit, in the third 

interview – after speaking descriptively about how nice the trip was during the post-trip 

interview – really reflected deeply on the meaning and effects of her experiences in Oman. She 

has lost fear and became more courageous through the trip. Arguably, this affirms the self-

image she was aspiring to. Self-affirmations have been noted to improve dealing with 

uncertainties (Gu et al., 2019). Accordingly, the perceived challenge creating feelings of 
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adventure seems to originate from two factors. Firstly, it emerges from the unknown place and 

culture. Secondly, it emanates from the feeling that nobody else is controlling and organising 

the trip.  

To investigate the above statement on control and predictability creating a felt challenge and 

adventure, I turn to those two respondents who went on pre-arranged guided tours, Detlef and 

Annika. The literature discusses how tourists perceive staged and controlled experiences as less 

adventurous. For example, Kane and Zink (2004) found travellers to ignore – and potentially 

even forget – the controlled and planned part of an experience, only sharing the adventurous, 

risky and challenging stories. Their specific study focused on a group of rafters that possibly 

chose the trip because of potential risk. Similarly, Large and Schilar (2018) found hikers to 

perceive experiences as authentic independent of the level of commodification. However, their 

commodified tour was a six-day guided hike through the Himalayas, arguably more challenging 

than taking a guided tour around Oman. Indeed, even a commodified tour can be perceived as 

a subjectively authentic adventure. 

Detlef (pre): It's always a question of what you understand by adventure. If you understand 

adventure as a series of unpredictable things, then I would say, no, maybe not 

necessarily. I think Studiosus has all that - they have many years of experience and 

it is well planned. If adventure means getting to know new things that are exciting 

and interesting, then certainly yes. 

Detlef (post): Well, I would say it wasn't really an adventure, because adventures are 

connected with things going differently than you think or that you get into situations 

where you have to think hard about how to behave or where you have to lend a hand 

yourself and improvise, and so on. In this respect, it was not an adventure at all. 

Detlef nicely illustrated the influence of uncertainties on the subjectivity of adventure, 

differentiating between travelling on one’s own and with a guided group tour. He was unsure 

if to expect an adventure because of the novelty of travelling to Oman or not to expect an 

adventure because the tour operator controls everything. Eventually, the guided tour was so 

controlled and well planned that he did not experience anything like an adventure, also not 

affirming his courageousness in the interview. Further, Detlef is a very experienced traveller 

and travelled in a highly organised tour group. Neither did Annika, the next respondent who 

went on a guided tour, perceive the trip as an adventure. 



166 
 

Annika: Not really as an adventure, I don't think. Because it was such a guided tour. A bit 

(long pause) with security and, no, everything. Everything was structured and so on. 

It would have been more of an adventure for me if I had done it on my own. 

Annika explicitly stated that the trip was not an adventure because the guided tour provided 

security and structure. Annika spent her previous trip on a sailing boat in the Caribbean with 

her husband. Despite a lead boat with guides, several things went wrong, which was too 

adventurous for her. However, nothing surprising, threatening or challenging happened on the 

trip to Oman. Based on my understanding of respondents’ tales, I note the following 

interpretations of subjective perceptions of adventure tourism: the new place and culture and 

organising the trip oneself create challenges for respondents. Both physical and mental 

challenges create feelings or memories of adventures and affirm oneself as courageous. In Large 

and Schilar (2018) and Kane and Zink (2004), there were physical challenges of hiking a high 

mountain range or wild-water rafting for several days. My respondents’ trip to Oman was never 

about a risk or a physical challenge. Accordingly, they did not pride themselves on their 

physical achievements and the risks they took while ignoring the controlled environment 

created by tour operators in their stories. 

In recent years, the adventure tourism literature has moved away from conceptualising 

adventure purely through risk perceptions and emotions. Instead, the evolving literature on soft 

adventure tourism considers the subjectivities of adventure. Researchers (e.g. Large & Schilar, 

2018; Sand & Gross, 2019) argue an adventure should not depend on an objective evaluation 

of an activity but on the meaning and perception of the subjective experience. Tour operators 

can promise adventures, and a market can be defined as adventure tourism, but in essence, an 

adventure happens in people’s minds and is an individual’s experience (Pomfret, 2019; Sand & 

Gross, 2019).  

The adventure thus is – besides being perceived as a mental, physical or emotional challenge, 

often created through novel situations (Skavronskaya et al., 2019) – fostered through 

unexpected, surprising and spontaneous, passively occurring experiences. Not knowing what 

exactly will happen, not feeling fully prepared, allowing unplanned, unpredictable, and 

unexpected things to happen is an adventure. It is so, especially in combination with the 

challenges of travelling to new places and cultures. If respondents book with tour operators, the 

trip needs to activate and challenge them to perceive an adventure. This can be a physical 

challenge, as in the studies from Kane and Zink (2004) or Large and Schilar (2018). Bennett 

(2012) saw adventures to challenge tourists physically, mentally, emotionally, spiritually or 
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culturally. The challenge in my study relates less to a physical challenge – apart from Patrick 

describing the challenge of driving through the sand dunes – but rather an emotional challenge 

connected to the uncertainties of travelling through a different culture without familiar or 

company support.  

Frequently, attributes used for self-affirmation concerning courage and challenges were related 

to one’s concept of self and presented to the social environment.  

Birgit (post): And then the question, how did you come to Oman? Why Oman? Then (um) 

aren't you afraid? Many people have completely different ideas. Middle East. And 

(um) - but then also many "Wow (!). By car alone. Respect. Respect." So, very 

interested, very fascinated. We have also always posted quite strongly on Facebook. 

Georg: But the social environment was more like, oh, you're brave to go there. 

Sophie: So, I think many - many just find it exciting and (um) (um) - exciting and - what 

did I want to say again? - (um) (short pause) and admirable that we are doing this. 

Yes.  

Hanno: Oh, so that there is somehow a recognition as well?  

Sophie: Yes, yes. Yes, I believe that. I do believe that. That they also said or also like - like 

or also with our South Africa tour, which was even bigger and even longer time and 

so. More exotic (um). And just this self-booking. Many people don't do that either, 

yes. They don't dare to book a flight and then all the accommodation. And you don't 

know and so on. (Um) yes, it's already like that by now - a status of its own. If you 

can put it that way. 

Speaking about the reactions from her social environment, Birgit mentioned the interest and 

fascination people shared. Especially the question “aren’t you afraid” shows how she self-

affirmed her courage. Similarly, Georg received comments about being brave travelling to 

Oman. Sophie spoke of her social environment as not daring to go on such a trip and especially 

not booking flights and accommodations. Earlier, I noted my respondents could be split into 

two demographic groups, younger couples or friends before they have children and elderly 

couples with children already out of the house. Birgit, Georg and Sophie all belong to the latter 

group. Their social environment reacted impressed and affirmed them as adventurous and 

courageous travelling around Oman – bringing their social self closer to their ideal social self. 

Contrarily, for the former group, the social climate responded differently. 

Daniela (pre): They think it's super cool. 
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Nadine: (Um) It was a bit generational I have to say, so the younger people of course were 

like, wow, cool and the older generation was more like, oh my god. (Laughs) 

For me, Daniela summarised the reactions from the younger groups’ social environment nicely. 

Mostly, they were interested in Oman and liked the idea of travelling there. Similarly, Nadine 

compiles my observations, too, noting the generational difference. Younger people were 

positive about travelling to Oman, while older adults were more surprised and partly afraid. 

Accordingly, the older respondents seem to show more potent affirmations of being 

adventurous and courageous. As mentioned, Paul does not fit into the two groups of respondents 

entirely because he flew to Oman with a small child. 

Paul: I think that was also very important, that we - that we showed the self-confidence 

towards ourselves, towards, I don't know, air travel, but also towards relatives or 

(um) social environment - environment - (um). And look. It works and we have done 

it. 

Going on a long-distance air flight with a small child gave him self-confidence. He proved to 

be right to his social environment. Tourism research (e.g. Chon, 1992; Sirgy & Su, 2000; Pratt 

& Sparks, 2014) shows the importance of the congruity of self-image and destination image. I 

fully agree self-image and destination image congruity is crucial for decision-making and 

planning trips. Upon reflection, respondents then tell stories that fit their mythology. It seems 

more important how the myth of the place, or even the myth of the own experience, can build 

the self. Thereby, tourists actively avoid cognitive dissonances (Festinger, 1957) that threaten 

their self-affirmations. Apparently, tourists use travel experiences to affirm attributes they want 

to hold (Holland, 2022), adding to their personal life stories, strengthening the self – and 

influencing what they want others to think of them. 

 

Affirming Self-Concepts through Tourist Experiences 

 

Researchers note tourist experiences as significant inputs to the self, influencing oneself and 

even transforming self-image or the self (Reisinger, 2013b; Kirillova, Lehto & Cai, 2017a; 

2017c). In the interviews, respondents reflected upon themselves, who they are, and which 

characteristics best describe them. Further, respondents affirmed attributes they assigned 

themselves. As a researcher, I tried to interpret the individuals I interviewed. Importantly, I 

cannot truly understand who they are. Nobody can understand this. However, through their 
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descriptions and producing written accounts of the respondents, I developed my interpretations 

of them as individuals and as a group. Summarising the previous pages, I categorised the 

attributes with which respondents affirmed themselves. These categories evolved from 

respondents using the words explicitly – in German because the interviews were in German – 

as well as paraphrasing them through stories. 

 Open-minded 

 Respectful and spontaneous 

 Adventurous and courageous 

Naturally, not all respondents affirmed all three characteristics. Further, there are a few slight 

overlaps between the first two. Arguably, this is how respondents see themselves and want to 

be seen by others. Naturally, the attributes they shared about themselves were mainly positive 

(Steele, 1988). However, connecting the characteristics of open-minded, respectful and 

spontaneous, adventurous and courageous, for me, poses the question: If someone were so 

open-minded, respectful and spontaneous, why would it take courage or be an adventure and 

challenge to travel to Oman? A passively underlying fear of the unfamiliar seems to remain, 

which is biologically natural for humans (Wilson, 2019). An active approach to open-minded 

travelling is a fallacy as people cannot push away their expectations and prejudices entirely 

(Gadamer, 1960/1990; Kalkhoff et al., 2019; Seth, 2019). Transferred to this theme, I argue 

simply stating open-mindedness and ignoring reflections on potential prejudices inhibits the 

possibility of fully understanding the processes fostered through tourist experiences. 

Nevertheless, I identified some patterns of how respondents used their tourist experiences in 

Oman to self-affirm specific positive characteristics. 

Even more so, the adaptive element of self-affirmation shows people adjust themselves to 

events and actively search for events to develop themselves towards their ideal self-image and 

their ideal social self-image (Steele, 1988). Generally, adventure tourism is linked to 

transformational effects through travelling (e.g. Lindberg & Østergaard, 2015; Beckmann, 

2017; Lindberg & Jensen, 2020; Ponte et al., 2021). Further, several studies analysing the 

impacts of tourist experiences on the self, search for transformational travel (e.g. Bruner, 1991; 

Morgan, 2010; Brymer, 2013; Nowaczek, 2013; Ponder & Holladay, 2013; Smith, 2013; Clapp-

Smith & Wernsing, 2014; Ourahmoune, 2016; Kirillova, Lehto & Cai, 2017c; 2017b; Laing & 

Frost, 2017; Robledo & Batle, 2017).  
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However, I fear some of these statements illustrating transformation overrepresent 

transformational processes as outcomes of tourist experiences. For example, this critique is also 

found in Hottola’s (2004) culture confusion theory. Further, Jantzen (2013) noted development 

based on experience is usually not transformational. Instead, it refines habitual behaviour. 

Further, Jay (2005) saw it as problematic to only focus on intense transgression moments as 

experiences. The isolation of moments does not do justice to the interminability of experience 

(Gadamer, 2001). If an experience is isolated in the sense of a specific event calling this 

transformational, it reduces the person’s change process to this event ignoring the historicity 

and dynamics. Tourists never spoke about wanting to transform through their trip to Oman. 

Further, no respondent indicated a significant personal change throughout the journey. 

However, they chose to travel to Oman to affirm specific characteristics they believe in or wish 

to hold and want others to think they hold. Tourism, certainly in this research and possibly in 

many others, is not about transformation. It is about affirmation of self-concepts (Sirgy, 1982; 

Sirgy & Su, 2000; Holland, 2022). Respondents did not travel to change their selves 

significantly but to strengthen characteristics they wish or believe to hold or want others to 

think they hold.  

However, even more than just being about self-affirmations, the process of fostering these 

affirmations provides a conceptual link to the previous section on cultural relativism. Therein I 

argued cultural relativism is necessary to avoid cognitive dissonance concerning the myth of 

Oman as Arabian Nights. Thus, respondents needed cultural relativist interpretations to avoid 

negative reflections on their tourist experiences and travel decision. Arguably, this process 

enables an image congruency (Sirgy, 1985; Sirgy & Su, 2000) between the myth (or some 

would argue destination image) of the respondent experiencing the Arabian Nights and the ideal 

(social) self-image. One significant contribution of this thesis understands the use of cultural 

relativism as a response to cognitive dissonance resulting from discrepancies between the 

tourist experience myth and the ideal self and ideal social self-image. Further, the section on 

self-affirmations shows how respondents used these mythologies to transfer characteristics onto 

their ideal selves. Rather than a circle of representation, I suggest that tourist experiences 

function as circles – possibly more spirals – of self-representation. This self-representation 

affirms the inner self. 

Markus (1977) showed self-representations influence information processing, memory and 

resistance to contradictory representations of oneself. Further, the accumulation of repeated 

experiences of a particular type form cognitive generalisations. The individual is not a passive 
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observer of their own experiences but an active interpreter and constructor of the experiences 

and self (Markus, 1977). Self-affirmations – perceiving and developing self-worth and integrity 

(Sherman, 2013) – can originate from receiving feedback on personal skills and attributes 

(Cohen, Aronson & Steele, 2000) or purchasing certain goods (Sivanathan & Pettit, 2010), 

amongst others. Arguably, both factors apply to this study’s setting. Tourists received feedback 

on and purchased a product showing how adventurous and courageous they are, affirming their 

sense of self. According to Sirgy (2018), social approval informs the ideal social self-image, 

while self-esteem affects the ideal self-image. Thus, self-esteem and social approval seem to 

encourage a circle of self-representation through tourist experiences in Oman. 

For tourism settings, Uriely (2005), in line with Ourahmoune (2016) and Kirillova, Lehto and 

Cai (2017c), argued meanings are also constructed from experience or given to experiences. 

Wijngaarden (2016) found representations of travellers visiting the Maasai tribes to revolve 

around the travellers’ self-image more than around the stereotypical image. Wijngaarden (2016, 

p. 150) argues that “tourists actively select, interpret, mold, ignore, circumvent and transform 

(contrasting) experiences with ‘the other’, as they reconstruct the images that facilitate for their 

interaction and legitimate their relationship with this ‘other’.” German soft adventure tourists 

to Oman similarly showed an active selection and representation process that allowed them to 

affirm their ideal self-image. 

 

Significance of the Affirmation of Self Theme 

 

The theme Affirmation of Self finds its significance by extending applications of self-concepts 

and self-congruity theory to tourist experience interpretations. Previously tourism studies on 

self-congruity are limited to destination choice or visit intentions (Hung & Petrick, 2012; Ahn, 

Ekinci & Li, 2013; Matzler et al., 2016), recommendation (Kastenholz, 2004), attachment 

(Usakli et al., 2022) and satisfaction (Chon, 1992; Murphy, Benckendorff & Moscardo, 2007). 

Holland (2022) recently provided an extension regarding cruise decision-making. However, the 

general message in tourism literature remains the same: The higher an expected match between 

self-concepts and destination image, the more likely tourists make purchase choices, 

recommendations or the more satisfied they are. Arguably, these studies are all framed within 

an experience economy approach to tourism (Pine & Gilmore, 1999; 2011), rather focusing on 

marketing and management effects than effects on the self. My findings move beyond these 
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decision-making situations and enlighten deeper psychological processes travellers used during 

experiences and reflections. The theme shows how tourists frame the memories of their stories 

from the trip to Oman in a way to portray a congruity (Sirgy, 1985; 2018) between their self-

concepts and experiences. Concerning their Oman trips, respondents affirmed how they had an 

open mind for the new place and culture, adjusted to local norms respectfully and spontaneously 

while taking on the challenge and adventure courageously travelling through Oman. Arguably, 

the crucial factor affecting self-concepts through self-congruity then is not the image of a 

destination – this might affect choice processes – but how tourists interpret, frame or retell 

experiences that allow them to affirm their ideal self-images (Sirgy, 2018). In the first place, 

the tourist does not care about representing the images they came to see but about expressing 

and affirming the desired ideal self-images. 

Further, this theme finds significance in adding to the understanding of self-concepts’ effects. 

In particular, I argue that tourists interpret their experiences in ways that allow them to affirm 

their various self-concepts (Sirgy, 1982), how they see themselves and want to be seen by their 

peers. However, especially more recent tourism literature portrays travel such as backpacking 

(Noy, 2004; Kanning, 2013; Kirillova, Lehto & Cai, 2017a), eco-tourism (Nowaczek, 2013), 

extreme sports (Brymer, 2013), yoga tourism (Ponder & Holladay, 2013), wildlife tourism 

(Ballantyne, Packer & Sutherland, 2011), wine tourism (Sigala, 2020), wellness tourism (Smith, 

2013) and adventure tourism (e.g. Lindberg & Østergaard, 2015; Beckmann, 2017; Lindberg 

& Jensen, 2020; Ponte et al., 2021) as transformational. Arguably, respondents’ intentions and 

developments were not transformations but affirmations of characteristics they believe or wish 

to hold. Respondents returned with stories and photographs of the self, illustrating these 

characteristics. This puts soft adventure tourism in a different light, illustrating not the 

transformative or self-realising (Sundbo & Sørensen, 2013) but the self-sustaining power of 

tourist experiences. 

 

4.4 Existential Reflections through Tourist Experiences 

 

The fourth theme that evolved from the interviews is Existential Reflections through Tourist 

Experiences. Existential perspectives move beyond affirming self or assessing self-congruity 

and image towards finding the meaning of one’s existence, being human, being oneself, being 

happy and the relation of self to the world (e.g. Hegel, 1807/1979; Heidegger, 1927/1993; 
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Sartre, 1946/2007). Historically, existential philosophies evolved from Kierkegaard 

(1843/1987) and Nietzsche (1882/1974) as predecessors of Heidegger’s, Jaspers’ and Sartre’s 

thoughts. While some consider Jaspers (1932) as the founder of existential philosophies (Milz, 

2011), Sartre (1946/2007) was the first to produce an encompassing existentialist philosophy. 

Jaspers (1932), other than Sartre (1946/2007), never developed such a coherent existential 

philosophy. Instead, he aimed to guide people to philosophise and reflect on the existence of 

self, especially through his book on existence illumination (Milz, 2011). 

For Kierkegaard (1843/1987), Nietzsche (1882/1974), Jaspers (1932) and Sartre (1946/2007), 

the central theme around existentialism is the quest for genuine authenticity of the self – today 

termed existential authenticity – as the main goal in life (Sartre, 1946/2007; Grayling, 2020). 

This means to be entirely true to oneself, without influence from outside, other people or 

cultural traits, purely finding the self (Jaspers, 1932; Sartre, 1946/2007) – a status that is 

impossible to achieve (Grayling, 2020), which also Sartre accepted in later works (Shepherd, 

2015). According to Grayling (2020), Sartre (1946/2007) believed individuals are self-creating 

without pre-given meanings for ‘being-in-the-world’. Finding oneself is central to human 

existence, which he contrasted to pure Dasein as unreflected ‘being-in-the-world’ (Jaspers, 

1932). Despite the aim to achieve existential authenticity, which as mentioned is never fully 

achievable, existential philosophies thus focus on various reflections on one’s existence. 

Accordingly, this theme relates to diverse existential reflections of respondents through their 

Oman trips. Thereby, I found travellers to frequently reflect through hedonistic and aesthetic 

pleasures as well as desert experiences. 

 

Existential Reflections through Hedonic and Aesthetic Pleasures 

 

Asked about their experiences in Oman, respondents spoke about enjoying the activities, the 

beauty of the country, and how being different from home makes it special. 

Birgit (post): Sensational and exclusive. Because it is nature as you don't know it here in 

the area. 

Alina (post): […] because it has such a special quietness and somehow something quite, 

yes, something fascinating that you don't have here at all otherwise 

Ben (home): […] this part of the (um) exotic, being different from what it is in Germany. 
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Werner: Wild camping. Freedom. Adventure. Exactly, that is. Really away from the (um) - 

from the normal life. You can't be like that, I think, right now somehow, right. And 

the beautiful sunset over the desert. Exactly, yes. There we jumped a desert jumping 

mouse through the - was there. Just later, too. It wasn't shy at all and somehow stole 

some cheese. 

Birgit spoke of exclusivity, referring to the different nature of Oman versus Germany. Similarly, 

Alina, too, shared the contrast to Germany concerning the quietness she experienced. For both, 

this was special. Ben mentioned the exotic, something different from Germany and he had never 

experienced before. Werner also shared memories away from everyday life, simply finding 

pleasures in a desert mouse stealing their cheese. Thus, part of the pleasures of travelling is 

experiencing something new and different from home (e.g. Holloway & Humphreys, 2020). 

This applies to nature but also activities, silence or darkness. Respondents thereby emphasised 

the otherness of the place they visited which created positive feelings. 

Moreover, respondents highlighted the enjoyment of not having other people around. 

Patrick (post): This pure nature that I can choose for myself. And when we are somewhere 

there, no one else is near us, because they don't stop there. That means we want to 

have it for ourselves and we will also hike there, so that you can walk a few 

kilometres to smell and taste it a bit and absorb it differently, yes differently, alone. 

Kristina: (short pause) No, but that - that was it so far. So - so our excursions, as I said, it 

was always deserted. It was beautiful. There was so much nature. Everything was 

not so touristy with any other experiences, but really like it really is.  

[…] 

Kristina: And (short pause) that already excited us a lot.  

Werner: And then you just look around and it's just all kind of dead and empty and a few 

camels are kind of running around below. It's just a feeling that you can't really be 

any further away than we are. That was kind of cool. 

Patrick and his wife enjoyed having pure nature for themselves, thereby especially making their 

own choices to foster a sense of freedom. The notion of freedom is crucial in existential 

philosophies as only freedom to make their own choices allows individuals to become authentic 

selves (Heidegger, 1927/1993; Sartre, 1946/2007). Rickly, Vidon and Knudsen (2021, p. 4) 

note, “tourists experience a great deal of existential freedom in the choices they make.” 

Similarly, Kristina emphasised the desertedness with no other tourists around. She was used to 

holidays on cruise ships or in resorts with plenty of other people. The contrast of experiencing 
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pieces of nature alone was remarkable for her. The sentence “like it really is” can refer to 

feelings of both objective authenticity and feelings of existential authenticity created within her 

(Steiner & Reisinger, 2006). Werner also emphasised the emptiness, just seeing animals around. 

Thus, respondents’ pleasures arose through being at a different place from home as well as 

finding places with hardly anybody else around. Kirillova et al. (2014) argued not seeing traces 

of human activity enhances perceptions of beauty for natural places, while it decreases aesthetic 

judgements of urban places. The statements from respondents above all refer to natural areas, 

their beauty and pleasures. 

Besides enjoying beautiful nature different from home and experiencing it alone, respondents 

shared the importance of surprise. 

Nadine: I was expecting much more desert and all these wadis, for example, I was totally 

surprised, positively. I didn't expect that and I found it very, very beautiful. 

Antonia: That was really (um) also a cool experience. Especially also - again so (short 

pause) - yes, just unexpected, because I wouldn't have thought it would be like that. 

Both Nadine and Antonia hardly prepared and informed themselves about the destination. 

Accordingly, they were surprised. I argued previously how expectations and surprises influence 

perceptions and memories. Generally, a surprise intensifies the reaction toward a stimulus (e.g. 

Jantzen, 2013; Kafkas & Montaldi, 2018). Antonia supported her feelings of surprise and beauty 

through the natural attractions with her picture of a wadi (Figure 10). Something that also fits 

her as a very active traveller.  

Figure 10: Photograph Antonia 
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Despite the particular enjoyment of the aesthetics of nature as a contrast to home, through 

enjoying it alone or through the surprise, respondents hardly shared changes and meanings from 

the experiences in their daily lives. Instead, being asked about this, they answered with 

statements such as: 

Alina (home): Well, I thought the holiday was good. I liked it, I would also recommend it, 

I thought the country was good, but as I said, I didn't have a life-changing experience 

or a total high or euphoria or the feeling that you're still really torn up by it.   

[…] 

Alina: So everything becomes smaller, less and (um) more neutral somehow. 

Tanja: Honestly, no. 

For Alina, the trip to Oman was good, but memories fade and everything becomes more neutral 

over time. For Tanja, no connection remained in daily life. Both respondents have travelled 

extensively before their trip to Oman. The trip had no special meaning for them.  

Research generally contrasts hedonistic tourist experiences and motivations with ethical and 

authentic behaviours (Malone, McCabe & Smith, 2014). Mostly, hedonistic pleasures while 

travelling have been linked to escapist behaviour (Cohen, 2010; Lochrie et al., 2019; Holmqvist, 

Diaz Ruiz & Peñaloza, 2020; Chylińska, 2022) and existential avoidance (Canavan, 2018a). As 

Tillich (1952, p. 49) puts it: “he [a person] escapes from his freedom (Fromm) [citing Erich 

Fromm without direct reference to the text] in order to escape the anxiety of meaninglessness. 

Now he is no longer lonely, not in existential doubt, not in despair.” Along these lines, Canavan 

(2018a) describes existential avoidance as distracting oneself from the chaos in life created 

through existential anxiety. People develop routines and activities as strategies to avoid 

existential angst. In psychology, researchers and therapists use the term experiential avoidance 

to illustrate escapist behaviour, the suppressions of internal experiences triggering unwanted 

feelings and thoughts (e.g. Hayes, Strosahl & Wilson, 1999; Chapman, Gratz & Brown, 2006; 

Hayes-Skelton & Eustis, 2020; Moynihan, Igou & van Tilburg, 2020). Arguably, concerning 

tourism, the beauty and enjoyment of a place distract respondents from more profound thoughts 

and meanings.  

However, for other respondents, few moments remained in daily life. 

Kristina: No. That doesn't give me anything in everyday life. So I don't think about it much 

either. In fact, when I walk through the corridor, I think about everything for a 
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moment [has a picture hanging there], but that's all. It was just too long ago and 

there was just too much after that.  

Bruno: When you talk about it like that, sure, it's great. Then I feel my travel memories 

again. That's great. But in everyday life it's always quickly forgotten.  

Kristina saw the picture of her boyfriend and herself in Oman on the wall. But her trip took 

place more than two years ago, and she has seen other sites since. Bruno, in turn, has a very 

intense daily life, and tourist experiences do not influence this. Yet, just talking about it 

activated positive memories. For most respondents, it seems the pleasures and beauties of 

travelling are subject to the process of forgetting – a significantly under-researched mechanism 

not only in tourism – which appears to act quickly on these memories of tourist experiences. 

However, both Kristina and Bruno could share several memories of their trips upon my asking. 

So, they have not forgotten everything. Instead, they pushed the experiences in Oman aside, 

making them less accessible. Apparently, if the access to these memories is weaker (Davis & 

Zhong, 2017; Korte, 2020), their meaning in daily life is lower. 

However, for some respondents, these everyday pleasures seem to remain memorable. Several 

months and years after their trips to Oman, respondents shared positive memories of beauty and 

enjoyable experiences.  

Matilda: And then it was just like that in the middle of the desert, in the dry riverbed, so to 

speak, to see this - (short pause) this great water. That was fascinating. 

Antonia: […] to a small island where there was a reef and then we jumped into the water 

and a world opened up for me where I thought, what - what is happening? It was so 

brutally beautiful (!). I saw turtles and swam with them. (Um) have there - well, I 

don't know about fish - but some kind of huge, colourful, fantastically beautiful fish. 

Some of them are fish I've never seen before, not even in a picture book. So it's - it 

was so beautiful. 

Patrick (home): That is, that is there so, such things, which came up there and from the 

simplicity then there the review passes, in complete relaxed beauty. Maybe that was 

also now again so, so a bit on top and the conscious to be able to frame much deeper 

than was perhaps otherwise usual. 

About two years after her trip to Oman, Matilda did not remember many details but still shared 

the fascination of seeing great water basically in the middle of the desert, unique and different 

from home. About two years after her trip to Oman, Antonia also shared memories of seeing a 
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“brutally beautiful nature” – a German phrase to strengthen the extremeness of something. She 

had never seen such fish before and still recalled these beautiful memories. As shown above, 

Antonia also supported these feelings of beauty during the trip through her photo choice. 

Finally, about six months after his trip to Oman, Patrick said the experiences framed something 

much more profound than usual, through the beauty combined with relaxation and simplicity. 

Thus, especially several months after returning home, tourists still derive some meaning 

through aesthetic and hedonistic tourist experiences of beauty and pleasure. Unfortunately, not 

many details remain in their memories. 

Nevertheless, for example, Patrick noted how time has allowed a review deepening his 

memories and meanings of the trip. So, his feelings have evolved, with some memories possibly 

even intensified or at least solidified. Tribe (2009) argued aesthetic judgements of beauty could 

create feelings of human connection and harmony with nature beyond fleeting moments and 

nice pictures (Hepburn, 1995; Tribe, 2009). For Wang (1999), nature tourism offers a chance 

to experience an existentially authentic self.  

Canavan (2018a; 2018b; 2019) especially inspired my analysis of respondents’ experience 

recollections through his introduction of paradox interpretations by travellers. His netnography 

found backpackers both flee and find themselves travelling India, Nepal and South-East-Asia 

(Canavan, 2018a). In another publication, he uses Truman Capote’s classic fiction Breakfast at 

Tiffany’s to illustrate how consumption experiences can trigger both existential avoidance and 

authenticity. My research showed how some feelings of beauty and amazement through natural 

experiences can foster existential authenticity through confrontation, even if they might be 

avoidance related in the first place. Here Canavan (2018a; 2018b; 2019) importantly extends 

and opens perspectives on existential reflections on tourism not concluding that pleasure, 

beauty or consumption purely relate to existential avoidance. Arguably, he provides the first 

comprehensive application of existential philosophy to tourism remaining open to paradoxes 

and not presupposing anxiety, avoidance (escapism) or authenticity in the study aims. This 

thesis supports and expands the debates by adding a dimension of evolving memories and 

interpretations to existential reflections.  

Shepherd (2015) cautioned researchers from interpreting travellers as genuine meaning seekers 

arguing it hardly supports explanations of tourist motivation because they mainly travel to have 

fun. However, I argue while tourists might travel to have fun, and perceive fun during their 

trips, the recollections of these moments can provide meaning also to the individuals’ existence. 



179 
 

Existential Anxiety through Desert Deceleration 

 

Moving beyond hedonistic and aesthetic experiences, respondents also shared several memories 

and feelings, especially from desert experiences in Oman, that seem to go deeper, involving 

more reflection and serious topics. While the desert was an essential feature in the expectations 

of tourists, the meanings of their desert experiences in Oman show when they shared their 

memories. They described feelings of awe while or through being in the desert, perceiving the 

power of nature: 

Ben (post): So what you really think about is (um) how (short pause) when you see this 

desert and this vastness, (um) how big the world is and how different it is and how 

many facets it has. And you think about how you can only see as far as you can see. 

But you know it goes on for hundreds of kilometres, for hours. I thought that was a 

bit extreme, it was such a depressing feeling because we talked to a guy who offers 

trips where you really just drive through the desert in a jeep for days and stop a few 

times. I would never do that, I would be too scared somehow 

Ben described a depressing feeling of a huge and vast world with him unable even to see a small 

piece of the enormous desert. For him, it was his first experience in a desert. Patrick even went 

a step further that one could be killed in this desert if one got lost, illustrating the power of 

nature.  

Patrick (home): It is also frightening. It makes you concerned. […] "wow, you really have 

to say thank you for keeping your eyes open." That's something different, that touches 

differently because you could have been killed in nature, quite unspectacularly. You 

just can't find your way out of the sandbox. I didn't think of that before. 

Detlef (post): Basically, actually or the feeling of how small you basically are as a human 

being when you see this huge nature.  

Hanno: But somewhere in a not now negative sense?  

Detlef: Not at all. Not fearful somehow. Maybe you could also say reverent is the right 

term. 

Werner: Then just fundamentally this feeling of vastness in the desert and the emptiness, 

also how little you just need. 
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Respondents described this feeling of being so small in the huge and powerful natural world 

with different words such as “depressing”, “overwhelming”, “reverent”, or “frightening”. For 

all four, Ben, Patrick, Detlef and Werner, the trip to Oman encompassed the most intense sand 

desert experience they had in their life. Patrick specifically spoke about getting killed in nature. 

Werner supported these feelings with his photo showing the vastness and emptiness – apart 

from the car and also the simplicity of life camping from place to place in a desert landscape 

(Figure 11). Moufakkir and Selmi (2018) describe the desert as a place to find existential 

answers and self-renewal. However, they studied spiritual tourists in the Sahara actively in 

search of spiritual fulfilment, which none of my respondents mentioned as their aim for the trip 

to Oman. Nevertheless, Moufakkir and Selmi (2018) argue that the desert's outer emptiness 

nicely reflects the travellers' inner emptiness – portraying their existential angst and their search 

for existential authenticity through spirituality. 

Further, Moufakkir and Selmi (2018) find a paradox in feelings of emotional security through 

the emptiness of the desert. Alongside them, I argue the desert contrasts the complexity of 

Western, technology-driven, rushed, noisy big-city-lives that always entail a level of emotional 

insecurity. Similarly, the respondents experienced it as the antithesis to daily life. 

Alina (post): You get out of this otherwise very fast-paced, noisy world. So you have nothing 

there at night. It's really quiet. 

Nadine: Yes, but I also find that you are so totally (um) focused on yourself, you breathe 

differently, you realise yourself more and you realise nature much more. I have 

peace to look at everything, to listen to everything and I don't have to crystallise the 

Figure 11: Photograph Werner 
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noises as extremely as if 30 cars were driving next to me, but (um), that's, that's just 

such a peace where you can breathe out and just be. 

Ben (Post): What's actually cool is when it gets dark, this silence. You simply don't have 

this silence anywhere in Germany. 

Werner: This unbelievable vastness (um) (short pause) that you just see this - that you just 

see the horizon. Normally you only see the horizon by the sea. (Um) and there you 

are just proud. You are completely far away and this absolute silence 

Detlef (home): […] so the situation of unconditional calm and also emptiness, so to speak. 

Alina, Nadine, Ben and Werner all lived in the centre of busy big cities in Germany during the 

interviews. For them, the perception of absolute silence was new and significantly different 

from daily life. They contrasted the desert’s darkness, silence, vastness and loneliness with their 

home environments. Interestingly, silence seems to be more influential than darkness. 

Arguably, because in big-city life, people can make it dark or go into the dark easier than finding 

absolute silence. But my personal experience of several trips into the desert with big groups of 

friends, creates two somehow contradicting feelings.  

On the one hand, travellers need to adapt entirely to the overpowering nature without a house, 

much light or internet. The silence at night, stars, the endless sand and beautiful sunrises 

provided incredible moments of calmness and reflections of what we need in life. This relaxes 

the mind and allows one to focus the own thoughts in quiet and darkness. On the contrary, 

powering through the desert in a 4x4 is a hugely enjoyable adrenalin-rush challenge. I love the 

thrill and challenge of driving through the dunes, having fun with friends, barbecues and 

camping. Only Patrick and partly Werner did similar desert crossings driving the cars 

themselves or camping. Accordingly, most respondents spoke only about the former way of 

experiencing the desert, enjoying the quietness and darkness.  

In their research on rural tourism, Sharpley and Jepson (2011) found travellers’ main drivers 

are the escape from modernity and stress from dense urban areas. My respondents also 

highlighted this getting away from daily life’s hustle and bustle, allows them to calm down. 

The novelty and emotional intensity of the desert experiences could have transformational 

potential (Levitt et al., 2004; Clapp-Smith & Wernsing, 2014). However, respondents only 

spent one night in the desert. In addition, as mentioned above, a new and different experience 

was expected. Yet, in the desert, respondents mostly remained in somewhat controlled touristy 

environments.  
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Further, respondents spoke about feelings of freedom, gratefulness and life simplification 

through the desert but also other experiences in Oman. 

Nadine: [...] it was a totally carefree day and it was, you just swam, climbed, (um) yeah 

like you say probably like a kid again.  

Annika: Yes, the gratitude. I think so. Yes, that - that you can also afford to see something 

like that. So not everyone can. Definitely. 

Werner: [...] also how little you simply need 

Nadine spoke about light-heartedness and not having anything to worry about. This might be 

interpreted as enjoying daily pleasures. However, I interpret her quote more in the sense of 

being a free person. Annika mentioned gratitude comparing her life to what she sees during 

tourist experiences. While Werner realised how simple life can be, not needing a lot. Generally, 

several respondents noted that a consequence of their trip to Oman is grounding. 

Annika: (Um) so this grounding again and again. 

Patrick (post): And that is, this kind of grounding, we are happy that we can allow 

ourselves, that we can go where we want. 

Alina (post): Yes, definitely that we - that there is complaining at a very high level here. 

Tourist experiences allow travellers to compare their life in ways they possibly could not have 

imagined before seeing. Accordingly, a trip to Oman enables them to be grateful for their life, 

allowing a universal reflection. This grounding can occur through encounters with locals – both 

through observing and interacting. Moving beyond daily pleasures and aesthetics, through the 

extraordinary surroundings of the desert and interactions with locals, respondents spoke about 

deeper issues concerning their position in the world, such as death, mortality, fear, 

disorientation, loneliness, ethics, freedom, gratefulness, the power of nature or the 

simplification of life. These thoughts involve processes of reflection on the own place in the 

world and a sense of existential angst (see also Kierkegaard, 1843/1987). Existential anxiety 

refers to the freedom of choices leaving people to self-create their meaning in life. This lack of 

automatic meaning in life fosters anguish because people need to create sense through the way 

they live (Sartre, 1946/2007). Here, desert experiences seem to act as triggers, calming people 

down and taking them out of the noises from daily life. Arguably, this fosters existential 

confrontation (Canavan & McCamley, 2021) allowing them to reflect on their existential 

authenticity and their place in the world. Indeed, the desert is not a place for existential 
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avoidance because it triggered more profound thoughts about the self and the position in the 

world in all respondents. 

At this point, referring to existential thoughts about the self and existential angst, I want to 

underscore the respondent whose tourist experience I had the most challenges grasping. Also, 

Birgit seemed the most deeply reflecting interview partner, stating that her experiences in Oman 

have strong meanings for her life. In the post-interview, Birgit made statements such as the 

following. 

Birgit (post): And I still think the idea that the family is so valuable is great. The fact that 

they live together with everyone and that, basically, the young live on top of the old 

- the old on top of the young - is a great model. 

Birgit (post): Exactly the same with - about alcohol - we also talked with the one guide, on 

the trip, right. I think - I don't drink alcohol either. And (um) (short pause). My 

husband drank, I think, six bottles of beer in the whole time (laughs). Because it was 

just too expensive for him (laughs).  

[…] 

Birgit: And, yes (short pause) That is already very nice without alcohol.  

Birgit highlighted the value family has according to her observations in Oman, with several 

generations living together. Despite no other respondent highlighting this, I can confirm Birgit’s 

observations for households in Oman. Further, Birgit was the only person to positively speak 

about the restrictions on alcohol in Oman. She was happy about the high prices for alcohol in 

hotels, preventing her husband from having many beers. My first intuition was that maybe her 

husband has a problem with alcohol. However, Birgit provided the reason for her opinion in the 

home interview. 

Birgit (home): I also had a special relationship with alcohol. I haven't drunk a drop of 

alcohol for three and a half years now […] 

[…] 

Birgit: So I'm now - I used to kind of - I had an anxiety disorder, had taken benzodiazepine 

and (um) I flew out now from - to Morocco and back from Morocco without anything 

- without anything. So I've become so mentally strong. Maybe it's a lot of little puzzle 

pieces that have come together. I don't know.  

Hanno: But you had already left the disease behind before Oman, hadn't you? 

Birgit: Yes, it's always somewhere. Yes, but it was so extreme that I didn't leave the house. 

That was really intense.  
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Hanno: That means that this - making this journey then gives you very special self-

confidence and stability.  

Birgit: Yes, yes. Yes. But there are many pieces of the puzzle too. Among other things, my 

jewellery and this and that.  

At first, she was a bit reluctant to clarify this experience, but towards the end of the third 

interview – and even more so after the interview when I had turned the recording off – she 

spoke about her intense anxiety disorders, making her take pills and become an alcoholic. 

Besides other factors such as making jewellery, the Oman trip gave her strength, confidence 

and courage to continue the path she had started three-and-a-half years ago after a very long 

time with health and, in consequence, relationship problems. During the interviews, Birgit 

showed pride that her marriage survived this time. Specific peak experiences on-site did not 

determine the tourist experience of Birgit in Oman and its memorability. Instead, the relation 

of her tourist experience and its meaning for her life experience and life situation determined 

them. This, I believe, is an existential meaning and memory – despite fading details – that will 

remain.  

Birgit shared her problems and her existential angst, including a fight for survival. From 

existentialist perspectives, pills and alcohol can be considered avoidance strategies (Roos et al., 

2015). For her, the experiences in Oman were about facing and overcoming specific fears and 

a sign of her regained strength and sense of meaning in life. This allowed her to develop towards 

an existentially authentic self, finding who she really is. However, I do not consider the 

experiences in Oman transformational for Birgit. Similarly, none of the other respondents 

revealed any transformational, life-changing effects. This is important, especially along the 

lines of growing research in this area (e.g. Kirillova, Lehto & Cai, 2017b; Sigala, 2020; Melo, 

Richards & Smith, 2021) and connections drawn between adventure tourism and transformation 

(e.g. Lindberg & Østergaard, 2015; Lindberg & Jensen, 2020; Ponte et al., 2021). As mentioned 

previously, more than changing the self, tourist experiences appear to support the self – they 

affirm characteristics of travellers, allow reflections and meanings to flourish that are already 

part of the (ideal) self. 

For Birgit, Oman experiences support the direction her life has been going in the past three-

and-a-half years (before the home interview). A path that makes Birgit incredibly proud. The 

trip to Oman has a deep existential meaning, reflecting on existential anxiety while 

strengthening her way to existential authenticity. Part of this meaning is created through the 

personal health challenge – the context of her life experience that Gadamer (1960/1990) argued 
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is essential to understand – and another part comes from the relationship with her husband. 

Sharing these moments with him and surviving these challenging times also the trip to Oman 

allowed these loved ones to (re-) connect, enhanced her self-affirmation, and fostered her 

development towards an existentially authentic human. 

 

Existential Adventures of Angst, Avoidance and Authenticity in Oman 

 

Summarising the previous sections on existential reflections through tourist experiences, I note 

the following main findings. Firstly, respondents shared hedonistic and aesthetic experiences, 

cherishing the beauty of Oman. For some respondents, these experiences remained and even 

evolved in memory becoming deep and meaningful, while others were forgotten quickly after 

returning. Secondly, desert experiences foster existential confrontation and feelings of 

existential anxiety. The extraordinary place creates a sense of angst through the overpowering 

nature, enabling reflections on the own mortality and minor role in the vast world. Further, the 

desert also calms people, thus does not only foster existential anxiety. Thirdly, I did not find 

signs of transformational tourist experiences but rather small meaningful encounters and 

memories. Finally, these memories and resulting meanings of the Oman experiences are subject 

to change over time.  

Originally, MacCannell (1973) introduced authenticity into tourism studies, while its 

prominence emerged after Wang’s (1999) work. Kirillova (2019) notes tourism research is 

limited to existential authenticity (Wang, 1999; Reisinger, 2013a; Shepherd, 2015; Wang & 

Alasuutari, 2017) and existential anxiety (Kirillova & Lehto, 2015; Shepherd, 2015; Kirillova, 

Lehto & Cai, 2017a; 2017b; Wassler & Kirillova, 2019). It does not sufficiently cover 

existential topics such as mortality, freedom, or faith (Kirillova, 2019). However, there is 

research on spiritual tourism and faith (Narayanan & Macbeth, 2009; Almuhrzi & Alsawafi, 

2017; Albayrak et al., 2018; Jiang, Ryan & Zhang, 2018; Moufakkir & Selmi, 2018). Also, dark 

tourism has been suggested as a potential confrontation experience for existential anxiety 

potentially triggering existential authenticity (Sharma & Rickly, 2019). 

According to Wang (1999), many tourists search for meaning and self-actualisation during their 

travels. While Smith and Kelly (2006) argued some want to face their problems and search for 

meaning, others rather avoid the self and leave all troubles and deeper thoughts behind. In my 

research, I interpret respondents’ relationships with the world on two different levels. Firstly, 
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they made observations of their surroundings on a fundamental level related to daily life, 

hedonism and aesthetics. Secondly, they spoke about deeper topics reflecting on mortality, 

showing signs of angst. These observations reflect two-thirds of Kierkegaard’s (1843/1987) 

ladder towards existential authenticity. The first level is the sensual nature – aesthetics 

determined by social norms, structures and daily concerns (Golomb, 1991; Kirillova, 2019) – 

potentially forms of existential avoidance. The second level is the ethical one concerning 

searching for one’s own meaning in life through universal reasoning. Humans are concerned 

with meanings in life and confused as they do not have a pre-given place and purpose, creating 

existential angst (Kirillova, 2019). The third level allows people to achieve existential 

authenticity through religious and spiritual thoughts. Creating the object of faith in one’s mind 

– without aesthetic or universal reasoning for its existence – and then faithfully committing to 

this intrinsic object, according to Kierkegaard (1843/1987), allows the highest level of 

authenticity.  

As mentioned earlier, Kierkegaard (1843/1987) and Nietzsche (1882/1974) are considered 

founders of existentialist thought. However, both Kierkegaard (1843/1987) and Nietzsche 

(1882/1974) differed significantly in their understanding of living the truly authentic life – the 

third level of Kierkegaard’s ladder. Kierkegaard (1843/1987) saw a wholly faithful, religious 

and spiritual life as authentic. On the contrary, Nietzsche (1882/1974) propagated that God is 

dead (as it is a human creation and not humans a creation of God), and people do not find true 

meaning in religion anymore. Thus, such purpose must be seen by putting faith in oneself and 

becoming the best person one possibly can – the overman (Übermensch) (Nietzsche, 1883). In 

turn, Sartre (1946/2007) and Heidegger (1927/1993) both noted genuine authenticity is only 

achievable in the context of social relationships as humans are social beings. 

In the first level from Kierkegaard (1843/1987), hedonism and aesthetic pleasures are 

frequently related to existential avoidance. According to Canavan (2018a), specific ways of 

travelling – remaining in social bubbles, partying – are existential avoidance strategies. As 

mentioned previously, Canavan (2018a) discusses backpackers showing signs of existential 

avoidance while also developing a sense of existential authenticity themselves. Similarly, I 

found respondents to share behaviours linked to existential avoidance, reflections related to 

existential angst and some experiences that might foster existential authenticity through 

confrontation. Accordingly, the following three paragraphs are dedicated to the three concepts. 

Canavan (2018b), based on Tillich (1952), conceptualises existentialism into existential 

anxiety, avoidance and authenticity.  
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Firstly, existential angst refers to people's anguish because their life has no pre-determined 

meaning (Sartre, 1946/2007; Tillich, 1952). Reflections on mortality, one’s position in the 

world or a powerful nature are considered feelings of existential angst (Canavan, 2018b). 

Trying to determine which quotes relate to existential angst, avoidance and authenticity, I asked 

myself the following question: Is getting out and away from home into a different country and 

culture, calming down in beautiful nature a process of existential avoidance like Heidegger 

(1927/1993) (authenticity can only be achieved at home) might have argued? While the 

previous themes showed respondents rather avoid deep reflections using cultural relativism to 

prevent cognitive dissonance and supporting affirmations of an already held ideal self, the trips 

also seem to foster thoughts about existential angst and confrontation in respondents – 

especially in desert settings. These settings of only seeing sand, the possibility of dying because 

one could easily get lost allow people to reflect on their smallness, position and meaning in the 

world (Narayanan & Macbeth, 2009; Moufakkir & Selmi, 2018). 

Secondly, existential avoidance means searching for a distraction from this angst without 

searching for meaning in life (Tillich, 1952; Canavan, 2018b). Research in psychology looks at 

avoidance as escapist behaviour. Therein existential escapism describes behaviours to avoid 

unpleasant thoughts and feelings to preserve one’s (ideal) self-image (Baumeister, 1991). In 

tourism, escapism is considered a push factor that motivates people to travel because they want 

to get out of their dull, monotonous daily routines (Dann, 1977; Cohen, 2010). For Heidegger 

(1927/1993) especially routines, lead to a loss of the true self. Respondents highlighted the 

feeling of seeing something new – avoiding routines – as one of the motivations, pleasures and 

challenges of their trip to Oman. Accordingly, travel to new and different destinations in the 

first place is not linked to existential avoidance. While interpretations of seeing the beauty and 

enjoying Oman might create some moments of distraction from existential reflections, these 

experiences, mainly in and with nature, also allow moments of genuinely being oneself 

(Canavan, 2018a).  

Thirdly, existential authenticity is about achieving the goal of living a meaningful, purely self-

created life without outside influences changing who a person really is (Sartre, 1946/2007). 

Living true to oneself necessitate self-confidence to differentiate from the surrounding social 

and cultural environment. For example, Birgit and Patrick found such confidence through their 

trips to Oman. Canavan (2018a) mentions travelling as ego-building activity. This then might 

allow being existentially authentic while it also shows dependency on the opinions of others. 

The previous theme on the Affirmation of Self illustrates the mix of strengthening the self. 
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However, these affirmations rely on judgements of others and thus are never fully self-related 

(Heidegger, 1927/1993; Sartre, 1946/2007).  

Generally, I find existential philosophy applications to tourist experience require more nuanced 

and dynamic approaches, not only about placing tourists into existential categories (Cohen, 

1979; Uriely, 2005). Such categories are not purposeful as the same experiences can foster both 

avoidance and confrontation (Canavan, 2019; Canavan & McCamley, 2021). For example, 

Shepherd (2015) brought forward important critiques on how tourism is considered a quest for 

existential authenticity (and for personal transformation). However, he remained stuck in the 

dualisms between an either or – a tourist or a traveller, a search for authenticity or just 

affirmation. These contrasts do not reflect the complex realities of tourist experiences. 

Accordingly, existentialists argue both avoidance and authenticity are necessary conditions for 

human beings. Both, only avoiding thoughts about the meaning of life and constantly thinking 

about it can be problematic (Sartre, 1946/2007). In this study, some respondents reflected on 

topics related to existential authenticity (such as freedom or mortality) while not really showing 

a sense of profound transformation of self. The same respondents showed signs of existential 

avoidance during other moments of their trips – not reflecting upon cultural relativism, 

pleasures of 4x4 driving, etc. Further, existential thoughts triggered through the journeys are 

not conclusively interpreted upon return. Instead, the influence of tourist experiences continues 

to evolve in retrospect.  

What seems relatively inevitable is that adventure travel to the desert triggers feelings and 

thoughts understood as existential angst or confrontation. Further, experiences of hedonistic 

and aesthetic pleasures must not refer only to existential avoidance. On the contrary, somewhat 

surprising and calming experiences in and with nature even enable more profound reflections 

(see also Canavan, 2018a). Additionally, travel in a more restrictive culture can open up new 

thoughts that potentially allow pathways to personal existential authenticity, for example, 

through local experiences. Respondents highlighted the challenges and sensitivities of being in 

another country as influential to their tourist experiences. This might not involve deep 

reflections and transformations and may just include affirmations of self. However, even though 

the respondents themselves did not assign deep meanings to most experiences, especially to the 

aesthetic and hedonistic pleasures, they fostered meaningful reflections that would not have 

been possible at home. Certainly, desert experiences are impossible to find in Germany. They 

trigger existential reflections – often anxieties – showing travellers the overpowering nature 

(Moufakkir & Selmi, 2018), making them see how small and powerless they are in the huge 
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and vast world. Yet, the desert can also foster the avoidance of thoughts, escapism from a full 

world and experiences of beauty. 

Also, tourist experiences can strengthen social relationships and bonds within the closest private 

surrounding (partner, family and friends). Both Heidegger (1927/1993)  and Sartre (1946/2007) 

accepted the importance of social relationships in the quest for existential authenticity. If 

travelling allows these relationships to flourish, even just by sharing hedonic moments together, 

then this might be a step towards achieving an authentic self. Hence, this thesis understands 

small experiences of beauty and pleasure, the contrasts to daily life through desertedness, 

vastness or beautiful nature as potential triggers of existential authenticity, while paradoxically 

being actions of existential avoidance simultaneously. Generally, this suggests moving away 

from condemning, at first sight, basic hedonistic travel experiences as bad, not reflective and 

avoiding existential authenticity. Instead, tourist experiences create a complex and diverse mix 

of existential reflections. 

 

Significance of the Existential Reflections through Tourist Experiences Theme 

 

The significance of the theme Existential Reflections through Tourist Experiences arises from 

the more dynamic application of existential philosophical reflections in tourism. Thereby, 

recollections of experiences from respondents contained diverse elements dealing with their 

existence. In particular, the theme presents activities research previously categorised as 

avoidance or escapist behaviour (Cohen, 2010; Lochrie et al., 2019; Holmqvist, Diaz Ruiz & 

Peñaloza, 2020; Chylińska, 2022), as potentially contributing to existential reflections that 

might enhance authenticity (Canavan, 2018a; 2018b; 2019). Hedonistic and aesthetic 

experiences and interactions with beauty and pleasures in nature in retrospect fostered 

reflections of respondents creating a sense of authenticity. Arguably, it cannot be judged from 

the outside which types of tourism or which activities are avoidance or lead to existential 

authenticity. The reality is much more complex and depends not only on the individual but also 

on the recollection of these experiences. While primarily hedonic motivated tourist experiences 

– normally considered escapism – may inform existential reflections that can lead to enhanced 

authenticity, experiences such as angst or confrontation must not trigger heightened 

authenticity.  
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Instead, tourist experiences are highly complex and diverse (see also Knobloch, Robertson & 

Aitken, 2017), potentially being hedonistic and ethical (Malone, McCabe & Smith, 2014), 

avoiding and including deep reflection (Canavan, 2018a). The dynamic approach of Erfahrung 

(Gadamer, 1960/1990) understands existential reflections as dynamic recollections. People’s 

existential reflections on tourist experiences, hence, can evolve over time. While at the moment 

seeing beauty or enjoying an adventure hike (such as a wadi) might relate to the avoidance of 

existential questions, recollections and reflections of these moments can trigger feelings of 

authenticity. This highlights the importance of a dynamic memory approach to studying tourist 

experiences, existential philosophy applications and authenticity in tourism. 

 

4.5  Discussing my Positionality through Reflexivity 

 

The sub-chapters above comprise the main part of this thesis, how I make sense of the data and 

develop theoretical implications from the discussions (Goldberg & Allen, 2015). Naturally, the 

interpretations presented above are my interpretations of the interviews that I conducted and 

the academic literature that I reviewed. Thus, they are all modulated by my subjectivity and 

historicity (Gadamer, 1960/1990) – my positionality. I briefly introduced my personal 

background and the importance of reflexivity for a trustworthy, traceable research and 

interpretation process in the methodology (see pages 62-66). I placed the discussion of my 

positionality and reflexivity after the themes in the interpretation and discussion chapter 

because, arguably, my positionality has shaped these themes. Now I want to reflect upon how 

it might have created the themes specifically addressing my interpretations of the data. Further, 

my positionality significantly affected my methodology and methods (Corlett & Mavin, 2018). 

I turn to this first, before reflecting on my influence on the themes and discussion. 

As I contacted respondents through my network in a purposive and snowball sampling 

approach, certainly, the sample is determined by my personal access to groups of people. I 

shared the call through my network and two tour operators. Not surprisingly, the sample 

consisted of white middle-class German native citizens. A more diverse sample concerning 

ethnicities and backgrounds would be valuable as the society in Germany is diversifying but 

difficult to access due to my personal situatedness in this group and the travel costs for Oman. 

My sample is certainly less diverse than the German overall population. Research has argued 

people gravitate toward those sharing commonalities (Chang, 2002). Arguably, this allowed me 
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to connect well with the people I interviewed, sharing commonalities based on their social 

situation, colour, background, citizenship, economic status and possibly travel interests. This, 

however, brings the danger of taking the own positionality for granted (Bourke, 2014). 

Potentially, respondents instead took my questioning as challenging their knowledge, travel 

experience, memory or cultural skills. I refer more to the cultural skills and opinions concerning 

cultural relativism and cognitive dissonance later. 

Researchers frequently discussed the influence of the interview experience on findings (Denzin 

& Lincoln, 1998; Foucault, 1998b; Qu & Dumay, 2011). I addressed this experience in section 

3.3 on methodological limitations considering typical biases. Even more at this stage, I recall 

feeling different levels of sympathy and connection as well as interest with various respondents. 

It is normal to engage differently with groups of interviewees (Bourke, 2014). While I recall, 

for example, having difficulties probing respondents that acted very dominant in their stories 

such as Patrick or were rather shy and also significantly older than me such as Annika (and 

Patrick again too), I remember not having these hesitations wanting to avoid quenching 

travellers with Ben, Antonia or Paul. Arguably, I might have felt less distanced and 

disrespectful when probing and challenging them because I am in a similar age group and life 

situation. Nevertheless, the interviews were never intense or restrained significantly because all 

settings had a relaxing atmosphere and all respondents enjoyed having their voices heard 

(Bourke, 2014) talking about something relaxing, their vacation. 

Concerning the development of themes, it is important to note that these certainly emerged from 

the data but also through my voice and positionality as a researcher (Bourke, 2014). In the 

following, I want to reflect on how my positionality might have shaped the interpretations and 

discussions.  

Arguably, my knowledge and experience in Oman are a crucial part of my positionality 

affecting research. Respondents, mostly aware of my experience in Oman, would regularly ask 

me questions about the country, sometimes before and after but also during the interviews. I 

tried to circumvent these questions without being impolite. Nevertheless, I felt respondents 

were curious to hear my thoughts. While I tried to remind them the interview is about their 

individual expectations, perceptions and memories, this positionality certainly influenced the 

dialogues (see also Bourke, 2014). For example, I assume their cognitive dissonance might 

have arisen in parts through them not daring to challenge the situation in Oman because of my 

positionality. While I tried not to present my opinions on Oman, especially regarding socio-
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cultural issues, I am certain interviewers specifically addressing patriarchy would have 

triggered more critical reflections in respondents. Looking at the refugee crisis in Germany and 

Europe stirring up openly hostile comments against Arabs (Avraham & Ketter, 2016), the open 

hatred towards unknown people or a group of people has deeply shocked and insulted me. It 

contrasts the values I was raised with and how the Arabs I know welcomed me. However, I 

tried not to show respondents this perspective. Further, I believe the influence of their personal 

choices and experiences to travel to Oman was significantly greater on their stories than the 

fear of saying something the researcher would not like to hear. Especially as I encouraged them 

to openly speak about their opinions without me judging anything they said. 

Furthermore, from my own – male – experience in Oman, gendered perspectives were not a big 

issue. I interacted with male and female Omani students in class at the university where I 

worked. Like in Germany, I coached male football players and worked and socialised with 

mainly Western male and female colleagues alike. I did not pay much attention to what people 

wore and never witnessed open gender conflicts in Oman, nor did anybody tell me about them. 

This does not mean I was unaware of patriarchy in Oman, but I never really experienced it in 

my white male bubble. Some years later, I took two of my sisters to Oman without any doubts 

or problems. However, as for example Ben mentioned and I experienced frequently, Oman is a 

country operating strongly in white (besides the mentioned male) privilege. During my time 

working in Oman as a 22-year-old, I did not walk around as reflective and aware of such 

injustice as I do today, arguably, because I did not experience it myself. The white (male) 

foreigner is welcomed as bringing money and expertise. Here my research has certainly 

widened my views and discussions with my supervisors, especially on issues related to 

patriarchy and cultural relativism changed my perspectives on the region. However, while I 

have always had a strong sense of responsibility and justice, valuing human rights, I never 

clearly realised the injustices occurring around me. Arguably, this personal change of 

perspective might foster a transmittance of these ideas to the statements of my respondents – 

creating the theme Cultural Relativist Interpretations.  

Concerning the theme Affirmation of Self, I reflect on my positionality enjoying and building 

my self-image through travels to Oman. Generally, psychologists have found humans make 

subconscious assumptions that experiences of others are the same as their own experiences. 

The false consensus effect illustrates this phenomenon (Ross, Greene & House, 1977; Bauman 

& Geher, 2002). This means subconsciously I might have assumed travels to Oman, trips to the 

desert or hikes in wadis were the same for my respondents as I experienced and remembered it. 
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Here I specifically relate to the self-concepts of being adventurous, courageous and 

spontaneous. Arguably, through experiencing Oman similar to a soft-adventure tourist (taking 

related trips while also living in the capital area) I am easily able to imagine how respondents’ 

experiences enhanced these self-images, while I might be blindfolded for other self-images I 

did not identify because my own trips to Oman did not strengthen them within myself. 

Lastly, I must note the difficulty of writing a reflexive piece. There is so much to write about, 

and it is exceptionally challenging to reflect upon oneself as a whole. Further, it is easier to 

discuss what might have affected the methodology and data collection concerning my 

positionality, but how this influences my interpretation and discussion I find very challenging 

and partly speculative. Despite the importance of this reflexive section, it is never possible to 

question all own assumptions and presuppositions (Hammersley & Gomm, 1997). 

Nevertheless, these reflections enhance the trustworthiness and traceability of my 

interpretations (Holloway & Galvin, 2017). Thus, acknowledging and discussing my 

positionality is not a limitation of the research but a strength as social sciences cannot be 

conducted with an objective researcher (Gadamer, 1960/1990; Bourke, 2014). 

 

4.6  Chapter Summary 

 

The interpretation and discussion chapter derives themes from the interviews through the 

coding processes along the hermeneutic spiral. The four themes – (Re-) Connection to Loved 

Ones, Cultural Relativist Interpretations, Affirmation of Self and Existential Reflections 

through Tourist Experiences – are presented and discussed using the technique of Verstehen 

(Gadamer, 1960/1990). (Re-) Connection to Loved Ones observes a dynamic memory process 

of respondents shifting their recall from destination-specific to person-related memories. 

Cultural Relativist Interpretations are presented as processes to reconcile cognitive dissonance 

in respondents originating from discrepancies between the mythology and experiences in 

Oman. Affirmation of Self shows how and which characteristics travellers to Oman connected 

to their self-image concepts. Existential Reflections through Tourist Experiences applies 

existential philosophy to respondents’ stories emphasising hedonic and aesthetic pleasures must 

not relate to existential avoidance or escapism. The main theoretical debates are addressed in 

the respective theme and their significance is discussed. Lastly, I visit my positionality and 

reflect upon how it affected the research process and themes specifically.  
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5. Conclusion 

 

The final chapter of this thesis returns to the aims of this research. Initially, I set out to 

understand the effects travelling to Oman could have on German visitors, especially in the 

context of Islamophobic tendencies during the refugee crises. The central objective of this thesis 

widened through readings, discussions and reflections, ultimately constituting an explorative 

research approach to tourists’ experience. The aims for this research set out in the introduction 

are the following: 

 To interpret tourist experience from the Gadamerian approach of Erfahrung 

 To understand German soft adventure tourists’ experiences in Oman 

These aims find relevance in enhancing and clarifying tourist experience conceptualisations 

that were found to be rather confused, static and focused on perception and on-site stages. 

Further, the research setting relates to the potential for tourism as a moderator of cultural 

understanding (Pettigrew & Tropp, 2008; Uriely, Maoz & Reichel, 2009; Fan et al., 2017) in 

times of growing global influence of tourist experiences on people and societies (O'Dell, 2007; 

Ryan, 2010; Lundberg, 2018) and recent increases of Islamophobia (Jafari & Scott, 2014; 

Avraham & Ketter, 2016). 

The conclusion chapter aims to highlight the significance of the study in a general sense 

(Goldberg & Allen, 2015). First, I present a thesis summary, revisiting the four previous 

chapters. Further, I explicitly state the contributions to knowledge this thesis provides. Then I 

discuss future research recommendations and practical implications of the research. Lastly, the 

thesis ends with a personal closing statement. The conclusion chapter focuses on the broader 

aim, context and contributions of the thesis.  

 

5.1 Summary of the Thesis 

 

The introduction chapter sets the stage for the thesis, introducing the research context, aim, 

approach, relevance and structure. The research context looks at the German outbound market 

and Oman as the travel destination. While Oman aims to increase its tourism offerings, German 

tourists are increasingly in search of destinations allowing unique and different experiences. 
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This development is acknowledged in the experiential focus of tourism research (Volo, 2009; 

Cohen & Cohen, 2019) since Pine and Gilmore (1999) popularised the experience economy 

(Ritchie & Hudson, 2009). However, a crucial problem of previous tourist experience research 

is the failure to acknowledge the underlying philosophical understanding of the nature of 

experience. Therefore, I built upon the conceptualisation of Erfahrung from Gadamer 

(1960/1990; 1960/2006) and his Philosophical Hermeneutics to specify the use of experience 

and provide a philosophical framework guiding the thesis.  

Accordingly, the literature review commences with a brief review of the term experience in 

philosophy. This ends with my understanding of Erfahrung as conceptualised by Gadamer 

(1960/1990; 1960/2006). Further, the literature review presents experience research findings in 

cognitive and social psychology, summarising that it structures in expectation, perception and 

memory research. Notably, in the sense of Erfahrung, the focus is on memory understood as 

remembering and forgetting dualism. This also provided the framework for the literature review 

on tourist experience, finding that Larsen (2007) previously argued for an expectation, 

perception and memory structure of tourist experience research. Generally, the literature review 

finds tourist experience research does not respect this structure but is rather simplistic and static 

instead of holistic and dynamic – as Gadamer (1960/1990; 1960/2006) would comprehend it. 

This perspective informs the first two research questions, while the intercultural setting and the 

literature review on tourist experiences in the Middle East inform the third question.  

1. What do German soft adventure tourists expect, perceive, remember or forget about 

their experience in Oman? 

2. How does the interplay of expectations, perceptions and the process of remembering 

and forgetting construct tourist experience in memory? 

3. How do tourist experiences influence cultural interpretations and how can cultural 

interpretations shape tourist experiences? 

With the Gadamerian framework, the research questions and the theoretical limitations of 

previous tourist experience research in mind, the methodology and methods were designed. 

Initially, a three-stage semi-structured interview approach was chosen. This approach allows a 

link between expectations, perceptions and memories, respecting the dynamics of experiences. 

After the first six data sets were conducted, the Covid-19 pandemic necessitated adjusting this 

approach. In the second data collection phase, 13 participants were interviewed once after 

travelling to Oman within the previous two years. I analysed the data along a hermeneutic spiral, 
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trying to get as close as possible to respondents’ experiences. This aim can never be entirely 

fulfilled as the researcher recreates the interview quotes in his terms, thereby generating a new 

perspective on respondents’ experiences (Gadamer, 1960/1990; 1960/2006). 

This perspective is presented in the interpretation and discussion chapter. The coding and the 

hermeneutic spiral process yielded four main themes: 

 (Re-) Connection to Loved Ones 

 Cultural Relativist Interpretations 

 Affirmation of Self 

 Existential Reflections through Tourist Experiences 

In the following paragraphs of this thesis summary, I relate the research questions to the 

discussions on the four themes. The first research questions had a more empirically, descriptive 

focus looking at what German travellers experience in Oman. Here I identified a wide range of 

various expected, perceived, remembered or forgotten experiences. For example, initial 

expectations of clothing issues amongst females evolved to enjoyable experiences of dressing, 

highlighting how potential restrictions in destinations can also be an impulse to try and enjoy 

something new for travellers. However, respondents also observed and experienced 

disrespectful patriarchal behaviours which they justified through cultural relativist 

interpretations. Further, respondents expected to experience the Arabian Nights myth 

(Marzolph, 2010; Gutberlet, 2019) in Oman and actively avoided expectations to pride 

themselves on their open-mindedness. They applied and retold this mythology (Barthes, 

1957/1991) in ways that it is congruous with their self-concepts. Their mythologisation of 

Oman as Arabian Nights involved processes of ignoring and forgetting experiences not fitting 

to these representations, such as foreign worker treatment or gender roles. Travelling around 

the country by themselves was an adventure because of the novelty and mental challenges 

(Skavronskaya et al., 2019), creating adventurousness, memories and pride with the trip. 

The second research question extends the first from a theoretical perspective. Instead of being 

focused on Oman and German soft adventure tourists, it looks at identifying the wider 

theoretical processes of tourist experiences. Concerning the theoretical processes, this thesis 

developed contributions especially through the application of a dynamic memory focused 

approach to experience – Gadamerian Erfahrung (Gadamer, 1960/1990). The study identified 

how tourists’ memory recollections evolved from being destination focused to person focused. 

Further, I found respondents retell and interpret their experiences in ways allowing a congruity 
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between their concepts of self (Sirgy, 1982; 1985; Sirgy & Su, 2000; Sirgy, 2018), arguably 

framing their myths alongside the destination myth (Barthes, 1957/1991). Lastly, tourist 

experiences were found to foster complex existential reflections (Canavan, 2018a; 2018b). 

Even hedonic and aesthetic experiences – typically critiqued in tourism studies as existential 

avoidance or escapism (Dann, 1977; Cohen, 2010) – showed the potential for deeper and 

meaningful reflections upon recollection. 

The third research question specifically addresses how tourist experiences are shaped by the 

cultural setting of trips and how these are potentially changed through the travels. Naturally, 

some cultural interpretations are already part of the answers to the first research question. I 

mentioned that expectations of clothing restrictions and perceptions of patriarchal power 

differences were part of respondents’ Oman experiences. These power differences created 

cognitive dissonance within respondents which, arguably, made them reflect upon their travel 

choice and that this choice might not suit their ideal self-image (Sirgy, 1982; 1985). To 

reconcile these dissonances, respondents used cultural relativist interpretations. These allow 

avoidance of critical reflections and portray the self as open-minded (Phillips, 2010).  

 

5.2 Contributions 

 

In the introduction of the thesis, I proposed the contributions from this research are not pure 

gap spotting approaches but revelatory (Nicholson et al., 2018) – thus revealing new insights 

into subjective and complex tourist experience processes. The importance of exposing these 

mechanisms lies in their effects on societies, cultures and personalities (e.g. O'Dell, 2007; Ryan, 

2010; Lundberg, 2018; Cohen & Cohen, 2019). This section emphasises the relevance and 

significance of these insights to tourist experience research. Thereby, the aim is not to repeat 

the findings themselves but answer the question: Why and how is this a valuable contribution 

to knowledge? Arguably, the four contributions mentioned above and discussed below were 

able to evolve through the methodological approach building on Gadamerian Erfahrung as well 

as the empirical setting, sampling German travellers to Oman. All four contributions expand 

knowledge to understand tourist experiences better. 

As noted previously, full achievement of understanding tourist experiences of German 

travellers to Oman is never possible – not in this and not in any future studies as time and 
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context are continuously changing influencers (Gadamer, 1960/1990; 1960/2006). However, 

this does not make it worthless to research the tourist experience phenomenon. The research 

provides valuable contributions to the academic understanding of tourist experiences, effects or 

outcomes of tourist experiences and intercultural interpretations during or through tourist 

experiences. This thesis has four significant contributions: 

 The study provides a unique dynamic memory-focused approach to tourist experience 

through Gadamerian Erfahrung. 

 The study offers a novel explanation of intercultural tourist experiences and their effects 

through the use of cultural relativism for reconciling cognitive dissonances. 

 The study is a distinctive extension of the limited applications of self-congruity theory 

in tourism to self-concept affirmations through tourist experiences. 

 The study reconceptualises existential philosophy applications to tourism as dynamic 

recollections of tourist experiences. 

 

5.2.1 Approaching Tourist Experience through Gadamerian Erfahrung 

 

The first significant contribution this thesis makes is using the Philosophical Hermeneutic 

approach of Erfahrung (Gadamer, 1960/1990) in tourist experience research. This approach is 

uniquely valuable because it brings understandings of tourist experience closer to the subjective 

and dynamic psychological reality of the experiencers, the tourists, while most tourist 

experience studies take mercantile perspectives (Volo, 2009; Vergopoulos, 2016) based on the 

experience economy (Pine & Gilmore, 1999; 2011). Further, previous research does not 

sufficiently explain underlying philosophical assumptions about what experience actually 

means. This ignorance leads to confusing, static and on-site-focused applications of experience 

constructs in tourism. Instead, this study began by outlining its philosophical assumptions on 

experience drawing from Gadamer’s (1960/1990) Erfahrung. This conceptualisation is 

particularly expedient as it allows the dynamics and historicities of tourist experience to be 

revealed, thereby providing a critical new way how tourist experience is researched.  

Looking at tourist experience from this perspective opens entirely novel research avenues 

placing the traveller at the forefront – as opposed to economic approaches. This study revealed 

how tourist experience is not a static construct but dynamically evolves through the process of 

remembering and forgetting. Especially, this can facilitate critical reflections on previous 
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findings regarding for example tourist satisfaction, decision-making or destination image. All 

these constructs relate to experience and, hence, must be reassessed through dynamic 

approaches, as all conclusions on experience are subject to historicity. Such substantial 

reconsiderations of key constructs potentially transform what is known about tourism. This 

research found that recollections of tourist experiences can change significantly in memory, 

potentially affecting satisfaction, decisions or images. Here I found tourists shift from recalling 

destination-specific memories to person-specific memories after return, affecting for example 

their satisfaction with the trip. Hence, all findings on tourist experience and opinions or 

memories of travellers are temporal and must be assessed dynamically, subjectively and 

holistically. This can especially be achieved through a Gadamerian approach. 

 

5.2.2 Using Cultural Relativism to Explain Intercultural Tourist Experiences 

 

The second contribution of this study enhances understanding of the intercultural effects of 

tourist experiences. The research presents how travellers use cultural relativism as a strategy to 

reconcile cognitive dissonance experienced during travel abroad. It illuminates how tourists 

retell and justify their travels to themselves and their peers against potential criticisms of 

visiting a destination. This is insightful, especially regarding tourism’s effects on intercultural 

understandings and conflicts. While previous research revealed paradox findings on positive 

and negative intercultural effects (Pettigrew & Tropp, 2008; Uriely, Maoz & Reichel, 2009; 

Fan et al., 2017) with limited explanations, this offers a pathway to elucidate these observations. 

To date, research was not able to show why travellers developed apparent openness abroad 

portraying it to their self, yet not adapting these attitudes and behaviours at home. By presenting 

how tourists interpret their experiences in Oman through a cultural relativist lens to avoid 

dissonance concerning patriarchy, minority or worker rights, this study greatly enhances the 

literature on intercultural effects of tourism. It furthers the comprehension of crucial relations 

between tourist experience, cognitive dissonance, cultural relativism and intercultural effects. 

Furthermore, this important contribution implies a new way of understanding tourist 

experiences in intercultural settings, not as positive learning about the other culture but as 

accepting something non-acceptable (based on universal human rights) to benefit the own 

experience. While tourism and cultural studies literature usually argue for minimising the 

impact on the host culture (Bennett, 1986; Reisinger & Turner, 2003; Reisinger, 2009), the 
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problematisation of cultural relativism instead necessitates an approach focusing on how 

tourism can foster human rights globally. This entails a significant change of perspectives from 

trying to reduce the influence of tourism on host culture, to designing tourism as a positive 

contributor to universal human rights.  

I identified a critical difference between accepting norms based on the culture of a person or 

the dominant culture in a place. Respondents used place-bound relativist interpretations. While 

making them adapt to norms in Oman, this rather fosters their request for people coming to 

Germany to adapt to local norms here too. Instead of accepting people’s cultures and accepting 

their ways of life wherever they are, these cultural relativist interpretations foster the 

perspective that one has adapted so the other must too. Arguably, this can both reduce (abroad) 

and enhance (at home) Islamophobic tendencies simultaneously explaining tourism’s paradox 

intercultural effects. This explains why Western tourists perceive a timeless Orientalism 

(Daher, 2007). Further, it reshapes perspectives on and applications of cultural interactions and 

adaptation theories and urges a reflection on positioning relativist interpretations as the final 

best result in intercultural understanding.  

 

5.2.3 Applying Self-Congruity Theory to Tourist Experience  

 

The third contribution of this study is extending the limited conceptualisations of self-congruity 

theory in tourism. Thereby, it provides a rare application of self-congruity and self-affirmations 

to tourist experiences by explaining how travellers create self-congruity and foster self-

affirmations through their recollections. The stories of experiences are actively framed around 

self-concepts (Sirgy, 1985; 2018). In particular, this study offers a new way of thinking about 

self-congruity in tourism not determined by images or satisfaction but more actively framed by 

travellers’ recollections and ideal self-image. This is a critical contribution to literature as 

previous applications of self-congruity theory and self-concepts are mainly limited to 

experience economy and decision-making frameworks focusing on management and marketing 

effects as opposed to effects on the self. Notably, the mentioned cultural relativist 

interpretations identified as a critical tool to avoid cognitive dissonance are necessary to allow 

self-congruity between the own stories and ideal self-image. The study contributes greatly by 

identifying these connections between tourist experience, cognitive dissonance, cultural 

relativist interpretations, self-congruity and self-affirmations. 
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Further, the study contributes to discussions on affirmations and transformations in tourism. 

Typically, academic literature connects adventure tourist experiences to transformations (e.g. 

Lindberg & Østergaard, 2015; Beckmann, 2017; Lindberg & Jensen, 2020; Ponte et al., 2021). 

Instead, this research did not identify transformational but rather self-sustaining effects of soft 

adventure tourist experiences through self-affirmations of open-mindedness, respectfulness, 

spontaneity, adventurousness and courage. Importantly, the holistic and dynamic Gadamerian 

approach here reveals how previous research might have jumped to conclusions while upon 

later recollection tourism was not the influence fostering transformation but a tool to present a 

concept of self already desired or held. This significantly shapes the way tourism as a core 

societal process (Lundberg, 2018) must be considered influencing people. These are not 

passively shaped or transformed through tourist experiences but actively shape their (memories 

of) experiences through recollection and retelling to suit their ideal (social) self-images. 

 

5.2.4 Extending Existential Philosophy Applications to Tourist Experience 

 

The fourth contribution of this study is providing new existential philosophy applications in 

tourism. Existential philosophy is regularly used in tourism to explain the effects of and 

behaviours during tourists’ experiences. However, previous research on existential reflections 

and effects through tourism, arguably, already prejudices studying either authenticity or 

escapism, ignoring the dynamic changes in interpretations of existential reflections. In 

particular, this study presents initially and at first sight hedonic tourist activities as potentially 

fostering reflections, confrontations and authenticity upon recollection as opposed to pure 

escapist behaviour as previously proposed in tourism literature. Importantly, experiences can at 

first be mainly hedonic, yet this research identified that memories of these moments can develop 

substantial meanings to travellers months later. This significantly extends existential 

philosophy applications to tourism, adding a new dimension of reflection upon recollection. 

Such dynamic recollections of tourist experiences open new perspectives especially on 

behaviours condemned existential avoidance and escapism. This adds to Canavan and 

McCamley’s (2021) recent proposition of post-postmodern alternative realities enhancing 

postmodern and modern authenticity conceptualisations. In particular, this thesis contributes by 

recognising that any moment during a trip can have multiple and contradictory existential 

meanings, which is critical for further realising the complexities of how tourism fosters 
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existential reflections. Even more so, these reflections can change in retrospect giving any 

moment and experience a different existential meaning. This understanding again evolved 

through and supports the relevance of taking the Gadamerian Philosophical Hermeneutic 

approach of Erfahrung to research tourist experience. A dynamic perspective on existential 

philosophies in tourism can significantly change how research interprets tourism types and 

experiences concerning avoidance or escapism, confrontation, anxiety and authenticity. 

 

5.3 Recommendations for Further Research 

 

Building on the noted limitations of tourist experience literature and contributions from this 

study I present four recommendations for further research. Firstly, I suggest the use of 

philosophical perspectives on experience. I contributed to tourist experience research by 

applying the Gadamerian Philosophical Hermeneutic approach of Erfahrung. As experience is 

not a fixed natural construct but involves assumptions about its nature, I encourage future 

research to build on the rich philosophical discussions and concepts to explain their approach 

to experience. In the introduction, I quoted Oakeshott (1933, p. 9) warning that “experience, of 

all words in the philosophic vocabulary, is the most difficult to manage.” I observed most 

research in tourism – and psychology – avoids the richness and importance of philosophical 

discussions, arguably because it is so difficult to manage. One of the consequences is the 

improper use of Erlebnis and Erfahrung as conceptualisations for experiences. Further, to trace 

research approaches and intentions on experience it is crucial to have elaborations on the 

researchers’ understanding of experience. Even more, it allows new ways of researching 

experiences bringing new contributions to this complex and important research field. 

Building on the Gadamerian approach used in this study, research should be as dynamic and 

open as feasible. Unfortunately, tourist experience research mostly uses very static 

perspectives. It neglects the ongoing process of remembering and forgetting, often only studied 

on-site (e.g. Kim & Fesenmaier, 2015; Knobloch, Robertson & Aitken, 2017; Sun et al., 2019), 

before and after the trip (e.g. Lin et al., 2019), during and after the trip (e.g. Park & Santos, 

2017; Jorgenson et al., 2019) or only upon return (e.g. Kim & Fesenmaier, 2017; Kirillova, 

Lehto & Cai, 2017a; Lee, Chao & Lin, 2018; Stone et al., 2018). This ignores dynamics, 

especially the process of remembering and forgetting. Accordingly, I encourage all researchers 

to remain open to changes in their data and the meanings and memories of tourist experiences. 
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Secondly, tourist experience research on social relationship theory applications, in general, is 

limited to mercantile perspectives. This study contributed to the literature by suggesting 

personal relationships last in memory, while destination-related memories fade – emphasising 

the importance of social relationships for tourist experiences. Future research should build on 

this observation dynamically tackling the social relationship effects of tourism more than those 

related to consumption and purchase. This could involve using the four stages proposed for 

exchange theory (Thibaut & Kelley, 1959) or attachment theory (Ainsworth & Bell, 1970) to 

explore how tourism contributes to social relationships. Additional research is needed to 

comprehend more details about the effects tourist experiences have on social relationships and 

the effects social relationships have on tourist experiences. 

Thirdly, this study enhanced understanding of the complex transfers of tourist experiences on 

self-concepts (Sirgy, 1982). Nevertheless, as previous research mainly focused on mercantile 

and decision-making perspectives, the application of self-congruity and self-concepts to 

experiences requires more research. This could illuminate how tourists build the self through 

tourist experiences and the stories and recollections they make of these. This should especially 

include critical discussions on the adaptation of local customs understood as discriminatory 

based on the Universal Declaration of Human Rights and cultural relativist interpretations for 

example to avoid cognitive dissonance and affirm self-images. Here I propose more debates on 

why tourists avoid critical reflections and how they should act in such settings to support human 

rights without being disrespectful themselves. 

Fourthly, the research presented here could be enhanced by transferring the approach to other 

source markets than Germany and other destinations than Oman. This might find different 

cultural effects than those observed in this study. Further, the research could discuss if the above 

themes apply to other settings or are specific for German travellers to Oman and extend the 

theoretical contributions to tourist experience and intercultural effects provided here. Thereby, 

research can deepen understanding of the effects of experiences in certain landscapes such as 

deserts shaping tourists’ experiences, existential reflections and memories. 
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5.4 Management Implications 

 

The contributions to academic theory around understanding tourist experiences imply a series 

of practical implications for tourism businesses. Generally, the theoretical discussion 

significantly increases the complexities of understanding customers’ experiences. For 

practitioners, this relates to the question of how they can co-create tourist experiences that are 

memorable and meaningful for people and how they can genuinely assess the impacts of their 

trips. Tour operators, travel agents or destination managers have a certain influence on the 

expectations, the on-site experiences and possibly a little on the post-processing and memory 

building. However, it does open a pathway to explain previously obscure feedback. For 

example, respondents might be dissatisfied or satisfied shortly after a trip, while their reaction 

is the opposite months later. I encourage practitioners to get as close to their respondents as 

possible to improve the development of tailor-made trips. Understanding desired self-images 

and characteristics for self-affirmation can inform travel planning. Further, it can be beneficial 

to stay in touch with clients right after their trip and months later, asking them for reflections 

and feedback. Also, operators should acknowledge how meanings of tourist experiences change 

from destination-related to social effects of the trip. This can deliver pathways for businesses 

to play active roles in enhancing social bonding during travels to remain in good memory. 

Similarly, for destination marketing, social components should be considered more. 

This thesis provided a new perspective on tourists’ interpretations through cultural relativism 

concerning travels to the Middle East. Generally, operators and Middle Eastern destinations 

need to clarify the situation and regulations in the countries, especially regarding female 

clothing, as this is the initially expected issue. Thereby, certainly for trips to Oman, it 

recommends showing females that there is no reason to worry since respondents perceived the 

clothing as part of the attraction. However, they need to be prepared for potentially disrespectful 

behaviours of locals and service staff to avoid negative surprises on-site. Indeed, in areas 

frequented by locals, male and female tourists should cover their shoulders and knees while not 

showing affection in public. Nevertheless, companies are responsible for enhancing the human 

rights situation in the destinations they sell. Here I encourage tour operators to support local 

female empowerment, integration, tourist education and reflection. 

For Oman as a tourism destination and tour operators selling trips to the country, the findings 

support the suitability of focusing on soft adventure tourism. All respondents shared their 
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amazement for the natural attractions of the country and their interest in actively experiencing 

these. Naturally, this reflects the interest and intentions of the thesis sample. Nevertheless, all 

respondents shared their pleasure and satisfaction with these sights, while there was some sense 

of dissatisfaction with cultural attractions. Further, marketing Arabian Nights experiences in 

Oman suggest itself because this fits the characteristics with which German soft adventure 

tourists want to be associated. The positive perceptions of Arabian Nights and the “Orient” 

connotation amongst German travellers support this recommendation. 

 

5.5 Closing Statement 

 

The previous pages present my doctoral thesis at the University of Brighton. Herein I researched 

German soft adventure tourists’ experiences of Oman. I developed a very open and explorative 

approach, building on a Gadamerian framework primarily referring to Gadamer’s (1960/1990) 

notion of Erfahrung. Arguably, I contribute to the understanding of tourist experiences through 

approaching their dynamism, using cultural relativist interpretations as an explanation for 

cognitive dissonances, applying self-congruity theory to tourist experiences through self-

affirmations and adding to the complexities of existential reflections on tourist experiences. 

Overall, this provides a holistic, comprehensive and dynamic study in a highly relevant context 

enabling tourist experience research to move beyond the typical marketing and management 

frameworks towards focusing on the effects within people. 

With the following words, I would like to close the thesis by returning to Hans-Georg Gadamer 

(1960/2006, p. 480): “The hermeneutic experience […] too is the event of a genuine experience. 

[…] The tradition asserts its own truth in being understood, and disturbs the horizon that had, 

until then, surrounded us.” It is thus not only an experience travelling to Oman and an 

experience writing a thesis but also reading any piece of work is a genuine (hermeneutic) 

experience. An experience that is understood within the own horizons and potentially pushes 

these horizons. This explains the beauty and challenge of experience – listening to and 

interpreting another’s experiences is an experience in itself. I hope these interpretations create 

experiences of pushing horizons, nudging tourist experience research to approaches more 

focused on the subjects as people and not consumers, fostering cultural understanding and 

human rights improvements worldwide. Certainly, the experience of writing this thesis has 

inexplicably moved my horizon. 
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Appendices  

 

Appendix 1: Interview Guide Pre-Trip (English Translation) 

 

Theme 1 – Introduction 

 Tell me a bit about yourself. 
o How old are you? Where are you from? What have you studied? 
o What do you do for work? Do you have any connection to Oman? 
o What do you do in your leisure time? Anything related to sports? 

 What other holiday travels have you undertaken in the past year? 
o Where did you go? With whom did you travel? 
o Why did you choose these destinations? What were the most memorable experiences? 
o Have you ever been to the Middle East before? (Why not?) 

Theme 2 – Travel Information 

 Tell me about your trip to Oman. 
o From when to when will you be in Oman? Are you visiting any other destinations? 
o With whom are you travelling to Oman? Is it a package tour by a tour operator? 
o Where did you inform yourself about the destination? How did you book? 
o Which trip components are already booked? What do you want to organise in Oman? 

 Which activities do you plan to do in Oman? 
o Please think about your first full day in Oman, started with getting up could you take me 

through your day: What do you expect to do and experience? 
o Expectations:_____________________________________________________________ 

________________________________________________________________________ 
o Why do you have this expectation? 
o Why is this important for your trip (and possibly in everyday life)? (Laddering) 

 Where are you staying overnight in Oman? 
o Overnight________________________________________________________________ 

________________________________________________________________________ 
o Why did you choose this accommodation? (Laddering) 

 How will you be travelling in Oman? 
o Transportation, guide, group etc. 

_____________________________________________________________________ 
________________________________________________________________________ 

o Why did you choose this? (Laddering) 

Theme 3 – Photo-Elicitation 

 I asked you to bring one photo that best describes your expectations on the country and the trip. 
o Where did you find the photo? 
o What do you see on this photo? Why did you choose this photo? 
o How do you connect this photo do your travel expectations? 
o Why do you expect this in Oman? Is this expectation important to you and why? 

Theme 4 – Expectations on Oman 

 What do you expect it to be like in Oman? 
o Expectations:_____________________________________________________________ 

________________________________________________________________________ 
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o Why is this expectation important for your travel decision-making? 
o Which experience you expect, are you looking forward to most? And why? 
o Do you expect your trip to Oman to be an adventure? 
o Is there anything regarding your trip to Oman that you are worried about? 

 I chose a few topics on which I would like to hear your expectations and want to understand where 
they are from. 

o People 
o Culture and religion 
o The role of women 
o Communication (language) 
o Safety, police and military 
o Eating, drinking and alcohol consumption 
o Climate and weather 

 How did people in your environment react on your travel intentions? 
o Which reactions did friends and family show? Did they know Oman? 
o Did anybody mention safety concerns or prejudices? Are there people in your environment 

that want to travel to Oman or have been there already?  
o If you know, why did people react this way? 

 

Appendix 2: Interview Guide Post-Trip (English Translation) 

 

Theme 1 – Photo-Elicitation 

 I asked you to bring a photography which best describes your experiences and your trip to Oman. 
o Where and when did you take the photo? 
o What do you see on this photo? Why did you choose this photo? 
o Which travel experiences do you connect to this photo? 
o Which meaning do these experiences have and why? 

Theme 2 – Perception of Experiences 

 Beyond the photo, just tell me about your trip and your experiences in Oman? 
o Experiences:______________________________________________________________ 

________________________________________________________________________ 
o Does this experience have any meaning or importance for you? 
o Why was or is this (specific experience) important for you? (Laddering) 
o What else did you experience? 

 Did you have any negative experiences?  
o Why was this a negative experience? 
o What do you take away from this experience? 

Theme 3 – Expectation and Experiences 

 Did your trip to Oman meet your expectations?  
o What was expected or unexpected? 

 Confrontation with expressed expectations based on the pre-trip interview: 
o How did you experience…in Oman? 
o Is there or are there specific moments that you attach to this? 
o Confrontation with expectation. 

 If not mentioned or mentioned differently: In the last interview you expected…? 
Did your view change? Why? 

o Topics: 
 People 
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 Culture and religion  
 The role of women 
 Communication (language) 
 Security, police and military 
 Eating, drinking and alcohol consumption 
 Climate and weather 

 Is there anything else we have not talked about, that comes to your mind? 

Theme 4 – Behavioural Outcomes 

 Do you want to travel to Oman again? Why? 
 With whom else did you share your experiences in Oman?  

o What did you share and how did you share it? 
o Why did you specifically share this? 
o How did people react to your stories? 

 Of all the travels you have undertaken so far, how does the trip to Oman compare? 
 Which are your next planned travel destinations?  

o When are you going there? 
o Why there? 

 

Appendix 3: Interview Guide Home (English Translation) 

 

Theme 1 – Meantime 

 In the past few months since our last interview, did you have any special experiences or travels? 
o Have you travelled since your trip to Oman? 
o Where have you been? What did you experience? 
o Did you have any special private or professional experiences? 

Theme 2 – Photo-Elicitation 

 (After a few months now I asked you to bring me another photo that best shows your memories on 

Oman and your trip.) Please describe this photo for me and your experiences and memories 
connected to it? 

o Is it the same photo you chose for the post interview? 
o Where and when did you take the photo? 
o What do you see in the photo? Why did you choose this photo? 
o Which travel experiences do you connect to this photo? 
o Which meaning do these experiences have and why? 

Theme 3 – Memories on Experiences 

 Beyond the photo if you think back on your trip to Oman, what do you remember? 
o Memories:_______________________________________________________________ 

________________________________________________________________________ 
o Can you share this experience with me again? 
o Which meaning does this memory have for you? Why is it important? (Laddering) 
o Does this memory pop-up again in specific situations? 
o What else do you remember? 

 Do you have any negative memories? Which? 
o What was the negative experience? 
o Which meaning does this experience still have for you? Did it influence you? 

 Choice of 1-2 specific experiences from the post-trip interview. Could you share this experience 
with me again? 



XVI 
 

Theme 4 – Confrontation with experiences 

 Confrontation with post-trip expressed negative experiences (or if some were mentioned now that 
were not mentioned post-trip). 

 Would you say that your view of the trip and the country has change over time? 
o What changed? 
o Why did it change this way? 

 Confrontation with expressed expectations based on the post-trip interview? 
o How did you experience…in Oman? 
o Confrontation with experience (post-trip). 

 If not mentioned or mentioned differently: In the last interview you said…, do you 
still remember this? 

 Are there any specific moments you still remember? 
o Topics: 

 People 
 Culture and religion 
 The role of women 
 Communication (language) 
 Security, police and military 
 Eating drinking and alcohol consumption 
 Climate and weather 

Theme 5 – Behavioural Outcomes 

 Did you realise any changes in your thoughts or behaviour since you have been to Oman? 
o Do you want to travel to Oman again? Why? 
o With whom else did you share your experiences in Oman?  

 What did you share and how did you share it? 
 Why did you specifically share this? 
 How did people react to your stories? 

o Of all the travels you have undertaken so far, how does the trip to Oman compare? 
o Which are your next planned travel destinations?  

 When are you going there? 
 Why there? 

 

Appendix 4: Interview Guide Phase 2 (English Translation) 

 

Theme 1 - Getting to know each other & values 

 Tell me a little about yourself. 
o How old are you? Where are you from? What did you study? 
o What do you do? Do you have a connection to Oman? 
o What do you do in your free time? Sports? 

 How would you describe yourself as a person? 
o What is important to you in life?  
o Why is this so important to you? 
o What makes you think this is so important to you? 

Theme 2 - Holiday travel 

 What holiday trips other than the one to Oman have you taken in the past 2 years? 
o Where did you travel to? With whom did you travel? 
o Why did you choose these destinations? What were the most memorable experiences? 
o Have you ever been to the Middle East? (Why not?) 
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 Were there any special, non-ordinary experiences or trips in the run-up as well as in the past 
months since your trip to Oman? 

o Have you been on holiday since your trip to Oman? 
o Where were you? What did you experience? 
o Were there any special private or professional experiences in the meantime? 
o How does the Corona crisis affect you? 

Theme 3 - Travel expectations 

 Think back to the trip to Oman, why did you decide to go then? 
o What were the main reasons for travelling to Oman? 
o With what expectations did you travel to Oman? 
o Where did these expectations come from? 

Theme 4 – Photo-elicitation 

 (I have asked you to bring me a photo that best captures your memories of Oman and your trip). 

Please describe this picture and your experiences and memories associated with it. 
o Where and when did you take the photo? 
o What do you see in this photo? Why did you choose this photo? 
o What travel experiences do you associate with this photo? 
o What is the significance of these experiences and why? 

Theme 5 - Memories of experiences 

 Beyond the photo, just tell us about your trip to Oman! 
o From when to when were you in Oman?  
o What did you do in Oman? 
o With whom were you in Oman? Who organised and planned the trip? 
o Where did you stay, how did you travel around the country? 

 When you think back to the Oman trip, what do you remember? Think of both specific moments 
and general memories. 

o Memories:  
o Can you describe this experience to me again in detail? 
o What is the importance of this memory for you? Why is it important? (Laddering) 
o Does this memory come up again in certain situations? 
o What can you still remember? 

 Do you have any negative (positive) memories? Which ones? 
o What was the negative (positive) experience? 
o What significance does the experience still have for you? Has it influenced you in any 

way? 
 Was the Oman trip an adventure for you? 

Theme 6 - Experience Oman 

 How did you experience ... in Oman? 
o People (Guides) 
o Culture and religion 
o The role of women 
o Communication (language) 
o Security, police and military 
o Eating, drinking and alcohol consumption 
o Climate and weather 

 Would you say that your view of the trip and the country have changed over time? 
o What has changed? 
o Why has it changed so much? 

 Is there anything else we haven't talked about? 
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Theme 7 - Consequences for behaviour 

 Have you noticed any changes in your thinking or behaviour since the Oman trip? 
o Could this have a connection to the Oman trip? 
o Do you want to travel to Oman again? Why? 

 How did your social environment react to the trip to Oman? 
 Of all the holiday trips you have taken so far, how would the trip to Oman compare? 
 What are your next travel destinations? 

o When will you go there? 
o Why there? 

 

Appendix 5: Short Descriptions of Respondents  

 

Ben 

 

Ben is a 34-year-old business relations manager living in Cologne. He has a background in 
organisational psychology and remains very interested in psychological topics and relationships of 
people. Ben had no desire to travel during his time as a student but a few years ago after a business trip 
to India, he developed a curiosity to see the extremes of different cultures and people. He has a small 
camper van that he uses for trips within Europe. His interest in Oman developed in 2018 when a very 
good friend moved to Oman to work as manager of a desert camp. This can be seen as his main trigger 
to travel to Oman and has sparked interest in the country. Ben calls himself a very structured and 
organised person. Despite being adventurous to some extent Ben needs a high feeling of security. This 
stands in contrast to him not preparing very well for his travels. For Oman, this could be the case because 
he knows the country is safe and has a very good friend living there. 

 

Patrick 

 

Patrick is a 67-year-old retiree living in Dormagen. He retired early at the age of 55 after having a high 
position in a larger company. Before retiring, he and his wife only did short trips and then afterwards 
they started doing group travels and now also alone or with friends. Patrick is an extremely talkative 
and humorous person, who goes out and speaks to people right away. Undoubtedly, after the 12 years 
of travelling, he has seen many places and is very open-minded and seems to get along with other 
cultures and languages. He speaks of collecting building blocks of all the most beautiful natural sights 
in the world (fjord, waterfall, desert, etc.). In Oman the sand desert and driving in the desert himself is 
one of his important blocks. Meeting other people according to him provides these building blocks with 
a soul. Further, he wants to avoid seeing starving people and safety in the country is important for him. 
The 14-day trip also took him, his wife and their befriended couple to Dubai for 4 days. 

 

Alina 

 

Alina is a 33-year-old doctor working and living in Cologne. Between the post and the home interview, 
she moved from Cologne to Wesel with her fiancé, now husband. Further, she changed from working 
in a hospital in Cologne to taking over the family doctor’s practice. Her husband operates a desert camp 
in Oman and founded a German tour operator specialising in trips to Oman. Therefore, she knew many 
stories and his tales had spurred an interest in her to see the country. Without him, she would have had 
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no interest in the Middle East at all. Previous travels with her fiancé had already taken her to Lebanon 
and Morocco and his profession allowed her to meet his contacts and locals in the countries on a different 
level. She shows a general interest in people and their way of life. Alina is an active and confident 
person. She enjoys being outdoors and spending time with people but not in masses like on cruise ships. 
She also has a friend in Oman (the same friend Ben has), Maik who works in her fiancé's desert camp. 
Because she travelled with her fiancé, she had no worries and did not do any planning despite normally 
requiring everything to be organised and controlled. 

 

Detlef 

 

Detlef is a 65-year-old retiree from northern Germany. He worked in the chamber of industry and 
commerce and later in management of private companies. Detlef retired in May 2018. Together with his 
wife he now wants to use his time to see places of the world he has not seen while travelling for work. 
His work travels have taken him around the world but not to any Arab country. Many years ago, he 
visited Morocco, Tunisia and Israel for example. In 2017 the couple visited Ecuador, where he also 
knows somebody. Detlef seems a very thoughtful person, choosing his words wisely. He chose Oman 
because the daughter of very good friends is working there, and he wants to get to know the Gulf States. 
Oman is supposed to be the starting country to experience the region. The trip is booked as a planned 
ten-day group tour with Studiosus a famous German educational tour operator. Detlef has a lot of travel 
experience and is not worried about anything in Oman. Normally he would organise everything himself, 
but he did not have time to plan the trip. 

 

Birgit 

 

Birgit is a 59-year-old former dental technician from the Ruhr area in German. After working in the 
laboratory of her husband who is a dentist she is now making and selling silver jewellery herself. Birgit 
turned 60 being in the desert in Oman and she and her husband spent their 30th wedding anniversary in 
the mountains of Oman. Birgit has not travelled outside Europe extensively, only into resorts in Morocco 
and a river cruise on the Nile for her 40th birthday. She says the oriental has always fascinated her. Birgit 
is a very talkative but still thoughtful person. She seems very open-minded and welcoming. She saw a 
picture of a hotel in the mountains of Oman and was so amazed that she really wanted to go there. After 
some tougher times, the couple is happier now and she convinced her husband that a luxurious Oman 
trip is appropriate for the occasion. Their trip is booked and entirely planned with the tour operator Take 
Memories. However, most of the time they are travelling on their own. 

 

Daniela 

 

Daniela is a 29-year-old passionate doctor living in Cologne. She got married in July 2019 and the trip 
to Oman is their honeymoon. Daniela has lived in different countries already such as Canada, England, 
Switzerland, Brazil and France, especially during her studies. Her travelling background is extensive 
ranging from backpacking in Nicaragua, family vacation houses in Mallorca and Italy, and Bali and 
three trips to Jordan twice as a child and five years ago. The godfather of her sister lives there and has a 
wife from Palestine. She is a very active and outgoing person who likes sports, especially skiing and 
tennis, and sings. She seems relaxed yet a bit chaotic and extremely interested in people, society and 
nature. Daniela and her husband chose Oman for their honeymoon because they like to be active and 
move around the area. Further, they excluded any places with a Zika virus threat. They travelled to 
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Oman for two weeks with a certain level of luxury which they usually don’t need but treat themselves 
with for their honeymoon.  

 

Silvia 

 

Silvia is a 28-year-old doctor from Bavaria. Since the summer of 2019, she lives with her parents near 
Frankfurt and works in the city as a trauma surgeon. After school, Silvia went to Hungary for 8 years 
and studied medicine in English. In Germany, she would have waited years for a university place in 
medical studies. Further, she wanted the experience abroad, new languages, cultures and people. Silvia 
is a passionate jogger and hiker. Her boyfriend is from Jordan. 

As a child, Silvia’s parents mostly took her camping. As a student, Silvia mainly used low-cost carriers 
and travelled to Eastern Europe. First, she travelled around with her fellow students and later with her 
boyfriend to the Muslim Balkans. Bevor flying to Oman her only long-distance holidays were in New 
York for her 18th birthday with her godmother and with fellow students in Israel. Silvia’s trip to Oman 
was actually a business trip of her boyfriend that she could join. Her boyfriend paid for her flight and 
his company covered the hotels. Through her Muslim boyfriend, she has a close connection and strong 
interest in Muslim countries and ways of life. In addition, she remembered her trip to Israel where she 
loved the mentality of people enjoying every day, full of life not knowing if there will be another day 
tomorrow.  

 

Sophie 

 

Sophie is a 53-year-old wigmaker from outside Münster. She used to be a hairdresser but after some 
time developed strong allergies on her hands. Sophie is married to Bruno and they have one adult 
daughter. For about 2 years, she is a grandmother, which for her is the most amazing thing in the world. 
Sophie and her husband love travelling. They travel around Europe with their camper van extensively. 
They went to the same campsite in Croatia for 17 or 18 years. The sister of Sophie’s husband has lived 
in Dubai, Mongolia, and Singapore and is moving every 2-3 years. Sophie and her husband are using 
this to visit them and see faraway places in the past years. In addition, the couple flew to South Africa 
in 2019. They travel alone or join her husband’s sister but avoid group or too organised trips. The 
connection to the Middle East came from Sophie’s sister-in-law. She visited them with her husband and 
they went to Oman for short trips from Dubai. They did this twice about 10 and 7-8 years ago. Since 
then she wanted to travel to Oman because of the authenticity she perceived, the contrast to Dubai and 
the other world than the home she wanted to dive in. For this trip, they spent one week in Dubai with 
her sister-in-law and the second week in Oman. Sophie organised and booked the trip around Oman 
herself entirely. 

 

Bruno 

 

Bruno is a 54-year-old work educator for disabled people living near Münster. With his wife, Sophie, 
Bruno has an adult daughter. Besides his main job, Bruno takes care of the old farm estate from his 
parents, as his mother passed away half a year ago and his dad is living in a retirement home. Bruno is 
extremely busy also during his leisure time. This increases the importance of travelling away on holidays 
for him. They travel around Europe with their camper van extensively and have just spent nights on 
fields under the open sky or in tents. However, mainly the couple travelled around Europe whenever 
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they had the chance. They went to the same campsite in Croatia for 17 or 18 years. Through Bruno’s 
sister who has lived in Dubai, Mongolia, and Singapore and is moving every 2-3 years, they started to 
develop an interest in long-distance trips. For the past ten years, Bruno and his wife Sophie are using 
this to visit them and see faraway places. However, Bruno and his wife now travelled to South Africa 
in 2019 and Oman in 2020 independent of his sister. The original connection to the Middle East came 
from Bruno’s sister. Together with his wife Sophie, he visited his sister and they went to Oman for a 
short trip from Dubai. They did this twice about 10 and 7-8 years ago. For this trip, they spent one week 
in Dubai with his sister and the second week in Oman. His wife Sophie organised and booked the trip 
around Oman entirely herself. Bruno lets her do this and is happy with the way she organises their trips. 
For Bruno, the contrast between Oman and Dubai, really seeing the authentic and old way of life there 
was the main reason to travel there. 

 

Georg 

 

Georg is a 64-year-old retiree living in Münster. Georg is married and has an adult son. Their daughter 
passed away in January 2017. He used to be a teacher in the natural science subjects, maths, biology and 
computer sciences. Georg is retired for about 3 years but is still involved in voluntary work for school 
and international exchange projects. Outside of these projects, Georg spends most of his time with his 
own garden and bird breeding as well as programming. Georg, especially after his retirement has 
travelled frequently and in many different ways, cruising or joining friends on a tour to South Africa. A 
few years ago, he has been to Namibia as part of an exchange project with a voluntary organisation, 
exchanging with other teachers. Through this organisation, Georg developed a connection to Oman. One 
project brought a group of students and teachers from Oman to Germany. The friendliness of the people 
impressed Georg and through these experiences with Omanis in Germany, he developed a connection 
and an interest in the country. Then he saw a special offer for a hotel and asked about this in a travel 
agency. The travel agent knew the hotel and convinced them so Georg and his wife made use of the 
special deal. 

 

Antonia 

 

Antonia is 29 years old and lives in Munich with her husband and her 1-year-old daughter. She has an 
older brother and a twin sister. Antonia is currently on parental leave but actually works for a tour 
operator focused on the African market. She loves meeting friends and enjoys playing board or card 
games. She does not stick with any specific hobbies but always joins or tries different activities. After 
school, Antonia travelled around Australia. For her job, she has been in Cuba, Canada, Sri Lanka, India, 
Tanzania and Kenia, only in the past few years. For her, India was the most emotional trip because she 
saw the extreme poverty, and neglected people, especially children in low Castes but also met incredibly 
welcoming people. Antonia says she is adventurous and explorative as a traveller (and person in 
general), wants to see new places and meet many people but does not need adrenalin kicks. Antonia has 
a connection to Oman because her brother used to live there and still operates tours to Oman and a desert 
camp there. Further, her father-in-law is passionate about deserts and really wanted to go to Oman but 
did not dare to go alone. So together with her husband, she decided to go with them. As it was not really 
her choice to go to Oman, she simply asked her brother to help prepare a trip and went there without 
greater preparation or expectations.  
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Matilda 

 

Matilda is a 37-year-old biotechnologist from Münster. She lives in a city in Baden-Württemberg with 
her husband and works for a pharmaceutical company. The couple (at the time of the interview) was 
expecting their first child, which was born only about 16 days after the interview. Matilda has not 
travelled extensively before she started working. However, she did spend 3 months in England and three 
in Japan during her studies. Since she finished her PhD, in the past four years, Matilda and her husband 
went on one big long-distance trip every year. In 2016, they travelled to Australia, in 2017 to Oman, in 
2018 to South Africa and 2019 to Iceland. As a travelling couple she says, they developed from booking 
an entire trip with tour operators and booking tours to becoming more confident and organising the 
whole trip themselves. Matilda is very interested in seeing the nature and landscapes in foreign countries 
as well as experiencing different feelings such as another climate. Exactly, this different feeling was an 
important reason to travel to Oman. To experience something entirely different from home, with 
different people, culture, landscape and climate.  

 

Kristina 

 

Kristina is 29 years old and lives in Münster with her boyfriend. She is from a city nearby and works 
for the German pension insurance. Kristina enjoys cooking, backing and meeting friends. She does 
sports regularly at home to stay fit but not as a hobby. Together with her boyfriend, she does adventurous 
activities such as zip-lining or skydiving about once a year. Besides taking several trips into nearby areas 
for those activities, Kristina and her boyfriend have taken one bigger trip a year together. In 2018, they 
went to Florida, and in 2019 to Cuba. Adding to these bigger trips, Kristina goes on smaller trips to 
closer countries such as Greece as well. For her, it is important, that the places she goes are warm. 
Therefore, they usually travel during the German winter to get some warmth and energy from the sun. 
Kristina has been on a few cruises, in the Adria, the Canaries and the Arab countries. Her interest to 
travel to Oman in 2017 was aroused by a travel agent who had currently been there. She went to a travel 
agency with a few criteria and the travel agent suggested Oman to them. Before Kristina had never heard 
of Oman. In Oman, Kristina and her boyfriend stayed in a big resort with a private beach. From there 
they went on a few day trips. It was their first holiday as a couple. 

 

Annika 

 

Annika is 53 years old and lives outside of Münster with her husband. She works as a radiology assistant 
part-time. Further, she takes care of the house, garden and her parents. The couple has two adult children 
aged 25 and 27. Annika took care of the children and did not work for 12 years until she started part-
time again. For many years, they went sailing with their kids in Croatia. They have been on sailing tours 
through the Caribbean, to Cuba and cruises to Norway, having Antarctica planned for 2021. As a person 
of habit, Annika likes to go to exactly the same spot in the Netherlands every year. Generally, the couple 
book most of their trips in the same travel agency with the same person. They also booked the round 
tour to Oman with this travel agency. The interest to travel to Oman came from her husband, who already 
mentioned this as a country he wanted to see for more than 10 years. Annika in turn has always blocked 
this, as she was not so open to travelling to the Middle East because of women's rights. Being there her 
impression is women are not suppressed in Oman. After a weeklong round tour, they stayed in a resort 
in Salalah for another week of a beach holiday. 
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Paul 

 

Paul is a 38-year-old bio technician originally from the Sauerland region. For five years, he lives in 
Upper Swabia, in a rural area one hour away from the Alps, together with his wife and their two children. 
Their daughters are 3 and 2 years old. In his leisure time, Paul enjoys spending time with his kids and 
being outside. Further, he goes mountain biking and has a cinema room in the basement, especially for 
gaming. As a child, Paul would have liked to travel more but his parents mainly took the kids to Eastern 
Germany and later to Bulgaria as well as France. Meeting his future wife brought long-distance travel 
to the couple and Paul the individual way of travelling around places. Together they travelled to 
Namibia, Sicily, Florida, Crete, Ireland, Costa Rica and Oman. Since they have their two kids, the couple 
started camping again, with a rented motorhome for example to the German East Sea and Latvia, 
Lithuania and Poland or went more to hotel resorts in Egypt, Turkey or Oman. The couple travelled to 
Oman twice, once in 2015 and then again with their first child in 2018. Their first trip to Oman was an 
all-inclusive resort stay in Salalah. This was their first holiday together and Paul’s first stay in a hotel 
resort. They took many trips exploring the area. The recommendation to go to Oman came from the 
travel agent with whom Paul’s wife has frequently booked trips. However, his wife was not convinced 
about Oman and afraid she needed to cover up and would not be treated well there. Their second stay in 
2018 went to the same place but was special because it was their first holiday with their child. They just 
wanted to relax and enjoy some sunshine and family time. 

 

Nadine 

 

Nadine is 36 years old and lives in Cologne with her boyfriend. The two are a couple for about 3 years. 
She used to work as a media designer for an agency in Cologne for the past two years and before in 
Düsseldorf for 12 years. She quit her job because they would not allow her to take unpaid leave to go 
on a world trip for one year. Together with her boyfriend, she goes downhill mountain biking. The 
couple started to go on a world trip together in October 2019 but had to stop their trip because of Corona. 
Before the world trip, she went mountain biking in Italy with her boyfriend a few times. After she quit 
her job in Düsseldorf, she spent three and a half months travelling around Japan and South-East Asia on 
her own. Nadine, despite being very open about travelling to places spontaneously does require a certain 
level of planning and preparing for her trips, especially the first night after arrival needs to be sorted. 
On the world trip, Nadine and her boyfriend first flew to South Africa for one month and then to Oman. 
After Oman, they went to India, Taiwan and then down to New Zealand, where they had to stop and 
were flown back to Germany because of the Covid-19 pandemic. The saved money that the two have 
left they are investing to buy and renovate a camper van. For Nadine, the reason to travel to Oman as 
part of this world trip is that she has a friend who lives and works there. She knows him since primary 
school. 

 

Werner 

 

Werner is a 38-year-old psychology lecturer at a private university of applied sciences in Munich. Before 
working for the university, Werner was a management consultant and really focused on his career. 
Today, he is very active during his leisure time, doing martial arts, horse riding, hiking and dancing 
classes. He lives in Munich and has had a girlfriend for about two years with whom he spends a lot of 
time. For many years, Werner has enjoyed travelling and together with friends. He has been to for 
example Jordan, Oman, Sri Lanka, Spain, and Romania and travelled around the countries rather 
spontaneously and individually. Together with his girlfriend, Werner has now changed his way of 
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travelling and flew to the Maldives and Seychelles in a resort. He describes himself as adventurous and 
very active during his travels but does demand a certain level of comfort. During his travels, Werner 
also spends his time writing a diary, because he does not want to forget the amazing things he 
experiences. For him, it is very important to always go somewhere new and experience something 
different. In addition, he wants to relax his mind by contrasting his not stressful but crowded daily life. 
Werner travelled to Oman in January 2018 with two friends. One of them is a very close and long friend 
and the other is rather a friend of Werner’s friend. They decided to go to Oman searching for a warm 
place to travel around individually by car. The plan was to have a relaxing guys' holiday getting to know 
a new country and culture and relaxing together.  

 

Tanja 

 

Tanja is a 39-year-old product manager of a tour operator in Cologne. She is originally from the Eifel, 
a rural area an hour away from Cologne. She lives there together with her husband, whom she married 
in 2019. Tanja did vocational training to become a travel agent and then studied multi-lingual 
communications. She has worked as a flight attendant for three years. Tanja has very extensive travel 
experience. On the one hand, she has travelled a lot professionally both as a flight attendant and as a 
product manager. On the other hand, she has been on several long-distance backpacking trips with either 
a friend or her partner. She wants to see something new and be close to the people there and their culture. 
Her past trips have been to Kirgizstan, Costa Rica, Japan, Greece, Spain, Switzerland and France. The 
couple also has a small camper van, which they use to travel around Europe. She has been to the Middle 
East as a flight attendant during many stopovers and went to Dubai for a few days many years ago. 
Together with her husband, Tanja travelled to Oman in February 2018. They had about one week off 
and wanted to go somewhere not many people have been, where they have not been, where it is warm, 
not too far away from Germany and safe. She had heard of it from a few people that the landscape is 
nice and diverse, and the people are hospitable. They planned the trip a bit because Tanja has some 
contacts with a local DMC through her job. 

 

Colin 

 

Colin is a 36-year-old technical advisor for a large German car manufacturer. He works there in 
Düsseldorf since 2001. After starting as a car electrician, he trained to become a technician and then 
advance to a higher position. He lives in Gelsenkirchen with his girlfriend but commutes almost one 
hour every day to Düsseldorf. Colin’s biggest passion is football, especially his club Schalke 04, from 
Gelsenkirchen. For many years, he followed the club around Germany, Europe and the world to games 
and training camps. Accordingly, Colin has taken several city trips around Europe or travelled to Florida 
following his club. There he used the time to see the cities, not just hanging out in a bar and then heading 
to the stadium. He enjoys camping, road trips, or just lying at the beach for a week. He has been to Israel, 
the US (Las Vegas plus road trip) and Japan (Tokyo), generally open to any place in the world that not 
everybody else goes. Colin does not prepare for his trips he just goes with the flow to see where every 
day takes him. In 2016 a cruise took him to Oman for the first time. However, instead of getting off the 
boat to explore Muscat, he decided to spend the day at the pool. A decision he finds crazy today. In 
2018, he travelled to Oman again because a friend of his moved there for work. Together with another 
very good friend (Basti), Colin was the first to visit him in Oman. This for Colin was a chance to see 
something entirely new, which he normally would have never thought of, as well as visiting his friend. 
Together with Basti, he booked the overnights rather spontaneously after arriving in Oman.  
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Appendix 6: List of Codes within Themes 

 

Codes within Themes Different 
Respondents 

Total Number of 
Coded Quotes 

Cultural Relativist Interpretations   

Reflections on Patriarchal Structures  167 

Clothing and Covering  52 

As attraction 4 4 

Blending in 4 6 

Comforts of Covering 4 5 

Conflicts 5 5 

Covering 7 9 

Fashion 4 4 

Male-Female Contrast 4 4 

No perception of constraints 3 5 

No short clothes at home either 3 3 

Pride to wear Veil 1 1 

Respect 5 5 

Sweating 1 1 

Female Rights and Roles  54 

Car Driving 5 6 

Covering as sign of oppression 1 1 

Divorce 1 1 

Education 5 7 

Jobs 5 7 

No Oppression 8 12 

Positive development 1 1 

Restricted freedom 4 4 

Rule at home and in the 
background 

7 8 

Tough and extrovert 2 4 

Traditional 3 3 

Gender Expectations  21 

Clothing and Covering 10 15 

Female Rights and Roles 4 4 
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Codes within Themes Different 
Respondents 

Total Number of 
Coded Quotes 

No Problems Expected 1 2 

Gender Relativism 8 9 

Gender Roles Othering to neighbours 4 5 

Gender Separation 5 8 

Male dominance  11 

Males contacted 5 6 

More men on the streets 2 2 

Polygamy 2 3 

Western Females in Oman 6 7 

Mythologising Arabian Nights  64 

Arabian Nights Othering to Dubai 4 6 

Authentic Oman  19 

Biblical 1 1 

Handicrafts 3 5 

Historic Ships and Sailors - 
Sindbad 

5 6 

Original, Pristine, Traditional 5 7 

Campfire Romanticism 3 5 

Contrasting Tradition and Modernity 3 4 

Enchanting 1 1 

Expectations of Arabian Nights and 
Authenticity 

 7 

Landscape and Architecture 3 3 

Mysterious 1 1 

Pompous, Golden, Colourful 2 3 

Popular Culture Stories 3 4 

Sensing Arabian Nights  18 

Colours of sun rise and set 3 3 

Smells 4 7 

Souq 7 8 

Othering  117 

Being observed as Other - Foreign body 
- The Exotic 

5 6 

Guides as Bridges between Cultures 7 10 
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Codes within Themes Different 
Respondents 

Total Number of 
Coded Quotes 

Observing the Arab Other  101 

Arrogance of Omanis 3 3 

Clothing 2 3 

Exotic 1 1 

Friendly - Polite - Honest 16 22 

Hospitable & Helpful People 14 26 

Humorous 2 3 

Lively 1 1 

Open-Minded 12 20 

Proud 4 4 

Relaxed - Laid back 3 4 

Reserved 8 10 

Value of Family and Friends 4 5 

Observing Religion  64 

Alcoholic Diet 22 25 

Importance in Oman 3 3 

Mosques 8 9 

Muezzin 8 9 

Open Islam 8 9 

Pomp and Ornateness 4 4 

Religious Double Mentality 3 5 

Cuisine  26 

Indian 7 8 

Local Style 7 10 

Spices 3 3 

Vegetarians 5 5 

(Re-)connection to loved ones   

Child Birth 5 12 

Enhancing Relationships 8 9 

Friendship 5 7 

Intense connection during trips 4 4 

Relationships Home 4 8 

Relationships Post Trip 2 5 
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Codes within Themes Different 
Respondents 

Total Number of 
Coded Quotes 

Relationships Pre Trip 1 1 

Sharing passions 4 4 

Togetherness - could have been anywhere 5 10 

Value of Family 6 8 

Affirmation of Self  0 

Open-minded and Urbane  48 

Avoiding all-inclusive tours 2 3 

Avoiding expectations 8 12 

Knowledgeable 4 5 

Local authentic experience 15 20 

Reducing Prejudices 5 8 

Respectful, Adaptable and Spontaneous  43 

Adapting Clothing 11 14 

No pre-trip planning and preparing 4 7 

Taking things as they come 8 10 

The Unexpected-Surprising 9 12 

Adventurous, Active and Courageous  133 

Active 6 9 

Controlled Adventure 8 11 

Excitement-Thrill-Adrenalin 3 4 

Fears 5 6 

Medical Situation 4 6 

New Activity 9 13 

New Place and Culture 11 15 

No threats 14 18 

On one's own 4 5 

Personal limits 6 9 

Pre-Trip Worries  27 

Clothing 4 6 

Communication 2 2 

Driving 2 2 

Health 1 1 

Safety 2 2 
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Codes within Themes Different 
Respondents 

Total Number of 
Coded Quotes 

Trip Organisation 3 4 

Spirit of Adventure 5 5 

Untouched and Unknown Oman 5 5 

Earning Social Respect 10 10 

Existential Reflections through 

Tourist Experiences 

  

Hedonistic and Aesthetic Self  61 

Beauty 12 22 

Enjoying Activities 11 15 

Enjoying Silence, Darkness and 
Vastness 

11 14 

Relaxation and Deceleration 10 10 

Free, Responsible and Meaningful Self  55 

Death and Mortality 7 12 

Disorientation and Loneliness 9 11 

Ethical Considerations 12 14 

Freedom 5 7 

Gratefulness 3 4 

Simplification of life 5 7 

Traveller Accounts   

Connection to Oman 6 7 

Personal Contacts to-in Oman 9 12 

Previous Oman Memory 4 11 

Connection to The Middle East-Muslim-
Arabs 

16 24 

Prejudice 2 3 

Context Between Interviews  14 

Links to Oman Trip 2 3 

Personal Events 5 6 

Trips 3 5 

Covid-19 Context 12 22 

Demographic Information 19 41 

Leisure Activities 16 28 

Life changing experiences 10 18 
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Codes within Themes Different 
Respondents 

Total Number of 
Coded Quotes 

Oman Trip Basics 18 42 

Past Travel Experience 16 27 

Link to personal characteristics 8 18 

Specific Memories 1 1 

Adventure 3 4 

Authentic Experience 3 5 

Contrast to Expectations 2 2 

Culinary 1 1 

Deep Emotions 1 1 

Discovery 3 3 

Local Experience 7 12 

Memories of Opposites, Contrasts 
and Extremes 

2 4 

Memory Contrast to Home 5 5 

Memory Feeling of fear 3 5 

Memory Feeling of Lightness 2 2 

Memory Feeling of Relief 1 1 

Memory Feeling of Rush-
Intoxication 

2 3 

Memory of Achievement 1 2 

Memory of Stress 1 1 

Nature and Views 12 13 

Once-in-a-lifetime 1 1 

Poverty 2 2 

Service Quality 1 1 

Spontaneity 1 1 

Tour Guide 1 1 

Travel Reasons 2 2 

Activity - Sports 4 5 

Adventure 4 8 

Beautiful Views 1 1 

Climate 5 6 

Culinary 1 1 

Culture 6 7 



XXXI 
 

Codes within Themes Different 
Respondents 

Total Number of 
Coded Quotes 

Different from home 5 5 

Enjoyment 2 2 

Freedom 1 1 

Getting out of daily life 1 2 

Learning-Broadening Horizon 3 4 

Local people 4 7 

Making use of opportunities 3 3 

Money Available 1 1 

Nature 6 11 

Nice pictures-travel reports 2 2 

Novelty - Nobody else was there 3 3 

Other Person 1 1 

Pride 1 1 

Professional Travel 3 4 

Relaxation 5 8 

Safety and Security 4 4 

Self-finding 1 1 

Stories from Friends 2 2 

Visiting Friends and Relatives 3 3 

Wanderlust 1 1 

Personal Description 21 69 

Personal Opinions 16 24 

Reasons to Travel to Oman 4 6 

Broadening Ones Horizon 2 3 

Climate and Weather 5 6 

Exclusion of other countries 2 2 

Father-in-law 1 2 

Husband 3 4 

Multifaceted 1 1 

Nature 3 5 

No Poverty in Oman 1 1 

Omani People 1 1 

Open country 1 1 
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Codes within Themes Different 
Respondents 

Total Number of 
Coded Quotes 

Personal Experience 2 2 

Proximity 1 1 

Relaxation 1 1 

Safety 3 3 

Sea Sun and Sand 2 2 

Special Offer-Price 1 1 

The Exotic-Contrast to home 2 2 

The New and Other 3 6 

Travel Agents Personal Experience 2 2 

Vfr 4 6 

Word-of-mouth 4 4 

Religion 4 4 

Travel Effects 1 1 

Future Trips 0 0 

Confidence Visiting Muslim 
Countries 

4 5 

Seen the Middle East 1 1 

Next Trip Simple no Luxury 1 1 

Recommending Oman 8 10 

Revisit Intentions 24 35 

Wanderlust 5 8 

No meaning use in daily life 5 7 

Right back in the bustle 3 3 

Opinion Changes 3 3 

No Changes 5 5 

Political System Opinions 1 1 

Reduction of Prejudices 4 6 

Value of Family 1 1 

Personal Effects 0 0 

Curiosity-Learn about Culture 1 2 

Enjoying the moment 1 1 

Environmental Protection 1 1 

Grounding 5 8 
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Codes within Themes Different 
Respondents 

Total Number of 
Coded Quotes 

More Hospitable 1 1 

Personal Relationships 2 2 

Personal Strength 1 1 

Pride 2 4 

Pioneering 1 2 

Relaxed 1 1 

Traveller Type 22 67 

Wanderlust 18 38 

Work and Study Background 20 41 

 

 

 

Appendix 7: Developing Themes from Codes – (Re-) Connection to Loved Ones 
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Appendix 8: Developing Themes from Codes – Affirmation of Self 

 

 

 

Appendix 9: Developing Themes from Codes – Existential Reflections through 

Tourist Experiences 
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Appendix 10: Daniela Pre-Trip Interview 

 

Hanno: First of all, I would just ask you to briefly introduce yourself. So a little bit about yourself - just 

what you do, where you come from.  

Daniela:  I am 29 years old, newly married. (Um) and am a doctor by profession. Trauma surgeon 
and orthopaedist. Come from the Palatinate. So exactly, smaller - smaller town. I grew up there 
and (um) exactly, then I also lived abroad a lot and was first interested in actually going in the 
direction of (um) diplomacy. I did a Bachelor's degree in International Relations in Geneva, but 
then I became a bit disillusioned with what the work would be like. (Um) then nevertheless (um) 
- what does nevertheless mean? - but I really never thought I would become a doctor. We have 
a lot of doctors in the family. So I thought to myself, hm, I'll do that. Yes, and then fortunately 
(um) (um) - that (um) - it was all quite uncomplicated, that I could somehow start medicine in 
Munich. I thought I'd just do it now and see. (Laughs). So I got stuck in somehow and am now 
a fascinated doctor. Yes.  

Hanno: Okay. Very nice and (um), where have you lived abroad for a while?  

Daniela:  Well, I have in (short pause) 

Hanno: (short pause) lived.  

Daniela:  Well, exactly, I have - of course these exchange things that you can do there - I was in 
sixth grade - my sister did her A-levels in Canada and I was there for a month in sixth grade. So 
yes, and in ninth grade I was in Canada for half a year. Then I did my A-levels in England. In 
Oxford, that is. And then I lived in Ghent, Switzerland for three years and then - and I did my 
Bachelor's degree there. And then I did a medical internship in a clinic in Brazil. Then I did part 
of my practical year in Zurich and three months in Paris.  

Hanno: Okay, so quite a lot. And (um) so in your free time, when it's there, what (um) do you do or what 

do you do in that case?  

Daniela:  (Laughs). (Um) yes (um) - actually a bit less now - but quite like sports. So skiing in 
winter. From Munich it went a bit quickly - - better. We both play tennis. (Um) otherwise quite 
(um) music-affine. I used to play music a bit more than I do now. I sing, I sang in a band for 
two (short pause) years. Now only on special occasions. (Um) I just play music in the family 
for special occasions. And (um) a lot of concerts and so yeah. Cinema with pleasure. Yes.  

Hanno: And (um) to your - to your holiday trips. Now if you just look at the past one or two years. What 

kind of trips have you made? What kind of trips were they? Where to?  

Daniela:  (Um), (um) a mixture of - so a few city trips. We also went to Paris with friends. Then 
we went to Mexico with my parents. I think two years ago. And there we had a mixture of - kind 
of culture with my parents and then we went a bit - and there a bit more comfortable - and then 
a bit further with the backpack. Then I - then with my family (um) about - also travel agency, I 
think. (Um) we - we still do again with my sisters, with my parents, then again and again family 
holidays - Vietnam done. Through Dertour. Also travel agency-like and otherwise (um) - then 
was - have to think - ah yes, last year I was in Bali with friends. Visited friends who were there. 
(Um), right there (um), so in the end we just booked the flight and then saw what we were doing. 
(Um) otherwise quite a lot also (um) Mallorca, because my family has a holiday home there. 
That means it's a bit like just chilling out and relaxing.  And we also have a house - a holiday 
home in Tuscany. We go there all the time. So - so family-like, so.  

Hanno: Are there any experiences from - from these holidays - unforgettable experiences - anything 

(um) special that you took with you?  

Daniela:  So right now - just in the last two years or?  
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Hanno: Yes, and it also works in principle. So if there's something where you say, that really stuck in 

my mind.  

Daniela:  Yes, I was - what was it somehow in my Bachelor's degree? I was backpacking in 
Central America with my friends. And then (um) in Nicaragua (um) this - this Momotombo, this 
volcano that we climbed. I think that's a story that about always - that always comes up. 
(Laughs).  

Hanno: Mhm (Affirmative)  

Daniela:  Yes, well, yes, that was an absolutely exceptional experience, because there were 
somehow - before that there were somehow only three tourist groups up there and (um) 
somehow - yes, due to certain circumstances with my girlfriend, who had something with the 
tourist guide (laughs) - so he was like "of course we're going up this volcano" and (um) yes - 
but it was quite funny and in the end we were up there and it smelled like sulphur - yes it hurt 
our airways - so we were actually only up there for a millisecond and then we went (laughs) 
down again. 

Hanno: (Laughs)  

Daniela:  Well, yes (short pause) but that's always the story. And otherwise, I think Bali was (um) 
- so a lot of nature things remain in my memory and somehow - I don't know, Bali was also 
somehow very shortly after my exams. It was such a feeling of freedom. That's often what I take 
with me and that's also what I - where I like to think back again, how I felt (um) - I don't know, 
now when I was snorkelling somehow in the north of Bali. Yes, and how I felt (um) one with 
nature, with the fish, there between us. I think it was perfect or always like that.  

Hanno: Yes.  

Daniela:  Or just something like up on a mountain or hiking somewhere, seeing the sunrise on a 
mountain. All that kind of thing. So really nature experiences, I think. And on the other hand, I 
think sometimes there's a really - really cool restaurant or something. Those are also - so culinary 
- those are the other things, I think, that also, yes (um).  

Hanno: Okay (um) interesting, we'll have another look at that. (Um) And you haven't been to the Middle 

East yet?  

Daniela:  No.  

Hanno: Or in Arab countries?  

Daniela:  (Um) Well, I was - well, as a child we were in Tunisia, I was in Marrakech once. And 
-  

Hanno: Okay, as a child then.  

Daniela:  (Affirmative) and then in Jordan I have also been three times.  

Hanno: Also lately or?  

Daniela:  Yes, so in the last - twice, in fact, between about seven and 14 - and then five years ago 
or so I was in Jordan again.  

Hanno: Okay, why Jordan?  

Daniela:  (Um), because my sister's godfather was there (um) for the GZ and that's why - exactly, 
then he - then he got married. No, (um) Palestinian, Palestinian, so a journalist from Palestine. 
Palestinian, exactly Palestinian.  

Hanno: Palestinian. Yes, yes.  
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Daniela:  And for the wedding - exactly we were - I was somehow, I think twelve - before that 
we visited him once and then we were there again, because, yes, exactly. That is, so (um) with 
an overnight stay in the desert something like that and so Petra and Red - Dead - Dead Sea.  

Hanno: Yes, okay, so a bit -  

Daniela:  A little bit, exactly.  

Hanno: (short pause) in the corner already - already been there.  

Daniela:  Yes, exactly, exactly. David not at all yet, which is quite cool.  

Hanno: Okay. He hasn't yet. That is, Jordan, is that somehow a connection? How did you come to that 

or how did you come to Oman? Is that connected to it or?  

Daniela:  (Um) not really. So, okay, so, yes, it's - it's our honeymoon that we're spending there.  

Hanno: Okay.  

Daniela:  Exactly. We have now at the end of July - we got married.  

Hanno: Yes.  

Daniela:  And exactly, and then that's why it's okay, we wanted to go on a honeymoon and (um) 
then so (um) zw- - yeah, we didn't basically (um) I don't think - it was a bit of an exclusion, 
almost, criteria, as far as destinations go.  

Hanno: Mhm (Affirmative)  

Daniela:  We didn't necessarily see ourselves as Seychelles-, Maldives-like, because we like to 
be active, because we also like to have a change somehow and although many people assured 
us that you don't get bored and I think - well, we never get bored anyway - so rarely, I think, but 
this - this somewhere in a - just somewhere in one place, in the resort and a bit of this - we didn't 
want that. (Um) and then, yes, there are only so and so many destinations that are then not 
associated with Zika (um). That is to say, (um) actually, we even wanted to live in a city - 
somehow a bit of highlife (um), DINK-life, double-income-no-kids-life in - in New York. We've 
been there a few times. (Um) that is, no touristy things, but only restaurants, Broadway and so 
on.  

Hanno: Mhm (Affirmative)  

Daniela:  And then somehow the Caribbean, for a week. We just wanted to do different things 
like that. But the Caribbean is complete with Zika and (um) even if the (um) child planning, 
somehow - I don't know - not exactly. Not now. But I mean, half a year of taking care and blah, 
and you don't know exactly now, so there were still a few things to choose from. Completely 
South-East Asia was also so close to the equator that it was somehow out of the question. At the 
top, there would have been South - North America somewhere, but that wasn't so clear to us 
now as (um) - as somehow - Hawaii we had considered, but flying so long and so. And then, 
yes, South Africa somehow, doesn't appeal to me personally at the moment. (Um) exactly and 
then I thought it was really cool - somehow very different (um) - a different culture and then I 
went through two - well, somehow - friends of - of my sisters were there. But also with a child 
somehow, I think. Yes, super, it was super uncomplicated with a child and really (um) super 
enthusiastic and then also friends of friends - then somehow also happened to find out about it 
- and we just - did a bit of googling. Okay, honeymoon, what can you do and then somehow 
heard twice that it was supposed to have been really cool. And then somehow, the more we 
looked into it, the more interesting it became.  

Hanno: Okay and (short pause) 
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Daniela:  So the - the combination - we just looked at what we could do. There - so, where you 
can travel around a bit and then combine different things, different types of landscapes maybe 
and (um) then Zika was also really a big factor of it... 

Hanno: Yes. And that - yes, well, then at some point you come to the exclusion criterion - there are not 

so many countries left.  

Daniela:  Yes. Yes, exactly.  

Hanno: Okay, then tell us about the planned trip to Oman. When are you travelling, what destinations 

are you visiting? Will you visit any other destinations on the trip? Just tell me something - what 

you (short pause) 

Daniela:  Exactly, we fly from Frankfurt on Friday and first take the train to the airport and then 
we fly from Frankfurt directly to Muscat. And we'll stay there for two nights and then drive - 
we'll go to the mountains. Then we'll stay there in the mountains for three nights, I think. 
Something like that. Then an overnight stay in the desert and then we fly down south to Salalah 
and stay there for five days, I think. Exactly, and then actually straight to Muscat, so to speak, 
and then home.  

Hanno: Good, and when will you be here again?  

Daniela:  On the 14th, I think.  

Hanno: All right, the 14th. That's in a fortnight.  

Daniela:  Mhm (affirmative) exactly.  

Hanno: Okay (um) and the trip itself is booked with Phillip?  

Daniela:  Exactly.  

Hanno: About the tour operator.  

Daniela:  Mhm (affirmative) exactly.  

Hanno: And he designed the entire programme or how is - how is the design?  

Daniela:  Exactly, so when we went to Oman - somehow, we thought, should we go through a 
tour operator or something and then somehow - my parents do it through DerTour every now 
and then. Yes, not always, but then we thought, maybe it's nice for a - after we've organised a 
lot for the wedding and at the moment, honestly, the job is starting again so mega. (Um) maybe 
even just really, then especially in a country where you don't have so much idea and where you 
also want to be more comfortable, then to book it through an organiser. Because when I'm with 
friends - when we're in Bali somehow - then I take the backpack, then we don't care about 
anything, right. But then we, come on, now somehow we also take a bit of money in hand and 
then, yes exactly, we booked it through Phillip. And he actually already had - on the website 
there was actually a similar - actually the route was already there and we found that super 
appealing. And then we just shifted around a bit with the individual components. As far as the 
individual hotels are concerned, for example. We looked, okay, (um) at the one camp (um) found 
- we preferred something that was really tent-like and then he told us an alternative and not some 
kind of (um) fixed building or (um) exactly and then we wanted to save a bit, would be okay. In 
Muscat, we're not going to do anything super-expensive, but it's enough for us that we've looked 
a bit - somehow above all financially - at what we can still push.  

Hanno: Yes.  

Daniela:  So that means the basic route was given and then we just adapted the individual 
components a little bit, which we liked or not.  

Hanno: Okay, so basically the whole trip is completely planned out?  
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Daniela:  Completely everything. Completely planned out. Also quite unusual for us. I think it's 
the first time we (laughs). 

Hanno: (Laughs)  

Daniela:  We even have one of those (short pause) guides, so he's the one who took us to Muscat.  

Hanno: One day?  

Daniela:  One day, exactly.  

Hanno: Okay, okay. (Um) and you just said briefly that you haven't really informed yourself yet.  

Daniela:  Not so blatant yet, no.  

Hanno:Not yet somehow?  

Daniela:  Ne.  

Hanno: What have you found out about Oman so far? What is there? So what?  

Daniela:  Exactly, so, basically (um) - so a few key data (um) simply - that it is some kind of 
monarchy. (Um) something like that, already that, which is a bit of the structures, in order to 
assess a bit, how it is as a woman. I mean, I am somehow light blond. And (laughs) somehow - 
(um) exactly how - how do I have to disguise myself. So - so things like that. Then (um) (um) 
religion. 

Hanno: We'll get to (laughs) in a moment.  

Daniela:  Exactly. So I have - I have informed myself a little bit. Then a little bit about food. What 
you can actually expect there, so to speak. Then again, whether the (um) - I found the vegetation 
interesting somehow. We looked at the climate. What it looks like. What - also, as far as travel 
times are concerned. Of course. Now we are there, after the rainy season. And, exactly, so 
landscape (um) scenic. (Um) climate (um), a bit of culture. Well (short pause) so above all about 
- about then the culinary and yes.  But nothing about - somehow - history quite a lot or 
about really (um) like - what sights are there. Just the ones that you have to visit, probably some 
mosque that you definitely have to visit - so I haven't gone into that much detail yet. In general.  

Hanno: It's all still to come. On the flight or.  

Daniela:  Exactly.  

Hanno: (Um) If you now - let's just be a bit more specific about your expectations for the trip. Even if 

it's perhaps all still so in the dark, just what comes to your mind. Anything. There is no right or 

wrong. Just try to do what comes into your head. If you take me back to the first day, I'll tell you 

something. So you were the first - I don't know - when do you arrive?  

Daniela: Yes, we arrive in the evening.  

Hanno: You arrive in the evening. You wake up in Muscat on the first morning. What do you expect will 

happen.  

Daniela:  (Um) then for the really first day, (um) micro or directly then also the second?  

Hanno: Yes, exactly, just micro-like the first day.  

Daniela:  Okay, then just the first day. (Um) probably (um) so I hope (um) or probably it will be 
a bit of disorientation at first. And I hope that somehow the light in colours, that we are a bit 
there at the - and smells, that you perceive that very intensively. That I will then somehow be 
happy for breakfast about (in order to) eat some things that I don't know. (Um) (um) that 
somehow there will be some special coffee, somehow to go with it, which is supposed to be 
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quite crass. (Um) then I'll be happy to foist that on David, who really doesn't drink coffee at all. 
(Laughs).  

Hanno: (Laughs)  

Daniela:  (Um) exactly, so first of all I'm happy about - about smells. Somehow, a few and so on. 
Breakfast - I'm really looking forward to that. (Um) maybe I even look forward to - depending 
on, I think we once - I kind of like that with a little bit of jetlag or something, I like that, briefly 
doing some kind of exercise and then (um) just going for it. (Um) and then I like - well, I even 
look forward to being run over a bit. A bit of a big city. Kind of market - markets. (Um) to soak 
up everything somehow, that we see different corners. To have a little bit of a first impression 
of how it is (um) somehow intercultural. How - how - how - I don't know whether you haggle 
at the market or trade a little bit and so these - and so. It is, so I hope to really get to know city 
life on the first day, because after that we'll be heading for the mountains again relatively soon, 
the next day, and (um) a bit more secluded and cosy. So I'm actually looking forward to waking 
up and somehow seeing another world. Yes. Like that. And then in the evening somehow - 
probably - go out for a nice meal somewhere and then during the day a bit - yes, a few stops.  

Hanno: Well, the culinary aspect is already in the foreground.  

Daniela:  Yes, yes exactly. And just - and I think, and then just to get a bit of a feeling for the 
people. That, yes, so. Yes and (um) sightseeing, yes. So exactly what then. Then I hope that 
some mosques, some places with, exactly, markets. Things like that. Yes.  

Hanno: Okay. (Um) well (um) for the overnight stay, what - what kind of overnight stays have you 

booked now? So you have the hotel on the mountain. The Alila probably.  

Daniela:  Mhm (affirmative) exactly.  

Hanno: Exactly, I had already seen that. But otherwise, in Muscat and so on?  

Daniela:  In Muscat, I think we had, what was it somehow? At first I think it was Kempinski 
somehow. But then we said that we didn't need that. We just have, I would say, such a good 
standard. Four stars. Something that was a bit cheaper, but I honestly don't know exactly. But I 
can get it out. But something like that.  

Hanno: But already a hotel?  

Daniela:  Hotel, yes, we have booked a hotel. Somehow (um) yes, it will probably be perfect. 
Somehow (um) but not something now, where still somehow the mega - or so.  

Hanno: Okay.  

Daniela: Not now - exactly, the Alila and on the way, I think, to the mountains something simple, 
I think in the city. Kind of on the way there. We have an overnight stop there. Something that's 
(um) relatively easy I guess. (Um) and then the Alila. Then in the desert, in the camp. And then 
we had - exactly, in Salalah it was kind of stupid that this Anantara - this one - that somehow 
our category was no longer available and there was only a villa with a private pool and so on. 
And that was then - that is then also somehow with a high (um) high wall and so to speak and 
then Phillip had just said, that makes - so he would not justify the financial expenditure, that 
then somehow with the hotel. And then we had - we are in this Rotana or Tana. But then in the 
club area and then Phillip somehow said that this was somehow a different area than - this is 
normally a bit like all-inclusive tourism elsewhere and the other one was probably quite nice 
and somehow we were there. Exactly.  

Hanno: Basically, a certain standard is important for you on the journey.  

Daniela:  Yes. Definitely, yes. But, because it's the honeymoon, not - and it's just a bit - I think, 
so we'll never spend as much as this Alila on any hotel in our lives. So - so, because - because 
that's nice, but I remember at some point David had accumulated - he used to be in counselling 
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- some kind of points and we also once kind of stayed in a (short pause) six - I don't know - star 
something. I mean, we like it somehow comfortable, but we spent a night there  in - in - (um) 
on the Herkimer. It's often just too much for me. I don't really need it like that. If that is then 
also so totally so - so very (um), yes, very, very service-oriented. At some point it might be a 
bit too much, but, yes, I think so there. It looked spectacular, simply amazing, and I don't think 
we'll ever do anything like that again, yes, and we also wanted money for the wedding - a grant 
for the honeymoon. And we said, come on - we'll live once and then - and I think, then there - I 
don't know exactly, it was something like that, which you can now at least talk about Phillip in 
some way - it was like, yeah, okay, he wouldn't cancel that in the mountains under any 
circumstances, because that's a super experience and so on. Yes, the rest, sure, you can do 
something and change it a bit, but -. So standard is important to us, but I wouldn't say basically 
- for the trip it is. For the trip, yes, because - because it's kind of like that, that's how it is on a 
honeymoon, you want it to be a bit nice, I think.  

Hanno: Yes. Okay. (Um) what else do you expect in Oman? What - what kind of expectations do you 

have? What (um) or how - no, let's ask differently - what (um) - what other activities are you, 

you have planned, you are planning?  

Daniela:  (Um) I hope that we will hike there in (short pause) - in the mountains too. That's what 
we wanted to do. (Um) if not also exactly, exactly hiking. So, then (um) (um) probably like, so 
just activities otherwise in the city just a bit so cultural and so sightseeing (um) then (um) in the 
- at the water probably a bit water sp- - snorkelling. Not diving, but snorkelling. Then, I don't 
know what else there is. Then in terms of sport probably even something like running on the 
beach. (Laughs). Or something like that. I'd kind of like that. So yes, that's what I would say.  

Hanno: Okay, so a little bit of something - already being active, too.  

Daniela:  (Affirmative) yes. Exactly. So such a good - such a good mixture just like that. Exactly. 
Yes. One day nothing and then the next day doing something.  

Hanno: And travel around? Well, sure, you have the flight to Salalah. But the other days you have a 

rental car.  

Daniela:  (Affirmative). Exactly. That's where we drive around ourselves then.  

Hanno: And are the two of you driving by yourself?  

Daniela:  Mhm (Affirmative)  

Hanno: But on Saturday you will be guided by a –  

Daniela:  Exactly, around the city. Exactly, exactly. But otherwise we already have a rental car 
and then drive into the mountains and from the mountains I think into the desert. And then, I 
think, back again. I think we do all that on our own as far as I understand. Yes.  

Hanno: Okay. (Um)  

Daniela:  Is there actually left-hand traffic?  

Hanno: It's like here. Is everything (short pause)  

Daniela:  So right-hand traffic. Okay. 

Hanno: No, it does have a connection to the British Crown, the country itself, but (um) (short pause)  

Daniela:  Yes, that's why.  
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Hanno: (short pause) but they changed that sometime in the seventies. (Um) Well, I've ticked all that off 

so far. Then I would like to come to the photo that you brought me or - where do I have it (um) 

here. I have just screenshotted it so that I have it here. Exactly, so I asked you to choose a photo 

that somehow best captures your expectations of the country. I have it here too, so that you can 

look at it here too. (Um) just tell me, first of all, okay, where did you get the photo? Why this 

photo? What do you see in this photo? And what expectations do you associate with it?  

 

Daniela:  Yes, (affirmative). Yes, I sent it to you because this hotel in the mountains is already 
one of the highlights in the run-up - (um) actually we are already a bit primed that this will be 
one of the main attractions. So I was looking for it somehow specifically and that's why I sent 
it to you. (Um) yes, somehow I see an absolute - such a vastness. Somehow, almost a bit like a 
barren mountain landscape, which you don't see here either - we are very often around the Alps. 
Well, because of that, somehow almost - yes, there is something (short pause) in a certain way. 
So it's so wide and somehow intimidating at the same time, a bit, but somehow so - such a cool 
intimidation. I don't know, I have the feeling - it's just somehow, yes. Yes, and that just somehow 
has such a strength, somehow so in this landscape and then just the cool hotel (um) there directly, 
which somehow fits in (um) to this - such a kind of projection. Yes. (…)  

Hanno: And (um) so Phillip recommended that to you again separately as well?  

Daniela:  Yes.  

Hanno: (Affirmative) and has thus perhaps also raised expectations a little (short pause)  

Daniela:  A little bit on that (short pause)  

Hanno: (short pause) Influenced a little bit, too.  

Daniela:  A little bit. Exactly. Exactly. Because he recommended it. Or at least - yes, exactly - 
recommended and funnily enough a buddy of my sister or a friend of - of my brother-in-law 
wants - (um) he had the whole (um) - he had somehow (um) just in conversation with my sister 
- ah your sister drives - ah yes, he was there once and then he was in the hotel and that was one 
of the greatest hotels he ever stayed in. There. And so. That is, somehow still from others, 
exactly. Exactly. But I think I'm not ulti- - we're not ultimately fixated on the mountains now, 
but I think that's so from - what do I know, we also like mountains very much. I (um) say, in 
our latitudes. And this kind of waking up in the morning on a hut and just kind of looking out 
of the window, that's just kind of. Yes, I - it's a super cool feeling. And I can also imagine it, so 
I'm just curious how it feels. If it's just not this totally (um) so this (um), yeah somehow our 
mountains. I don't know if I've ever been abroad in a mountain range before. I don't know 
exactly. That's why I'm also like this, but just like this - so really mountain massif or I don't 
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know exactly. I don't think I've ever seen it before, the way it - the way it works there. That's 
why I'm very curious.  

Hanno: Okay, and are there somehow - let's say - you already have relatively high expectations.  

Daniela:  (Laughs)  

Hanno: They're kind of attached to it. When I filter it out like that. (Um) (um) and this - this highlight in 

the - in the mountains. (Um) so you set that once because of the honeymoon, okay, that was then 

somehow also something special again, because those are (um) somehow recommendations. 

(Um) what - what do you expect to experience there? So when you wake up in the morning, what 

- what - what - what do you expect? What kind of - what kind of feeling, what kind of looks, what 

kind of?  

Daniela:  (Um) I think about what - what - what it is above all somehow that you also have a great 
relaxation about you with it. (Um) and somehow - I don't know - calm or something. That I then 
maybe somehow do my yoga on the terrace or something. (Um) and so a little bit of this - so 
coming down to oneself - (um) to oneself a little bit. That somehow - like that - that we also 
have a lot of - a lot of time - so that we have a nice time as a couple, because I mean there we 
are as a couple. We - it's not - not so much around. And that, so to speak, this is - just the 
circumstances and - I don't know now. I mean, I'm also wonderfully looking forward to the 
desert. That's also somehow - somehow it would be even cooler there actually. Where it is such 
a place where we actually, yes so really somehow, yes. I don't know how to (um) (um). Also 
because just not so much around. Just this - just looking at what we kind of feel like doing. And 
that's just a very, very beautiful setting there and (um) also for reading. That too, somehow. 
Somehow just picking up a book, but then with a very beautiful view and so on. Yes.  

Hanno: Yes.  

Daniela:  If - because I think if you know this - this kind of beach life, you just know it before 
and in the desert. I've also spent the night there before. But there I was more - I mean, I think 
that's one of the most romantic things to spend the night in the desert. Because I find the sky so 
- so really stark. But there it will probably still be a bit of a - a - a bit of a - a bit of an excitement 
and everything will still be - still so okay - probably David, because he doesn't know - he doesn't 
know that yet. Or somehow with the - with the tent and so on.  

Hanno: Mhm (affirmative)  

Daniela:  (Um) but (um) that's why it will be more of an excitement. I don't know, up there, I 
think, they are a bit like that (um) (short pause) ah. 

Hanno: Yes. Hanno: Okay. Take a breath.  

Daniela:  Yes, where you can do that once. Breathe deeply. I think it's also nice to breathe a little.  

Hanno: (Um) yes, that will be exciting. So then and - and how do you expect the - the desert? What - 

what - how do you imagine it? I mean, you have experienced the desert before, but - how - how 

do you expect this - the one night there?  

Daniela:  Yes, one, exactly. So I'm curious how - how the - how the camp is there. (Um) and yes 
I (um), exactly I, I hope that you somehow - that you, somehow in the evening then, is mostly 
also somehow, that you also together somehow - somehow so then eat or so somehow so. That 
you somehow and somehow - I don't know how it was there - and also somehow the peace. Also 
this then - so first - like this - this campfire feeling. Sitting together with others in the evening. 
And then a bit of stargazing. I don't really need camel rides or anything like that.  

Hanno: Have you already done that?  

Daniela:  Yes. And that then - so - maybe I will do it again after all, but I don't really need that. 
Yes. Exactly.  
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Hanno: (Um) Okay, what - what else do you just expect it to be like in Oman? What do you have in your 

head?  

Daniela:  Yes, I (short pause)  

Hanno: I've also brought a few topics with me that are quite often - well, they are topics that occur 

frequently, but maybe first of all what you think.  

Daniela:  Yes. So basically, I already expect an Arab state with correspondingly (um) (um) veiled 
- that is, not very freely dressed local residents. (Um) people. (short pause) Somehow I still 
expect that it will be like this, somehow like this, that you will probably still partly see something 
like - like a few somehow thick cars. Next to something very simple. So I know - I do expect 
that there's a bit of a clash that you see in parts. Also probably when driving around. (Um) that 
you will partly be in quite simple areas and then, when you are in Muscat or then of course, you 
have to say quite honestly, the (um) selection of the hotels that you have made, that of course - 
then you have insane luxury and (um). It's also celebrated in - in Arabic I think in pomp or 
something. It's - it's also celebrated somehow. That is, a bit like in 1001 Nights and a lot of gold, 
a lot of shiny things, which is somehow also so pompous. I can imagine that it is very service-
oriented. Which is also the case in hotels or restaurants. That's a stupid idea, that it's too much 
for me at some point. I think maybe it's because you somehow come from a - I don't know - 
white background, so somehow or (um) at least that was my - my experience from the Asian 
region or even in Jordan, that you were courted again as a tourist - even a little bit - more. (Um) 
I somehow don't have associations like being taken for a ride at all. So, I also questioned it and 
so on, but I don't have that feeling at all. (Um) (um), what else is there?  

Hanno: I would ask about you. So this - this not revealingly dressed, fat cars, ostentation. That's - that's 

all connected to the general image of the Arab -?  

Daniela:  Yes, exactly. And mixed somehow. Exactly. Mixed with Dubai images that you know. 
What you are told. (Um) exactly how - exactly that and plus that there is then nevertheless - so, 
what you now through - through just research, if you now just look at the hotels now. Okay, 
there is already a mega standard. (Um) but nevertheless (um), exactly, if then somehow 
otherwise (um) - we are of course not completely through the whole country (um), somehow so 
and that just there (um) a certain standard for some probably already - so also for the locals some 
then also.  

Hanno: Mhm (Affirmative)  

Daniela:  Well - because that is - all the hotels are not just for tourism. Sure, probably in Salalah, 
but there are actually quite a lot of good hotels in Muscat. Kempinski hotels here and Ritz here 
and whatever. Of course, it's piece by piece tourism, but (um) that there's also an - well, an 
Arabic tourism probably also there or the locals, that probably also there somehow - if it's your 
dream, you also live there somehow.  

Hanno: Exactly.  

Daniela: So  somehow - I know now - so just with - so - so - is not even because of the - so what - 
what - what friends from so Dubai or when they were there just then nevertheless (um) with 
quite (um) poor-rich divide. Somehow I expect something like that. I expect it. That then just 
symbolically to somehow the - the fat car that somehow - I don't know - has darkened windows 
and (um) the white SUV with somehow then (um) in simple areas. And, yes.  

Hanno: And this Arabian see, this 1001 Nights in splendour. Maybe also the clash.    Is that - was that 

somehow relevant for the travel decision or?  

Daniela:  (Um) 

Hanno: Or at least not, somehow, obstructive?  
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Daniela:  Nope. Ne, I find it rather almost still interesting. I think it is rather something - what - 
what I (um), yes ne, rather so - was not a hindrance. Ne, because I basically - well, when I think 
so with a - with a. Now that's not - exactly - a statement that one finds that good (um), that one 
travels there (um) and if one knows that it's probably like that, but I think it's already interesting 
somehow (um), in such states in - in - in - I don't know, also blatant development and so they 
deal with - with the so-called progress (um). I've never been to Dubai - Dubai and so on, but I 
think the (short pause) - yes rather - rather a curiosity. A little bit. Yes. Which triggered a lot of 
things. Where I - well, although I don't really know whether the aspect was so - at least, exactly, 
at least it wasn't a hindrance. Was now not - what - what - what has now also been a deciding 
factor, but I think a - a curiosity and gew- - da curiosity - so in a certain sense that means of 
course also that one - that one oneself also already somehow also has these amenities and nice 
restaurants and nice hotels also then when one travels oneself (um), otherwise one could of 
course go completely to (um) (um) less developed country. So to speak. So in a way, of course, 
you also benefit from that. And that then also makes travelling possible. Yes.  

Hanno: Yes. Yes. (Um) are there any experiences, experiences that you are looking forward to the most? 

Anything?  

Daniela:  (short pause) I am really happy somehow (about) the - so the togetherness (about). I am 
really happy about that.  

Hanno: Well, as it should be on a honeymoon. (Laughs)  

Daniela:  Exactly, exactly, exactly. So from there I expect somehow, just together and whatever 
we do there. And just somehow with beautiful - beautiful things around it. Somehow (um). Yes.  

Hanno: Yes. Okay. Do you expect the trip to Oman to be an adventure?  

Daniela:  (Um) (long pause) A bit. So not - not now so - because so - so alone - alone the country 
I think, but because we did it through a travel agency. Because we really stayed in nice 
accommodations (um), it doesn't seem quite so adventurous, because it is, yes, regular.  

Hanno: Yes. (Um) is there anything you are worried about regarding your journey?  

Daniela:  Well, just with the visa and (um) passport (laughs). Somehow I still had to do my 
passport because of the name change and so on. And yes, with the entry, that somehow 
everything fits. (Um) I have a little bit - yes, so - a little bit that I have to somehow make sure 
that I have (um) adequate clothing and somehow a little bit, yes, often of course in the summer 
so the flatter things. I have a few things that I actually always have with me on these - these 
kinds of trips, actually so fluttery trousers and so on, but there - there a bit - maybe I have to go 
shopping for something that I have to buy to - to wear. Otherwise (um) we're quite fair-skinned. 
(Um) sunscreen to sunbathe. Sunburn (laughs). Things like that.  

Hanno: (Laughs) Okay, okay. Yeah well, all right. Sunburn is clear. Why are you a bit worried about 

the clothes?  

Daniela:  (Um) so really just that there - whether I - so worries in the sense of I just want to dress 
adequately and I just don't know if I have (um) the clothes in the wardrobe. That's why. So worry 
in the sense of just I need to plan. Exactly. And I just don't, so, and I don't necessarily want to - 
so stand out a lot or something. That's why I want to be respectful of the culture.  

Hanno: Okay. Yes. (Um) yes I still have a few topics where I would just like to hear your - your 

expectations. Okay, what - (um) how - do you expect that in the country? And if you can 

somehow explain why. Which is sometimes difficult, but just have a look. The people. How do 

you expect the people in Oman?  

Daniela:  (Um) open, (short pause) humorous, (long pause). Something already comes here. Mhm 
(affirmative), yes. Friendly.  

Hanno: Why do you expect it like that?  
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Daniela:  (Um) because I - because in Jordan. I think I'm inferring from Jordan. Kind of.  

Hanno: Yes, so that's how the people in Jordan met you? 

Daniela:  Yes, that's how people met me.  

Hanno: Yes, okay. (Um) how do you expect the culture and religion in Oman?  

Daniela:  (Um) (um) (short pause) (um) what do you mean by "like"? So just like that - so.  

Hanno: What expectations do you have. What will you experience there in terms of culture, religion? 

What will you see there? What kind of things are important there?  

Daniela:  Mhm (affirmative). So culture I - I think you will see a lot of - so male groups and 
female groups - groupings. (Um) I think so - so - so from daily life, we also know from 
Italy that the old grannies and the old grandpas sit together on the (laughs). But I think it's a bit 
more grouped as far as gender is concerned. Then there's also a certain culture of discussion 
somewhere, a bit like that. The way they kind of talk to each other. Somehow a lot of verbal. 
Then of course, mosques. That probably - I don't know exactly - maybe one there also in daily 
life, whether one pre-tunes that. Maybe you also hear a muezzin somewhere. Yes, public 
prayers. It - and that one, yes.  

Hanno: Why do you expect the culture of discussion?  

Daniela:  I don't know at all, somehow I have so - so (um) - okay, is also again probably I 
somehow conclude because of Marrakech somehow. Because of haggling on the market and so 
somehow because of that, I think.  

Hanno: So you've also experienced this before.  

Daniela:  Yes, of course, but not now - but just that somehow, exactly. In contrast to Asia, where 
it's just not "hm" and more like "yes, everything is fine" and no confrontation. I don't expect that 
there, but rather that "something like that" and that there is some kind of discussion or 
something.  

Hanno: Yes. Yes, interesting. And (um) then to a very interesting topic. How do you expect the role of 

women in Oman?  

Daniela:  I think (um) - so I was always told very - so - I was told that this is relatively progressive. 
It's not (um) (short pause) - so. It's not (um) (um). So women are allowed to drive. As far as I 
know. (Um) that the coverings already also - so that's what I (um) - just knees not covered, 
shoulders not covered and so on. But that it's more liberal. (Um) I think university is also not - 
so I have at least. At work it is. So, (um) (short pause) so just not completely equal as with us, 
although I couldn't pinpoint exactly in which - in which areas, but, exactly, but at least not - not 
so that I would feel uncomfortable with it either (um). And, exactly.  

Hanno: Okay.  

Daniela:  So it is important. I mean, things like driving and education, that this is an access - that 
there is an access - (um) -  access (um) from - from the real.  

Hanno: Yes, yes. How do you expect security, police, military?  

Daniela:  (Um) somehow I found - so often that probably police or at least military are present. I 
don't know exactly why I - why I think that, but there are supposed to be people standing around 
somewhere. At some checkpoints. Kind of with machine guns, but I know that - I know that 
from travelling a lot. I mean, that's somehow - it's just not something we're used to. But that is 
for me (um) - so I expect that you probably already see armed people somehow. Somehow at 
what kind of checkpoints. Or that (um) probably somehow a - I don't know - occurs. (Um) (um) 
(um) of some official buildings and mosques and so on. (Um) security I was just also told that 
it's supposed to be somehow very safe. (Um) and nevertheless - (um) when travelling always - 
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I mean, I also sometimes have these - so I wouldn't - I won't completely trust that everything is 
completely safe. It's still a journey. And you still don't know the culture. That is, I'm sure I'll 
still have some kind of - these weird belts - or there - so these - these belly (um) bags or what. 
So I still will. So completely safe I probably won't feel, but that's - you feel, yeah. So that's I 
think, in terms of just travelling. And if you don't know the culture. (Um) but so, I say, in the 
sense that somehow - Gulf of Oman - any (um) I say great insecurities, that now any attacks or 
something I'm not worried. As far as petty crime is concerned, I can imagine that there is still a 
lot going on. That's why we still have to keep an eye on it somehow.  

Hanno: Yes, okay. So none. I still have two topics. One is food, drink, alcohol in Oman. How do you 

expect the culinary? How do you expect the alcohol consumption? I don't know if that's kind of 

an issue for you or it doesn't matter.  

Daniela:  Wine glasses from yesterday. (Laughs)  

Hanno: (Laughs)  

Daniela:  (Um) och I kind of, phew. So I (um) funnily enough I only thought of it yesterday - I 
thought of it yesterday in the evening. Because we also got tips for restaurants. And then, yes, 
and then I had a quick look at Tripadvisor. What restaurants are there and so on. Then there was 
something like "ah", something like restaurant (um) I like - or something like "we do not serve 
alcohol" or something like that. Then like, "ah, right". I kind of - I honestly didn't think of it that 
way and then I was like, "ah yeah okay". (Um) I think I would be happy if - I don't think we 
really need it. Above all, I don't have to drink wine there or something like that. Something like 
that. So I need - everything that somehow makes sense. (Um) so I don't need to drink an imported 
French red wine there.  

Hanno: (Laughs) 

Daniela:  Well, certainly only because I want to drink wine. So not at all. (Um) but a drink in the 
evening or something and (um) as an aperitif, I'm looking forward to it. Because it also somehow 
represents a bit of a holiday for me. (Um) but I need - well, I - well, it just came to me that 
probably not every restaurant offers alcohol. I think that's okay too. (Um) but in the hotels where 
we are, where we also have half board, I can get something if I feel like it. I think so. So there, 
I also expect that to a certain extent. And. Exactly (um). Exactly. Although I - well, I don't need 
it if I have something with every meal - yes - not something with every meal, but so that in the 
evening you somehow get a Campari-O afterwards at the beach.  

Hanno: (Laughs)  

Daniela:  But that might be a bit too special. Or (laughs) a gin and tonic or something. Exactly, 
otherwise the teas I'm probably kind of looking forward to mint tea there's probably also kind 
of. And that coffee I'm just. Any hot drinks. Then I just love dates and nuts.  

Hanno: Okay.  

Daniela: That 's why (um), exactly, I'm curious about these - all these desserts somehow. And in reality 
there is also somehow a lot of Indian influence. And (um) exactly, so there I am somehow just 
- there rose water. I've read that they somehow use rose water. It's a bit "hm", they won't be too 
artificial. But I'm curious about that. So.  

Hanno: Okay, but that sounds good. And the last topic is climate and weather.  

Daniela:  Mhm (affirmative) what I expect (um). It's warm. So probably around 30 (um) early 
30s, mid 30s it has to be. I expect it more as dry - dry heat. (Um) in the mountains a bit cooler 
probably - probably cool down a bit at night then. (Um) towards - in the south I can imagine it's 
also a bit more humid again. Especially because it's kind of after - it's after the rainy season, I 
think, where everything has blossomed a bit. Somehow like that, but more like a dry heat. (Um) 
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yes. Strong sunlight. Probably at night it cools down a bit, I would think - I would have thought 
so. I don't know, probably not in the city. I think it will probably be a bit more congested there.  

Hanno: But it's pleasant.  

Daniela:  But pleasant. Exactly. Exactly. But probably the first few days we'll kind of not get 

along. (Laughs).  

Hanno: (Laughs)  

Daniela:  Drink lots of water.  

Hanno: But you like it warm already?  

Daniela:  Yes, yes. But exactly. So, exactly, yes, yes, yes. Just in combination with the knees 
covered and so on. I hope that it is somehow okay. Yes - South America is of course really 
pleasant. There you can wear your skimpiest - in your skimpiest hot pants. That's kind of how 
it is, so maybe it's also a bit of a challenge from the climate. That then just the - the - the more 
adequate clothing just like that. I like it - I do like it - I also like it warm. Yes. Especially now 
it's actually quite cool. I'm happy to have it really nice and warm and to come back and then it's 
Christmas time.  

Hanno: The last thing I have on my list is the question, how did your - how did your environment react 

to you flying to Oman? Are there any examples? Did people know about Oman? Any concerns 

about it? So, whatever there.  

Daniela:  Yes, I have the feeling that there were two groups. Some were like "ahh, that sounds 
cool, I've always wanted to go there" and somehow - some XY friend or acquaintance was also 
there and - totally super and so. And the others - "Huh? Oman? Why? Don't I know it? Where 
is that?"  

Hanno: Mhm (Affirmative)  

Daniela:  So. So somehow - so now a bit (um) pointed. So. sharpened. But there really were some 
so "ahh". Now also just today again. At work. A colleague said: "Cool, I wanted to go there 
too". And so on. Someone was there. Somehow, maybe, they've heard of them and they also 
rather like him like that - also like that - a kind of holiday. They think it's super cool. And then 
they're - are more like "okay?", "why?". Yes. That's how they feel.  

Hanno: But many also see more such major concerns. Yes, in the - 

Daniela:  Don't worry. Ne. More like a bit - more like - so incomprehensible - so why? Yes, 
somehow and just a honeymoon. Why don't you do (um) yes (um) exactly? I don't have any real 
concerns about security or anything like that. (Um) rather those who knew someone who was 
there and, ah, and I also heard that - you can drive around alone in a car or something and then, 
and so. Or I don't know - maybe something like that, isn't there something with Oman? At the 
moment there's some kind of testing or whatever going on. (Um) I already had one or two times, 
but - so.  

Hanno: But not very conspicuous.  

Daniela:  No, no, and also not in the sense of - also somehow - not in the sense of also somehow 
advising against going there. If anything, I'm more interested.  

Hanno: That has to do above all with what people also know.  

Daniela:  Yes.  

Hanno: Yes, so whether they somehow knew someone who was there.  
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Daniela:  Just those who know something - so (um) exactly, who have already had someone who 
was there, they were rather positive and the others, that was rather a bit almost cold. So what I 
found were people who had no image of Oman at all.  

Hanno: Yes.  

Daniela:  And rather they can't imagine anything about it. Yes, and what do you do there? And 
how is the landscape and how is so and rather so.  

Hanno: Yeah, yeah. Okay. Cool. So that's it. The first interview about your expectations.  

 

Appendix 11: Daniela Post-Trip Interview 

 

Hanno: I'll start the recording and we'll begin today directly with the photo you picked out for me. I'm 

doing it here too, I don't know if you want to take a look at it, but we'll just start directly with it. 

And just tell us - the photo should somehow describe your experiences in Oman - this journey. 

Your memory. Where, when did you take the photo? What do you see there? What meaning does 

it have for you?  

 

Daniela: (Um) yes, that was on the way when we drove up the mountains alone. And (um) that's when 
we (um) felt the (um) landscape, the vastness, a bit of a feeling of freedom (um). Exactly, a bit 
of seclusion. (Um) yes, (um) that shows it for me.  

Hanno: Okay, so when was that exactly? What day was that?  

Daniela: That was the - that must have been about the day we drove from the city - from Muscat - there 
towards the mountains.  

Hanno: So, first day in the mountains?  

Daniela: Yes exactly, first day in the mountains.  

Hanno: First day in the mountains. Okay.  

Daniela: And the first day also somehow with 4X4 all-wheel drive. We drove around a bit on our own, 
yes, and exactly. Then we drove up the hill like this and first someone came to meet us. (Um) 
then we thought - oh, he's going back and how do we do that and so on? So and so on and then 
we saw this - this ledge. We stopped there and climbed down a bit. To enjoy the view a bit.  

Hanno: Mhm (affirmative). 
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Daniela: Exactly, so first day in the mountains.  

Hanno: And did this - so you still remember this experience as a moment?  

Daniela: Mhm (affirmative). 

Hanno: Or is it more this image that the mountains - this valley describe?  

Daniela: Both, both I would say. So once really the moment, because that was somehow - somehow 
quite (um) - quite (um) - like I was somehow quite funny and then also quite cool, because then 
also, but also this so - this so - this vastness and so what is already now somehow also so - such 
a feeling, which has so with- it.  

Hanno: Can you describe this moment again - again? So when you think of this situation now?  

Daniela: (Um) exactly, somehow a car came towards us that we were manoeuvring a bit upwards - a bit 
adventurous. (Um) and then we parked somehow like this. And then we climbed down. I had 
flip-flops at first. Nah, that's not a good idea. (Laughs). So we quickly put on sneakers and then 
we went a little bit down a slope and down to the ledge. And we were already a little bit in the 
direction of - yes, not sunset - so - so it was already five or something like that and we had to - 
so sometimes it's a really nice atmosphere just before you realise that it's going down in the 
direction of the evening. The sun sets quite early. And it was somehow so - totally so - so quiet 
somehow in the air. Exactly, somehow. Then we sat there somehow comfortably. David took 
the photo. Then we sat down together, somehow, on this - on this slope. So on this steep slope, 
just looking into the distance. It was somehow quite beautiful. And then some Swiss people 
came along who somehow saw us and also wanted to go down there.  

Hanno: (Laughs). 

Daniela: Have come, but exactly.  

Hanno: Okay, so not so lonely after all. That's how it is sometimes. 

Daniela: Yes. Exactly, but nevertheless - nevertheless I still remember it that way, even though the 
others were there and (um) the other one - the (um) male part of the couple then posed (um), 
(um) upper body free there in front of his girlfriend.  

Hanno: (Laughs). Okay.  

Daniela: Probably for Instagram.  

Hanno: Okay, but that has for you now -  

Daniela: Hasn't, hasn't changed anything now. 

Hanno: Didn't - didn't change anything in the case. Exactly, David is - is not in the picture, but for you 

somehow part of this - of this moment.  

Daniela: Exactly.  

Hanno: That experience itself. Okay. (Um) well, beyond this photo, what comes to mind in your 

memories, in your journey, in what you experienced, you experienced?  

Daniela: So (um) quite so (um) then. 

Hanno: How is the journey - how it comes into your head.  

Daniela: Okay. (Um) yes, it was just interesting. (Um) it was (um) also - it was somehow also - also at 
times somehow surprising. (Um) partly also a bit disappointing. (Um) what (um) - exactly so 
maybe because I once - so I have, what has stuck a bit very roughly. Super people, super nature, 
(um) and, but (um) culturally-historically less than expected, so to speak. (Um) exactly, I think 
I had underestimated it a bit, or we had honestly underestimated it (um) that - or that it really is 
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a very - very inhumane set of circumstances - living conditions there. And that until - until 
before - okay - we have oil here (um) there just wasn't that much at all. So (um) - I think we had 
underestimated that a little bit and (um) yes, somehow we wanted to go on a long-distance trip, 
no, I would go on a long-distance trip anyway. (Um) I wasn't so enriched somehow, like by 
Vietnam or India or Bali or whatever or somehow Central South America, where there were 
some old advanced civilisations like the Maya, the Inca - oh my God, they didn't have a 
monoculture either. (Um) back then they didn't and somehow the temples were thousands of 
years old. And that's the tradition. And that (um) I had underestimated, that it's just there - so 
overestimated (um), that it's just really not like that there. That one had to adjust a little bit, that 
actually the interesting thing is rather (um) how the tradition, the simplicity (um) also the many 
circumstances now with the new - with the new wealth and with the Sultan just (um) so to speak, 
how the country positions itself. That is actually what was so culturally interesting, rather the 
newer aspect and that it is not now that one is just okay, one is now - sure, somehow they have 
already done a bit of trade with their Frankincense (um), but it is not now - exactly so we were 
often disappointed by - by these forts or something like that, one has to say. So, if you somehow 
expected something different, somehow and then we had to adjust a bit. And then it was just 
like that, when you really just enjoyed the moment - somehow the - somehow - like the - the 
nature above all - I have to say just and then was - exactly so then also felt a bit like adapting 
then and then also not so focus - not so much planned in anymore. Whereby we know so, 
sightseeing points I say. We tended to focus a bit more on feeling and soaking it up rather than 
saying okay, we're going to take a look at the town or something like that, because that was 
usually the case. Yes, even a lively market or something like that - Morocco, Tunisia, it's a 
different kind of hustle and bustle and so on. That was then often, exactly yes. And yes, that was 
- so - those are the things that go through my mind.  

Hanno: So as - as a summary.  

Daniela: Yes. Yes.  

Hanno: Okay, and above all to explain what - which was disappointing in that case.  

Daniela: Yes, exactly.  

Hanno: (Um), okay, well, of course you've explained very well where the whole thing comes from. Are 

there any - or I'll ask first, what about Jordan? How did you - well, because you've already been 

to Jordan a few times. (Um) but that didn't prepare you for it? For what's in Oman?  

Daniela: No, because Jordan is somehow connected to the whole of Israel and there is also a lot to do 
with (um) the whole conflict in because - the godfather is married to a Palestinian. That 
somehow has a different (um) cultural - (um) geo-political explosiveness - quite clearly, of 
course, somehow (um) clearly the Sultan, who positions himself with Yemen, yes, also a bit as 
a - bit of a diplomat in the area is also special because he has everything and then Petra, and 
somehow the Dead Sea and so is clearly also nature somehow, but or Petra somehow so, but 
those were already a few other cultural sights, which (um) - which (um) then even more (um). 
So exactly.  

Hanno: Okay.  

Daniela: The simply more historically - simply more historically endowed land, soil. Somehow and yes 
exactly. 

Hanno: Okay, so that means you have changed your journey a bit. I mean, you had - well, I read through 

our - the last interview again - again and then it wasn't really in your expectations at all.  

Daniela: Nah.  

Hanno: So you didn't - at least you didn't tell me that you - that you somehow expect particularly much 

in the sense of the - of the culture or of the history or something.  
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Daniela: Mhm (affirmative).  

Hanno: But somehow.  

Daniela: But somehow, but somehow, when you then - I think that's something that when you travel - 
maybe then I didn't verbalise it or maybe I didn't really have it over my head somehow, because 
it's almost like also still - that's eh like so there, what you do and look. So how, how exactly. 
(Um) yes and then - then, exactly, then -.  

Hanno: Was somehow part of the trip, but not the figurehead.  

Daniela: Yes, exactly. Exactly and precisely. And I also found culinary - it was also a bit like that.  

Hanno: Tell me about the - about the.  

Daniela: (Um) exactly, so - so alone, I think the - the - the (um) - that it also somehow comes back to 
the fact that it really is simply a very, very barren country. That very, very little really grows 
there. And that as a result, the - really the - really Oman - Omani cuisine is yes - is also like 
anywhere else - I mean, simply rice and chicken and egg and then a bit of something spicy with 
it and a bit of rice. So, in itself and what we get in the broadest sense as oriental, Arabic cuisine 
is actually a synthesis of (um) Syrian, Lebanese, (um) maybe somehow Turkish, maybe a little 
Maghreb and then somehow mixed. So, if you go there now and in some - so to speak also (um) 
then from the - in the good hotels, so to speak, they have that then also almost a bit - maybe 
rather the western way maybe to see the food and I mean, hummus is just hummus is just 
hummus. And of course hummus is delicious, but having beetroot hummus is of course not 
okay. Exactly. And then exactly. That and that it's really from there and so the very established 
food, which is relatively simple, already tasty. But that is now - exactly. That is now not the 
extreme variety somehow that I had perhaps expected. Was (um) exactly. And I had, exactly, 
then - funnily enough the (um) exactly - the Indian influence - the - I found that cool. I hadn't 
so - I hadn't quite checked that one out. So before that. I hadn't expected that. That there really 
were also Indian things in - in Arabic (um) hotels in the mornings. Chapati or something.  

Hanno: Yes. Yes. Okay, so that was also more so - so on the side well, that wasn't now - for that the 

journey wasn't - wasn't worthwhile for those aspects. Hanno: Exactly. (Um) are there any 

concrete experiences that you think back to when you - that still come to your mind, that you 

could describe. That somehow have meaning for you?  

Daniela: (Um) yes Wadi - so what was very - super nice was Wadi Shab. I found that really super, super 
beautiful. And there it was also a bit too - we didn't have so much time, that is, we were relatively 
- actually already running there. (Laughs).  

Hanno: But all the way to the back?  

Daniela: All the way to the back - yes. Yeah, no, we didn't have time. That was really, really stupid. 
Yes, yes. And that was what annoyed us, because we had to go to some small town or something 
on the way from the desert and then check it out - so stupid, because for that - that's exactly what 
you have to take the time for.  

Hanno: Which town was it?  

Daniela: I don't know exactly. I've forgotten again somehow - somehow. Whether that was even - no 
Sur wasn't that. Nah, I don't know somehow. But somehow on - something on the way we should 
somehow or at least that was suggested to us. Well, because we also wanted to go to the sinkhole 
afterwards. And then - then (um) - exactly, then we really - so with waving flags we raced to 
the airport (laughs). (Um) yes exactly, but - but (um) it was still super, super nice. And super, 
also just impressive from the - from the landscape. And (um) exactly, then otherwise, quite cool 
I also remember that I even met acquaintances there. Yes, we did - I had somehow posted 
something briefly on Instagram. So then she said briefly, oh, are you there too? And then we 
met up with them in the mountains and that was kind of cool. Exactly, they were in (um) then 
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too, when we were on the way to the Alila - they were in the place down below exactly where 
the Anantara was. Not in the Anantara, but in such, such a - such a - another hotel and then -  

Hanno: The Sama probably.  

Daniela: Yes, exactly, probably. Exactly. We drove by there and it was kind of great. It was also so cool. 
It was really - really nice there. Yeah, kind of like a sunset and stuff - together with my girlfriend. 
Yes, actually. Yes. Both kind of witnesses at a couple's wedding. That was kind of cool. That is 
then somehow - to meet at the other end (um) that is another experience that I have now so and 
(um).  

Hanno: Are there - are there any specific experiences that you have in addition to the - to the 

disappointments that you just mentioned - culturally, historically or culinary or is it more as a 

whole?  

Daniela: More as a whole. I don't know - it wasn't that I - that we were eating somewhere and we thought 
boah that doesn't taste good here at all. Because somehow a rice or something like that is - it's 
all right. (Um) only at some point I was glad that it was (um) very, very meat-heavy, which is 
of course to be expected. So it's not bad now either. And at some point - I couldn't see lamb at 
all any more (laughs). (Um) exactly, no now not specifically, that somehow also not that it had 
not - so, that it had not tasted good to me or so - the - that I had somehow disgusted me That's 
really something I would have to say. Everything super clean, very appetising. Very (um) yeah, 
kind of so and - and I'm not that big of an India fan, I have to say. I was in India often - more 
often and I really found Oman super fun, super warm, super open. Everywhere you go in - really 
purely calls Omani or at least in Omani-influenced institution, restaurants, whatever was totally 
nope. And then as soon as you get the feeling that this is now, for example, an Indian somehow 
- strangely enough, maybe a tad less clean than now with the O- - well, I don't know, maybe 
that was also a bit - a bit of the prejudices that you took with you. (Um) exactly and there - 
exactly in the desert camp, I really didn't like the food. Exactly, but that was then so - but that 
was then also rather in - in the direction that they then perhaps also then somehow adapt to the 
West - to the West somehow so a bit or something. I don't know exactly. Yes, exactly. But right 
then - then I thought (...) because of food, but otherwise it wasn't that I thought, oh my God, I'm 
eating right now - the hummus tastes maybe ten times better here than at home. Or somehow 
like that, but it was just (um), it's just the way it is. So the, yes, messed up. And a whole thing 
is just the way it is. That's just the way it is.  

Hanno: Nothing special. Exactly. Yes.  

Daniela: That is of course also our - our - our abundance here, that you just really - that you just get 
everything everywhere by now.  

Hanno: In Ehrenfeld anyway (laughs).  

Daniela: Exactly, exactly.  

Hanno: (Um) this Omani vs. Indian, are there situations where you - so now desert camp maybe not or 

are there other moments where you can - where you can pin that down?  

Daniela: (Um) yes, with staff (um) it was actually quite often like that, so at least as far as the free export 
- well, it's just - so that - I hadn't checked that either, that somehow so - so four and a half million 
inhabitants. Two million of them are guest workers. (Um) I didn't have that on my radar either. 
And (um) of course you notice that they're more like immigrant workers.  

Hanno: Yeah, sure.  

Daniela: Exactly, and (um) exactly and there - I don't know if I have any specific situations. There 
probably have been, I stopped once at the supermarket somehow, we just stopped on the way. 
And they didn't really look at you. And then we came to the checkout and then just hmm and 
that has - knows so no and of course you don't always know whether that's really so - but so 
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Arab-looking people (um) that with less also just immediately always open or somehow so at a 
petrol station directly oh here tyre pressure, come there is the, he helps you or somehow so. And 
(um) yes, I think there were a few smaller things that I now - so somehow in the supermarket, 
not reacted at all, not really looked at so openly. I think those are things that I totally noticed. 
Also me as a woman. Even though we were once in a restaurant (um) we were somehow really 
on the way, I don't know, we were somehow hungry. That was also on the same day as we raced 
to the plane. But now I'm kind of hungry. I don't know. Maybe that's why we were late. We 
weren't allowed to sit in the main room, but were given a separate room. But nevertheless, as a 
woman, I was always looked at quite openly and it wasn't hhmm looking under oneself and not 
(um) mmhh, but it was nevertheless and that's just the way it is. That we just (um) - that I can't 
(um) sit with David in the main room with all the others and with the men.  

And then the two of us have a separate room. And (um) exactly, I didn't find it at all unpleasant 
or somehow strange in that sense and somehow - somehow - yes and still somehow - if - if it 
was then - then we were just at the - there at the desert camp or what and once we had this little 
bit of looking and somehow not really looking. They know you're not supposed to look, but 
somehow and I already knew that from India. Yes, so basically it's like this, as a woman it's 
really - I find that at all - so if - if someone is staring so - so obviously, then because of me. But 
then you can also look. You can look, but this "I'm not allowed to look, I'm not allowed to look, 
but I look anyway, but somehow I find it a bit exciting that I'm not allowed to look, but we look 
anyway and so on. So this totally twisted psychology. I have no idea. But exactly and that was, 
I found, a bit so - from - from so - in such small situations, but so from them extremely positive 
from the people, really from the Omanis somehow. 

So it's just - so we also had a tourist (um) - a tourist guide somehow, funnily enough. And then 
(um, um) we went on the tour through him and he told us a bit about his way of doing things 
with his wife, how it came about and that - how the families somehow decide on the wedding. 
First the mothers discuss and then somehow like that and he told the whole thing wonderfully, 
really funny. And I thought, at the end of the day, of course, this is totally not our culture and 
not - not how it would work here. But that was somehow - nevertheless it had a complete 
naturalness somehow and nevertheless somehow totally open. It was also somehow openly said 
that it is partly very - totally impossible and totally wrong. And somehow I have this openness 
and self-irony, funnily enough. So, also often - so then I somehow didn't engage with the 
immigrants at all - so there was no - nothing playful about it. It was more like that. But then it 
was more in smaller situations.  

Hanno: Quite a contrast.  

Daniela: Definitely. Definitely.  

Hanno: Okay. (Um) are there any concrete moments, experiences that you - that you have in your mind, 

that you think back to?  

Daniela: Yes, sunset in the mountains. That was really great. It was beautiful and ours - we did a little 
hike in the mountains. That was really great, there were tourists again. Also German-speaking. 
A lot of them.  

Hanno: Okay. So what did you - so you're from the hotel-?  

Daniela: Yes, from the Alila. We just started walking, exactly. And that was somehow -  

Hanno: Spontaneously or with a group? Somehow?  

Daniela: No, it was like that - a small route. It was kind of a recommendation. So it was really exhausting, 
a few hours or so. We just set off and had super good conversations somehow. It's already in the 
beautiful nature and somehow that - and when you walk like that, it's really nice somehow. And 
then somehow - we talked about a lot of things somehow and then exactly together with nature. 
Lots of goats around us and so on and then we passed some small - a few ruins and then we 
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heard something German somehow. And on the way back we met someone German again. Yes. 
(Laughs).  

Hanno: Okay.   

Daniela: Yes, it was - was a bit like that - yes, almost a bit of a pity like that. A lot - a lot of tourists, a 
lot of Germans. So also in places. It didn't spoil it for me in that sense, just like this vantage 
point there, it wasn't like I thought My God, because the - the people who travel there - the 
Germans are naturally like that - actually a bit like that, not the annoying ones, the ones who I 
think oh God, who get drunk and behave in a totally wrong way. It's a kind of foreign shame 
that you have there or something. But nevertheless, it is now, exactly, one always doesn't want 
to have one's compatriots abroad. Somehow meet them. That always makes it a bit - not so 
special or somehow or not so, I don't know, so individual for me, yes.  

Hanno: Okay, so you think that - I don't know, that if there are many other Germans there somehow, 

that it's no longer so special in Germany somehow, that you were in Oman or?  

Daniela: Nah, kind of for the moment. For the moment.  

Hanno: For the moment.  

Daniela: For the moment. Because you find the moment so unique, and then - but then there are so many 
people who are also doing it at that very moment.  

Hanno: Yes. That's even worse when it's Germans than when it's others?  

Daniela: Yes, in a way. I think so.  

Hanno: Because it's somehow so well-known?  

Daniela: Yes, probably so, probably so. But yes. Yes.  

Hanno: It's your - your everyday language then somehow like that.  

Daniela: Yes, exactly. It's kind of like that - almost a bit clumsy. Then they say - then they say something 
like, yes and then or somehow I don't know was there work or something like that. So I don't 
know exactly - somehow everyday life, some kind of work stories about someone who somehow 
works in Stuttgart, I don't know, something. At the office or something, I don't know. (Laughs).  

Hanno: Was that something that you basically said, okay, I managed to detach myself from everyday 

life during that time, or?  

Daniela: Definitely. So I think we both found - so a lot of time. Then also just at the end like that. So 
once to read like that, to (um) through that also - I don't know, I think I didn't even think about 
work from the first day on. So it was really cool. But also totally - we were gone totally quickly. 
At some point, in the second week, I had a dream about something. And there was also 
something at work. (Um) we were gone immediately, actually - immediately, actually (um) and 
then just (um) and then also things like that, that it's not only - that it's also (um) a lot somehow 
(um) - yes, I don't know - so much - that you somehow also get out of the everyday - also like 
that, which now concerns us - which now concerns us - which now somehow concerns David 
and me, that you somehow get a lot of things at once. (Um) so we didn't ask the Gretchen 
question every day, but we also had some really unusual conversations and - and (um), yes. 
Then (um) we read a lot, we also did sports. In the hotels, too, in the gym. We always went on 
the treadmill, somehow. We listened to a podcast and it was actually quite nice. Oh, God, yes, 
exactly (um) by the way, we met an ex-colleague of David's from Munich in the hotel.  

Hanno: Okay. 

Daniela: And it was unpleasant, because exactly, then in this Rotana thing. And yes, exactly, I was so - 
that was so - that was a bit of all-inclusive tourism and of course you're not quite so coy. So in 
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the evening we went to some - well, and although I found the club option really cool. Well, the 
food was really good and this beach section was -  

Hanno: That was in Salalah, wasn't it?  

Daniela: Exactly. And that was really a super service and that was also for what you paid, so it was 
really super. But the surroundings, the people, it was a bit like that - we never go on holiday like 
that. I don't think we've ever taken a holiday like that before in my life. (Um) and yes, that was 
just the tanned, crispy tanned ones, who otherwise somehow don't know, on Tenerife or no, so 
or Mallorca and then somehow or Cala Ratjada. So those were the typical tanned people. There 
were quite a few Germans and Russians. (Um) we had a bit of all the rednecks, a bit of tourism, 
or they stayed in the hotel anyway.  

Hanno: In the hotels, basically.  

Daniela: Exactly, in this specific hotel. And I felt really uncomfortable on the first day and then, well, 
okay. At some point I thought, come on, it doesn't matter. Just take the happy hour with you and 
at the end of the day. (Laughs). It doesn't matter. I mean, it's beautiful. It's actually totally stupid 
that you then somehow, nope. (Um) exactly and then exactly, yes then was - then David was 
actually often somehow, a bit, who was like, yes what do we do, shouldn't we somehow try this 
Anantara, somehow one night. In any case, because I saw at Booking that there was still our 
room category. Actually, when I booked for the first time, it was just - so when I booked, it was 
just that they only had the villa with a pool and so this - no, so -  

Hanno: Too much.  

Daniela: And (um) then I thought, oh they even still have Rabat in there, then I'll knock a little bit on 
the door. And (um) we move somehow, because I felt really uncomfortable somehow. Because 
I just in the moment, I so come on, fuck it. Now somehow no, because it was totally nice there 
with a private section and then somehow, but then really David and then all the time you get 
somehow cocktails brought, some little things, towels. Totally absurd actually, but somehow, 
well, you can really enjoy yourself. We played tennis there and had a bit of a spa - well, I mean, 
we've already had a bit of a spa with this colleague (laughs). And exactly, I mean, she's already 
- she wasn't unkind or anything. It's just that it's a completely different style from your own and 
you really visualised that and then we even played tennis that evening - reserved the tennis court 
somehow and then she was next door at the tennis court, yes.  

Hanno: Were they?  

Daniela: Yes, an empty couple.  

Hanno: Okay. But you haven't moved. You are -  

Daniela: Yes, we moved last night.  

Hanno: Last night at the Anantara?  

Daniela: We went in the morning - we went in the morning, because on the day of departure we flew in 
the evening. And then we - we went straight after breakfast and stayed there for the whole day 
and then we even got the upgrade and had the villa with a pool. So everything was worth it.  

Hanno: So that's okay. So that's really -  

Daniela: That was a highlight.  

Hanno: So a very nice highlight.  

Daniela: Very nice highlight at the end. Yes.  

Hanno: That sounds natural - that's great then, of course.  
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Daniela: Yes, and that was - and those were also really cool two days somehow. I mean, of course there 
is also something like yoga on the beach and (um) and it was somehow super cool, so wild and 
so totally soft light somehow and then we played table football there somehow. There was 
somehow a table football table on the beach and then we also played table football and somehow 
the last day we walked along    the excavation sites and somehow so yes. And also the evening 
before. So also from dinner was also so super nice. So a nice people and there we have then 
somehow totally nice go well and it somehow also - yes it was actually quite cool. And then 
also a seafood dinner, a seafood buffet before we left. Before we kind of and then flew, yeah. 
Kind of ate lobster en mass before we got on the plane. (Laughs).  

Hanno: Yes, I couldn't have taken that. (Laughs)  

Daniela: (Laughs) Really? You don't like - you don't like lobster?  

Hanno: With me, it really goes straight through once.   

Daniela: Really?  

Hanno: No, I can't do that.  

Daniela: Oh, gross.  

Hanno: Yes, yes. And then to the plane directly. Oh God, oh God. (Laughs) Yes, yes.  

Daniela: Yes and then we - exactly then we turned around and that was exactly.  

Hanno: Okay, but that was a really cool ending.  

Daniela: Yes, somehow. 

Hanno: Fine. Okay, good. (Um) good, you have -  

Daniela: I remembered another experience. 

Hanno: Yes, yes exactly.  

Daniela: To the Sun- - so to the Sun- get up - so Sunrise Yoga in the mountains in the Alila that was 
also really, really cool. So much. You came down like that. A bit of sorting things out. Somehow 
in the head and so on. It was really good and then also so (um) - so open air cinema up there in 
- in the mountains, at the hotel. Then we watched When Harry met Sally. So fire, torches around 
us. We were so wrapped up in blankets, I think I'm going to die. So really - then so totally 
harmless afterwards. We thought that was really cool and then we went back to the room and 
then - there was just a bathtub with foam and we had warm hot water bottles in bed.  

Hanno: That was in the Alila? Okay, so that was also -  

Daniela: That was also really really cool.  

Hanno: You were there for three nights, right?  

Daniela: We took three nights.  

Hanno: Yes, yes.  

Daniela: Exactly and it was just really - was just very luxurious, but (um) not in such a weird way like 
that. Funnily enough, the Anantara, there in (um) - in Salalah then. Also right I mean - I think it 
was really one of the most blatant breakfast buffets I've had in my life -. Because it was just so 
Asian and kind of Indian again and local and Western and oh my God. But then, funnily enough, 
there was also, I mean, the constellation of an older gentleman with a rather attractive (um) boy. 
Was then a bit higher after all. Even if it was partly like a 70 and 50. In terms of age, but you've 
seen it that way, and at the Alila it was also really cool. There were a lot of people of our age 
who somehow treated themselves to it and it was just so - so much more, if I may say by nature 
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and a little bit more, they also did a lot for it. Less plastic. So it was still a bit less lavish and 
there's everything there - but also because there was a smaller breakfast buffet and you could 
order à la carte specifically. Then it's also a bit more like, oh God, what are they going to do 
now, maybe they'll throw away half of it and then so. Lavish buffet and so on. And from that 
point of view, it was somehow - it totally had something again. Also the staff. They were super 
nice and funny and yes, the guests were also kind of nice. Yes, and it was actually - really - 
really cool.  

Hanno: Okay, yes, so that definitely met your expectations.  

Daniela: Mhm (affirmative). Yes and yes. (Um), because I already -  

Hanno: Because they were already very high on that - on the Alila at least.  

Daniela: Exactly, yes, I was really - yes, I was really looking forward to it. Yes, I think so, exactly - it 
was completely fulfilling. Fully fulfilled and then somehow, when there were some nice things 
with this yoga or this cinema and so on.  

Hanno: Yes.  

Daniela: Beautiful view.  

Hanno: Yes. Yes, I would still like to talk about your expectations. We went through a few topics last 

time. Just look, okay, how and why are there perhaps differences to be expected now or what 

(um) - how did you experience the people in Oman? You have already briefly mentioned this, 

but how would you describe the - 

Daniela: Very open. Not as fat as others (um) often are. So I thought - I thought it was funny - so 
afterwards we researched again how the obesity map actually is in the Arab world or something.  

Hanno: (Laughs).  

Daniela: And I found them rather slim - rather also the men rather - so they carry - from the outside. The 
men were rather tall - rather large. Not so - rather taller than (um) - than short. (Um) I found 
them really funny, open, a bit self-deprecating in parts and (um) exactly, somehow very open. 
And somehow still somehow relaxed.  

Hanno: Were they also similar to how you know the people from Jordan?  

Daniela: Nah.  

Hanno: Or was there a difference or two.  

Daniela: No, it was more like yoga, everything was a bit busy in Jordan. Everything was a bit like that. 
In Oman, everything was a bit more downhill.  

Hanno: Okay, so then a bit more relaxed - more relaxed than in Jordan.  

Daniela: Mhm (affirmative).  

Hanno: Okay, what about the culture, the religion?  

Daniela: So what I found cool - well, that I found that so - just the mosque is really impressive. (Um) 
now in Muscat. And (um) there it was also really cool. There was something like that - we also 
went into a little house after the mosque. So then somehow and then somehow there was a civil 
engineer who somehow - in his free time - talks to tourists about - about Islam. He wanted to do 
a bit of educational work or something like that. It was somehow really - still quite - and then 
yes, of course, he offered dates and yes, it was somehow really nice. And yes, from a religious 
point of view, I found - I found it really - I found it impressive or no, impressive. It made me - 
I don't know, no church, I'll say in Paris for example. I still remember that I was in Paris with 
my best friend at some point and she was wearing short clothes somehow. And that's why this 
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complete - also this reverence and this humility, which somehow often makes you feel so small 
in such Catholic buildings, somehow through the architecture alone. And (um), yes, that's - that's 
also intended by the way Christianity is built, that the benches are uncomfortable and so on. 
That's the way it is and (um) - and that's somehow the totally sacred thing. I found that somehow 
crass, because somehow most - in most mosques, of course, somehow - like so - no, I then had 
my scarf - pulled something over it and so on. At the end of the day, you can laugh in there, you 
can have a normal conversation in there. So there's no fear of contact either - so it's not like, oh 
my God. And then sometimes - to be honest, sometimes it has the character of a gymnasium, if 
it's not the huge one in Muscat, but somewhere in Nizwa, which it's not - there's not much 
ornamentation, not much stuff. Large chandeliers are often so big nothing. That's not - not so 
overloaded. There's something very inviting about it and I found it - I found it really interesting 
somehow. And somehow I almost felt, I found it more like hm - more like that. Yes and then 
also yes, yes, go in. Look at yourselves and so. I was like, okay well somehow.  

Hanno: Yes.  

Daniela: That is somehow almost inviting. So I also found - also as far as the religious places were 
concerned. And also at the one petrol station, the toilet was broken and there was somehow a 
mosque above a petrol station and you could go to the toilet at the mosque. I thought okay. So I 
went there (um) and partly it was a bit strange. There was (um) just a - a - a man who was just 
- he was just washing himself with the child. In front of the mosque. I signalled to him and asked 
him carefully if I could go to the toilet there. And he said yes, yes. He just pointed like that. And 
yes, I also found it somehow really - so surprising how open and how - how little so yes so, 
where of course religion makes such an extremely important contribution (um) and you also 
saw then somehow so at the one mosque in - I think when we were in Sur I think, then at 12 
o'clock everyone went on pilgrimage to the big mosque and then when the prayer was, the 
restaurants closed and we were just hungry just at that moment, because simply so and then 
simply -.  

Hanno: That could have been Friday.  

Daniela: - Exactly - just zip here closed because of prayer and park the cars everywhere. Everywhere. 
And so. But somehow it's really cool, because somehow you notice how much everyday life is 
determined here. But still, it's not like that - that you're totally left out of it. So that you really - 
I had - I found that surprising. (Um) almost even in comparison to - to just as I said, well, 
somehow Sacre Coeur there in Paris somehow so. That was somehow so, but, what was that? 
But that was even Sacre Coeur, I think. Yes, I did my PJ there and then my friend visited me 
and then I don't know somehow and some Asian people were also there at Sunday mass and 
then I don't know, at some point it was. I don't know exactly if it was Easter. Then I was there 
too - I'm not Catholic. I don't know that much about it either. I picked up her wafer somehow 
and then you have to say thank you, but now, I don't know my way around there either, so really, 
but that - then the - the - the priest, the merci and then - the Asian didn't know what to do -.  

Hanno: (Laughs).  

Daniela: - and then he just - just almost hit him on the head so and so - so - so because of you foolish 
child somehow so because of. Did he somehow, I don't know, was totally, so yes, yes, everyone 
goes there and so. So it really wasn't what you expected. And then so (um) - one still so quite 
cool. So - so (um), yes (um). Wait a minute, what was it called? On the mountain, on the way 
to Nizwa, that was also such a - such a, I don't know - such a light - such a Bedouin village. It 
was somehow even won by (um) the British, who then allied themselves with the Imam against 
the Sultan or something.  

Hanno: Mhm (affirmative), yes I know that.  

Daniela: And then we - exactly these - exactly we were in such an evening light. We went this way and 
there is also a mosque next to it and then there was almost - almost a bit - reddish light, so 
sunset-like and then all of a sudden the music - chants of prayer - started.  
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Hanno: Yes, yes. 

Daniela: It was really an unreal atmosphere. Sitting around in this Bedouin village and hearing it like 
that. That was real, that was somehow real - somehow still really cool.  

Hanno: Yes. But basically, listening to the mosques was somehow not a big issue at all? 

Daniela: Not so much - a little - so every now and then, but not like that, so then I heard it and it was 
already, but then it wasn't like that, I didn't hear it like that at all. But maybe we were there - but 
we didn't do that much in cities or somehow like that.  

Hanno: Yes. Sure, yeah, on the mountain you don't hear that so much. You had other things. These 

gender groups. Separation of the sexes. Discussion culture mentioned. Did you somehow 

experience that again?  

Daniela: Not at all. Mm, so separate sexes, but the boys are out together and the girls are out together 
like that. But, (um) exactly. But somehow, I almost still have the feeling that it's still quite cosy 
somehow, because they have their own - own dynamic, because many girls then somehow 
cruised around together in the car - went somewhere or even there in the - even in Salalah in the 
hotel then the (um) then the boys (um) smoked shisha together and the girls were on the a- - so 
a few tables away. They also smoked shisha there somehow.  

Hanno: Yes. So that's somehow - somehow -  

Daniela: but they are together - 

Hanno: - on the role of women in a relatively positive way?   

Daniela: Yes, definitely. In any case, so (um) also above all through this one tourist guide, who then 
also told everything again so (um) how it then went so - to advertise for his wife and who how 
where and - and that has many things - he just also said himself, one must also really distinguish 
under -, a lot of things are religious and the state, in turn, there's probably already in Oman - so 
in Oman really under - so under - so at least he worked that out a little bit so that it's not only 
clear somehow so state religion, but that's not only the completely meant - so you're allowed 
because of this (um) so some things are maybe not so expected in society or in religion, but for 
example the state tolerates it or whatever. 

Hanno: Yes.  

Daniela: And with women, you are allowed - you are allowed to get divorced and if (um) exactly for 
reasons, for example if there are several women and you feel disadvantaged, then that is also a 
reason to be allowed to get divorced and so on. So yes. So yes, it is quite positive to me and 
what is really much more than the things you hear now. From - from stories. That's really how 
I felt and I just felt this - this looking straight ahead and not looking (around) underneath myself 
and somehow like that, but yes, of course I talked to David a few times when we were 
somewhere, but not that I found it unpleasant. I'm actually very, very sensitive. I feel it quite 
strongly when somehow there is no straight when other cultures and I found that also from me 
that I always, if I then also say yes, I don't find that so good, then that also becomes. Then they 
probably wouldn't look at David in some way, but then you wouldn't decide, but yes. I took that 
very positively.  

Hanno: Okay. Yes okay, very nice and (um) from the - from the security poli- - police, military in the 

country? Anything?  

Daniela: (Um) super funny.  

Hanno: Tell us what you experienced there.   

Daniela: (Um), yes super funny like extremely many police bases. Somewhere we drove along the road. 
Everywhere such huge buildings. So, ah, police again. And somehow mega crass. (Um) and 
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then we read up somehow, somehow, that Oman somehow also spends so much on security and 
(um) on the military from the - from the budget. And we are also somehow, somehow. There 
are also very, very many police bases and also training, police academy and there and here. 
Bases in the part of every place and bö bö bö. (Um) But I've never really seen them like that.  

Hanno: (Laughs), yes.  

Daniela: Well, I don't know where they are. I've seen a couple now and then on the street or elsewhere.  

Hanno: Yes.  

Daniela: I have to say, they have a lot of speed cameras. So very many, really completely. I also read in 
the travel guide about the hefty fines. Penalties - that is, we really did somehow remember not 
to drive too fast. So you noticed a little bit, okay, they already take care of order. In the sense of 
somehow having speed cameras and so on. But (um) we are somehow not. We felt super safe. 
Really. We didn't even have the feeling that I felt unsafe or strange. That's really gross. In any 
case.  

Hanno: And without that - that is, without the presence being there.  

Daniela: Yes, totally. Exactly.  

Hanno: You never really have the feeling -  

Daniela: That just everything somehow and really, funnily enough at the desert camp is impossible and 
then so haha. In my other case, of course in the hotel, of course you lock the door or it falls into 
the lock and so on, because otherwise you would almost have had such a - really almost such a 
feeling, you could almost be like - leave your car open or somehow like that or the hotel door 
or whatever. In the desert camp I had it especially with the Indians. I was like, ah, let's make a 
lock. 

Hanno: (Laughs). 

Daniela: Really funny.  

Hanno: Yes. 

Daniela: Because they were also roaming around in a funny way. I mean, of course they made sure that 
everything was probably running smoothly and so on, but yes, but exactly - otherwise from - 
otherwise from really yes feeling safe, nothing felt - - also felt that everyone helps you somehow 
so basically. And people drive very, very well. Very defensively. Very somehow so also in the 
mountains. Or also with this lorry, which also drives lamely, just flashes on the right so that you 
can overtake. It's amazing, especially the guy - the one who took us on the little tour in Salalah, 
that they actually only recently introduced driving licences. It hasn't been around that long - this 
principle of a driving licence. And for that (um) it's already very - very many still running around 
- still driving around, who have no (um) -  

Hanno: Yes, the older generations don't have that. They just drive.  

Daniela: Yes, exactly. They just drive and (um) - exactly and for that I have to say, so it's a super pleasant 
driving experience somehow.  

Hanno: It's getting more pleasant there every year because there's really a lot being done. Oman was 

really, when I went back then - 2012/13 - (um) for kilometres driven (um) third in the number 

of deaths per kilometre driven.  

Daniela: What?  

Hanno: That was in 2012, and since then they have fully reinvested in security and that has radically 

decreased.  
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Daniela: It's amazing, because I found the - well, I had the feeling that it was so defensive, which I have 
rarely experienced in terms of driving.  

Hanno: Really, but when I ask my people who haven't been to Oman since 2012, they say Omanis drive 

like -. 

Daniela: What?  

Hanno: - the last scumbags.  

Daniela: Oh, gross.  

Hanno: What they still don't really do is buckle up.  

Daniela: Yes, okay that's good.  

Hanno: But that's different, you probably didn't notice.  

Daniela: That's madness.  

Hanno: Okay, but of course that's also a very exciting topic. Good, we've already (um) touched on 

culinary arts. Maybe once again on - on the topic of alcohol. You said, well, that is now - was 

not a big topic for you in hotels.  

Daniela: Yes. No, it was perfectly all right. It was also - well, somehow, funnily enough, somehow when 
we arrived I thought, oh, now I've arrived somehow. But then it wasn't, but then the next day 
we went over to the Kempinski, I think, somehow - walked over (to) and then we had one of 
those, but then it was also somehow a pick-up drink that didn't taste good at all. It was somehow 
with soda and not with sparkling wine or something.  

Hanno: (Laughs).   

Daniela: It was possible, but then even oh yes so come and, but then so in the, exactly then in the hotels, 
when there was then, sometimes a glass then somehow with supper. I don't really need that, but 
it was really fine like that. I think, then I think, what else do you drink? So also - I mean, so - so 
I found it kind of nice, and so with the sundowner or then also kind of a drink and in the evening 
a little bit, but I need it, joa. It was all right, as it was in the hotels.  

Hanno: Yes, the last topic was climate and weather. How did you experience that?  

Daniela: I think it's actually really cool - quite pleasant. I mean, the fact that you just have different 
climate zones. I don't know what you call it, but it's just really (um) when I arrived, it was 
somehow, no, of course a bit warm, but somehow also cool, because you somehow came from 
here and were first really warmed up. And then in the mountains it was rather fresh, but then I 
was really looking forward to this somewhat clearer air up there. And then also in the evening 
it was really a bit cool. (Um) and then (um) in the south also quite pleasant because of the sea 
and a bit of wind and so on. I honestly found it super pleasant.  

Hanno: So that's how it should be.  

Daniela: Totally, totally - so now without - I mean you - you have to say honestly, you wore wide and 
long clothes anyway and - and I got along great with it, so no strapless stuff or what else you 
wear, I somehow got along in the mountains as well as (um) in the desert as well as in the south 
as well as in the city. It was actually very comfortable, as far as the clothes were concerned.  

Hanno: So you didn't walk around in short clothes at all?  

Daniela: Nope, so - so I - maybe once in a hotel in the south then.  

Hanno: Yes, only in the resort then.  

Daniela: At the resort, exactly. But otherwise always over knees and always shoulders covered. Yes.  



LXIII 
 

Hanno: Okay. Okay. That was relaxing for you, I'll say. It didn't bother you?  

Daniela: No, I will, I just think that if it is part of the culture - so I find that - so I find it rather - so I find 
it pleasant. I think it would have stressed me out if I had walked around in shorts and then also 
on top. I mean, if I just - there you just don't do it like that, you don't see it that often and so on, 
then why should I, somehow I mean? Especially if you, precisely because if you - for example, 
I have some really old - well, from my mum from the seventies, some - really so cool - so old 
so just a bit so fluttery trousers and that's just pure, super pleasant. It's almost better than when 
you're sitting there with your shorts - then you're still kind of sweaty in the car and sticking to 
all the chairs there somehow. Actually. So no, I don't know, I actually found it quite good.  

Hanno: Okay, so it definitely fits. (Um) the last one would basically be consequences for your behaviour. 

That's my last block of topics. And the first question is: Would you like to travel to Oman again? 

Yes, no, maybe, when?  

Daniela: I don't think so. (Um).  

Hanno: Why not?  

Daniela: (Um) because (um) - because I have the feeling that it was (...) (um) we explored it a bit. We 
saw the things we wanted to see and just for the nature or for the recreation factor I think (...) 
once financially. I found it quite expensive. That is, if you simply say that you want to relax 
somehow and so on. Once you have the feeling that you have simply explored many things, and 
of course you could visit other wadis, others, but I don't know what other new discoveries would 
be waiting there. (Um) and (um) - exactly and (um), if it's only about - exactly so the real - so 
the - the if you then so really nice hotels or something (um) so I have the feeling, so to let 
yourself go really well, is then very expensive and then so - so if you then say okay - I mean, 
we want now probably - very soon even probably next year we want maybe to Iceland so for 
example. So, I also have the need somehow then - then to drive around somehow with the 
camper or something and I think you could do that, because my girlfriend funnily enough is a 
bit - has gone there, so she is now also in Oman. Two friends were in Oman in November. (Um) 
and some of them drove around in a camper. David said that might have been cool, too. But I 
have the feeling that this in-between thing didn't exist so well. So this simple and yet somehow 
so - so rather one makes then I think so camping in really nature or then much so then - I don't 
know so this - don't know hostel (um) - a bit cheaper. It's not the kind of holiday you can have 
there.  

Hanno: Yes.  

Daniela: And then the other one I find just too expensive and it's something I don't need every holiday. 
So - such a luxury and then exactly I found it - I found it from - not quite as interesting to go 
there again.  

Hanno: Because - because you don't have anything new somehow -.  

Daniela: Exactly, because somehow not - exactly nothing new and or yes exactly and I yes. I think -  

Hanno: And that is basically important to you? So you want new and different things?  

Daniela: (Um) not necessarily, I mean, me. Basically, I think that when you go somewhere again, which 
we often do, because David and my family also have holiday homes, I can really appreciate that 
- that kind of routine and familiarity. It's somehow - almost the feeling that we're staying 
overnight - that we're somehow coming home and that's somehow like having a kind of daily 
life again, but in a different context. So normal - normality somehow. I mean, when we are in 
Mallorca, you go to the supermarket normally. You go normally - you don't look at something 
new there every time, but you already have some other - somehow another value.  

There is already - I don't think it always has to be (um), but just to relax or so then go - we would 
then maybe rather go again in (um) somehow (um) no idea. Now for example to Mallorca or 
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just - because sun or warm we don't really have to go again to Oman or exactly, to now the Arab 
world maybe again - again somehow Beirut, again as a city maybe somehow again. Somehow 
check or I haven't been to Israel yet. A lot of people are doing Tel Aviv at the moment. Then a 
few more things like that. Then somehow looking at specific places again (in order to) somehow 
sound out what exactly. But I - that was also the case for me now, that I think, okay, that Oman 
- that now the trip to Oman was also quite cool for the Arabian Peninsula and for the area. I 
don't think I have to go to Kuwait or Qatar or Dubai or whatever (um) or exactly. Do I really 
have to go so far - it was cool to read up on things again, a little bit politically and also somehow 
a little bit as, but it's not something - what triggered me now - what triggered me now, what 
triggered in me now - such a great interest. It's just a feeling that ah, okay, there's - you've seen 
a bit of it and that was nice, but I don't have to - so I wouldn't - I wouldn't do it again, I don't 
think.  

Hanno: Okay. That's very interesting. (Um) if you compare it now with - with other holiday trips you 

have made, how would you classify them?  

Daniela: So from - from - from?  

Hanno: So from how you - how you basically liked it, but also can be compared - compared to - from 

now topics. I mean, of course it was also something special because of the - because of the 

honeymoon, but if you just compare it with the other trips.  

Daniela: (Um) was different, because somehow the hotels were quite luxurious, which we don't usually 
do. (Um) which, funnily enough, triggered us in a way that we didn't want to go with a camper. 
This trip. It was rather luxurious. (Um) compared to (um) otherwise, but I think the way it was 
- that is, with the fact that we just drove around a bit, and were also active in sports - so it was 
actually relatively similar. What we were looking for in other holidays. (Um) The duration of 
the trip was two weeks, so I think it was comparable to what we usually have. And the two 
weeks were also cool to just really - well, you were already - well, I already had a big relaxation 
factor. I would say so. And maybe more than - than in some other holidays. I also had it with jet 
lag somehow. There wasn't much time difference and that's great. It's just extremely pleasant. 
You have the feeling that you arrive immediately, you can start right away and when you come 
back, you're back again. That means the relaxation factor was really big compared to some other 
holidays where you come back home and are really exhausted.  

Or what's funny is that on Friday morning we came here directly by train from Frankfurt. I don't 
know, we did 10,000 loads of laundry and then we went out for dinner with David's brother, 
who happened to be here. Afterwards I went for a drink with a few colleagues. On Saturday 
morning we went to Berlin because it was David's sister's birthday.  

And on Sunday we drove back again and that was easy. That was really cool. So that means the 
recreation factor was really big, I have to say. And (um) - and was - was somehow really cool 
and was also necessary, because - well, compared to other holidays, it really was my first real 
holiday from work. That is, for once, what you could afford, and it was now simply a working 
holiday and this that you really need, because the holiday - before that was our wedding. That 
was somehow quite different and somehow phew - somehow prepared or something and it was 
therefore, it was a bit of a different kind of holiday that you really needed it. Because I mean, 
students are clear somehow, yes, I need a holiday again.   

Hanno: Very difficult to compare, too.  

Daniela: I thought so too - I did. Because also once, because of the different financial situation and 
simply the first possible holiday from work.  

Hanno: Yes.  

Daniela: But I think it was comparable to our demands also in terms of activities with somehow a bit of 
travelling around, not just staying in one place, a bit of sporting, a bit like that and (um) exactly. 
But somehow yes. And accordingly it was even more expensive than usual. 
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Hanno: Sure, sure, that's added to it. (Um) with whom did you - did you share your experiences of Oman 

- in Oman? What - what came out in the conversations? How did people kind of react to you? 

And any particularities?  

Daniela: So with - I think Friday then just directly (um) with (um) David's brother. So family, of course. 
I also asked - but I have always sent impressions like this during the time, every now and then. 
To the colleagues. Ah and so ah and also and they were so ah and funnily enough my colleagues 
were totally like that, that with the cultural somehow. Yes, because does that surprise you? They 
were totally like that, it's clear that they were a bit like that. And what did you expect? Did you 
think that somehow the super much would somehow (um) yes (um) super much (um) culturally 
jump up or something like that. Then they were a bit so detached. That's clear. That was such a 
reaction. 

Hanno: Yes.  

Daniela: To the reaction that the, yes, I found that there wasn't much cultural or what do you mean 
cultural, but also somehow the small towns or something, that is simply a lot of what has been 
demolished by the Indians, houses. Somehow that's gone. Yes, exactly, and as far as the cuisine 
is concerned, many were surprised that it was not so (um), that I was not so - so enthusiastic.  

Hanno: But the cultural thing could be that, because they were in Dubai maybe?  

Daniela: Yes.  

Hanno: That she has this image in her head? Where you say, yes, that actually has nothing to do with 

culture.  

Daniela: Yes, yes, it was also like that, yes. Yes, I mean somehow, because somehow Joy - well, my 
colleague was once in Dubai and it was somehow also - exactly. That one was a bit basic. Oh, I 
mean, it was just really very, very little. There's just oil and that's simple. It's really like that. 
Exactly (um), I think that's what came out of it and the culinary part was rather surprising. And 
then that women, that my image, so how I felt as a woman, the image of the woman, they were 
also rather surprised. Yes, and that somehow it was so positive. Exactly. Like that. I would say.  

Hanno: Okay, fine. Good, and the last question is, what's next? Because, from my side, there is another 

interview coming up in about six months to look again at what do you remember and how? How 

has it actually changed somehow? And of course it's important to know, okay, what are the next 

travel plans that you have?  

Daniela: (Um) so probably- - so David somehow - somehow felt like going to New York for a week - 
somehow in May. And there I was somehow not so Where I thought so ah, yes need so. Then I 
rather - I rather threw Iceland into the ring. Somehow ten days or so Iceland probably. (Um) and 
I have - I'm somehow also taking a few days off - I'm taking a few days off with me into the 
new year. And I probably wanted to go hiking in the Alps with - with a friend. (Um) exactly -  

Hanno: So Iceland now in January or when?  

Daniela: No. Also like this, more like spring.  

Hanno: Okay.  

Daniela: But within the next six months. Nah, January will probably be nothing.  

Hanno: Yes.  

Daniela: February probably - in February we'll probably do something like a long weekend. Holland or 
something like that. So really somehow probably escape carnival.   

Hanno: (Laughs).  

Daniela: Kind of a small one - Holland, visiting Munich again. Little trips like that, maybe.  
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Hanno: Such little things.  

Daniela: So weekend and so the big ones - bit so longer probably - probably more May so Iceland. 

Hanno: Okay.  

Daniela: And then March maybe then so alpine-like with a girlfriend.  

Hanno: Okay. So New York rather not.  

Daniela: I'm not like that, no, I'm kind of like that. Somehow like that.  

Hanno: Why - why New York rather not and why Iceland?  

Daniela: Really somehow a bit of a need for simplicity and somehow not so much - somehow, I don't 
know. So New York then somehow so I don't know. It's somehow also so expensive and then 
you have to pay somehow, well, 250 dollars somehow or somehow, I don't know, every normal 
burger meal somehow you're already at so and so much. I think somehow because it's so 
expensive somehow. I kind of have abundance, it doesn't really turn me on at the moment.  

Hanno: Okay, okay.  

Daniela: I don't know why.  

Hanno: That's interesting.  

Daniela: Yes. Somehow it's more like simplicity.  

Hanno: Good. But you are aware that Iceland is one of the most expensive countries? Hanno: Okay.  

Daniela: I know, but still not - not - yes because that also - not - still not in this so - I don't know - so 
this abundance. I think it's rather this abundance.  

Hanno: Okay.  

Daniela: The abundance and then paying for - for this blatant decadence then of course also a lot - so 
much felt. Sure. Sure.  

Hanno: Okay, so it is.  

Daniela: If you look at the hotels, well, in Iceland that's not - sure, super expensive, but still somehow, 
I don't know. It doesn't seem - so even if it's maybe a bit contradictory. But just this yes, I think, 
little - less desire for decadence, I think.  

Hanno: Okay. Okay good. And there Iceland is definitely the right one. Okay cool, thank you very much.  

  

Appendix 12: Daniela Home Interview 

 

Hanno: Good. Running. Great. Okay (um) Daniela, then about (um) half a year is - is over already. 

Time goes by so fast. I think it's a little more than five months now. since you returned from 

Oman. Now, first subject is the interim period. (Um) since - since that interim period (um) or in 

that interim period since the last interview, have there been any special experiences or special 

trips (um) that we have to take into account?  

Daniela: Unfortunately not. Yes, of course it's (um) now, I hope the interview won't be too corona-
heavy, that now, but (um) yes it was - so there were European trips planned. Now over Easter 
Rome. Now I would have been in Portugal for two weeks. (Um) that would have been the - the 
things. Before that I don't think I had planned anything. David I was in - was skiing. A few small 
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things, but - yes, I was - didn't have any holidays. That was last week - the first week I had a 
holiday, I think, since Oman.  

Hanno: Okay and that was holiday at home then?  

Daniela: Yes, because. Yes. Right. So just, yes exactly. Because after Oman, yes, of course over 
Christmas I only had the holidays off. But because of that - and of course because of my hospital 
work - I had to go back on New Year's Eve. So - it was a few days off, but basically it wasn't a 
holiday in a row, but only a few days off and then really a few days off since Oman actually 
only last week. One week - could not take a vacation.  

Hanno: And so these - these trips to Rome and Portugal when would that have been - what kind of trips 

would those have been? And cancelled because of Corona.  

Daniela: Would have been like this city trip with my best friend. (Um), has just married a Roman and 
we wanted to go there for ages - we are - so we were often in Italy, but at some point he wanted 
to show us a little bit of Rome. And we had somehow planned that. And (um) that would have 
been Rome and Portugal would have been a mixture of city and (um) country, a bit of sightseeing 
and a bit of beach. Yes.  

Hanno: That kind of a week then, right? 

Daniela: That would have been ten days. Because then somehow (unintelligible)  

Hanno: Okay and that was now - because - because - because of - because of Corona then (um) -  

Daniela: Exactly, there is nothing going on and yes, everything was cancelled.  

Hanno: Okay, that is of course - yes - very annoying. Unfortunately - unfortunately it affects many 

people.  

Daniela: Over Christmas I was still in Berlin, but that was more like family days.  

Hanno: So wanderlust is there, is it?  

Daniela: Yeah, a little bit. I think what I noticed is that, for many people - how much of a journey - for 
many people - how much of a journey is a journey - so let's just say that weddings are connected 
to some small journeys, because mostly the friends don't all live in one place - how much they 
structure life and the year and how much you subconsciously work towards these things and 
spend the year. (Uhm), yes, that's where the anticipation of something and (uhm) seeing 
something different comes from (laughs). (Um) Well, I've got it - I think I only got it one or two 
weeks ago - even last week when I had my day off and that's when it really happened. Before 
that there was - I must say, I am actually not in the home office. I still go to work every day. I 
think my colleagues, who I am friends with, that is my social life. That's nice, but with the fact 
that you can't go away and that little bit of anxiety and that routine and daily greetings from the 
marmot and you don't have so many other influences and you don't get that anymore - especially 
last week.  

Hanno: Yeah, yeah. That-- I believe it. Okay, but apart from these cancellations (um) there were no - no 

special private or professional experiences that have somehow shaped the last half year?  

Daniela: (Um) yes, oh yes. I am pregnant. (Laughs).  

Hanno: Congratulations. I'm - I'm very pleased.  

Daniela: Yes, thank you. So, that - that - so very early, but when we talk about something like that, I 
guess it's already (um) - so (um) I'm now - so seven weeks. But I guess that is an event that was 
already kind of formative now (laughs).  

Hanno: Absolutely. You are surely very happy.  
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Daniela: Yes, we are happy. But exactly, that is now - but of course that is now with the employment 
ban and you have to see how things go on with work. Is of course now in this whole phase again 
- that is a bit - we just have to look. In other words, it is all connected with a great deal of 
organisational stuff and so on, but it is basically super nice. 

 Hanno: Yeah, yeah okay. So that means it's possible that you won't be working any time soon?  

Daniela: Yes, so actually it will be me - so the recommendation of NRW is that you - that you are no 
longer working on the patient and I had also discussed this with my boss. As I said, it is still 
very abstract for me. I felt it somehow and I have now somehow the week again - so I am again 
with the gynaecologist. I just went to my gynaecologist at home for a short time just to get the 
confirmation and the ultrasound and so on. We also did an ultrasound - tomorrow, no, the day 
after tomorrow I will have another big - bigger examination. And (um) yes - then - I just wanted 
to wait and see, but actually it is a clear prohibition of employment if you are pregnant, because 
you simply cannot exclude the possibility - the maternity protection law says that you cannot be 
exposed to dangerous substances and (um) biological, laboratory or chemical substances and 
you simply cannot guarantee that. The patient contact.  

Hanno: Yeah, yeah. Well, my wife had that at that time - she is a nursery school teacher - she had been 

banned in the day-care centre. It was about cytomegaly.  

Daniela: Ah yes (unintelligible) so that's fine with me, but I say because of Corona. I mean, I wouldn't 
be allowed to operate anyway. So, because of the X-rays, but now it's just because of Corona 
with the patient contact. What is - the more patient contact you have - the more - the bigger is 
the risk. So that's just - that was another big one (laughs).  

Hanno: Yes, that dominates everything and will dominate at some point - even more.  

Daniela: But otherwise, I would say that, otherwise nothing so big is. Then one day Corona started. Oh, 
no, that's not true. We were still in Holland over carnival. At the sea. That was a small trip at 
least. There was this - it had already started a bit and we said okay. That's where we got ours. 
We said okay, it's kind of funny, but somehow we wanted to get out of there. So end of February. 
That was just four days. We visited a friend of mine and then Rotterdam and then we went to 
the sea.  

Hanno: Okay, fine. A small-- but again a little bit of a few days. Very good. Okay. Fine. Then (um) the 

second component is then - is then of course the photo you (um) just sent me. (Um), the point is 

that this picture simply describes best the memory you have in your head right now of this 

journey. Would you like to describe to me this picture, what you - and what you see in this 

picture?  

Daniela: I have to take a quick look at it again. So this is David. On the beach. (Laughs). And (um) it 
was so - I think it was kind of our last night. It was a super nice day. We did some sports. And 
then we were - it was like that after the - after the sunset, actually it was like that - so a nice 
sunset was like that on the beach and very interestingly I had a drink and yes it was just like that 
- it was just this - I think now a little bit more of this feeling of freedom and (um) somehow and 
(um) freedom, relaxed feeling dominates. Somehow a little bit of nature. Somehow also 
somehow. Enjoying this and now somehow - I don't know. We are really through the alcohol or 
through the drink, but that could have been - could have been anything else now, but this is of 
course a sundowner. Yes, it is. Yeah, I think that's the way it is now, when you look back, wow, 
how free we were. I - (um) a bit of freedom, nature, and something else, beach (um), relaxation. 
Kind of happy. Like that. Yes. 
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Hanno: Okay, that's nice. And yes. That is - that is - exactly, you said last night is that and you took the 

photo yourself - by yourself. That was then in this other hotel where you changed?  

Daniela: Right, that was the last evening, yes.  

Hanno: That last night. Right.  

Daniela: Well, where we had such a night - Ui, I have to think now whether we - that the - I don't know 
exactly whether it was the evening or still - whether we still flew that day. No, I don't think so. 
I think it was the evening - was really the last evening and then the next evening we flew. Yes.  

Hanno: Okay, good. (Um) and (um) well, this is now a different photo than - than in the - in the second 

interview, where you - where you had chosen such a mountain landscape. With you (um). Why 

did you choose something different now? It is just now already a little bit hinted.  

Daniela: Yes, I think it's really like that - so (um) - I think that now - I don't know what the changes are 
- (um) the memories change a little bit with distance and then with the current situation, you 
look at it a little bit differently. Because when I think about Oman at some point, I just think 
more about this (um) - these - I don't know, somehow shared moments even less. I also think in 
November I was very - well, I was somehow in that moment when we left, I was very 
professional - was it somehow the professional structure and I think I also tried - nature. I think 
it was also something that was really important to me personally as a person - I don't know 
exactly - for me as a person. In retrospect, I think I did - so of course also together, but I think 
it was also a bit like that, that you somehow come down and look a little bit, that you somehow 
maybe take different paths or something. And now I think it's like looking back or something - 
so the other thing is more in the foreground. I think the other thing was just another topic, which 
was just current and (um) yes. I think that's how it is.  

Hanno: Yes, okay, so the - this - this pan around from - from these experiences of nature to simply this 

- this moment - this freedom.  

Daniela: Free. Relaxation. Yes.  

Hanno: Nice. Hanna: Okay. Hanno: Good. So then-- very interesting. Can you imagine that this swing 

has something to do with our current situation?  

Daniela: Yeah, probably so. Yeah, kind of. So, yes - I think - so in a different way, because maybe, yes 
- although hm. (Um). (...) Anyway. I think more with my current situation then maybe more 
with my current situation. (Laughs).  
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Hanno: Yes, those are reasons. Two - two - two limitations. One is especially beautiful and the other is 

more for sitting. Yes. Good, okay, great. But now this - this concrete evening - this moment is 

not of the meaning now, it's really about this - this message on this photo?  

Daniela: (Um), but he was already - well that was already - was already really cool. So the moment itself 
was - that was also kind of funny. I think after that - somehow a seagull shit on my - my leg. 
(Laughs).  

Hanno: (Laughs).  

Daniela: And David still had on a bathing suit with seagulls on it, which I thought was totally outrageous, 
because he didn't get it off. I did. Yeah, so - that was like that - that was actually anyway - a bit 
of a kick-off for a really cool evening. So like I said - yes, I think we did some sports and then 
we went for a swim into the bay. Then we had a drink there. I think we went for a walk on the 
beach afterwards. Afterwards I also saw some pictures of the sea and when it got dark we walked 
along the beach and then we dressed up and then we had dinner in the hotel. (Um), it was like 
that - so yes. It was kind of a pretty nice one - everything kind of like that. Nice.   

Hanno: Yeah. Okay, great. Then on from the - from the photo. What else do you think of when you think 

back to the Oman trip? Just go for it. What comes into your - into your head?  

Daniela: (Um). So just (...) many - many conversations with David as well. A lot of coming down. 
Relaxation. Good food. Very nice hotels. Yes.  

Hanno: Somehow (um) - any particular - particular experiences (um), so a little bit like that in the sense 

of more concrete moments you think back to, that maybe pops up again in everyday life, where 

something was in Oman, or?  

Daniela: (Um), yes. Because the Sultan died, some memories came back. We thought a few times about 
how we were walking around with the (um) - there with the (um) - with his seat (um). That was 
kind of - that came back to me. Nope, but otherwise, what if I think now purely about this Oman 
trip, (um) that I sometimes - yes, about this yoga. Sunrise-Yoga at the one beautiful mountain, 
I think - (um) comes more often and then, because when I - when I do this here, is it a little bit 
ai-ja at that time, then I was different in this crass mountain landscape than when you do your 
home-workouts here and do a little - little bit of yoga here at home. (Laughs). (Um) I think I 
thought about it a few times. And (um), I just have to think. Yeah, I (um) - we thought about it 
- I mean I thought about it - Eggs Benedict - a few times, because in this one (um) hotel, the 
Eggs Benedicts were really - really good. The breakfast was quite good.  

Hanno: Okay. There. Hanno: Okay. So then it's more like little things.  

Daniela: Such little things. Right. Where there are so many pictures. Where I then - because so 
sometimes then somehow somehow - is now somehow so totally the everyday life. You think - 
I noticed - when you wrote again. So crass somehow. I haven't thought about the Oman trip for 
a long time. So it's really crass how fast everything keeps on turning and then it's more like - if 
you know such - such small - such small connections that somehow reappear.  

Hanno: Is there then, for example in the - in the memory of yoga in the mountain landscape, that is yes 

- does this memory still have a special meaning for you? What is the meaning behind it?  

Daniela: (Um), in what way do you mean meaning?  

Hanno: Is that important for you? Are you still working on it somehow or (uhm is that?  

Daniela: Yes, I would say so. Yeah, so that's already - so that's something - so like so - so of course of 
course it's a funny moment - this when - when you do yoga here or even when I do yoga here at 
Corona time or where (um) and then they remember it. Now of course there is a certain comedy 
behind it. But also rather something - so where you do it almost a little bit meditative - where 
you get so - where I get so involved and here, that I imagine that I am there again. So I am. So 
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like in the first moment of the comedy, that this is now a bit different situation. And certainly 
that it can be so, yes, but so - yes, so - a little bit meditative, so a little bit meditative.  

Hanno: Yeah, yeah. So a situation like today somehow helps a little bit. Yes. Okay, yes exciting. Well, 

are there any memories? Any other experiences, moments? Could be anything. Just... just 

whatever's in your head. Or present through my question.  

Daniela: Uh, uh, uh. Oh, we've already had that too. That's really weird, it's the Corona reference. But 
what started out as a bit of a semi-classic movie watching. Well - well, I mean like sometimes 
TV shows. Usually you just watch Netflix, but now it was partly like this that I said, oh what's 
coming on Sat1 tonight? What we have never done in the last ten years, for example. And then 
there were some movies that were just - yeah, I don't know - this - just this 90s kind of romantic 
comedy or something. And we were also in this one outdoor cinema. We also watched this 
When Harry Met Sally. And (um) then we thought about it a few times. We were sitting in this 
outdoor cinema. And because - because now, in the context of the whole deceleration, I would 
say, we watched more films and also, funnily enough, we watched a little bit of this genre, which 
was always shown there (um) a little bit of the family-friendly films. And then (um) and then 
more funnily, the - the smell of or the taste of lamb in my mouth. When we made Easter Lamb, 
I remembered it so vividly. I said, "I haven't eaten lamb since Oman. And then (um) all of a 
sudden that taste was so radically present. Because for example, when we were eating, there 
was (um). Where were we? What was the name of the restaurant again? In - in any case so - 
grilled meat just like that. There I had the same - the taste in my mouth again and there I had 
lamb and (um), yes.  

Hanno: Was that the Kargeen maybe?  

Daniela: Ah, yes, exactly the Kargeen, exactly - yes, exactly, exactly. And then I had that - then I had 
the lamb taste in my mouth again.   

Hanno: But somehow in - in positive memory or?  

Daniela: Yes, respectively - as I have - I found it (um) delicious, but at some point it was too much. So 
then it was somehow like that and with some - I found that with some - some lamb is yes - I 
must say, so vegetarian meanwhile I really eat almost everything. I mean, when I cook here at 
home I only eat organic meat or what I buy from the farm or something like that, but yes, almost 
a bit like that - of course I ate so much meat that it was almost a bit too much for me, which is 
so easily disgusting because it was just too much and then at some point in general a strict (um) 
- somehow lamb taste. Of course it is a bit (laughs) - a bit more intolerable than other things, 
but (um) not - not only. It's more like, oh gross, that's right, that's how it tastes and then 
sometimes a bit like that, oh yes. But that was also a bit much in some cases, but it wasn't - so 
not only negative. It was a mixture of: That's just a funny taste, I think, that I am reminded of it 
quite often and for a long time, because I think that I have never eaten so much lamb.  

Hanno: Yeah. Are there any bad memories that - that you still - that you still have in your head? Negative 

experiences?  

Daniela: (...) No, no, nothing comes to mind. So now it's so ad hoc. Ah, yes, good. The all-inclusive 
atmosphere of this hotel. (Laughs) And then a bit chubby, acey (laughs) guests in that one hotel.  

Hanno: Can you describe that again? In your memory? 

Daniela: Oh, now. And we had in the hotel - did we have such a - I think such a club (ähm) - so a higher 
upgrade I think within this (ähm) - this - what do you call it? resort? And exactly, in the evenings 
there was a - a little bit of a live band with lala quality and (um). (unintelligible) beards, red-
brown burned (um) highly blonded (um) Germans and East Europeans, who also got drunk 
unrestrainedly there and almost (unintelligible) there. There I had not felt so well. Yes, but that 
was rather the hotel situation there. So I don't think that if I now so - yes, okay, that was of 
course in Oman and so that I connect that of course. Yes. So on - so with specific country or 
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people or otherwise the experience there was really incredibly good. All together. To be honest, 
nothing negative comes to mind.  

Hanno: Yes, I had noted down the term "proles". Which you used in the last interview. (Laughs).  

Daniela: Yes, probably where they all - the ones from there (um) in the hotel I had said that. Yes exactly, 
yes exactly. What had I said now? The Assis.  

Hanno: So (um) similarity in any case. All right and then you - did you also meet David's ex-colleague  

Daniela: I completely forgot. Gross, right.  

Hanno: Okay, you didn't even have that in mind anymore. Okay, (um) good. So this...  

Daniela: I thought that was right at the time, I thought that was unpleasant - actually it was right. Now 
that I remember it - remember it, I think, yes, it's true, but I have forgotten it for a while, I think.  

I'm sorry. (Laughs). It's just little things. Exactly. But so this - this memory that I have triggered now, is 

now - doesn't change anything for you. Okay, so it's not a bad experience now, which somehow 

influenced you or the overall perspective of this journey?  

Daniela: No, I think it's more like a bit of a personal classification of how you want to go on holiday 
and that you might have to look a bit in the future. (Um), no, I wouldn't say that this has changed 
anything.   

Hanno: Yeah, yeah. Great. I (uh) have (uh) two more - no one - one more negative thing you mentioned. 

Now not a concrete experience, but more basically that you were a bit disappointed by the - the 

cultural conditions or simply because you had different expectations. Could you describe that 

again, because you haven't - not really mentioned that so far. Is this still a topic in your - in 

your memory of this trip?  

Daniela: I think, now (um) - I think, right now in this situation it's just really like that - so the - so this 
also expresses that. So this is my selective memory, which somehow puts relaxation and the 
good time in the foreground, so this is the memory that I spontaneously express now, when I 
think about the journey. I think it's more like that, because I don't call the rich culture and the 
cultural experiences that I somehow call, show that the - that just wasn't in the foreground. (Um) 
but that's not something - which I now remember negatively when you asked me. It's more like 
this, okay, that was just not what was positive. But because somewhere these other positive 
things are more in the foreground. In retrospect you have now - somehow - that is no longer so 
in the foreground.  

Hanno: Yes, that's exciting, because that was the first thing you said in the last interview. So it was -  

Daniela: Yes. Yeah, I don't know. It's more like this, well fine and then we were there. Then we drove 
around. Then we had a good meal and then we went to the beach. Then the people were so nice. 
Then we went to the springs and stuff. So somehow -  

Hanno: Yes, but that is somehow my job to find out a little bit. Why exactly this is changing. In the course 

of time and I mean, part of the whole thing is of course the context in which you are at the 

moment. No, that is very, very important. (Um) yes super. Then I have one more request. I have 

(um) chosen an experience or a general day where I would ask you to describe it from your 

point of view and there you go - I have chosen the Wadi Shab. So you could just describe again 

how - how you remember it? What you did there?  

Daniela: (Um) yes the day was quite stressful. (Laughs). Because we took off from the desert in the 
morning and then somehow - somehow - you had to be fast because we flew in the evening and 
then again - not again - because we flew in the evening. (Um) because we somehow - yes the 
coffee wasn't that great and I wonder why and so on. In this desert camp there. (Uhm) we 
somehow started and it was kind of nice, because driving through the desert was always so much 
fun for the David, through the desert and then somehow - ah yes - there was something at the 
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gas station. There was also without somehow - so there was always this pumping up and 
pumping down of the wheels was just there - the tire was just there somehow - no idea. Was not 
somehow natural. Yes, yes. But always that, then we're off. And I was really looking forward 
to it, and then it was a bit of a time pressure somewhere and we parked there and then we 
somehow went over with the boat and I think it was a really nice - (um) nice time. I really like 
these times in the evening. Like this one - like three, four - like four o'clock, when the sun is 
already a little bit shining - a little bit after noon - a little bit softer light and so (um). Yes, that 
was somehow - it was really quite nice. Then we walked fast. And there you come - yes, 
unfortunately we couldn't go swimming anymore and into the cave and so on. So we just walked 
as far as we could. Then we turned around again. But there it was somehow real - so there it 
was, after every corner you had a new view. (Um) I was totally - somehow surprised by this 
crass (um), yes discrepancy between the grey nature and this crass green and the water, which 
was clear there. But there was a lot going on there, which was annoying even for American 
women who were wearing flip-flops and then stopped everything because they couldn't walk 
over the stones very well. But, yes, it was actually good. Yes and then we are back quite fast. 
Yes, that was a bit of a thing that annoys me. Yes, "annoyed" is a bit stupid, but I think it's a 
pity that we hadn't planned enough time for this. I don't think it was possible, because then we 
also went into this sinkhole - we went to this sinkhole very quickly afterwards. We just went 
there and went for a swim and then we really went to the airport and then we flew. (Uhm), yes.  

That was the flight to Salalah, right?  

Daniela: Yes.  

Hanno: Okay. And the sinkhole was-- was that somehow?  

Daniela: Joa. It was cool. So we just wanted to do it somehow and (um) and because we - then it was a 
little bit of a trade-off. Because we didn't go swimming there, we wanted to go swimming again 
and that was relatively unproblematic with a short parking and then down there and then and 
yes (um) and then there were these fishes that nibble away the cornea on their feet and tickle 
around a bit. They were also there and that was then somehow then - was then somehow again 
this - a little early - early evening sun was then - that was there even more and then somehow 
there was this sinkhole - then we went swimming afterwards and then we actually got on the 
plane with still wet clothes.  

Hanno: (Laughs). All right, it's only an hour flight or so. Okay, so that was-- was the day. So basically 

it was - did you have a very - already a very positive - positive day  

Daniela: So, what I have totally in my head right now Being on that boat. So driving and then always 
these new views or you are around the bend and then there was something new and so on. Yes. 
And it wasn't really - it wasn't that hot. It was kind of really pleasant.  

Hanno: Yes, in the wadis it's usually -  

Daniela: No, a bit, but still the warm sun, that was really nice.  

Hanno: Yes, (um) but have you - have you ever been to a comparable place - done or seen comparable 

activities like that?  

Daniela: (Um) well so - well I mean, not wadis now, but so, but so maybe in Mexico, somehow Costa 
Rica or Nicaragua. There we already went to some springs or to some small waterfalls or 
something. Walking over so - through so many valleys. Sure that. I think wadis are quite unique. 
In terms of pure formation or something. So this kind of going somewhere by boat and then 
somehow - I've done that in Central America - I've done that in Central America.  

Hanno: Okay, yeah. But not so specific in that context, okay. 
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Daniela: And that in Nicaragua was more - rather jungle-like territory, so to speak. It was not this so - 
somehow this stone. That was quite unique, but this - sure, a little bit by car or (um) boat 
somewhere. To some small waterfall or Bali as well. (Uhm).  

Hanno: Nice. Exciting. And (um) so that's exactly what you had - we didn't talk about it last time, I think, 

which you didn't mention. In the David Desert you said you had a lot of fun there. But now it's 

all about your experiences. Did you drive yourself and how was your experience as a passenger 

otherwise?  

Daniela: (Um) I didn't drive. (Um) I don't know why not. I don't know if it was with the driver - if it was 
with the insurance, if it was a thing. I don't even know. It could be that it was a thing. Otherwise 
I have to say - I mean, I'm already driving, but I tend to drive to get from A to B. And that wasn't 
somehow - I didn't think so - he somehow enjoys driving around here more than I do. So as a 
passenger it was kind of funny, we somehow drove out of the camp in convoy with one of the 
guys, because they happened to pick up other people. And we drove really fast. The people from 
there - already at 90 or so in the desert and (um). So I thought anyway. You noticed that you 
were swimming a bit easy. (Um) but good. But in itself - in itself - yeah - it was funny, but I 
didn't feel the need to - let's say, that's just a cliché or I don't know. But that's just like riding 
this one in the mountains. Okay, yes, but I really don't have to now.  

Hanno: Probably somewhere - somewhere a man thing. Well, I would never let my girlfriend drive in 

the desert, not because I don't trust her, but simply because I wouldn't give up the wheel, because 

I enjoy it so much.  

Daniela: I think somewhere.  

Hanno: (Um), that is then perhaps similar - similar phenomenon. (Um) exactly yes and they actually 

drive the 80-80, because there are these very small bumps and from about 80 on you fly over 

them and if you drive too slowly then bum-bum-bum-bum-bum.  

Daniela: Then you fly in like this.   

Hanno: No, that's roughly the speed at which you drive over it. If you don't dare to do that, then it will 

actually be more unpleasant, yes. That is quite interesting.  

Daniela: A bit like carving while skiing. If you're too hard against it or too slow, it's also really 
exhausting.  

Hanno: (Um), well (um), the next thing I have is - do you think that - so we've worked it out a bit, that 

the view of - your view of the journey and the country has changed with the time now - so with 

the almost six months?  

Daniela: Yeah, think. So now we have just worked that out already. So, in any case, I think (um) - I 
think shortly after that it was a little bit more maybe that you compared expectations with (um) 
then the journey and now in retrospect I think that the beautiful somehow - just the beautiful 
memory outweighs. That's why there are (um) just some people like that. It's hard to compare 
with these expectations and direct (um) experiences afterwards.  

Hanno: Uh, okay. So that means that so - so the change (um) that - that - that you just really pulled out 

the positive for you somehow and (um) that -  

Daniela: Maybe also a bit of a cut and dried up thing.  

Hanno: Yes, that would actually have been my next request. That is to say, this is something how you 

would describe yourself basically?  

Daniela: I think so. So I guess I'm so- how can I put it? Well, I'm certainly not vindictive, but I don't 
forget things. Even on some yes, because I was also interpersonal. I think I won't forget like 
that. For example, I'm resentful that I then also remember things - they are somehow - I 
somehow remember them or I still remember them. Yes, but that other things can also be 
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absolutely in the foreground, which then are not (um) - that doesn't mean that you ignore the 
other thing or something, but there - that is then - I think, then yes. I think that is somehow so - 
so of. So that's kind of how I am. Yes.  

Hanno: Very good, okay. I have - we went through a few topics relatively briefly the last time. How did 

you experience that in Oman? So how is it still in your memory now? The first topic is the people 

in Oman. What do you remember there?  

Daniela: Friendly, open. (Um) just as (um) funny. (Um) a bit also (um) - a bit - was just a bit self-
deprecating. Yes.  

Hanno: (Um) were there still any concrete moments in your head where you fix it?  

Daniela: (Um) yeah, somehow - right now I kind of remember the (um) - when we were there in Salalah 
we did a little tour with someone local who was our guide. And then there was food. He showed 
us a few things and then he told us a little bit more about how it is with - that you - that you 
somehow get a piece of land from the state and so on and then it was also somehow about a 
marriage and getting married and getting a farm and then. So he told how - how good that is. So 
this whole - this whole structure with - then the mummy says and then the aunt and then he and 
he has it really very much - so it is of course a very special system, simply also culturally as 
there and traditionally somehow or in the end culturally, as there the finding of a couple takes 
place and (um), but that was in itself quite conscious (um), that first of all everything is actually 
regulated by the women and at some point in the end the men and they have to negotiate and so 
on. And he told that somehow quite funny, but well, actually her mother and my mother decided 
that we should get married. So at some point like that and somehow, yes. So it was somehow 
quite - well - I can't quite get it together anymore, but somehow actually the - well the - so to 
speak guide, was really so natural (incomprehensible) - so somehow that's how I have the 
Omanis somehow now. So really open. They also talked a lot about how things are now. Very 
proud of the country. (Um) and (um) but also the openness - so of course he knew that we look 
at it with a European perspective. That's why he was aware - yes, aware of how (um), how it 
might look like, but I think it was also okay, quite honestly, a little (um) - a little (um) - a little 
(um) - a little the system (um) has a certain humour and of course he also - he told us so.  

Hanno: So this self-irony a bit. Yes. Nice, yes, that corresponds exactly with what you (um) said in the 

interview in the memory. Okay, what about culture and religion?  

Daniela: I still like to think about the mosque. And the big one there. (Um). How - how - we even talked 
about it a few times about (um) - or every now and then somehow. I don't know how it happened, 
but there was a - an engineer, who works in the mosque voluntarily (um) to answer the visitors' 
questions about Islam. He was there in one - I don't know, in the - I don't know, in the one room 
there and then there were dates and so on and whatever. And he had somehow answered a few 
questions. The - so that - so that - so like yes the - so I think about him there, the mosque. So 
like (um) also sometimes towards culture and a bit of pomp and (um) the aesthetics of course, 
which is somehow aspired to there and then (um) somehow, yes, however religion is rooted. As 
well as in private life - so to speak as a volunteer next to - on the weekend - next to - next to the 
normal job (um), which is a matter of concern. Then to do educational work as well. That's what 
I still think sometimes and I think a lot about the mosque, I think.  

Hanno: Yes, but have you - have you ever been to comparable mosques before?  

Daniela: I was in Amman, I think as a child sometime, not as a child but as something, no way. No way. 
And after that we were in Nizwa and that was not comparable to anything like that. There one 
noticed rather as often as actually often - so what (um). But this is really a very unusual mosque 
there. 

Hanno: Yes, because they are very representative - built by the Sultan, of course. Yes. And what about 

the - the role of the woman? How did you experience it in Oman?  
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Daniela: Yes, so I would still say positive. Quite (um) progressive. Rather - it was actually always given 
priority - you were prepared in advance for the fact that (um), that it is actually (um) relatively 
liberal there and that women are allowed to do more than you are used to in other countries - 
neighbouring countries. And that's how it actually got stuck. So now it's more like - well, I have 
the girls who were driving together in the car - they were driving in groups. They met us 
somehow, but then also their boys. Sure, that's how we are this - these groups. It's more like the 
boys were on the road as a group and then girls, but that nevertheless also - well, with all the 
interactions that met somewhere in the evening. That was - (um) the women - I think they 
seemed to have it good there. Just like here. Driving a car and then just (um), yes, there is also 
education. There definitely is.  

Hanno: Yeah, good (um). Next topic: security, police, military.  

Daniela: (Um) as I said - well I did - well I felt safe there. I think it's really a super safe country to travel 
in. To drive around by yourself (Um) and still, I mean, you have to go in both directions 
somehow. Maybe you are protected by that, but a little bit of this - it still caused something 
queasy. All those speed cameras on the road. (Um) on the motorways, so to speak, and these - 
these somehow very many military or police academies were somehow there on the roads. (Um), 
that's kind of the way it is - although you didn't see anybody from there. So I felt that I didn't 
see anybody from the military at all. That's why there were always these buildings that were 
always there. Felt, I don't know, every ten kilometres somehow - somehow into a police facility 
or something. (Um) yes, and I found those speed cameras a bit weird. Somehow every few 
hundred meters - I don't know - there was a speed camera hanging there. But apart from that - 
apart from that - what was I trying to say? That was then, I think it was also on the way to the 
airport that - I noticed that. Otherwise I felt super safe. So. I didn't have the feeling that I had to 
watch out for anything that I had and - yes something somehow - yes something - yes somehow 
- yes.  

Hanno: Yes, yes the speed cameras, they have built them in the last - last few years very intensively, 

because Oman was a few years ago in the top three of the death rate per kilometre driven in car 

traffic and of course they have radically introduced some measures including speed cameras 

every few hundred meters.  

Daniela: Well, they have also introduced the driving licence sometime. Well, there was no such thing, 
one of them told me that it wasn't that long ago, so at least he gave his driving licence like that.  

Hanno: Exactly, so the driving test itself - so I don't know how old now, but - but is also not yet twenty 

years old in any case and the people - the older people, who of course were already driving at 

that time, of course they still drive. Yes, that in any case. Exactly, next point: food, cuisine, 

drinking, alcohol consumption. Was there anything? What are you thinking back to?  

Daniela: Yes, now I have sent you the photo of course, where we drank alcohol. I think what I think 
back on was actually a little bit that you weren't restricted at all. So in every respect. You got 
everything from the food, too. I mean, of course we were very international, in very good hotels 
where they had a high standard, but in the end - if you wanted to have a sundowner together in 
the hotels, you got alcohol. And (um) otherwise we had - in the morning for breakfast you also 
got your normal bread, if you wanted with jam or something. So rather a feeling of fullness. 
Absolutely I would - so not necessarily that abundance, so now not that feeling. But somehow 
- no idea that somehow you really got everything and (um) and (um) yes and that - that actually 
with the topic alcohol is really (um) - really well dealt with. I mean, I understand that it's not 
part of the culture, but they don't do a big thing when you have a drink and it was always 
available. So that now to alcohol and otherwise (um) was also variety. A lot of meat. Well, I 
don't eat much meat now (um) and (um) yes.  

Hanno: Well, you had to the culinary you had at the beginning now - just said, also basically you 

remember good food. (Um) in the - in the last interview you said, for you culinary in the country, 
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but it was nothing special. No, so the food was - was okay. It was good. It was tasty, but - but 

somehow you were missing something in the overall culinary experience. Is it still so present?  

Daniela: (Um) yes. I think - I think that was - what concerns the purely local food. I think it was really 
Omani food. I think that's still the case, but because in the - because in the - (um) in the hotels - 
I think that's a bit this point - this - I think, this expectation and then just that, which (um) leads 
to the fact that I thought, okay, you have now somehow crass (um) - somehow crazy 
(unintelligible) and that somehow that tastes especially good there or that somehow special food 
- Omani food somehow or that you are totally carried away. I think it was a little bit like this 
shortly after the trip - that I was maybe disappointed. In retrospect, we had a very good meal 
there anyway and we also had a very good time in the restaurants (um) - hotels where we ate - 
it wasn't necessarily always that local food, but it was all mixed together and a little bit merged 
and so yes and (um) yes. And that was a point where maybe the expectation was there before, 
but then shortly after the trip it was more like a little disappointment. Let's say, sure, it wasn't 
that you somehow - somehow humus or somehow newly discovered, but basically you already 
ate well.  

Hanno: Yes, again from how - how long were you in India? Have you been in India for a while or?  

Daniela: About three weeks.  

Hanno: Three weeks only in India. Three weeks in India only. Do you-- do you make any connections 

there? Well, um... 

Daniela: To that?  

Hanno: To the dinner or whatever. I had made a note of it, driving a car, where you said in the last 

interview that people drive very well and also defensively and I know, I came to Oman and 

thought - that was horror. But maybe you just have a different scale to start with?  

Daniela: Well, I thought - well, I thought that - well, they - well, they really have driving a car - so 
somehow I found it extremely defensive. It was just all so cosy, too. You also have the feeling 
that nobody necessarily has to get from A to B. Maybe it wasn't such a rush feeling either. Well, 
India was horror - I mean, I didn't drive in India myself. I was travelling with my family, because 
(um) - my grandmother was born in India. We explored her there a little bit - we explored the 
area a little bit. Then we had a driver who drove us there. (Um) it just came out at about the end, 
so that he, well (um) really. Yes. (Um), because he meant - we went to a former missionary 
station. Yeah, the nun said - like the sister or something. Oh yes, the poor guy. He can hardly 
see anything anymore and we were like this, ehhhh (laughs). We drove around with him for two 
weeks. And then he drove there and then you - the streets were so shitty. I don't know. Somehow 
or the people - he didn't make any progress. Just and then the cows, I mean, it's kind of funny 
or nice. But it took you four hours for - I don't know - 200 km, because just like that. So India 
and (um) as far as Oman is concerned (um). First of all - completely India as well - I found very 
unpleasant. That was very distant. That was also the phase in which so many rapes of tourists 
became public. Well, that was a big difference. So if my father was a little bit further away - 
yes, I noticed a lot with my mom immediately that there were a little bit more of them and then 
we also looked. And so - well (um) was rather unpleasant. I must say. Well, I - I am - I have 
been to different countries and so on, but I really liked India - and Sri Lanka was totally different. 
So Sri Lanka was now super beautiful, but India I would say, that's a - so sure, I was positively 
surprised.  

That was now more than this - only these, I say, curry things, which one knows actually here. That one 
there - there were really then region-specific (um) dishes and somehow no idea. I don't know 
seven kinds of somehow chapati and naan and there are a lot of differences. (Um) I was 
positively surprised by the culinary delights in India.  

Hanno: Yes, that - that means now in - that somehow fits that a bit this - this India context (um) - what 

you experienced there also with Oman, that you simply compare and classify. And yes, that - 
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that was just my thought when I read the things and that you also see the role of women in Oman 

very positively. In India it's a completely different story. Yes. Absolutely. Well, (um) is there 

anything else that we haven't talked about yet, in terms of your memories? Anything else you 

can think of? An experience that's somehow been jazzed up in the memories now?  

Daniela: Nah, I don't think so.  

Hanno: Okay, well (um) then the last one - the last building block is a bit of a consequence for your 

behaviour. Have you noticed any consequences from this trip, any changes in your thinking, 

your behaviour from this trip to Oman? If you think a little bit? Or adjusted any patterns of 

behaviour. A little bit?  

Daniela: I can't say that now. I wouldn't say like that. I think - well, it's (um) in my profession, of course 
- I have to deal with a lot of different people and (um) I think - well, I think there's something 
like that - I bring a little bit more interest into it. I think a little bit - well, if I think a little bit - 
that the (um) patients could be a little bit out of the corner, then there is a little bit more interest 
in me. So I'm a little more interested, I think, in people than I would have been before. (Um) I 
like to ask questions and then I tell them, oh yes, somehow I was there. I think that's definitely 
the case. That's how I noticed it - in the sense of my job. (Um) otherwise really a change, I 
wouldn't say.  

Hanno: Yeah, all right. (Um) would you like to travel to Oman again? Can you basically imagine it 

sometime or not?  

Daniela: (Um) well, it was nice somehow, but I don't know why I would prefer to go again - I think 
there is something else - a new goal - I would find then - I would prefer it then. Also, yes. Also 
for the price maybe. Well, because - because Oman is more - but you can probably do it 
differently - you can certainly go there differently if you camp there somehow, but (um) I think 
it would be funny - so yes. I think the kind of vacation certainly not in Oman, if then rather less 
- less luxurious. Then I don't know if I would like to get to know something else before. Yes.  

Hanno: Yeah. Anyway, it's changing now. Everything. (Laughs). So (um) who knows what kind of 

journeys - other journeys happen. Exactly, then what - concerning this sharing of experiences. 

With whom did you there - did you share that? What are you talking about? And what - what - 

what meaning does it have for your memories. That's kind of what I'm looking for.  

Daniela: So the - really with whom I speak and about what I speak from the trip? And the way or even 
the (um) - I don't know, the telling has an influence on my image of the journey, does it?  

Hanno: Yes, basically first of all, what do you tell people? Who are you talking to or have you talked 

to? And (um) how do people react?  

Daniela: So I think after the interview I really don't have much more to say about the trip. I rather think 
that if then - if then - those were, oh well, yes, I think - well, if we friends have somehow thought 
about a honeymoon, that we will go there one day or another. And I think we talked to two of 
them about the trip. Like now since - since somehow - I don't know, I think I haven't talked to 
anybody about - about the Oman trip for three weeks (um) - for three months. Or - or - except 
for these two (um) couples, who were just talking about the honeymoon or something like that 
and we just - with one of them we just recommended (um) Philipp there and then they (um) also 
talked about him, but fortunately they hadn't booked him yet - about him then so, so, so a little 
bit and we talked a little bit about honeymoon. Joa what, so told, that I somehow - super 
uncomplicated, a nice trip, a lot of relaxation, a good time and somehow also to come down as 
a couple, spend time together as a couple and (um) then I think, then already about nature. So 
mountains and desert and then somehow the south as well as the - this varied nature. That's right. 
What - what full - what you call then, I would say (um) and speaks, whether also just as a 
woman, was perfectly ok. That I felt comfortable there and I think that's what they say and (um) 
yes.  

Hanno: And - and how - how?  



LXXIX 
 

Daniela: I was, I think that's what you tell people. So at least the kind of holiday we took was (um) - I 
think it was comparable, if you do it somewhere in South-East Asia it was a lot of fun.  

Hanno: Yeah, definitely. Yes, and (um) how - how did - how do people react to it? Do they say anything 

in particular?  

Daniela: Oh, they find it rather so interesting. I don't believe that we, so to speak, have so blatantly told 
people with our story that they said, well, I have to go there now. I believe that - it's not like that 
now. I don't think that's how we tell it either. So we are not going to tell you in such a fascinated 
way that we say, bah, you absolutely have to go there. Yes, it was quite good. (Um) also - so in 
itself somehow, because I don't believe that either, how we feel it is like that. (Um) but (um) 
they are sometimes even more surprised about the openness of the woman and (um) yes. I think 
rather - rather a bit of people, oh yes Oman okay. And not - so rather a bit of a surprise. Yes.  

Hanno: And - and (um) in pairs there are moments when you - where you still talk about it - talk about 

it or is that also not so present?  

Daniela: Ah, yes. I think so, so (um) yes. So on - just on this somehow last evening on the beach moment 
we had sometime the other day - in some small situations. (Um) then also somehow we - went 
canoeing. Then we also think ah, yes, because we did it there too. Or no, it was somehow about 
buying a rowing machine or not for at home. I don't know, we just said it was like in Oman. So 
there was - it was so nice, because it's just a really nice one - so it was kind of cool to ride around 
between the (um) ruins there and stuff. The Work-Out - I didn't enjoy it that much, it was so 
everyday situations that you make small connections to what you experienced there. (Um) yes.  

Hanno: Okay, that's good. Uh, well then two-- two more questions. The last but one, if you now try to 

compare the Oman trip again with other holiday trips, how would you classify them?  

Daniela: So it's rather special. In the sense of also what you - that is, the kind of trip that you don't do so 
often because it was your honeymoon. It means then somehow (um), well and now with the 
situation now. Yes with pregnant and then somehow look. Of course it was also somehow (um) 
something special, because it was quite unique in the situation. And at that stage somehow of 
us (um) and (um) yes that is - so it was also simply different from the journeys that we have 
otherwise made. I believe it - I mean, it must be now - so although long distance travel, I mean 
in Vietnam I was with my sisters, India with my family and Sri Lanka. Malaysia also with my 
family. Yes exactly Brazil, that was in the other context of our other long distance travel. 
Together - as a couple - it was always a little bit another context. So - well I don't know, so 
Brazil was then also both for working and then we travelled around afterwards. I don't know, 
Mexico we still had my parents. (Um) we also met with other people. (Um) I think it was really 
special because from the beginning to the end it was a long distance trip for the two of us, which 
we somehow allowed ourselves. Sure we were somewhere else, but it was just very much focus 
on the two of us. (Um) like that, yes a long distance trip with somehow booking through and so 
on. That was therefore already special - somehow unique (um) and yes. And (um) and somehow 
yes. Before (unintelligible) in the head, I think.   

Hanno: Yes, yes well, that (um) is yes - is often the case for the kind of journey. 

Daniela: It's yes. It's yeah, sure. Only somewhere else - on the Seychelles or what - you wouldn't 
probably have more (incomprehensible) from there - exactly - that's just the way of travelling.  

Hanno: Yes, and the situation somehow emphasizes that again - again?  

Daniela: yes, but yes. Oh yes. But then somehow. No. I know, we were still sitting in the plane as the 
little surprise in the plane that we had.   

Hanno: Yes, that - who knows when the next trip for two. That is such a - such a topic, which I somehow 

had in my head quite often now. (Um) good and the last point is, what was - are there any further 

travel plans, travel wishes? You had once talked about Iceland and so on. Is that all on ice now 

or somehow?  
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Daniela: Well, originally it was planned, Rome then now (um) Portugal, then we started with 
beginning/mid Juno we wanted to go with friends (um) to the holiday home of David's family, 
but somehow that's not possible now. Then we do it in such a way that we go to France instead 
- if the borders - if everything fits the holiday home of my family. 

(Um), mainly to get out a little bit. (Um) and then in August I was supposed to go with one of my closest 
friends and we were probably just going to do some hiking (um) - like cabin stuff for a week. 
Let's see how that - how that somehow works. And then we had two weeks at the end of 
September - I think we were thinking about Greece. But it all seems to be happening now, yes. 
Do you have to - it was more like this - was so European and rather warm in the focus somehow. 
And then (uhm) and otherwise - oh well, exactly and one week South Tyrol we still had with us 
in August. So exactly, I would be in August again one week with one - because somehow I still 
have a lot of vacation left. (Laughs). I haven't taken any holidays yet. The last week was all that 
was left. And I still have thirty days left that I somehow have to spend. (Uhm) that's why one 
week (uhm) then still (uhm) in South Tyrol. There also with my girlfriend, the Roman too. I 
mean the one from South Tyrol, where we wanted to spend another week with friends of theirs 
and then another week with my girlfriend - with another girlfriend and then with a hut-walking, 
but you don't know all that and then everything. But yes, those were the plans and now what is 
really planned is that we are going to France (um). In the middle of June for a long weekend 
and then I have to check if I get the employment ban, maybe that I - maybe for a while - go to 
my family who are in the Palatinate. Yes, that's the holiday then.  

Hanno: Yes, the (um) holiday - you don't need to take a holiday then perhaps not at all.  

Daniela: Then (um) I am (um). Well then, yeah, it's weird. That's why I was a bit reluctant to go directly 
to the (unintelligible) this week. It's a strange idea. You get used to it. It'll be cool. Somehow 
you can get into it, because you're not, not only, I mean, I'm also very - then you put on a mask 
and you're straining and so no, because it's so tight. And you have to worry all the time - I'm not 
someone who worries, but if you are objective, then you notice that there is simply a danger. 
Yes, but because of that, because I have a real holiday, I probably don't have to take it, yes I just 
have the day off and then do something or.  

Hanno: Yes, well that is a decisive cut in life then again. Also concerning this. Good, Daniela, thank you 

very, very much. 

 

Appendix 13: Werner Interview (Phase 2) 

 

Hanno: Werner, (um) I'll start the recording and I would just ask you to start by (um) telling a little bit 

about yourself. Just introduce yourself briefly for someone who doesn't know you.  

Werner: Okay, so exactly, I am Werner. I (um) am (um) a psychologist by training and work as a 
university lecturer at a private specialist (um) in (um) Munich and (um) exactly. I live in Munich, 
in a steady relationship. (Um), (um) have a flat here in Munich and - and (short pause) my 
hobbies are (um) martial arts, horse riding, hiking and actually travelling. Exactly, so the (um) 
- all the trips every year - not this year, of course, they are very, very important to me. And (um) 
that's what I like to do. (…)  

Hanno: Very nice. So you have the short, simple biographical information. May I ask how old you are?  

Werner: Of course, I'm - I have to think about it myself - my goodness, I'm (short pause) ah (!) - I'm 39. 
No, I'm 38, I'll be 39 this year. That's right. I'm still 38.  

Hanno: You're still 38. At some point - at some point you lose track. Yes. (Laughs).  

Werner: Indeed. 



LXXXI 
 

Hanno: Super. (Um) Exactly, you already said leisure time briefly. Are you also very - very active? So 

a lot - a lot outdoors. (Um) in - organised in a club?  

Werner: Exactly. So I (um) - I do Aikido in a club, (um) have a riding partnership. Once - once a week 
riding. (Um) I go dancing with my girlfriend twice a week. (Um) so that's the latest. Luckily the 
thing is actually working out again now (um) and (um), yeah. So I'm actually really active in 
sports as well.  

Hanno: Yes. And if you were to describe yourself as a person to someone who doesn't know you? Not 

what you do, but how you are. What kind of - what kind of qualities would you - would you give 

yourself?  

Werner: Open, conscientious, empathetic, calm (short pause)  

Hanno: Mhm (affirmation).  

Werner: These are the important things. I'm going to go (um), (um), (um) empathetic. No, not necessarily 
so conflict-prone, but rather so in need of harmony.  

Hanno: Yes.  

Werner: (Um) exactly. Joy in new experiences. (Um), calm. Not always that I freak out, I'm not that 
choleric. (Um) (short pause), yes, a few adjectives that would actually describe me.  

Hanno: And (um), if you try to go a little deeper, what are the things that are most important to you in 

life?  

Werner: Wow, I'm surprised right now, because it's going in a completely different direction than I 
thought it would.  

Hanno: (Laughs).  

Werner: (Um) so (um) (short pause) friends, relationship and good job. Those are the three things that 
are actually - (um) that are actually very important to me. But there are also many, many other 
things that are somehow (um), (um) connected. Definitely health. Health, friends, family and a 
good job. Those are really the four things (um) where I could somehow categorise all my (um), 
(um), (um) activities and activities under that. In fact.  

Hanno: Yes.  

Werner: (Um) that also means - well, not necessarily a career, but simply having fun in your job, 
somehow making a good living and also somehow making a difference and so on, and I would 
rather not see career at the top. Well, I'm very career-oriented, but fortunately I'm now at a level 
where I don't have to stress so much and it's really a lot about work-life balance. (Um), (um) 
simply (um) a relationship and simply together and that then determines every day. And 
somewhere - then staying physically healthy. I've been - I stopped smoking about 15 months 
ago. Almost a year and a half. (Um) is difficult in the meantime and I'm continuing to do that. 
I've also been consuming alcohol a lot more. You get to an age where you think that somehow 
you don't have to do all that anymore, and so on and so forth. (Um) and yet health is a very 
important factor. And then family. Relationships as well as - well, (um) in a larger circle. My 
parents, grandparents, my nephews, nieces, brothers and so on and so forth. And also being there 
for your friends.  

Hanno: Yes, (um) exciting. Yes, (um) exactly. You mentioned career, job. Are you somewhere where - 

where you also see yourself and feel comfortable. (Um) Friends and - and relationship is then 

the so besides also so (um) - the - that so shapes your life. Besides the - besides the activity. So 

these things like riding and so on. That's part of it for you. And dancing with your girlfriend.  

Werner: Exactly and so on. Exactly, so really not sitting at home so much and just kind of watching TV. 
Which also sometimes - but really so (um) just lead an active life as well. So, exactly. (Um) I 
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try to push back the bullshit, I would always say so best. Ne, so somehow - I don't know - so I 
used to be quite strongly career-oriented, ne. So to really be so successful. (Um), that was really 
quite essential and so on and so forth. And now in my late 30s, that turns around, because it's 
just - job just great, ne. Good, that fits. That's where I am - that's where I am (um) - that's where 
I've arrived and that's great and that's what I want to continue to do well. (Um), but now you 
start to focus much more on (um), (um), that it is also - well, that in old age the balance - for 
example, that you are somehow healthy and (um) then also really (um) simply lead an active 
life. In your private life you make a good impression and don't sacrifice your private life for 
your job. Like this. I used to be a management consultant. That's a completely different topic.  

Hanno: Yes.  

Werner: I -  

Hanno: Were there any moments when you said, no, that's no longer possible? Or where did this - was 

it a gradual change?  

Werner: It was a gradual process. (short pause) I can't say that there was such an experience where I 
somehow said woah, now it's somehow because, but it really just developed like that, exactly.  

Hanno: Yes, okay. And - and with the fact that you have now also stopped smoking and want to live 

more consciously and healthier, was that - was that similar or is that?  

Werner: A lot has actually come about the relationship (um), (um) actually, too, ne. So that is already 
something that I have with - with - with the partner. We've been together for over two years 
now. And it wasn't that - it wasn't that pressure was built up there somehow. Really, she is 
clearly there, clearly younger. And then you think about it, okay, you want to somehow build 
up the relationship with each other, build up a life. Then you ask yourself the question, why do 
I smoke? And why beer? And so on and so forth. And then (um) and through that I somehow 
had a bit of a shift. And (um) then (um) at some point you just say, no more and (um) yes, just 
go about your life. (short pause) Yes.  

Hanno: You also tell it totally positively and (um) somewhere with a - with a certain pride and - and 

(um) -  

Werner: Yes.  

Hanno: The -  

Werner: I feel happy - I do. I feel very comfortable in my skin right now.  

Hanno: Beautiful, yes. That's - that's nice to record it like that. I'll tell you later why - why we've made 

this turn around your person a bit. (Um), but -  

Werner: I am curious.  

Hanno: Don't give anything away beforehand, ne. I don't want to influence it -  

Werner: Yes, yes. All good. Exactly. 

Hanno: Okay, so we (um) come to the second component and maybe we come back to what you said 

again and again in between. But the second component is the holiday trips. What kind of person 

are you? How would you describe yourself as a traveller? What kind of travels do you do?  

Werner: (short pause) (Um) incredibly diverse and difficult to pigeonhole. Is that a problem for your 
doctoral thesis?  

Hanno: Nah. Nah.  

Werner: (Um) well, I used to be very much (um) an individual traveller. That is, (um) with (um) - with 
a buddy or two. To go somewhere in a country and (um) then there with the car or (um) we just 
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drove around there. And that - actually and so exactly. And Oman was one such trip. Yes, 
exactly. (Um) I did (um) (short pause) (um) a lot of that. Exactly. I also - so exactly. That was 
so - that's so the one block. For example, we were in Jordan (um) with a buddy. I was (um) 
(short pause) - we did - well I did - I've also been (um), (um) to Spain with a buddy and also to 
Oman (um) and also to - also to Oman. There were also two of us, yes, exactly. That's the one 
big block.  

Then I did a theme tour like this - now. I did it in a travel group where I also travel. And that 
also (um), (um) - of course worked very well. (Um) via an agency. It's called Fährt Weiter. And 
then we went (um) - wherever - to Spain. Twice to Romania, (um) again to Spain and so on, and 
so on. And that was (um) just great too. (Um) and then (um) but also just, so, quite so - beach 
holiday ne, to the Maldives, ne. That's like - that's like an all-inclusive holiday. (Um), (um) to 
the Seychelles. We were there too. Also just a hotel (um) and (um) flight. So we also booked 
together - (um) together. And then we stayed there at night in the hotel (short pause) So (um) 
and then also something like a hiking holiday. I just went hiking for four days. In Franconian 
Switzerland with a buddy. (Um), (um) I hiked across the Alps. From Vienna to Venice in stages. 
(Um) so also active holidays. (Um) where you just drive somewhere and then just really walk 
for four days and then always book the appropriate hotels station by station. I also did something 
like that.  

Hanno: Yes.  

Werner: I was in Sri Lanka. That was another one of those buddy holidays. We just took the bus and 
(um) drove around. That was again more like the typical (um) individual traveller. Exactly, so 
it's a very broad spectrum that's hard to categorise somehow. I think so. Maybe you can classify 
it better than I can.  

Hanno: Well, but - so it's not necessarily about putting you - that into categories, but so - to get to know 

you as - as - as - as a travelling -.  

Werner: Mhm (affirmation).  

Hanno: - travelling - travelling people and then a mixture is also (um) wonderful. (Um), if we just look 

at the - at the past three years. Outside of the Oman trip, what larger holiday trips have you 

taken? And who did you travel with? Are there any holidays that you would highlight? What - 

there was something special? And I would describe them briefly. Special experiences? Is there 

anything?  

Werner: Okay, so right now I was four days - does that count as a holiday trip at all? (…)  

Hanno: Yes.  

Werner: Yes. Okay. (Um) I spent four days in - (um), (um) once in Franconian Switzerland. That was 
great, because you just - the ones before that were so - so (um) - that's physically demanding. 
So every day it was over twenty kilometres and it was great fun. It was really good. We got 
through it well, enjoyed it somehow and it was fun. Head clear. Just running (around) and then 
nature, like we - like we so away from people and so on and so forth. And that was with a good, 
long-time friend of mine who I've always done trips like that with as well. That was actually 
very nice. Exactly, I just did that, four days. Then (um) very nice - with my life partner I went 
to the Seychelles in (um) February for a week and a half. That was also very nice, of course. So 
a really nice hotel. Half board and then just sitting there quietly on the beach and (um) by the 
pool and reading a lot, (um) going for walks. Trips to the other islands, trips to the (um), (um) 
national parks. Went snorkelling and so on. It was really a classic couples' holiday. It was also 
really great. (Um), (um) and last year I went on road trips through the south of England with my 
girlfriend. That was a bit surprising. That was something completely different again. I forgot 
about that again and haven't even told you about it yet. That was last summer. (Um) a friend of 
mine got married in Scarborough. Then we - or Scarborough you can't get there. It's completely 
horrible. Then we just did a road trip before that. We flew to Manchester. We rented a car there 
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and drove through the south of England for a week and a half. And it was great. It was a lot of 
fun. We were lucky with the weather. (Um) there just - so country houses, castles and a bit of 
nature. Hadrian's Wall, Devon Castle, Perry Pomeroy, (um) Alnwick Castle, exactly where 
Harry Potter was filmed and so on. And that was great too. And (um) exactly. And then just two 
days in the wedding party. That's when we celebrated. Then we wanted to go on. (Um) and 
before that half a year - I was in the Maldives again for ten days. Classic package holiday. Lots 
of snorkelling. Relaxed. And again good and - so completely different holiday, which was also 
relaxed. Really great. (Um) exactly. That has - that has also been very relaxing.  

Hanno: Yes. Were there - were there any experiences on these trips that you would describe as - as 

unforgettable? That can be singled out somehow?  

Werner: (long pause) It's actually difficult for me to somehow highlight a particular moment or a 
particular moment, because I always find travelling so incredibly relaxing overall. When I'm 
away, I'm away and (to) (short pause) this feeling of simply (to) (short pause) being out of the 
rut. And to somehow pause and not worry about anything that is somehow not relevant on a 
daily basis. This overall experience is then for me somehow mostly. I can rarely do that. I have 
a thousand moments that were somehow cool, but I can rarely have that somehow special 
experience somehow - because actually mostly somehow just in sum. And so. So and is that 
with the last hike, that after half an hour - so you get out of the train, out of the taxi to the place. 
You start walking, after half an hour (um) and you say after half an hour, boah, I'm out. 
Everything is gone. Everything that was somehow exhausting just yesterday and a lot going on, 
however, and work. Now it's just a matter of running now and seeing (um) what's around the 
next bend and so on. Also, when you're at home then - that's kind of what it did there. So, and 
(um) the same thing when you somehow (um) just (um), (um) (short pause) drive a car and then 
somehow go along all these little streets (um) there. That's - good weather and you somehow 
didn't expect that somehow it's good weather and then you look into the landscape and (um), 
(um) enjoy this (um) - this English nature with the really so - with the somehow so stone walls. 
Somehow they squeeze you in, but you can still get through somehow. (Um) (short pause) I 
can't - so it's hard for me to - I don't know if you're looking for specific moments like that or if 
you're looking for me in the moment - on a good journey, moments like that happen all the time. 
That's the way it is. (Um) that's the exciting thing. So that's what happens and then there are so 
many things. I also keep a diary. (Um) I usually end up writing down everything that has 
happened. And I (um) sometimes look through the notes years later and (um) then I remember 
everything that I have already forgotten. And you think, right, it was really cool. It's not just a 
moment like that, but everything that you then. 

Hanno: Yes. So the - the positive overall impression and this - this whole feeling of being something and 

somehow also a completely different - yes, somehow different blood flows a bit through - through 

you.  

Werner: Exactly. And it's always a bit adventurous, ne. It's just like that - you just don't know what 
exactly is happening. That's important, ne. Yes, with all journeys - (um) that you get there and 
work on everything. So I'm not the kind of person who says, my God, I'm going to sleep here 
for three nights somewhere in a meadow in the middle of nowhere. I don't care. So please don't. 
Well, I enjoy a bit of comfort, but you have to - you can do it then - it's also - I would definitely 
have done it, ne. Whether it's snorkelling, the boat trip over to the island or I don't know. No, 
there definitely has to be something active. Otherwise it's hard for me to bear.  

Hanno: So what - what does adventure mean in that case? So the active? (short pause) Or?  

Werner: I'd say something active, something that just - that is, that just - (um) (short pause) nightmare 
is really such a package holiday, just sitting in the hotel and pool and when we make tours 
somewhere (um), (um), (um) - to some (um) cities somehow in that direction or something. That 
- that - that is too little. That is, for example, in the Maldives, that worked out great. That was a 
really nice holiday, because I could go snorkelling. Like this. I went snorkelling three times a 
day. Then everything is fine. Personally, that's enough of an adventure. Or somehow snorkelling 
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through and then a big ray comes along and so on and so forth. That's enough, like that. But it's 
always something like that - activity or walking along the beach for an hour and just seeing 
where you are, somehow getting out. But really, not with a guide, but just to see what's going 
on. Hiking. That's just as self-explanatory. It always has something to do with activity. That's 
true. I also like to - well, I can read for hours. Even on holiday. But then it's often too quiet and 
then I have to do something again and then I can relax again somehow.  

Hanno: So you also have an urge to move inside yourself that - that is more necessary for relaxation. 

Yes, (in order to) exactly and this feeling of - yes, being somewhere else and - and to be able to 

see and discover new, somehow unknown things. Okay, but no - just no concrete experiences of 

moments, but you say, for me it's really about, afterwards, when I'm back somehow, I just had 

a super time overall - with many small, great experiences. Just doing something different from 

- from everyday life. Like this. (…).  

Werner: Well, I don't think I could define any special experiences for all of these holidays that I've just 
kind of listed. There are so many. So, if it's one - so every day - so also - also southern England, 
ne. That was somehow (um) - I wanted to drive through (um) somehow quickly so that I could 
get to (um) - Hadrian's Wall (um) faster. Then my friend said that's much too slow, we're not 
doing it. And (um) then we just went to see two mansions. It was so big and exciting. The garden 
and inside. I could tell you about that for an hour. I won't do it now. (Um), but (um) again the 
next day. So it's always (short pause) the little experiences or the holiday itself. Something like 
that, exactly. And what happened in total or what happened - I think I really have to write it 
down, because otherwise I would forget half of it again.  

Hanno: Yes, and leading - you really only do that on holiday?  

Werner: Yes.  

Hanno: Okay and you do that because you want to (um) keep those moments?  

Werner: Yes, exactly. So I started when I was (um), wow, God in heaven, (long pause) studying abroad 
- I travelled around Australia and New Zealand and (um) that's where I started. And always - 
always, when I'm travelling, it's somehow part of the ritual that I always keep a diary like a 
bullet point. So basically I just write what happened today - the relevant things that happened 
here. Yes, exactly. So it can only be on one - it can be one DIN A5 page. Not even half a DIN 
A5 page. It's quite sufficient if it's just a bullet point - that when I read it again ten years later, 
oh right, yes, that's right, I met that guy there and it was kind of strange. So, yes, exactly. 
Otherwise you forget it.  

Hanno: Yes, and your reasons for taking these holidays - different holidays? So what - what motivates 

you? Is it always just this get-out-and-go or what - what are the different motivations behind 

choosing the - the places?  

Werner: So funnily enough - so it's an adventure. So it has to be a place where I somehow say it's 
exciting. Somehow. Whether - so - (um) (short pause) I've never been to the same place on 
holiday. It just occurred to me. So it actually has to be something new - (short pause) it actually 
always has to be something new. So, exactly. I'm the opposite of the people who always go to 
the same hotel when there's something going on. I don't do that at all otherwise, but somehow 
in a completely new way. (Um) so the adventure, something new. (long pause) And (um) then 
just get out of the rut and somehow have time. And then also something like reading and so on. 
That can somehow also be part of it. But that was just a break. So really (um) I like my life, but 
it's also pretty full. Just turn off your mobile phone for a fortnight and just (short pause) be there 
for yourself and for your partner in peace. Whatever. Exactly.  

Hanno: Yes, that is, time for oneself or with a very dear person (um) and - and just these disruptive 

factors, a little bit - that you basically also like to have, but then also sometimes you don't have 

to have a time.  

Werner: Yes.  
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Hanno: Yes, I had another question in mind - with all the things you mentioned, do you feel stress in 

your free time because you do a lot of things in addition to your already, yes, intensive work?  

Werner: (Long pause) Yes, yes, so I - that's actually difficult. Well, half of it, yes. Yes, but it's not stress, 
because - that's what they always say, ne - so once a week. (Um) I could do Aikido twice a 
week, but I only do it once a week. Then that's just the way it is. Dancing is once or twice a 
week. Well, it depends again. And that - I'm relaxed about it. I also have to rebalance, because 
dancing is something new. It's not stress. It's not stress at all, I like doing it and it's more like in 
the afternoons it intervenes a bit and I do less, but that's not bad for the job and so on. That's not 
a - very difficult (um), I can hardly answer that, Hanno. With Covid-19 everything is different, 
ne. So that's why last year was kind of postponed there as well. I'm in the semester break right 
now. So it's kind of more like (um), when I adjust it, because that - I see it less as an obligation, 
which you - if I don't go to training for three weeks, then I just don't go to training. So I don't 
feel under leisure time stress. Well, it's full and sometimes I have to cut back and then it annoys 
me that I don't find so much time, but I wouldn't really call it stress anymore.  

Hanno: Yes, good, okay. Because that is - well, that is also very important. That you do it with joy and 

that sometimes, let's say, because I feel like it and not because - I develop a sense of obligation 

for it. There are many people who have that feeling. I have to do this and that with this and that 

or something. (Um).  

Werner: Yes, so I simply learned that you can't do everything. And then it can be done that way. Yes.  

Hanno: Exactly. Exactly. Nah, yeah good. (Um) then (um) do you have any connection besides the Oman 

trip to the region, to the Middle East? You were in Jordan, you said? When were you there?  

Werner: Yes. But (short pause) I was there, I think, (around) two years before that. That was in Jordan 
at the beginning of 2018. I hope that's still within your time frame.  

Hanno: In Jordan at the beginning of 2018?  

Werner: Yes, exactly.  

Hanno: Exactly. And in Oman? If you?  

Werner: Ah, sorry. There, there, now I'm telling it to you exactly wrong again. So then (laughs).  

Hanno: Yes.  

Werner: (Um) exactly. So, I just have to - I'll have a quick look. That's very easy to establish. I was in 
Oman at the beginning of 2018.  

Hanno: In January, yes. Exactly.  

Werner: Yes, yes. Then in January 2018 in Oman and in Jordan I was probably (around), (around) the 
beginning of 2016.  

Hanno: Okay.  

Werner: Exactly.  

Hanno: Okay, good, then we have that. (Um).  

Werner: Exactly. And both were with two buddies. In a very similar way - build up a bit. But only one 
was with me on both trips.  

Hanno: Okay, so with the - once with the same one and then there's another one. Hanno: Okay.  

Werner: Exactly.  

Hanno: (Um) well, beyond that you have no connection to this region? (short pause) Or do you? (short 

pause) To the Middle East? To the Arab culture? (…) 
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Werner: So about these two, yes. And I found it incredibly exciting and also very, very positive, because 
Islam, especially in Europe, tends to be commented on in a negative way, with fear and so on 
and so forth. And I never had that feeling. I travelled alone in Morocco for three weeks after my 
studies. (Um) and even then I found it somehow exciting that I was travelling alone. Even in 
really poor regions. Well, not in - not in big cities, no. I was only in Casablanca. That's all. Am 
I stupid? But also in small villages and so on and so forth, where it was completely clear that 
everyone knew I probably had a year's salary in my pocket. And I never felt uncomfortable. 
They wanted the money, but they just wanted to trick me, which is what Moroccans like to do. 
With trading and so on and carpets. Full stop, adventure. That brings us back to the subject. But 
that I was really afraid for myself, zero. I experienced them as incredibly hospitable (um) - 
hospitable culture. (Um) and I found that incredibly exciting and (um), exactly. And so that with 
our - that was a highlight and so on. So of course, these tendencies exist to some extent. But 
there always have been. 50 years ago, too, and (um) I think that's also - so there's a culture 
growing kind of far ahead. And that's where we have to - we agree. And that certainly doesn't 
give us the right to point the finger there, like that. Exactly. (Um) I have my feeling there - (um) 
I already have a positive (um) connection to Islam there. I'm always the one who says to my 
parents and (short pause) in discussions, "Guys, honestly, Islam is not that bad. You have no 
idea. No, like that. That always leads to arguments. I've also read a few cool books about it and 
so on. Exactly. (Um) and that's why - so I find this section very exciting. The culture. Exactly. 
(Um) and then (um) we were in Jordan and that was - I found it - very exciting. No, and then 
there was somehow the question, what else can we do? Then we thought, why not Oman? Then 
we just had time, somehow all of us, and the three of us simply went to Oman in a slightly 
different constellation.  

Hanno: Yes. Were there any (um) special experiences in the - in the context of this Oman trip in the run-

up or - or since this Oman trip that - that might still influence your memories? Of a private or 

professional nature? Something completely out of the ordinary? Extraordinary. So not everyday 

things?  

Werner: Well, I just remember (um) - well, I just remember that I also said a bit that I was going to 
Oman. Some people around me looked at me as if I would say - I would say that I was going to 
Syria in the middle of a war region. So that there was no distinction at all, and I remember that 
that annoyed me. Like this. (Um) (short pause).  

Hanno: But now with you?  

Werner: Otherwise -  

Hanno: So with you now - in your life - nothing - nothing extraordinary has happened now?  

Werner: Nope. You mean before this trip, so to speak?  

Hanno: Exactly. Shortly before or since this trip. That something happened? 

Werner: Nope.  

Hanno: (Um), what now (um) - yes, I mean for example with the two mates you still get along well. So 

- so there -  

Werner: I hope so. Exactly.  

Hanno: Exactly.  

Werner: Well, not that one. He's just a buddy of a buddy. So it's just cool that he was there and so on. 
We didn't build up a relationship there. 

Hanno: Okay.  

Werner: The other one was the one I just went hiking with. So that's just the buddy with whom I - (um) 
that's a sandbox friendship and (um) - and that was one holiday of many and (um) so that - (um) 
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that's one of many trips in this so men's context. So it was practically a men's trip that was also 
very - very cool. But nothing extraordinary in that area.  

Hanno: Yes, okay, that (um) actually as - as a last question maybe then to (um) - to Corona: to what 

extent (um) does that influence you somehow? So is that - is that a situation for you that could 

also influence the - the feeling of travelling - the memory of travelling somehow or is that not 

so - not so dramatic for you now? Just now.  

Werner: (short pause) So it won't affect the memory of travel so much, but of course right now - well, 
my partner and I were still in the Seychelles in February. So just before that, so to speak. (Um) 
and I think that's good, because otherwise I think we'd both really have wanderlust right now. 
We have a bit of that now. In that context, long-distance travel is taboo for us. Because we 
simply say that this is - (short pause) no longer an adventure, but for me it is somehow stupidity.  

Hanno: Yes.  

Werner: To somehow (um) - put myself in a tin tube now, close with other people. I don't want to. And 
with hygiene stories like that. (Um) that feels wrong to me on all levels right now. Full stop. So 
with flies is just completely out for me. (Um) I don't do that. Otherwise (um) Franconian 
Switzerland. So it's a two-hour train journey. And even then I think to myself, phew, no. But 
luckily the train is empty. (Um) So I - I'm very - very careful to wear masks. No, in my job, I'm 
a university teacher. It's clear that you're already thinking, the new semester, what's it going to 
be like? Is it going to be present? I don't know how it is with you. That's why, exactly. But these 
are the thoughts that you somehow have right now - and (um) there (short pause) when you 
travel - the focus on security really comes first and that's exactly the point. It's better to stay at 
home and somehow just have a good time here and not plan another big trip. So we're thinking 
about going to Venice soon, before the semester starts again. By night train. That's possible. Our 
own compartment. But I'm not sure if we're really going to do that right now, because the 
numbers are going up. Another country. Italy. Probably - so (short pause) quite possible. Don't 
we know yet that (um) the trip is also more likely (um) not done right now. Sure, Covid-19 - 
right there is the - is the travel context (um) is the - the (!) issue that makes you just do something 
like that anyway. Exactly. That's also good, because that's how it should be. Yes, exactly.  

Hanno: But that has no influence on - on your past journeys, but rather on the ones that would otherwise 

have taken place, because they are cancelled or are different.  

Werner: No, actually. So, exactly, it's not that I would say, woah, that was somehow careless or 
something like that. Not in any way. So the trips are remembered exactly as if there had been 
no Covid 19 trip.  

Hanno: For example, there are - 

Werner: (Um) the Covid 19 crisis. Yes? Right, excuse me? 

Hanno: For example, there are others who are just super grateful that they did it, because they don't 

know if there will ever be another chance to do something like that? So - a bit in that aspect. 

Werner: So maybe there in general. That's true, of course. I'm glad that I've already been around there a 
lot. Now I would rather travel in a European context. That's the way it is. (Um) But I don't think 
that I - somehow I think that in a year or two years it will be relatively (um) normal again. Lead 
long-distance journeys again. (Um) somehow I don't see that quite so critically.  

Hanno: Yes.   

Werner: That's why, so this great feeling of gratitude is actually not there.  

Hanno: Okay. Good, then we are now ready to deal specifically with your Oman trip. (Um) Beginning 

of 2018. If you think back to it, you already hinted at it a bit, but what were the reasons (um) to 

do it? What was the motivation for it and in the next step, with what kind of expectations did 

you go on this trip?  
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Werner: Well (um), it was always like that. Always with two buddies (um) we spent the (um) two years 
before that - two each - so two years before that we were in Jordan. Two years before that in Sri 
Lanka and it was just out. So I was single then and the mate of mine was in a committed 
relationship. (Um) and I think the child was on the way. (Um) and it was just like that - just the 
guys take off and have a good time. With just somehow culture and bathing, looking at things, 
(um) drinking wine together, having a bit of a good time. In culturally exciting countries, no, 
like that. So - honestly, it's a very classic men's holiday. Not - not Malle, but rather culture, 
ethics, getting to know the country and getting a feeling for the country. So that was the 
motivation. To really get out and have a good time with friends in a relaxed way. That was the 
motivation. That was really the motivation and to get to know a country and also to get back 
into this focus of adventure, (um), that you can't (um), (um), (um). Not yet.  

Hanno: Yes, okay, and why Oman specifically? So how did you - how did you or did you come to this 

country?  

Werner: Exactly, and that was simply a criterion for exclusion. So really, what could we do? Not (um) 
- it was then just - so the - the third buddy, with whom I was on the road the two trips before, he 
couldn't because he has a new job. Then the two of us thought about what we could do now - 
where we could go now? We could simply go on a typical tour again with the car (to) just drive 
around somewhere. So (um) in silence was like that - so Morocco was in the conversation. 
Exactly. I was already there. Then (um), (um) - then other countries were discussed and it was 
said Scandinavia, but he was already there. (Um) that didn't work anyway, because it was winter. 
We really wanted to go to the south, where it was a bit warm. (Um) Africa was a bit too wild 
for us. (Um) somewhere in Thailand was too boring for us, because it's no longer possible 
without mass tourism and so on. We wanted to go on an individual trip. We have already been 
to Jordan. Iran (um) was (um) just kind of hard to get into, ne. So that would have been another 
option. (Um) I think it's also a bit cold in winter. Then it's more like summer. (Um) The Arab 
Emirates are not busy enough, because at some point, why not Oman? Like this. We had to think 
about whether we could do that and then we found out (um) that it's actually really good to just 
drive a 4-wheeler and camp and just look at nature there. And we were like, cool, let's do that. 
(Um) and then a buddy of my buddy's came there - asked - we met once - once the three of us 
met and booked it and that was it.  

Hanno: Yes. (Um) there - but did you book the accommodation yourselves or did you use an agency?  

Werner: So we did everything ourselves. So we actually - well, we looked at each other. We had two 
big posts, we knew that. That is, the - that we also wanted to drive around and camp. That was 
the flight and the car. Then we realised, international agencies. So that was really expensive. I 
don't even remember the exact price. That really hurt and then, okay, let's take a risk, let's go 
through a local (um) company. English homepage. Somewhere also well rated and they had 
much cheaper ones - somehow like this, a Toyota Land Cruiser. So I don't remember exactly. 
Some kind of Toyota. Also a (um), (um) 4-wheel drive. (Um) the two things we booked before. 
And the first night in (um) - so the flight we - the car and the first night in a very good hotel in 
(um) Muscat, because we - (um) I don't remember exactly, so I think Sheraton or something - 
so really. And then we just looked after that - and then let's see what happens. Like that. Exactly. 
So before that we never had anything like that. Exactly.  

Hanno: Yes. And with - with what kind of expectations? Can you - if you can remember back, was now 

- flew to this country?  

Werner: So just driving around. And (um) maybe - so we weren't there long. We had nine days or so.  

Hanno: Mhm (affirmation).  

Werner: And just around, enjoying the country. A little bit somehow - just a feeling of what this country 
is like. So we understood Jordan a little bit. Just - how Oman ticks. (Um) and (um) just sitting 
around the campfire and (um) (short pause) just enjoying this nature and these impressions. So 
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exactly. So it was just - it was really like that: away. Just away and away from everything. Kind 
of enjoying the time. Or something.  

Hanno: And (um), if you describe the course of the journey very roughly. So you - you are in Muscat - 

you got a rental car. Then you stayed in - at the Sheraton for one night and how was -.  

Werner: Well, I think we even (short pause) - we went through - we flew overnight. I'm not sure about 
that yet - not so sure. (Um) we stayed at the Sheraton for two days - I think it was even two days 
- and then we visited Muscat. That's where the beach is. We walked around the harbour. Yes, 
you can look at the castle and from there there was the beach. (Um), that there - somehow 
equality was really blatant. Women (um) also walked around normally, could work normally 
and so on and so forth. (Um) and then we - and we spent two days looking at Muscat. Like this. 
So. (Um) then we just went on a road trip by car. First we drove along the coast. We just camped 
somewhere on a building site, in the stone desert. (Um) then (um) drove into the deep desert. In 
between we looked at a dry wadi where you could go swimming at the top and so on and so 
forth. And (um) then drove into the desert below. (Um) camped again. Just overnight. We really 
spent a lot of time in the car. Then they went over (um) and drove in circles there once. We 
camped there again and just kind of walked through the (um), (um) through the mountains. It 
was more like a walk. And (um) so - the place - most value of anything I've ever experienced. 
(Um) and then - that was super awesome here. So at five, I don't know, we went back (um) by 
ferry. And then (um) up - then more into these - that was the first part of the trip, ne. So the first 
part was really camping, desert, driving through it with a desert island. So it was really wild. No 
showers, no water, nothing bought anywhere. Everything was in the car. I hardly spoke to 
anyone either, because, well, that's just it. So it was really a hardcore camper holiday.  

Hanno: Yes.  

Werner: That was the first one. We even went over there. Just four-wheel driving and camping. There, 
done. Exactly. And that was - that was the first. The second part was really a bit of culture. Then 
we went - well, there are - I forget what it's called, but we went to the respective cities, where 
there are such big castles (um) and - and such old fortifications. Then we looked at that and then 
we spent two nights in such a place (um) the (um) such a rock - such a rock village - that simply 
(um) quasi, (um) farm - so (um) simply (um) - farms in the valley. In other words, they farm 
there and have also prepared it for tourism. So that you can see how it works. And for two nights 
we actually stayed in a backpacker - three of us somehow had a room there. And then we hiked 
there and looked at the agriculture. That it really worked with an aqueduct. (Um) and (um) we 
went around there and looked at the old castles and so on. So that was more the cultural part and 
then we went back to Muscat. We had a look at the big mosque there. We spent another night 
at the Sheraton. And then we flew home, exactly. After more than a week.  

Hanno: Okay. Good, then let's do that once in a hurry. (Um) then (um) we go into a bit more detail in 

the next step and start with the photo. (…) 
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Werner: Ah (!)  

Hanno: I have already opened this here - here and I would just ask you to describe this picture from - 

from your point of view. So where was the photo taken? What do you see in this photo? Why the 

photo? What meaning does the picture have for you?  

Werner: Well, you can see me in the middle. That's just a dot like that and (um) on the right is (um) one 
of the two people travelling with me. That was more or less day three. (Um) and is for me (um) 
(short pause) representative of this first part of the journey that I have just described. (Um) 
simply this wild part of the journey. That is, you just kind of drive the car along the road. (Um) 
and (um) that was the second night out of (um) Muscat. So the first night we stayed in a pretty 
ugly place, between some stones, which looked more like a place where (um), (um) (short pause) 
something is going to be built, in the street. It was by the sea, but also really everything was 
quite ugly and so on. We camped in a stone desert and on the second day we drove far south 
and camped in the sandy desert. In the background, a road, no. (Um), but that - we really left 
the road and just drove down the dunes and that was really a real sand desert (um) and then we 
pitched our tents there and (um) then the sun went down and then we kind of camped there and 
made ourselves something good to eat and drank beer. Just actually enjoying this atmosphere of 
this desert. And that was great. I really enjoyed that and that kind of just getting out of 
everything, (um) and (um) then just enjoying the feeling there, just in the desert, ne, like that. 
And I was always constantly - (um) because I enjoy it and you can see that there. There I just 
took care of everything and kind of set it all up and so on and so forth. And (um) this camping 
feeling in the desert. I just thought that was cool.  

Hanno: Yes, okay. That is, somehow that in the middle of nowhere (um) just -.  

Werner: Yes, in the middle of nowhere. You just drive off the road, set up your (um)-your campsite 
there in principle and (um), exactly, walk around a bit, see what the feeling of the desert is like. 
And then also this peace and quiet. All the stars come out everywhere. (Um) and no mobile 
phones. Nothing. Complete silence, even if the road was next door (um) and we had problems 
getting back onto the road through the sand the next day. But that is somehow also part of it - 
(um) exactly. Was - and then just really have everything with you. (Um) then drinking a beer 
like that and just the time, yes.  

Hanno: Yes, very nice. (Um) okay, that is, this - this photo basically stands for this wild camping, but 

then that was also somehow the first night that was really nice, which was this camping -.  

Werner: Right.  

Hanno: - as far as this camping is concerned.  

Werner: Wild camping. Freedom. Adventure. Exactly, that is. Really away from the (um) - from the 
normal life. You can't be like that, I think, right now somehow, ne. And the beautiful sunset 
over the desert. Exactly, yes. There we jumped a desert jumping mouse through the - was there. 
Just later, too. It wasn't shy at all and somehow stole some cheese.  

Hanno: (Laughs).  

Werner: Yes, exactly. Things like that.  

Hanno: Yes, I once had footprints of a desert fox on my head the next morning. That was also - it must 

have sniffed me.  

Werner: Och (!)  

Hanno: Or something. That was also interesting.  

Werner: Okay.  

Hanno: (Laughs).  
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Werner: That would be cool. We haven't seen Fuchs. That would also be -  

Hanno: He's very, very shy. You don't get to see him either. Actually.  

Werner: Yes, I think so.  

Hanno: Yes, that was also very interesting. Okay, but, (um) yes, super. That comes right back to me now 

when I see the photo. (Um) (short pause) exactly. And otherwise (um) this - this experience in 

this situation itself - (um) so this - this calm - this nothingness. Somehow you could be in any 

other place now, but here it is just perfect, because (short pause) here is just the peace. 

Everything I need, so to speak, I have with me in the car. Two mates, a few cans of beer, the 

tents and something to eat. (Um) and the head somehow blocks out everything above the 

horizon. That's so the -  

Werner: Yes.  

Hanno: (Um), if I try to reflect that from my - from my - from what I have understood from you (um).  

Werner: Exactly, that's how it fits. Exactly.  

Hanno: Very nice. Exactly. And the place? It was in the direction of the island, a little bit along the 

coast.  

Werner: Do you want me to look?  

Hanno: No, no. Just from your memory. So you are -  

Werner: Down there, there is - there is this rocky island. That's on it. There, where you can take the ferry 
across and just - just - an hour before the (um) (short pause) (um), (um) - before the landing 
stage. So it was on the east coast. (Um) south-east of Muscat.  

Hanno: Yes. Yes.  

Werner: Exactly. So - and not far into the desert, either. It just goes down a bit. (Um) So maybe a day's 
journey or maybe five hours by car from Muscat.  

Hanno: Yes. Yes. (Um) exactly and - yes, the island - then you went south, ne? After that - 

Werner: After that we went to the island. Now I have forgotten the name.  

Hanno: Masirah probably.  

Werner: Yes, I'll have another quick look (around), simply because it interests me - simply because it 
interests me myself as well. It sounded like that. In fact. (short pause) So, I really have to see 
that for a moment. I was - yes, exactly. It's somewhere there, yes, it's Masirah. That was Masirah 
and there down that road 32, ne. There (um) was that, I think, somewhere. Not even, no, sorry, 
wrong, there's a road there too by now.  

Hanno: Yes. There has also been a lot of construction since then.  

Werner: I see. Actually. Yes okay, so quasi - you can imagine from (um) from Al Ash up there on the 
right. There's a road down there. Then it goes to Al Khaluf via Filim or something like that and 
we really drove that road, I think. Although, yes, I don't remember.  

Hanno: Yes, yes, but a lot has happened. In terms of construction, a lot has happened in two and a half 

years. They're building roads like - like crazy with a construction desert. (Laughs).  

Werner: Yes, I believe that immediately. Exactly. Yes, okay.  

Hanno: Okay. But good. (Um) beyond the photo (um), if you just talk about your Oman trip again. Both 

in general and maybe specific moments - (um) I know you say the trip is in general where you 

remember it, but maybe you can still highlight some moments from this trip. And what - what 

else happened on this journey? What did you experience?  
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Werner: (long pause) Okay, so I just kind of mentioned the desert jumping mouse. That was kind of 
very cool. (Um) very cool was - so this (um) walk, hike kind of this wadi up. Where then at the 
top was the (um), (um) the waterhole. Where you could then continue up the wadi, so to speak. 
And that was also great. (short pause) So it was also very, very impressive. Kind of high. 
Everything dry, such a small rivulet and then you get to the top and then you have a sort of 
gorge. You really have a deep waterhole where you can swim into a cave. Then (um) that's just 
- then you can also look at it. That was also great. (Um) then also Masirah, because the - well, 
what I found incredibly cool was the crossing of Masirah, when I somehow went in there and 
then (um) there was a woman with such an Omani mask. And otherwise - and it was very bizarre, 
how she spoke to me in the best English, but wore a headscarf and this mask. And I found that 
- incredibly exciting - she also flirted with me a bit. That made me feel - because somehow - 
you can really culturally - we are confronted with something like that. You think, exactly, all 
Arab women are all oppressed. So that was somehow quite - that was somehow very cool. Yes, 
because it didn't fit into my image at all. Yes, exactly. (Um) that was the lady at the ticket counter 
at the ferry. (Um) then (um) on the - on the island Masirah over there I had this feeling at the 
last place in the world. (Um) and then we were in the south at a (um) lighthouse. We climbed 
up there. And then you just look around and it's just all kind of dead and empty and a few camels 
are kind of running around below. It's just a feeling that you can't really be any further away 
than we are. That was kind of cool. (Um) and (um) then - (short pause) so these two royal palaces 
that we looked at, that was more south-west of Muscat. (Um) I also thought that was great, 
because it was really quite different again, because there's nothing down there. So then it was 
really a bit of culture. And a bit of royal palaces. (Um) I have no idea what the story was, but 
somehow I found it quite exciting, (um) there and I don't know what it's called, this terraced 
economy, where the water is somehow led into the valley with a very slight drop. So to 
understand such a water system. Looked at from that point of view. Do you remember?  

Hanno: Mhm (affirmation). The Falaj are the names of these systems.  

Werner: Yes (!) Exactly, right. And I thought that was incredibly cool. And then to see how it can be 
stopped with a simple stone and (um) opened and so on. So this - this - this place (um) - this 
high valley and the one - and the agriculture there, I also found incredibly exciting. Exactly.  

Hanno: Yes, (um) so the - the - the wadi is then once somewhere this - this active, adventurous, (um) 

what - what - what was somehow so there or are you someone who can be very impressed by 

nature? Is that?  

Werner: Yes. I am incredibly impressed by nature. Yes, yes. In general, it doesn't have to be mega and 
bombastic. It's also - well, now in Franconian Switzerland it's just rocks in the middle of the 
forest and you have your peace and quiet. Cool. Or a really beautiful, big beech tree. So nature, 
incredibly great. Even the desert, this complete nothingness. You don't know that either. Just 
looking at the starry sky. (Um) that's just super, like that. I also had a lot of fun. Exactly. And 
then just the way of life. Like this. Exactly.  

Hanno: This - this desert, what - what does it do to you? If you try to get into it a little bit - a little bit? 

Why is that - why is that so cool? Why do you find it so?  

Werner: This unbelievable vastness (around) (short pause) that you just see this - that you just see the 
horizon. Normally you only see the horizon by the sea. (Um) and there you are just proud. You 
are completely far away and this absolute silence, ne, which you somehow have there. In the 
deep sand, where you can somehow walk through. (Um) this completely different climate. That 
you don't experience otherwise. (Um) that's just - that's just so cool.  

Hanno: So - so this completely different? This incomprehensible contrast to our world somewhere? Is 

that?  

Werner: Yes, and above all also - so - so simply already now is - somehow how the air feels. (Um) 
incredibly fast changes from incredibly hot to really cold. (Um) everything just feels different. 
Yes, when I'm outside here at night somehow. I don't mind being somewhere in the village, it's 
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a completely different feeling than when I'm sitting in the desert in Oman. Somehow outside 
(short pause). Exactly.  

Hanno: Yes. But you knew deserts before? You were already in Morocco and in -  

Werner: Morocco. I've been to - in - I've been to Australia. Yes, I have - I have - and I have been to 
Jordan. So, yes, I've also had before.  

Hanno: Yes, yes. But still it was every time?  

Werner: Nevertheless, again and again. That's the thing, isn't it? Each time it's a bit different. Stone 
desert, sand desert. Now it was the sand desert. And I also found it - well (um) very, very 
impressive.  

Hanno: Yes.  

Werner: Yes.  

Hanno: Okay. And I would come back to your flirtation with an Arab woman. (Um) (laughs).  

Werner: Maybe that's a bit exaggerated. But just a little bit, no. It's just that she always talked like that. 
Just somehow - so they - I don't even remember what it was. But it was a bit - concretely in 
English, a few words. Where are you from? And also very nice and so on. And she somehow - 
but I don't see her face at all and that's somehow so bizarre, because there were other men in the 
room and they didn't look at you crossly. And it was just a situation that you wouldn't have 
expected. Well, in that context. It was incredibly cool. So, you can be an Arab woman and not 
show your face and still have a normal job, here (um) with customers and sell tickets for ferries. 
Like that, and speak the best English. Exactly.  

Hanno: And - and - and somehow still be in a good mood and open. At least from what you say.  

Werner: (short pause) Exactly, right.  

Hanno: So that -  

Werner: I thought that was somehow very, very cool.  

Hanno: That was also a contrast for you to what you would have had. So something completely 

unexpected?  

Werner: Well, I have also read a lot about Oman in parallel. (Um) what this country (um) has somehow 
achieved in a short time. And I found that impressive. So that nowadays women can also study 
there, for example, and so on and so forth. (Um) and also do it (um). What was there - (um) in 
the 70s there was nothing. No, to say that in a direct way. (Um) and (um) until the coup came 
and the son of the then Sultan (um) came to power. (Um) and if you then think about what we 
have achieved in 40 years. In comparison, no. (Um) and what they have achieved in 40 years 
and then we somehow dare (um) to speak disrespectfully about Arab culture and say something 
about the oppression of women. (Um) is difficult, ne. Like that. Exactly. And that was a moment 
where it really made sense. I find that quite honestly - especially in Muscat you see that 
everywhere. So, like this. There, women walk around quite normally and yes, probably in total 
it is certainly not yet (um) as equal as it is here. But we are also not yet as equal as in Scandinavia. 
It's all relative and I have the feeling that if you let countries be themselves and (short pause) 
basically increase your level of knowledge, then issues like equality always solve themselves 
and if you talk about it negatively from the outside, it only makes things worse. Exactly. And 
(um) you shouldn't point the finger too much, because we are far from perfect and (um) we 
should pay more attention to it and not always just say, yes, it's unbelievably bad with the others. 

Hanno: Yes. Yes. I see. Okay, yes. So that was such an experience, which somehow still - still pulls, yes. 

Beyond what you described, were there any - are there any memories, things that come to your 
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mind? Maybe something that comes to mind again and again in - in everyday life, in your life 

here in - in - in Germany (um), yes, in - in your memory, in your memory?  

Werner: (long pause) I don't know, I thought it was very cool that we just booked this car, through an 
Omani company. We were really thinking before, uh, is this all going to work? I mean, we were 
sitting at the airport saying, maybe they won't come now and the car is junk or something. It 
was all humbug. It was absolutely great. Nice people, great car. No stress at all. Wonderful. 
(short pause) (Um) and that was immediately this feeling of security again, yes, the local people 
can't do it. (Um) that is - was already such a risk factor for us, if it doesn't work now. That was 
simply not the case. That is - that was so thinking, so yes, (short pause) also so the limits of 
tolerance, ne. (short pause) That was one thing I sometimes think about. Then just fundamentally 
this feeling of vastness in the desert and the emptiness, also how little one simply needs. Sitting 
at the top somehow. So when you kind of think, oh, and stress again and so on, and then it's like, 
okay, rest, enjoyment. That's also how much I like places like that. That you somehow have 
such peace and so on and, yes, and they are very different from here. (Um) exotic, no. So (um) 
how much I like such places (short pause). So something second (um) (long pause), yes, and 
(short pause) So basically it's that. Simply - I find the big cities, they are always very, very 
similar. I don't really have any formative (um), (um), (um) memories. But (um) yes, but 
somehow still this agriculture in the village. (Um) yes, how the people there do their work and 
then also opened up to tourists and where you can walk through. Where you simply notice that 
the village is somehow struggling with this. That not everyone thinks it's good that there are 
somehow a thousand tourists - not quite so many - especially not right now - walking through. 
To look at everything. (Um), but it still has to work, it's all in the process and not always the 
black thing. (Um) (long pause) and exactly, these are the basic feelings a bit. Also. Exactly.  

Hanno: Yes, so this village was where you spent two nights?  

Werner: Exactly.  

Hanno: And (um) - there (um) - do you think one had a bit of a feeling that they are not necessarily 

happy now, that -  

Werner: So -  

Hanno: - so many tourists are there? 

Werner: Well, there were also a lot of tourists. I remember that a lot of day tourists came there somehow 
and the (um), (um) the boss of the - of our accommodation, he was super. He also did a tea 
ceremony at the beginning. And asked where we were coming from, how long we were staying, 
where we were going. (Um) and it was great. So also the food and so on. Everything was nice. 
But when you walked through the village, you noticed that they didn't necessarily all want to be 
photographed. That's perfectly fine. It was there - but then you realised that you are like a foreign 
body here. And also because it's good for the village again. Like this. Exactly. Yes and (um) 
which is also okay. Exactly. Yes.  

Hanno: Fine, okay.  

Werner: Well, today I have - I think I have the diary there. I can read to you what was going on when -  

Hanno: Well, it's also about your - about your memory. That is also - also part of the whole thing. (Um) 

were there any negative memories? Or anything that was somehow - that would not be quite so 

positive now?  

Werner: Yes. So (um) maybe not so positive. When we landed, the visa process was a complete mess. 
So we had to pay for something with a Visa card and then somehow give the slips of paper to 
an official. Then somehow wave them through. It was complete chaos. The airport itself was 
(um) chaos. I didn't feel uncomfortable in any way, but everything took a bit longer than one 
would have liked. At the entry - at the entry. Exactly. It was a bit weird somehow. (Um) the 
departure I somehow don't have any memories anymore. (Um) Well, that was a bit strange. 
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(long pause) Muscat seemed very artificial to me. So basically. It wasn't a lively metropolis, but 
everything was artificial. It was nice there and so on. We also ate well and so on and so forth. 
But it wasn't a lively Arab metropolis like Marrakech is or something. So I found (um), (um) 
(short pause) very artificial and less - little historical. Yes, like that. Exactly. (Um) (short pause) 
exactly, that was the second thing.  

Hanno: That was then - (short pause) was that somehow the contrast to what you know? So that maybe 

you had different expectations? Of an Arab capital?  

Werner: Yes, maybe a little bit. It was all very - well, yes, very controlled and very clean. But also not 
somehow - not very lively, ne. Everything was really so - it irritated me almost a little bit. No, 
it was somehow more like it had been scrubbed clean and somehow thrown out. No, outside of 
that, all the new buildings. It was almost like America, I mean, I was eating at Burger King. I 
know it was weird, but somehow there was nothing else. Then we went to Burger King. They 
have that in Oman too. That's almost back to - that's what I was missing - from - from - (um) 
Muscat. And (um) exactly. And if I remember it right, that feeling, I had that a lot. So with these 
cities. In cities. Then also somewhere. Then in the desert here in the tourism area, where there 
was also the castle. The cities below - well, it wasn't like (short pause) the traditional life that 
you have in the countryside - there wasn't really an old town, it was all very new, ne. Which is 
no wonder, because, no, there were probably only tents before. (Um), but it's also not so (short 
pause) - if I were to say a bit negative. So my expectations - so I found - so there was the first 
part with really wild camping in the desert and this village, no, there was really the natural, 
where we looked at the agriculture there. I liked the naturalness of it. The rest, on the other hand, 
was very modern, also very touristy, but then - it was a bit lost. Really. Somehow like that. 
(short pause) The soul of the country (um), if you want to exaggerate it somehow, is - I didn't 
feel it there anymore. Just a little bit.  

Hanno: Yes. Which is perhaps also related to the fact that people - well, that people don't necessarily 

go out on foot, but, I mean, everyone gets into their car, drives to the mall. And drives home 

again.  

Werner: So in Muscat, definitely. Everything in Muscat is a car. I noticed that, so, ne. So the only place 
where you could walk was only in the big palaces, squares and so on.  

Hanno: Yes.  

Werner: And even there, there's not something like - like really like pedestrian walkways and so on.  

Hanno: Exactly. That's how life gets kind of lost ne, so.  

Werner: And also like that - yes. And just, that was partly - we walked along the city wall in an old place 
and then that went again. That was - that was really quite nice, but then immediately next to it 
also the whole street again. With the cars through and so on. And it's already going in that 
direction, really. I have to say that. (Um) this - you noticed that these cities were modern to the 
(um) needs of a modern person with a car somehow. It felt a little bit like they had their own 
history there somehow.  

Hanno: Yes. Was - or would you call this trip an adventure?  

Werner: (short pause) Yes. (…) 

Hanno: Yes. 

Werner: So just that with camping, wild. Looking for a place and travelling by car in a foreign country. 
When we were camping once, the next day the resident probably came and looked, "Who is 
that? And told us something we didn't understand and then somehow drove off again with the 
car and so on. (Um), (um) so yes, it was definitely an - it was definitely an adventure. It definitely 
felt like an adventure.  

Hanno: Yes. 
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Werner: Another borderline experience. Because we just took a tent like that and then we kind of crash 
there. So, yes.  

Hanno: So not - not this - this risk or somehow something extreme, but simply?  

Werner: But that doesn't have to be the case. Exactly, you get out for a change. Something different.  

Hanno: Something new. Exactly.  

Werner: Something new. Exactly, yes.  

Hanno: Okay. (Um) I have a block where I go through a few things and ask you to briefly describe how 

you experienced it in Oman. So according to your memory. The first one is the people in Oman. 

How did you experience the people in Oman?  

Werner: (long pause) So we didn't have very close contact.  

Hanno: Mhm (affirmation).  

Werner: So (um) the most important thing: that is already, reserved, so.  

Hanno: Yes, yes.  

Werner: (Um), but (um) in no negative way. So (um) proud. Reserved. (Um) (short pause) polite. 
Incredibly polite. (Um), (short pause) courteous. (Um) at eye level. (short pause) Those are the 
words that would somehow come to my mind there. It was really like that, not at all in the first 
three or four days. That also fit exactly. Sometimes somehow in a restaurant or at the counter 
for the ferry or something like that. (Um) but always politely. (short pause) So also - unlike in 
Morocco, where they constantly tried to trick you somehow, which is part of it for them, for 
example. So they are really civilised. You can really say it directly like that. Also civilised, 
educated. Polite, at eye level. So (long pause) in (short pause) - anchored in Muslim culture, of 
course, but I think (um) (short pause) in terms of behaviour, it would almost fit in Munich, ne. 
Not in terms of clothes, but in terms of - in terms of - behaviour, yes.  

Hanno: Yes.  

Werner: Exactly. That's how I experienced them.  

Hanno: Okay, but then they were - well, partly they were Omanis themselves, but also (um) the service 

staff somewhere in (um) the hotel (short pause) -.  

Werner: Exactly. So relatively speaking, I would say that there were also a lot of Indians or something 
else where you think about where they come from. Otherwise it was mainly Omanis.  

Hanno: Yes. Okay, good. (Um) (short pause) how did you experience culture and religion in the 

country?  

Werner: (long pause) Yes. So the culture (short pause) - religion (short pause) is quite positive in the 
sense of open - of open Islam, for me. We went to see this big mosque in Muscat. (Um) I've 
forgotten what it's called. (Um), where even as a Colin you can go through the God - through 
the prayer area and so on. Something was somehow repaired in the middle with a - with a - 
because that is the biggest carpet of all times, the second biggest now, which is somehow lying 
in there. And (um), exactly. So, but that interaction. I thought that was kind of good. So of 
course, that played - I suppose in Oman faith plays a bigger role than here in Germany. But in 
no way did I find it constricting or frightening for me, and above all, I think it's such a modern 
country.  

Hanno: Yes.  

Werner: It's possible that I'm completely wrong about that. That's very important, but their attitude and 
how I experienced it, I found it somehow very, very exciting and the culture - so now - so with 
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these little things like that, that the guy who probably owns the land comes by and asks and so. 
We are probably there - should we have somehow said at that moment, may we be in his country 
and camp here? And so on. We didn't. And it was very clear somehow. We didn't understand 
him already. He didn't understand us, but then he was like, okay, all right, it's fine. Shook hands 
and left. I thought it was somehow - I thought it was somehow very cool. So (um) we noticed 
that and the tea ceremony of the (um) owner of this (um) (um), (um) - of (um) small hotel - 
(um), (um) in the small village up there (um), (um) - I also thought that was great.  He told me 
that his son is now studying engineering at the big university in Muscat. (Um) and I think his 
daughter too. I'm sure of it. (Um), (um) I found all that very, very cool. And then just the old 
tour of the few castles and palaces that we kind of looked at. (Um), but I wasn't really impressed 
by the architectural culture. Because that was okay, it was good, but there aren't that many. But 
you don't go to Oman for that. So I found that there (um), (um) just the agriculture, I found that 
much more exciting and much cooler than the castles that we saw there and that we looked at. 
Yes. And (um) (short pause) exactly. And I found the contrast between this modern Oman, 
which doesn't fit because it is highly distinctive in a certain way, ne. (Um) and the traditional 
Oman (um), where people still pay attention to their - still pay attention to their culture, tradition 
and religion. (Um) that is - that was - that was obvious. (short pause) But he seemed to have 
grown healthily. So really - so maybe that's the wrong word. It didn't seem like - like that was 
somehow crashing hard with each other, but that they (um), (um) managed to keep all their 
values and that everything kind of shifted to (um) - to a modern society within a very short time. 
That somehow happened with relatively little conflict. And that's what I found incredibly 
impressive. No, that feeling. To create something like that within 40 years, that worries me, 
okay. (Um), (um) and I found that - I found that very, very impressive. So. Yes.  

Hanno: Very nice. (Um) how did you - or have you of course already said something about - but how 

did you experience the role of women in Oman?  

Werner: Exactly. So (um) not (short pause) constricted somehow. Honestly, of course it's still a very 
traditional (um), (um) culture and society, but in the cut (um) (short pause) some wear 
headscarves, some don't. But I think they are also on the best way, I believe, towards real 
equality. As I said, it always kind of runs through education (um) and that felt very good. Like 
that. (Um) and (short pause) otherwise also in the last places, for example at this ferry terminal, 
that there is also a woman working normally and so on. So it feels to me as if they (um) have 
not yet arrived at equality, of course, but that they are on a very, very good path. They're doing 
it, but a lot of it is automatic, because - it's been a long time. It doesn't matter, so to speak. I 
believe that they can also study normally. Women. I don't think there are any big restrictions 
there anymore. (Um) is that right? Hanno?  

Hanno: Yes. Yes. That - that - that's right.  

Werner: Okay. Yes, good, because I had the feeling that (um) - and if - and if it continues to go on like 
this (um), that they will now also come without (um), (um) this western finger pointing, they 
have to wear headscarves, which is shit, or these masks. (Um) that they (um) come to their own 
forms of equality, which will not clash at all with (um) an Islamic culture. Exactly, yes. So that's 
what I - really - I've experienced positively now. Exactly this example with this woman in a 
mask, who flirted with me a bit. Not at all somehow (um), (um), (um) in any way aggressive or 
so or just brave. So very fine somehow. You could call it flirting. That is - that it is possible, ne, 
a woman with somehow such a traditional cloak, sitting with the mask and then in English - I 
found that - so I found that incredibly great and really cool.  

Hanno: Yes.  

Werner: And I know - well, that was the only experience I had with women in Oman. Yes. Exactly.  

Hanno: Yes, yes. Exciting. (Um) definitely a freaky experience. That is - that is also very special. (Um) 

what about communication? Communication, language?  
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Werner: (long pause) Well, I think I made the effort then to somehow learn a few basic things and I 
mean, salem aleikum, you know. (Um) I don't know whether kaif halak then also means what's 
up. And shukran thank you. Nah, that was marhaba. Marhaba, right?  

Hanno: Yes, but shukran - goes both ways.  

Werner: You can do both, as you can see. I - I already had the experience in Morocco that if you know 
a few words in the language, it makes a difference. Then you also have. And (um) except for 
this elderly gentleman who came with his pick-up when we were camping in the desert, that 
didn't work at all, (um) otherwise it also worked a lot in English.  

Hanno: Yes.  

Werner: Yes, exactly. (Um) and (um) in no way otherwise any problems. But I also have to say, we 
didn't get in contact much either. Like that. Exactly.  

Hanno: (Um) what about security, police, military? What - what did you experience there? 

Werner: No touching at all. I felt completely safe throughout.  

Hanno: Yes. Okay. (Um) -  

Werner: And it was a big difference from Jordan, for example. I also felt very safe there, but the police 
and the military were everywhere.  

Hanno: Okay, so that -  

Werner: And otherwise, sometimes perceived, but not in any way (short pause) - not even really - so 
much. Nope. So, exactly. Muscat was then at some point - there was always a policeman and a 
soldier standing around somehow, but - so it didn't play any role at all, like that.  

Hanno: Yes. Yes. Nice. (Um) what about eating, drinking and also the topic of alcohol consumption?  

Werner: (long pause) Ah, yes. I really wondered earlier whether we had any alcohol at all.  

Hanno: Yes, you drank from it - (um) talked about drinking beer.  

Werner: And I no longer have any idea whether I'm imagining it by now or whether it actually happened. 
I have to be honest. All I know is that we said we wouldn't drink beer for a week. (Um) I really 
don't know.  

Hanno: So you said - and I found this interesting - at the beginning of the interview that it was just this 

boys' holiday where we, no, this and this, this and this, also drink a beer sometimes. Okay, 

Oman? Interesting, like that.  

Werner: No, exactly, so. That's why. I can look it up - that would make me - it could also be that we 
said, for us, we just don't drink beer here now. So that's - that's also possible, of course. I'll look 
it up first, because (um) - well, we were in the hotel at the beginning. We drank beer there. No, 
so in the - there we had the area where you could drink beer - where you could drink beer 
yourself. And that was good, of course. Yes, exactly. 

Hanno: So what - what's possible - I don't know - maybe you remember when I bring it up. You can buy 

a certain amount of (um) alcohol (um) at the airport from the duty free and you are allowed to 

take it into the country and not transport it visibly. That (short pause) is an option that most 

people (short pause) have.  

Werner: Honestly, it's also possible that we only had water.  

Hanno: That is also - is also a possibility. Okay, but it's crucial for me, you then had - but that's not 

really an issue anymore in retrospect.  

Werner: Yes.  
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Hanno: Apparently.  

Werner: So (um), yes apparently, ne. Really.  

Hanno: So boys' holidays without beer. Only very few Germans do that. But -  

Werner: It was apparently okay, because I guess - well, I have some pictures (short pause) and I'm trying 
to find out if we had some canned beer. (short pause) But I - it could be that we really only had 
water. There was just a big water container. I'll have a quick look.  

Hanno: Yes, you always take it camping.  

Werner: Yes, of course, it's clear, ne. So we have to. There. We had chips here.  

Hanno: Sure.  

Werner: When I look at these pictures here at night, I don't think we had any beer. So I'll have a look. 
Over there. (short pause) If then over there too. Exactly.  

Hanno: (Laughs).  

Werner: Can't it be that we didn't care at all and we were only in the (um) at the beginning and at the 
end in the hotel - we had beer there. That's clear. But I'll look it up again, yes, exactly. Here we 
had a cup of something. But we definitely didn't have any booze with us, no. We certainly didn't 
have any schnapps with us. So that - that's yes - so to some extent. We probably didn't have any 
beer. It just wasn't that important to us.  

Hanno: Nope, is (um) - but interesting that this is then not even necessarily (um) remembered -  

Werner: Probably - it was probably important then, but only then.  

Hanno: Yes. So afterwards for the meaning of the journey (um) -.  

Werner: Yes, it was then somehow irrelevant. Exactly.  

Hanno: Yes.  

Werner: I'm looking at the photos a bit to see if we did anything like that, but honestly, I think we only 
had beer in the (um), (um) - then actually in the hotel. Beginning and end. And otherwise we 
didn't have any beer.  

Hanno: (Um) okay, last - last (um) - last little topic block about how you experienced it in the country: 

climate and weather.  

Werner: (long pause) Yes, (um) so of course extremely, ne. So drought (um), (um) and also in this 
village with - oh, with agriculture, I think, the issue of water scarcity was also very, very - very, 
very central. (Um) (short pause) in the desert (um) also - so these salt deserts. There was a part 
where you drove through. In part, there are really signs of poverty. Which I can't necessarily 
connect now, but (um) omnipresent, I would say. Really. So that is - I would say directly 
somehow. 

Hanno: But to travel? Now. For - for you then? In time?  

Werner: (short pause) You mean somehow if it was too hot for us or something?  

Hanno: Yes, yes.  

Werner: It was more - it was more of a reason to go. So, that was just kind of exactly - just so (um) the 
plan and extra into the desert. Of course, it was all dry and so on and so forth, but we just wanted 
it that way. Exactly.  

Hanno: At least it's not cold.  
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Werner: Yes, it was - but it was - it was a desert holiday. It was from the outset - so that's why exactly 
and (um) - and we had to take rather so warm clothes with us that that was somehow clear and 
that was somehow no problem. Exactly.  

Hanno: (Um) do you think that with time now, since the trip - that is, since a little more than two years 

- two and a half years - your view of the country and also of the trip itself has changed somehow?  

Werner: (short pause) Well, I think somehow, not really, ne. For me, Oman is such a - such a sign - what 
a state can create. If you are well-meaning - if you let the people do it. You have to say that. I 
forgot his name. Shame on me. But I think he has died in the meantime, if I'm not mistaken. 
Now recently.  

Hanno: Yes. At the beginning of the year, yes.  

Werner: And exactly. And (um) his cousin or nephew made sultan.  

Hanno: Cousin, yes.  

Werner: Yeah, I don't know. Cousin. And it was he who somehow gave this - this - the country the 
opportunity to develop the way it has somehow developed. That's incredibly exciting then. 
(Um), but (um) - so with - so I had before - I had almost no picture at all. I had no idea. I wasn't 
aware of it, the country. (Um) and it was. And I was surprised (short pause) how the tour was 
then actually as well. I have to say basically and only positively. 

Hanno: Yes.   

Werner: I absolutely have to say that. Since then (um) I tend to get like that - whenever people rant about 
(um) Muslims and so on and Arabs a bit sometimes. That's not often in my environment, but 
still, I always think like, go there and (um), (um) of course not now. But you always hear a bit 
about the AfD and so (short pause) And (um), very sensitive (short pause) completely stupid. 
So. I still have a very positive image of the country. Good question, that is also very (um) 
subjective. Of course. But that's my -  

Hanno: Sure. But would you then say that your time in Oman - this - has reinforced that you think like 

this - like this?  

Werner: Absolutely. Oman and Jordan - those were the main countries where I really had to say, sorry, 
I have no idea. I had no idea what was happening in those countries down there. I'd rather keep 
my mouth shut. (Um) and (um) (short pause) also a - just a lot - and also (um), (um) have a good 
life and a great culture, which is also (um) very well a suitable part, where we also don't have to 
interfere so much. (Um) and thanks to the (um) - that actually just became that way for the first 
time through these two holidays. So that's how it came about.  

Hanno: Yes. Yes. Okay. (Um) I would come to the very last two, three questions. To the last block. Is 

there anything - is there anything else that comes to your mind? Anything that - whether it's an 

experience or something where you say, yes, that - Hanno might need to know that now in order 

to interpret it later.  

Werner: I don't think so. In fact, nope. I kind of told everything.  

Hanno: Fine. (Um), exactly. We had already checked that off. You briefly mentioned the reaction of 

some people to your trip to Oman. (Um) that - that they somehow thought, okay, you're somehow 

going to a civil war country. A bit like that. (Um) in, ne. But that was - that was a few - a few 

people who somehow reacted like that and -.  

Werner: Yes. Most people have no idea, like that. Sorry, but that's really. So most people put Oman 
equal to Syria. Some also put Libya and so on. That belongs to Saudi Arabia in doubt. So that's 
how it is - so emotionally equated. Some people have. Exactly. But a bunch of others. There are 
enough who have been there too. But they - many have - don't do that among themselves (to) 
separate there somehow. Exactly. But neither do I, I have to say quite honestly, ne. So, exactly.  
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Hanno: Yes. (Um) That means that a trip like this simply helps you to look at things in a more 

differentiated way.  

Werner: Well, I really - I didn't have a picture in my mind's eye. So that's why, exactly. I think you can 
only really understand it when you've been there.  

Hanno: Yes, yes. (Um), (um) two - two questions I still have. (Um) a little bit as a conclusion, the first 

one. If you now compare this Oman trip with your other holiday trips, how - how can you 

compare it? It's not quite difficult, but (short pause) is there a way?  

Werner: Well, I thought it was great. It was a really, really great trip (um), and it was also relatively 
short, ne. It was more like nine days or so. Or only eight. But that was also good. That is such a 
country. Now even more so in Oman - I would have thought, well, I can't do that at all now. 
Somehow I've seen everything, I'm done. (Um) But what I meant was that, as a holidaymaker, 
it was actually like that. So we were in Jordan for, I think, two weeks. It was all rather cramped. 
And even more and more and more. (Um), (um) and yet Oman - I mean, culturally it doesn't 
have that much to offer. In terms of culture and history and so on. Then just (um), (um), exactly. 
(Um), but I found it - but I found it great. Also, above all, because it's not so mega touristy. 
There's a lot - I don't know if you still see it that way, but it's just like Jordan (um) - that also 
has more of an adventure focus. No, that's the one that can be compared best. The third one is 
simply in this context - that was Sri Lanka, where I went with my friends. And I didn't really 
like it that much, because it was too touristy for me. So it was still a nice holiday, but the feeling 
of having really learned something about the country and the people, I had in Jordan. I had that 
in Oman. I didn't really have that in Sri Lanka. No, it was already very touristy and simple there. 
Not really genuine anymore. Yes, and I can really say that. So the experience in Oman is more 
genuine.  

Hanno: So somewhere this search for the authentic is still something that moves you to travel?  

Werner: Exactly.  

Hanno: Okay, so the search for - for - for how it really is. Yes. Hanno: Okay. 

Werner: Yes, exactly. Absolutely.  

Hanno: And the last thing is now: what - what else do you have for - for wishes, for plans, as far as 

travelling is concerned? Even though it's a difficult question at the moment, of course.  

Werner: (short pause) So a lot. I can't really say. I would like to travel around England more. Maybe 
through Ireland. (Um) just to the region where I somehow haven't been yet. Also France. So the 
closer. In fact, I find that incredibly exciting. (Um), (um) I would still like to go to Iran. I think 
that's great. That will probably be interesting again. (Um) let's hope it all calms down a bit. 
Africa. Lots of countries. I've been there before, but I'm still accessible. And I would also like 
to see something there. Again, so - also countries - so always this feeling of security is important 
to me. So - that - and also that the country is on a good path. I was in South Africa. That didn't 
feel good to me. So, I really didn't like going there. Oman felt good. You notice that the country 
is stable and (um) that they are trying to work together - that will also be the case in the future. 
The country has a perspective. I don't see that perspective in Africa. So there are many countries. 
(Um) The nice thing about this hobby or passion of travelling is that you never run out of places 
to go.  

Hanno: No, probably definitely. (Um) that is, would you travel to Oman again? Or do you say, no, I've 

been there now, it was great and -  

Werner: So maybe then also a combination with the United Arab Emirates (um), yes. (Um) possible. 
But before that there are many other places. So it would be - well, not because it wasn't great, 
but I have the feeling that I've actually seen most of Oman and I don't know what else it could 
bring me, ne. So the tendency is actually rather, no. Simply because I have the feeling that I 
have seen almost everything there is to see.  
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Hanno: That means somehow other places, new places again are in the foreground for you again? Not 

that - this search for the unknown somewhere.  

Werner: Exactly.  

Hanno: And Oman is at least a little known.  

Werner: Right. Exactly, yes.  

Hanno: Nice and good, (um), yes.  


